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State of the nation’s economy: 
Up 

INpusTRIAL PropucTion—May level 
climbed to 193 percent of 1935-39 
average, from 189 percent in April. 
June mark is expected to equal 
postwar high of 195 percent set in 
October and November, 1948. 


Auto Output — Week’s total of 
193,962 vehicles in U. S. plants is 
slightly above previous week’s 191,- 
654, but well ahead of the 139,973 
in the same week a year ago. 


Stee.—For ninth consecutive 
week industry last week operated 
at over 100 percent of capacity. 
Production was scheduled at 
101.1 percent. In same week last 
year, mark was 86.7 percent. 


PersoNaL INcome—April amount 
was at an annual rate of $212,800,- 
000,000, an increase of $600,000,000 
over March level. This figure does 
not include special insurance pay- 
ments to veterans. 


ADVERTISING—Expenditures topped 
the $5,000,000,000 mark for first 
time in history last year. Amount 
of $5,202,200,000 was 7 percent over 
1948 total. 


ConsuMER Crepit—Debt rose by 
$325,000,000 in April to $18,629,- 
000,000. Most of the rise was 
from credit buying of autos. End- 
of-April total was $3,034,000,000 
above year earlier mark. 


Rapios—In April, 882,706 sets were 
produced, compared with 506,469 
units in April, 1949. Output in first 
four months of 1950 was 32 per- 
cent above like 1949 period. 

FurNiturE—Retail sales in May 
were 5 percent above May, 1949. 

DEPARTMENT Stores — Sales in 
week ended June 3 were up 1 
percent over like week last year. 

Rayon—Output last year totaled 
2,704,000,000 pounds, 10 percent 
above 1948 and within 4 percent 
of 1941’s record. 


* * * 


Down 


UNEMPLOY MENT—Average weekly | 


volume of claims in May was 1,- 
752,224, compared with 1,918,300 a 
week in April. 


Wueat—Crop prospects for this 
year are at a seven-year low. Un- 
less outlook improves, farm income 
from wheat will drop $400,000,000 
below last year’s level, says Agri- 
culture department. 


MOoneEY IN CircULATION—Amount 
in week ended June 7 totaled 
$27,079,000,000, down $9,000,000 
from previous week and $405,- 
000,000 from year earlier. 


WuHeat FiLour—April production 
of 16,900,000 sacks was 16 percent 
less than in March and 2 percent 
under April, 1949. 





Output Record 
Falls for Second 
Week in Row 


New Alltime High 
Is 163,994 Cars, 
29,968 Trucks 


By Bernie Thomas 
Associate Editor 


1 auto industry continues to 
set up new weekly production 
records only to knock them down 
again. 

Another record-breaking per- 
formance in U. S. plants last 
week resulted in the assembly of 
163,994 cars and 29,968 trucks for 
a total of 193,962 vehicles, accord- 
ing to Automotive News’ esti- 
mates. 

That effort pushed the previous 
week’s production of 162,951 cars 
and 28,703 trucks for a total of 191,- 
654 units down into the record 
books as second best of alltime, 

Although labor trouble threatened 
schedules at five major producers 
last week, it still appeared that 
nothing will stop factories from 
turning out upwards of 800,000 cars 
and trucks in June. 
* * * 

O FAR this month U. S. vehicle 

makers have been producing at 


a rate of 10,000,000 cars and trucks | 
June schedules should} 


annually. 
yield 701,000 cars and 122,000 trucks 
—a total of 823,000 units. 

This will be about 130,000 more 
cars than were built in the record- 


breaking month of May this year, | 


but truck output should hold at 
approximately the same level as 
last month. 

Prior to last month, August, 
1949, output of 560,104 cars and 
101,757 trucks for a total of 661,- 
861 vehicles was the best produc- 
tion month of alltime for U. S. 
plants. 

Current production schedules, 
booming at all divisions of the Big 
Three and at most of the indepen- 
dents’ plants, are expected to con- 
tinue well into July. 

* *~ +” 


Aten that model changeovers 
will get under way and be- 
(Continued on Page 46, Col. 1) 


Production 
Automotive News Estimates, 
U. 8. Cars, Trucks 

193,962 


191,654 


nelle Prev. 1949 
Week Week Week 


For complete production totals 
by makes, see table, page 46. 
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THIS WEEK—NET PAID ABO 


38,222 


$8 Per Year, 25c Per Copy 


INADA to Open Drive 


For Territory Security 


Sales 
Top Cars 


New-car registrations for two 
months, plus 48 states in March 
and 47 states in April: 

1950 Pos. Make 

1—422,486 Chev. 

2—358,584 Ford 
8—154,821 Buick 
4—131,907 Pontiac 
5—111,802 Olds. 
6— 94,655 Mercury 
j— 93,096 Stude. 
8— 89,974 Plym. 
9— 56,1383 Dodge 
10— 48,842 Nash 
1l— 44,119 Hudson 
12— 28,237 Chrysler 
13— 22,921 Packard 
14— 21,774 Cadillac 
15— 20,231 DeSoto 
16— 11,144 Kaiser 
17— 10,059 Lincoln 
18— 8,022 Willys 
19— 3,039 Frazer - 
20— 2,109 Crosley 
21— 1,997 Austin 883—22 
22— 8382 Ang.-Pref. 2,129—21 
Total All Makes 
1,737,783 1,265,501 


1949 Pos. 
215,6838— 2 
241,289— 1 
108,498— 4 

76,471— 5 
70,095— 6 
48,927— 9 
49,643— 8 
133,896— 3 
63,018— 7 
39,400—11 
46,449—10 
35,953—12 
28,732—14 
25,283 —15 
28,963—13 
15,415—16 
13,200—17 

7,787—18 

7,661—19 

4,206—20 


Race 
Top Trucks 


New-truck registrations for 
two months, plus ,48 states in 
March and 47 states in April: 
1950 Pos. Make 1949 Pos. 

1—112,111 Chev. 105,540— 1 
2— 89,618 Ford 51,375— 2 
3— 28,740 Inter’l 29,475— 4 
4— 26,764 Dodge 36,024— 3 
5— 25,461 GMC 23,085— 5 
6— 14,667 Stude. 17,692— 6 
7— 5,837 Willys 14,323— 7 
8— 3,073 White 2,774— 8 
9— 3,067 Mack 1,937—10 
10— 1,716 Diam. T 2,039— 9 
1l— 1,130 Diveco 1,171—12 
12— 991 Reo 1,492—11 
13— 665 Autocar 704—13 
14— 663 Brockway 561—14 
15— 633 Pontiac 70—20 
16— 364 Federal 471—15 
1j7— 146 Crosley 379—16 
18— 141 Kenworth 146—18 
19— 1066 FWD 150—17 
20 102 Sterling 72—19 
Total All Makes 
316,597 290,647 


For further details see page 26, today’s issue. 


Texas Dealers File Suit 
To Halt Bootlegging 


as defined by the state’s Certificate 
of Title Act. 
* 


ORPUS CHRISTI, Tex.—Fran- 
chised new-car dealers in Texas 
have opened a legal campaign to 
ban the sale of new cars “import- 
ed” from other states by non-fran- 
chised dealers. 

Two automobile associations 
and 17 local authorized new-car 
dealerships have filed suit in dis- 
trict court here seeking: 

1. An injunction enjoining the 
State Highway department, the 
State Highway commission, and 
Nueces County Tax Assessor-Col- 
lector Joe L. Stevens from accept- 
ing license applications and appli- 
cations for certificate of title on 
new vehicles based on an import- 
er’s certificate. 

2, Seeking a mandatory injunc- 
tion against the defendants to re- 
quire a manufacturer’s certificate 
on each license application and 

application for certificate of title 
for each new motor vehicle and to 
permit use of importer’s certificates 
only for used vehicles and only in 
the event of a “subsequent sale” 


Suppliers Face Pay Showdown 


By Mac Gordon 
Associate Editor 
RConomic disputes between sup- 
pliers and the UAW-CIO threat- 
ened last week to disrupt the in- 
dustry’s record rate of vehicle pro- 
duction. 

Prolongation of the strike against 
Motor Products could force assem- 
bly curtailments at five car makers 
unless other sources of door and 
window components were found. 
The five makers affected are Chrys- 
ler Corp., Ford, Hudson, Packard 
and Studebaker. 

Stalemated over the union’s 





demands for an hourly raise and 
minimum pension payments, the 
Briggs conflict was heading for 
a strike call Thursday. A Briggs 
tieup would shut down Chrysler 
divisions and Packard within 
hours, 

Outcome of the Motor Products 
and Briggs disputes was expected 
to determine which “pattern” would 
prevail in coming UAW negotia- 
tions with major vendors. The 
union has insisted on the General 
Motors formula at Motor Products 


and Briggs, as contrasted with the 
Chrysler-Ford blueprint. 
+ * * 

G TUDEBAKER, meanwhile, 
\” reached agreement with UAW 
Local 5 on a pension agreement 
based in most respects on the GM 
plan. Studebaker’s retirement plan 
grants minimum pensions of $100 a 
month, including social security, is 
noncontributory and has an initial 
nonreopenable period of five years. 

President H. S. Vance said that 
under the plan, the corporation 

(Continued on Page 42, Col, 1) 


* * 


AMED as defendants also are 

the members of the Highway 
Commission— Fred A. Wemple, 
chairman; A, F. Mitchell and Rob- 
ert J. Potts. 

The suit is considered of state- 
wide significance and is based on 
the Certificate of Title Act, par- 
ticularly Section 23, which the 

(Continued on Page 44, Col. 4) 
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F actory-Relations 


Program OK'd 


Plan Calls for Push 
For Councils, State 
Groups, Expediter 


By William Ullman 
Washington Correspondent 


ASHINGTON.—As part of an 

“aggressive” 10-point dealer- 
factory program, NADA will act to 
clear up the legality of territorial 
security clauses, it was revealed 
last week. 

This is designed to eliminate 
bootlegging of new cars, which 
has been a sore spot with dealers. 
It was said that NADA would 

seek favorable interpretation of the 
legality of such clauses. If neces- 
sary, it was said, favorable legisla- 
tion will be sought. General Motors 
discontinued such clauses some 
time ago “in the light of anti-trust 
trends.” 

” * * 

(== highlights of the pro- 

gram adopted by NADA’s In- 
dustry Relations committee, which 
is headed by George F. Ziesmer, 
include: 

1, Intensive efforts to expedite 
formation of dealer-elected coun- 
cils by all manufacturers that do 
not have such elected councils. 

2. A recommendation for the im- 
mediate formation of state indus- 
try relations committees, patterned 
after NADA’s national committee. 

Composed of dealers representing 

each make, these committees would 
function at the state level and 
channel data on dealer-factory re- 
lations to the national committee 
for action. 

3. Employment by NADA of a 
full-time staff member to work 
under the supervision of the na- 
tional committee in order to ex- 
pedite action. 

4. Periodic surveys to obtain in- 
formation which can be utilized as 
the foundation of future projects. 

7 - of 
BJECTIVES of the committee 
program are equitable selling 

agreements from all manufacturers. 

The agreements, said the NADA 

_(Continued on Page ‘ 46, _ Col. 3) 





ROUGH ON REDS—During the Communist youth demonstration, many young Communists 
sneaked across the Berlin border to see the fruits of the capitalistic countries displayed 


at an auto exhibition in the British sector. 


Above, 


a Cadillac convertible appears to be 


attractive to three youngsters wearing the Communist youth uniform. The Acme caption 
writer called it ‘converting in a convertible.""—(Acme). 
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ow Dealers Check New Employes . . . 





Evaluation of Salesmen 


By Bernie Thomas 
Associate Editor 

N INCREASING number of new 
and used-car dealers no longer 
wait through a long trial period to 
find out whether a new salesman 

will fit into their organization. 
They employ a salesman’s “eval- 
uation” service that will furnish the 
answer right away. This service is 
made available by several firms, 


K-F Institutes 
Allocation Plan 


As Sales Soar 


WILLOW RUN. — Sales demand 
far in excess of production has 
caused Kaiser-Frazer to put its new 
models on a strict allocation basis, 
according to Walter 
sales vice-president. 

Despite a nine-hour work day 
and increases of 30 percent in man- 
ufacturing schedules for June, 
dealers cannot get enough cars, he 
said. K-F’s scheduled production of 


16,800 units is 181 percent above 
that of a year ago. 
DeMartini said that dealer re- 


tail deliveries of ‘51 models were 
up 245 percent in the four weeks 
following introduction of the Kai- 
ser line on May 10. 

Completion of tooling for pro- 
duction of the first pilot models of 
the Henry J., new low-priced sedan, 
will not interfere with June output 
schedules for the Kaiser-Frazer 
models, he said. First units of the 
Henry J. will go on assembly lines 
June 30, according to deMartini. 

Output at the Willow Run plant 
is now more than 750 units a day, 
he added. 


+ * * 


Reo Plant Near Toronto 


To Build Kaiser Cars 


WILLOW RUN. — Kaiser-Frazer 
of Canada, Ltd., and the Canadian 
subsidiary of Reo Motors, Inc., 
have completed arrangements for 
assembly of Kaiser automobiles at 
the Reo plant in Leaside, a suburb 
of Toronto. 

In a joint announcement, K-F 
President Edgar F. Kaiser and 
Reo President Joseph S, Sherer jr. 
said the Reo Motors of Canada 
plant will be tooled to build 10 
Kaiser cars per eight-hour shift. 
Sherer said Reo would continue 
its normal output of trucks and 
buses. 

Tooling costs will be underwrit- 
ten by Kaiser-Frazer, the statement 
said, with Reo supplying the labor 
force and plant facilities. The 
agreement makes provision for ex- 
tensive use of Canadian parts, la- 
bor and material as required by 
Canadian regulations. 

Production is scheduled to start 
in late July and will reach capacity 
in the latter part of August. 

Kaiser-Frazer’s Canadian sales 
network is composed of 165 deal- 
ers and distributors, served by a 


deMartini, | 


and dealers who have used it are; disposition. He will express a 
enthusiastic about the results. desire to be served, but not be 
Yale Simons, one of the own- | too demanding. 
ers of Pappy’s, ° volume —— | He may say that Joe Doakes was 
~ ae a es ve. | recommended to him by a customer 
etroit, describes ow ce rie |who bought a car from Doakes 
a of the surest ways to save (the day before if such a sale was 
“aes a and money, and “keep |made. If not, another pretext is 
aan staff on its toes all the | used. 
| ie. | . * * 
| The cost is nominal, usually run- | OE DOAKES is usually too im- 
ning from $5 to $7 per salesman | pressed at being singled out to 
ise dee a depending on the scope |}, suspicious about where the op- 
1o e evaluation. ss |}erator got his name. If he has any 
5 , |quality as a salesman at all, he 
L ai tee ee “i | will just ask in some manner if he 
-ale res a sales n o : vice Pe 
|represents himself as an experi- gg ee ee ee eee 
jenced man. The dealer then calls 
up an evaluation agency and says: | 
“I just hired a Joe Doakes and} ” 
would like to have a report on him | #verage ae? “” One of Pap- 
in time for our next sales meet- | PY'S salesmen, who was evaluated 
ing.” 
Within the next few days the 
| agency will send one of its operat-| 


The operative then may say that 


ing answer: 

“All our cars are better than 
average. Pappy’s won't handle 
any junkers. The guarantee we 
offer prohibits us from even con- 
(Continued on Page 43, Col. 3) 





lives around. | 
The operative is likely to be | 

an average looking citizen, with 

average tastes and an average | 








The 


PACEMAKER LINE EXPANDED—Hudson has added a Deluxe Pacemaker to its line. 
model features many refinements in interior and exterior appointments. The Deluxe Pace- 
maker has a wheelbase of 119 inches and an overall length of 201I'/. inches. It is powered 


by a 112-horsepower six-cylinder engine. 


Admits Auto Ring Link 


Hull-Dobbs Manager at Fort Wayne Tells 
Court How He Got Extra Cars 





DETROIT. Don Woodmanste,|then told Ford officials all about 
general manager of Hull-Dobbs, | the whole deal. 
Inc. (Ford), in Fort Wayne, Ind., Woodmanste said that the 16 


told here last week how he success-|cars delivered to Hull-Dobbs were 
fully obtained “over-quota” cars |“tagged” for the dummy firm. On 
from the factory for his firm|arrival, they were transferred to 
through use of a fake fleet order.|the fake organization on paper and 

Woodmanste testified before Re-|then transferred back again into 


| corder’s Court Judge John J. Maher | Hull-Dobbs stock. 


during examination of five persons Later, Woodmanste said, the 
accused of defrauding Michigan of | cars were sold by his firm at re- 
at least $30,000 in sales taxes. | tail. He said that his firm had 

The defendants are: George, Mever wholesaled any Ford prod- 
Parker; his wife, Esther; her son,| UCts, but had wholesaled many 
Kenneth Pence; Edward Gail, and| Dodge and Chrysler cars also 
Robert F. Harper, alias James| °Dtained through the aid of the 
Snooks. | alleged ring. 

Named a co-conspirator in the Altogether, authorities charge, 


case, but not a defendant, is Don- the ring set up at least six dummy 


. - firms and did business on a fleet 
ald Gene Rice, an Indiana deputy | : 
chor and now cules tmannger scale with both Chrysler and Gen- 





parts and accessories warehouse 
located at Windsor, Ont. More than 
5,600 K-F automobiles are now 
registered in Canada. 

K-F has an assembly plant at 
Rotterdam, Holland, and will have 
a third foreign assembly plant in 
production late this summer at 
Haifa, Israel. 





TO BUILD KAISERS IN CANADA—R. J. 
Telford (left), vice-president and general 
manager of the Canadian manufacturing sub- 
sidiary of Reo Motors, Inc.. and Michael 
Miller, president of Kaiser-Frazer Export 
.. sign a contract providing for assembly 
of Kaiser automobiles at the Reo plant at 
Leaside, near Toronto. Production of the 
1951 models will start in late July. Reo will 
continue output of trucks and buses at the 
Canadian factory. 


; |eral Motors dealers. 
of the firm which Woodmanste : : 
manages. Earlier testimony brought out 


; , |One deal which involved 86 Pon- 
Woodmanste opened his testi- 


recently, actually gave the follow- | 


S ‘ tiacs, bought on the pretense that 
mony by telling how his Hull-Dobbs | they were for legitimate firms out- 


side Michigan. Such transactions 
|}are exempt from Michigan sales 


outlet was not able to get enough 
cars from the factory to satisfy 


demand in May and June of last | 


year, 


He said that Parker had been 
buying cars for him in Detroit, 
for which he paid Parker overlist 
prices of $100 on Ford Custom 
models and $125 on Ford Custom 
Deluxe models. 

Woodmanste then related how he 
assisted some of the defendants in 
setting up a “dummy” corporation 
known as Tri-State U-Drive It Co. 
in Fort Wayne. 

Then Woodmanste accepted a 
fleet order for 200 cars from the 
phony firm. This order, he said, 
was approved by a Ray Sterling, 
then an assistant district man- 
ager for Ford Motor Co. in the 
Indianapolis district. 

Of the total fleet order, Wood- 
manste said, 16 cars were ulti- 
mately delivered to Hull-Dobbs by 
the factory. Then, he said, he called 
the factory and told them to cancel 
the rest of the order because “we 
were getting in too deep.” 

“I knew we were doing wrong,” 
said Woodmanste, adding that he 


taxes. 
In nearly all cases, authorities 
say, dealers were presented with 
(See CAR RING, Page 42, Col, 4) 
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ALL ABOARD! 







IT'S THE PLYMOUTH SPECIAL—Detroit youngsters are in for new thrill: 
he is interested in a “better-than-| this summer when they climb aboard Belle Isie's new trackless trains, which were given the 


| city by Plymouth Motor Corp. The trains, valued at $25,000, will make hourly tours of the 


| island from noon to 8 p. m. daily except 
| canopied cars. 


| outh; R. C. 
,N. Y., builder of the trains; A. H. 
Keller, president of Chrysler Corp. 


Ceremonies marking the donation were attended b 
utives of Chrysler Corp. Shown above, left to right, are: D. S. 
Somerville, general sales manager of Plymouth; P. J. Wilson, of Poughkeepsie 
Paterson, general works manager of Plymouth; and K. T 


Each train has three 16-passenge: 
city officials and exec 
Eddins, president of Plym 


Monday. 


Chrysler Output Comeback 


DETROIT.—During the first five | 
weeks after the Chrysler strike | 
ended, the corporation shipped a} 
jrecord 184,500 cars and trucks to} 


| 


|its dealers throughout the country. | 
| How this production comeback | 
| was made is explained by K. T. 

Keller, president, in a letter be- 

ing sent to Chrysler stockholders. 

“This was made possible,” he 
said, “by careful balancing of plant 
facilities, by having available extra 
banks of parts, by employing large 
numbers of new employes and con- 
siderable overtime.” 

He pointed out that for more 
than 14 weeks—from Jan. 25 to 
May 8—orders from the company’s 
10,500 Plymouth, Dodge, DeSoto 
and Chrysler dealers had been com- 
ing in and no vehicles had been 
going out to them. 


“However, while our operations 
were shut down, whenever pos- 
sible we had asked our suppliers 
to build up extra banks of ma- 
terials and finished products so 
we could make an extraordinarily 
large number of vehicles in the 
shortest possible time when pro- 
duction was resumed again. 

“The strike was over on Thurs- 
day, May 4, and production started 
on Monday, May 8. During the first 
24 hours of production, the plants 
turned out 4,977 vehicles and by 
the end of the week we had 
achieved our pre-strike daily rate 
of approximately 7,000.” 


Keller stated that Chrysler over- 
came the brief railroad strike “by 
enlisting every available moving 
van and truck and by building tem- 
porary roads over our railroad sid- 
ings so We could use railroad load- 
ing and unloading docks.” 

“On May 26,” he recounted, 
“daily production reached an all- 
time high for us of 8,252 passen- 
ger cars and trucks and for the 
week beginning May 21 we 
shipped 40,917 vehicles. 

“During that same week, 13,000 
of our people worked for seven 
days, 43,000 more worked for six 
days and around 23,000 had a nine- 
hour, five-day week schedule, 

“The result of these abnormal 
operations has been that since May 
8 we have been able to ship 184,500 








DODGE HARDTOP IS BEING DELIVERED TO DEALERS—The Diplomat has an advertised- 








oR 


delivered price of $2,240.75. It is available in five two-tone color combinations, says E. C. 
Quinn, Dodge general sales manager. There are two shades of green, maroon and gray, 


blue and 


available on this model. 


aray, two shades of beige and two shades of gray. Gyro-Matic transmission is 
5 





Is Explained by Keller 


passenger cars and trucks to our 
dealers throughout the country and 
they in turn have been able to 
make deliveries to many of our 
customers, 

“We are endeavoring to fill in 
the gap between back orders and 
current demand as quickly as 
possible so that both those peo- 
ple who have been good enough 
to wait for our products and 
those now ordering them can 
have them as soon as possible.” 
With Keller’s letter to stockhold- 
ers went checks covering a quar- 
terly dividend of $1.50 a_ share, 
payable June 12 to stockholders of 
record May 16. This was the 95th 
cash dividend paid by the company 
since it was organized on June 6, 
1925. 


Car Finance Bill 


Signed in Mich. 


LANSING.—Gov. G. Mennen Wil- 
liams has signed into Michigan 
law the bill regulating the auto- 
mobile finance business. The act, 
designed to stop “chiseling” and 
“gouging,” does not go into effect 
until 90 days after the legislature 
formally adjourns its special ses- 
sion. 

“In my opinion this bill provides 
reasonable regulation in a field 
where it was long needed,” Wil- 
liams commented. “Investigations 
revealed unconscionable _ interest 
rates being charged and the bill 
will go far toward bringing them 
into reason.” 

The new law sets maximum in- 
terest rates of 6, 9 and 12 percent, 
depending on the age of the ve- 
hicle involved; limits “kickbacks” 
from finance companies to automo- 
bile dealers to a maximum of $30 
on a two-year contract; abolishes 
the practice of signing contracts 
“in blank;” provides that all 
charges must be listed on the con- 
tracts, and requires that rebates 
be given if the contract is paid 
up in advance. 





Cleveland Police Start 


Annual Jalopy Drive 


CLEVELAND.—Greater Cleve- 
land police have launched an 
annual drive to rid the streets 
of “junkers.” Traffic Commis- 
sioner John R. Sammon of 
Cleveland says that more than 
200 men have been assigned to 
the job. 

Last year, Cleveland inspected 
62,928 vehicles and found more 
than 15,000 with defects such as 
faulty brakes, headlights out, 
etc. Motorists are given 72 hours 
to make the necessary repairs 
and report back to the police. 

Cleveland police also want to 
crack down on motorists who 
drive with protruding gimmicks 
and pieces of metal. The city 
council’s safety committee has 
already passed such legislation 
and the council is expected to 
pass it. 
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\’ posing the continuance of the 
practice of advertising assessments, 
many dealers have suggested this 
column vigorously promote this 
cause. Dealers’ principal contention 
is that such a practice reduces their 
historic discount. It is their further 
belief that the cost of advertising 
any product should be born by the 
manufacturer of such product. 
Advertising is just as legitimate 
an expense as is the cost of the 
materials and manpower that go 
into the production of automo- 
biles. The entire industry is in- 
terested in cutting cost and in- 
creasing efficiency of production 
and selling so in the end the 
buyers and users of automobiles 
can get greater and greater value. 
We enter this discussion not only 
from the standpoint of the dealer, 
but from the manufacturer, and 
more important the public, upon 
which we depend for patronage. 
Obviously, an automobile fac- 
tory’s survival depends upon _ its 
ability to build a product which is 
competitive in both quality and 
price. 
7 o * 


Here’s the Question 


& IS equally true that it is the 

factory’s responsibility to pro- 
mote that car as aggressively and 
as intelligently as does its compe- 
tition. 

Nationally trade-named products 
must arrive on the dealer’s floor 
or shelves with a degree of public 
acceptance at least as great as that 
of competing products. 

Likewise, a factory must con- 
cern itself with the selection and 
training of a dealer organization, 
must initiate and furnish sales 
plans equal to, if not better than, 
those of its competitors, 

For many years automobile fac- 
tories, with few exceptions, have 
been energetic, resourceful and out- 
standing as compared with other 
industries in the accomplishment 

of all of these fundamentals for 
success, 

Assuming practical equality in 
product engineering, in production 
processes, in the promotion of the 
car through intelligent use of all 
available advertising mediums, in 
the careful selection of dealers, and 
in the development of sales plans 
and the training of salesmen, the 
question uppermost in the minds 
of most factory executives now is: 
“How can one factory continue to 
expand its volume when the in- 
dustry as a whole can no longer 
gain in registrations? 

+ * * 


Individual Identity 


Y VIRTUE of the very fact that 
automobile factories have used 
dealer funds for product advertis- 
ing, dealers have but little oppor- 
tunity to promote their individual 
identity as compared with other 
trades. As a result many have 
coasted along on factory reputation. 
Therefore, while factories have 
gained sales by use of dealer adver- 
tising assessments, there has been 
little money left for dealers to gain 
maximum local prestige for their 
factories. 
It would therefore seem that 
_the factories’ position would be 
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WINCE the NADA resolution op-| stronger and more secure if the 


funds obtained from dealer co- 
operative advertising would be 
used exclusively for building pub- 
lic acceptance for the dealer, In 
other words, institutional adver- 
tising, rather than product ad- 
vertising. 

Public acceptance for a dealer is 
as important as public acceptance 
for the factory, if a given car is 
going to maintain and strengthen 
its position when the real pressure 
for registrations begin. 

The factory’s contribution to its 
ultimate success is consummated 
when the car is delivered to the 
dealer. The factory’s reputation 
from that point on is in the hands 
of the dealer, for better or worse. 

+ * * 


No Particular Pattern 


OW well a given group of deal- 

ers does its job depends on the 
limitation or expansion of growth 
of the factory represented, 

There is no particular pattern 
factories have employed in spend- 
ing advertising funds contributed 
by dealers. They have been used 
for different types of national ad- 
vertising, outdoor advertising, re- 
gional and local newspaper adver- 
tising. These are all legitimate me- 
diums to develop confidence in the 
factory and the factory’s product. 
However, none of it has ever been 
used as a means of allowing dealers 
to express themselves individually 
—their ideals, their qualifications— 
in providing what the public really 
buys, satisfactory miles of trans- 
portation. 

With these funds, a dealer in- 
dividually has never been given 
an opportunity to express in his 
advertising why he chose to rep- 
resent a certain factory and why 
he unqualifiedly recommends and 
stands behind that product, 

Automobile dealers are influential 
people in their communities, and 
their local prestige should be added 
to the manufacturer’s influence and 
prestige as a sales tool. 

. 7 > 


Suggests Method 


MANt dealers say that their 
prestige is depreciated through 
joint advertising supervised by the 
factory. In the public eye, they are 
regimented with all other dealers 
in the same line. This, they say, 
encourages shopping. This works 
injury to the dealers with the larg- 
est places of business and the high- 
est financial ratings who are thereby 
put on the same level with dealers 
who haven’t been tested in regards 
to their stability and the aptitude 
and attitude towards the public 
they serve. 

NADA promotes “Know Your 
Dealer Week.” Dealers would 
like the factory cooperative ad- 
vertising funds to aggressively 
promote their institutions. Most 
of this expenditure would go into 
the local papers covering the 
dealers’ selling area. Such ads 
would go in the hometown sec- 
tion of these papers, which deal- 
ers find carry more _ influence 
than the national advertising 
sections that are used a great 
many times when the advertis- 
ing order comes from out of 
town, 

Dealers feel through cooperative 
advertising they are denied the in- 
fluence and the weight that comes 
in placing local advertising. Editors 
of such papers are very important 
people. Their influence is great. A 
dealer that is responsible for his 
own advertising investment can 
corral for himself and his line that 
influence. 

* + 


Building Goodwill 


ORE and more automobile deal- 

ers think this is an important 
consideration. An automobile deal- 
ership takes a lot of money out of 
the town and sends it to the fac- 
tory. It is, therefore, constantly 
necessary to remind the community 
and the editor that the dealer is a 
leading local businessman. That he 
supports a heavy payroll. That he 

(See MUNN, Page 41, Col, 1) 





GROUNDWORK? — Preparations for Amer- 
ica's first outdoor automobile show in De- 
troit are well under way. Thousands of new 
flowers are being planted and shrubs are 
being shipped in to set the scene at Red 
Run golf club. Paul Graves, executive secre- 
tary of the Detroit Auto Dealers Assn., start- 
ed the garden transformation by planting the 
first flower—thus setting off the gun for the 
dealers to start on their individual displays. 
The show, being held in conjunction with the 
Motor City open invitational golf tournament, 
June 30-July 4, marks the first auto show 
|held in Detroit since before the war. 





PITTSBURGH. -In a 
members of the Pittsburgh Auto- 
mobile Dealers Assn., President Ed- 
win Cucchi stressed the objectives 
of the organization—fair competi- 
tion, good ethics and business pro- 
tection. 

On competition he said, “There 
is more money lost by each of you 
in dog-eat-dog price cutting, over- 
allowances and the lack of good 
selling than can be made by any 
one of you engaging in such prac- 
tices.” 

Reminding dealers that they 
have more to sell than mere price, 
Cucchi said, “Only two parties 
benefit, and only temporarily, 
when competition becomes unfair 
and price-cutting or overallowing 
| is indulged in—the manufactur- 
er and the customer.” 

He told the dealers to concen- 
trate on service facilities, personal 


‘Maryland Dealers 
See Brisk Sales 
Deep Into 1951 


BALTIMORE.—(UTPS)—A most 
significant prediction came from 
125 Maryland dealers who gath- 
ered in Ocean City for the annual 
meeting of the Maryland Automo- 
bile Dealers’ Assn. 

They stated that the current 
heavy demand for new automobiles, 
reminiscent of the immediate post- 
war period, will continue well into 
next year and maybe longer. 

Highlight of the three-day meet- 
ing, which opened June 9, was the 
yearly banquet. The main speaker 
at the banquet was Frank Mars- 
den, president of the group, who 
discussed “Traffic Safety.” 

J. Cavendish Darrell, 
manager of the association, 
toastmaster. 


| Loses Sale, Car 


Salesman Learns to Stay 


With Prospect 


CHICAGO.—There’s an automo- 
bile salesman in Chicago who from 
now on will always stick with his 
prospects. 

Because the last time he didn’t 
he not only lost the prospect but 
he also lost a Lincoln Cosmo- 
politan. 

This employe of a dealership on 
the northwest side of town was 
asked for a demonstration by a 
| 30-year-old, 6-foot 1-inch man who 
|'weighs about 240 pounds. 

During the ride the “buyer” com- 
plained of a rattle in the rear of 
the car. The salesman got out to 
investigate and the “prospect” 
roared away, leaving the salesman 
stranded. 

Police report that the following 
day the man—who answers to the 
name of Marvin Eugene Stevens 
and has four aliases—used the car 
to rob a department store. 
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Dealer Recipe Given 


Pittsburgh Assn. Chief States Objectives: 
Fair Competition, Ethics, Cooperation 





One Car in 


Six Needs 


Service on Brakes 


‘WASHINGTON. — Latest reports 
received by the _ Inter-Industry 
Highway Safety Committee on the 
results of last month’s “Operation 


‘|Safety” program indicate that one 


out of six cars and one out of five 
trucks are in need of mechanical 
attention to brakes in order to 
operate safely. 
The vehicle maintenance  pro- 
gram, emphasizing the themes 
“Check Your Car—Check Acci- 
dents” and Check Your Truck— 
Check Accidents,” is sponsored an- 
nually by the National Safety 
Council. 
Support for the program, co- 
ordinated by the _ Inter-Industry 
Highway Safety Committee, was 
received from the automotive and 
allied industries and their dealers. 
To date reports have been re- 
ceived from 15 states, through 
the cooperation of individual 
dealers and state and local auto- 
mobile dealer associations. States 






customer and his 


interest in the 
in the 


ear, friendship, personnel 


organization, and promotional work 
to develop a sales area for their | 


cars. 

Good ethics are demanded in a 
dealer’s public relations program, 
Cucchi pointed out. 

Calling it unwise to advertise 
services that cannot be rendered 
or low prices that cannot be given, 
he said, it is advisable to advertise 
clearly what is for sale, describing 
its merits accurately without de- 
ception regarding price or product. 

The public will not long support 


a man who sends out mail adver- | 


tising fantastic tradein prices on 
cars he 
the prices cannot be met in the 
regular course of business, Cucchi 
declared. 

Other demands of good ethics, 
he pointed out, require a dealer 
to identify himself with the 
worthwhile things in life such as 
his church, the chamber of com- 


| merce, a service club, a highway 
| safety program, and to keep his 


sales facilities closed on Sun- 
days, 

Business protection calls for the 
dealer to follow legislative matters 
and to deal with policies of other 
groups as the circumstances re- 
quire, Cucchi noted. 

Publicity affecting the car retail 
business must be of a favorable 
nature, and any false or mislead- 
ing statements by any organization 
or individual must be opposed, he 
declared. 

Stating that cooperation with 
state and national dealer groups 
and the laws of the various gov- 
ernment levels is essential, Cucchi 
said: 

“We must, however, vigorously 
oppose any group seeking to un- 
dermine the principles of good 
business.” 

In conclusion he said, “We must 
earry on with our efforts to im- 
prove the well being of our mem- 
bers, urging them to fulfil their ob- 
ligations to automobile users and 
further add to the dignity of the 
retail automobile business and our 


| association.” 





| bama, 





has never seen, because | 


which have reported are: Ala- 
Arkansas, Conecticut, 

Florida, Illinois, Indiana, Kansas, 
Louisiana, Maryland, Minnesota, 
New Mexico, New York, Ohio, 
Vermont and Washington. 

A breakdown of the items re- 
ported follows: 
| Total cars checked, 23,106; brakes, 
| 3,544; headlights, 3,048; rear stop- 
|lights, 2,131; tires, 566; steering, 
| 1,700; muffler and exhaust system, 
|741; windshield wipers, 777; glass, 
| 286; horn, 493; rearview mirror, 
| 227; total of items, 13,513. 
| Total trucks checked, 693; brakes, 
| 130; headlights, 111; rear stoplights, 
| 126; tires, 42; steering, 66; muffler 
|}and exhaust system, 80; windshield 
| wipers, 74; glass, 79; horn, 38; rear- 
| view mirror, 46; total of items, 792. 

Meanwhile, appointment of three 
| additional members to serve on the 
|national inter-industry committee 
| was announced by James J. New- 
man, committee chairman and vice- 
president of B. F. Goodrich. 

The new members are: J. R. 
Davis, Ford sales vice-president; 
|R. D. McKay, first vice-president, 
| National Automobile Dealers Assn., 
and R. S. Wilson, vice-president, 
Goodyear. 

“The naming of one additional 
member from each group repre- 
sented on the national committee 
will broaden the committee’s 
scope,” Newman stated, “and 
stimulate greater interest in the 
promotion and encouragement of 
dealer participation in highway 
safety activities.” 

Davis was named by Henry Ford 
|II, president of Ford. Other auto 
manufacturer representatives now 
| serving on the national committee 
}are: K. B. Elliott, sales vice-presi- 
dent of Studebaker and vice-chair- 
man of the committee; W. F. 
Hufstader, distribution vice-presi- 
dent, General Motors, and A. van- 
derZee, vice-president, Chrysler 
| Corp. 

Fred L. Haller, president of 
|NADA and a member of the na- 
tional committee, named McKay 
| (Chrysler- Plymouth), Wichita, 
|Kans., as the association’s fourth 
representative. 

Other NADA representatives in- 
jclude: J. E. Wolfington (DeSoto- 
Plymouth), Philadelphia, chairman 
|of the Dealer-Customer Relations 
committee, and George F. Ziesmer 
(Ford), Mankato, Minn., immediate 
|past president. 

In addition to Newman and Wil- 
son, the rubber manufacturers’ rep- 
resentatives are: L. A. McQueen, 
sales vice-president, General Tire 
and Rubber Co., and H. D. Tomp- 
kins, vice-president, Firestone. 





Okla. Parley Set 
For Nov. 15-16 


TULSA, Okla.—The 17th annual 
meeting of the Oklahoma Automo- 
bile Dealers Assn. will be held here 
Nov. 15-16. Headquarters will be in 
the Tulsa hotel. 

Chick Norton, heading the con- 
vention committee, says the pro- 
gram will follow the same pattern 
as last year. Program plans will be 
settled at a meeting soon, Norton 
added. 





AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 





method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 





THIS COULD HAPPEN TO YOUR DEALERSHIPi—Automobile dealers have been urged 
the Fire Protection Institute to guard their establishments against costly blazes. Use 
asoline should be carefully watched and fire extinguishers should be ready in case 


b 
oO 
of fire, says the Institute. See story, page 4. 
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A Dealer's Business 


7 a long Fourth of July weekend coming up in a 
couple of weeks, auto dealers have an opportunity to 
impress on their communities dealer interest in civic wel- 
fare, as well as to promote service business. 


Safety is a dealer’s business. This is a good time to urge 
customers to make sure their cars are in safe operating 
condition, and also to urge them to drive safely. 


A dead customer is no longer a customer. 


Watching the Record? 


At production is running at an unprecedented rate, 
and sales are keeping pace, at the moment. 

How long can it last? Most observers are reluctant to 
guess, since there have been so many inaccurate guesses 
in the past. 

But one doesn’t have to be a prophet to say that the 
present situation calls for careful arithmetic by both fac- 
tories and dealers. 


Factories will have to keep close tabs to make sure that 
production does not outrun the market. 


Dealers will have to keep close tabs to make sure that 
they do not trade their businesses away. A dealer can’t 
afford to listen either to the pessimists, who would have 
him crawl into a hole (there’s no business there), or the 
enthusiasts who think this market will last forever. 


He must keep pace with the market, but he must also 
give careful consideration to accurate accounting. His rec- 
ords must be set up so that he knows whether he is making 
money or losing it on used cars. He must know how much 
it costs him to sell a new car, including disposal of the 
tradein. 

And he must make a real profit, not a paper one, or he 
soon will go into the mortality list. 

This, of course, will be especially true as the market 
grows less rosy and dealers keep reaching farther and 
farther for sales. 

And it’s a good time, too, for the dealer to take stock of 
his relations with his customers. 

Are you treating them now so they will be easy to find 
in the next year or so when you'll want to sell them again? 
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Dealer 
Forum 


Eprror’s Norse: Believing that 
dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 


By Philip S. Dunlap 
President, New Hampshire Dealers 
ERHAPS taxation is the most 
chronic problem that faces all 


business today. For the last 20/| 
years there is lit-|| 
tle doubt that the 


consistent increase 
in federal levies 
has made the tax 


costs of doing 
business. 

In New Hamp- 
shire, automobile 
dealers are ex- 
tremely aggravat- 

‘ ed by a very ob- 
Philip S. Dunlap = solete form of 
taxation known as the stock in 
trade tux. This assessment is not 
only burdensome in the general 
sense, but is most inequitable in 
its application and enforcement. 

Specifically, the authority im- 
poses an assessment on _ all 
“stock in trade” of business at 
the prevailing local real estate 
rate. Needless to say, manufac- 
turers, who must carry huge in- 
ventories in order to operate ef- 
ficiently, are placed in a non- 
competitive position with out-of- 
state concerns. 

Obviously, automobile dealers, 
who must carry sizable inventories 
by comparison with other retail 
business, are likewise penalized. 

* * * 





ay, TO this point, no considera- 
tion has been given the fact 
that the tax, because of enforce- 
ment difficulties, works a hardship 
between dealers. An example would 
indicate this inequity. 

Dealer A files a report showing 
an inventory of $40,000. The $40,- 
000 includes the value of no new 
cars on floor plan, because of the 
dealer’s interpretation of the law. 
As a well-established dealer, he 
has been able to write down his 
inventory so that it is on his 
books for about half its present 
market value, 

Dealer B, on the other hand, 
might file an inventory of $30,000 

on the same basis. Subsequently, 
after audit by the tax commission 
he might be assessed on $60,000, 
even though he had a smaller mar- 
ket value actual inventory than 
Dealer A. 
+ * + 
CONCRETE examples confirm the 
fact that a few dealers are 
greatly penalized because the tax 
authority has no manpower to 
speak of and only completes sample 
audits. 

Taxes are an undeniable neces- 
sity. No one can logically deny 
that we must continue to pay 
larger taxes. But they must be 
sensibly conceived, if business is 
to prosper and expand in the 
country. 

To the end that fair and equit- 
able taxation is achieved, the New 
Hampshire Automobile Dealers’ 
Assn. is pledged to work con- 
stantly. 
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Eome Eyes... 1... 
This is an open forum for the discussion of any subject of interest to our 


readers, 


and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich. 





It’s °32 Plymouth 

In your June 5 issue of the News 
you show a 1932 Plymouth and 
Walter Chrysler. 

Did they build a 1932 model in 
1928 or are my eyes deceiving me? 
If this car shown is a 1928 model, 
I must have missed some of the 
Plymouth issues.— FRANKLIN. G. 
STEINER, secretary-treasurer, Wayne 


Motor Sales, Inc., Lima, O. 
* * * 


Just a note to call your atten- 
tion to the fact that the 1932 
(Model PB) or 1933 (Model PC or 
Pd) Plymouth which Walter P. 
Chrysler is posing with in the pho- 
tograph on page one of your June 
5 issue of Automotive News is a 
long way from being the division’s 
first car. Don’t you agree? 

All kidding aside, 
a reader of your publication for 
some time and have found it to be 
most interesting and authoritative. 
—JoHN L. Morris, West Hartford, 
Conn. 

+ * * 


Somebody is all wet.—TowNsEND 


The Big Story 


Customers the world over were 


clamoring for American automo- 


biles in 1925. Exports for March, April and May brought more than 
$105,000,000 with 35,624 vehicles being shipped in May alone. 


Best customers were Argentina 


and Australia, who imported 30 


percent of all U. S. automotive exports. Italy proved to be the fastest 
growing market, showing an 825 percent gain in one month—from 


164 to 1,519 units. 


~—From the files of Automotive News. 





I have been | 


Motor Sates (Chrysler dealer since 
1924), Watseka, IIl. 
* * @ 

It now being 12:10 p.m. Wednes- 
day, June 7, I am no doubt about 
the 9,382nd reader to write about 
this. At any rate, it is a fine picture 
and congratulations to whatever 
memory maker’s contributor it is.— 
Rosert S. Lyncu, Allied Motors, 
Rockford, IIl. 

+. * + 

Your front page picture of the 
first Plymouth! It is not the first 
(1928) Plymouth, but rather the 
last of the four-cylinder series, the 
1932 Model PB.— Waco Morors 
(MG), Miami. 

* * * 

What gives, anyway? 
Mo.tioy, Southwest Farm 
Hollis, Okla. 

Eprror’s Note: Chrysler Corp., 
which distributed the incorrect 
photo caption—and AUTOMOTIVE 
News, which published it—have 
red faces. 


Lowry 
Store, 


* * * 


More Valuable 


Let me congratulate you and the 
entire Automotive News staff on 
the latest and best edition of the 
Almanac. The 25-year chronology 
of the industry will make this num- 
| ber more interesting and valuable 
as time goes on.—Dave CASTLES, 
| Castles, Wilson Buick Co., St. Louis. 


* of * 
Best 


Congratulations on the AutTomo- 
TIVE News’ best annual issue.—JoHN 
E. Raine, general manager, Auto- 
motive Trade Assn. of Virginia, 
Richmond, Va. 


+ * + 


Likes Color 





I want to congratulate you on 
(Continued on Page 45, Col. 1) 











Wren 


bt 


LIS 
2-pie 
4-pie 


cc => 


Publ 


fe 


VEN 





AUTOMOTIVE NEWS, JUNE 19, 1950 ee ee a 












fos. » Poe 
JUS 





— - 
Whe rl Salesman Sam was forced to park R ema rk c d a friend to Sam one day: leave your windows down a bit: 
Out in some sun-baked spot, “My boy. get up to date. For Ventshades give protection 
He’d find his car, when he returned, A Set of Ventshades on that clunk Against a sudden shower or 
An oven, blazing hot. Will cool and ventilate. Some snoopy guy’s detection. 








An qd that was how Sam came to learn — 
Like thousands near and far — 






That, rain or shine, the driving’s fine 
With Ventshades on the car! 










U"Thevt 1] : 
aii y we also give that tired heap 


A snappy touch of class, 
Give ventilation when it rains, 
And cut down fogging glass.” 


Ware: For easy sales 


and handsome 
profits...cater to your 
customers comfort with— 





LIST PRICES: 
2-piece set $6.50 


mee | 7/shoves 






Mae 1oUR Manufactured Under Exclusive License; 
Ee, » 7 
ane AUTO VENTSHADE COMPANY. p> Available for current and previous models. Order from your usual 


P.O. BOX 1402 + ATLANTA 1, GA. source. If your regular supplier cannot serve you, order direct for 
prompt shipment. 


VENTSHADES SELL WHEN SEEN—DISPLAY THEM ON YOUR SHOW-ROOM CARS AND DEMONSTRATORS 








esha the Procession 


Epitor’s Note: With customers 
plentiful, it isn’t hard to close a 
sale now. But some dealers, look- 
ing ahead, have asked for infor- 
mation on the subject. As a re- 
sult, Automotive News assigned a 
writer to talk with successful 
closers. 

By Bob Gordon 
Associate Editor 


Survey of Several Expert ‘Closers’. . . 


How to Wrap Up a Deal 





cates the prospect with a feeling 
lof pride, and also gets him think- 
ling that he already owns the car. 
| * * * 


viewed on the subject by Auto- 
motive News admitted that there 
| was no special technique that 
| could be widely applied, unless 
it is that of “ask often for the | ~T INVOLVES, of course, getting 
| order.” , |4 the prospect to sit in the car, 
| Most of the salesmen claimed| which opens the way for a sales 
|that they repeatedly ask custom-/tajk on the vehicle’s interior ap- 
lers for their order, although this| ointments and driving advantages. 
is generally done by such ques-| 





IT'S PARADE TIME AGAIN—The Kansas City Ford dealers’ float was part of the parade 
which inaugurated the Missouri city's centennial celebration. 
- - <<. 


2 Ford Ex-Aides 
Charged with 
Parts Bribery 


~ 

DEARBORN.—Two former § su- 
pervisory employes of Ford Motor 
Co. last week were accused of using 
their positions to gain gratuities 
in return for business given to 
parts suppliers of the company. 

Wayne County Prosecutor Gerald 
K. O’Brien recommended warrants 
for August Miller and Alexander 
Webster, both of Dearborn. Miller, 
an assistant to the manager of | 
Ford quality control at the Rouge 
plant, was discharged Dec. 30, 1949, 
while Webster, a machine products | 
engineer, was fired Feb. 13. 

The warrants, charging bribery, 
were up for signature by Munici- 
pal Judge George T. Martin. 

Miller is accused of accepting 
$3,000 from a_ representative of 
Standard Products Co., Cleveland, 
in return for obtaining approval on 
25,000 trunk locks which Ford had 
previously rejected. 

Webster is charged with obtain- 
ing approval for an order of parts 
from Joy Tool & Die Co., Livonia, 
Mich., in return for $167 worth of 
lumber. This occurred Nov. 11, 
1949, it is charged. 

The investigation was conducted 


two sons of Civil war veterans. Next came 


Ohio Dealers Map 


Convention Plans 


COLUMBUS, O.—Plans for the 
annual meeting of the Ohio Auto- 
mobile Dealers Assn., to be held at 
the-Neil House here Oct, 23-24, were 
outlined last week at a meeting 
of the convention committee, of 
which D. Paul Davies is chairman. 


Serving with Davies are Walt R. 
by Ford investigators and the Hamer, association secretary; John 
prosecutor's office, O’Brien said. |D- Barton, secretary of the Colum- 

Miller had been employed by/|>us association; James L. Sager, 
Ford for 22 years, and Webster had |George C. Bobb, Samuel A. Wolf, 
been with the firm for 14 years. |C. P. Spooner and William DuBrul. 








—=Coming Events 








. Mar. 21-24, 1951—Pacific Automotive show, 
Dealer Conventions Civic Auditorium, Seattle, Wash. 


oe an, oe, fan Apr. 26-29, 1951 — Southwest Automotive 
toga springs, N. Y : show, Oklahoma City. 


Sept 9-!I—South Carolina Auto Dealers * * * 





PONTIACS HEAD CHICAGO PARADE—The honor of leading the Memorial day parade 
went to three models furnished by Franklin-Weber Motors, north side dealer. William C. 
| Stanlik, general manager of the firm, further caught the spirit of the occasion by ordering 
the cars painted red, white and blue, respectively. Color bearers driving in the lead were 


| chief of staff and his aide. Third in line was the car conveying three disabled war veterans. @ 


tions as “What color do you want?” 

One sales manager pointed out 
that he always attempts to ask 
customers questions requiring af- 


CHECKUP of automobile sales- 
*% men in Detroit on “how to 
close a sale” brought forth almost 
as many opinions as there are} 
salesmen. 
Virtually every salesman inter- 


———— 





receptive to “closing” requests. 
* + + 





tems for closing were legion. 


One of them 


pect talks to him. He presents this 
for signature whenever he thinks 
the time is ripe. 

He also uses a “credit informa- 
tion” form on new-car prospects. 
He tells the customer that cer- 
tain credit information is needed 
as a preliminary to any deal, 
thereby gaining considerable 
knowledge of the customer for 
his closing arguments. 

This same man said that he 
makes extensive use of statements 
in which he asks the customer to 
visualize the car parked in front 
of his home, or to imagine himself 
driving his friends to a party, 
the Pontiac carrying the deputy marshal, the 


| 





READY FOR PRESIDENTIAL PARADES—A seven-passenger Lincoln Cosmopolitan convert- 
| ible, the last of 10 special 145-inch wheelbase Lincolns constructed by Lincoln-Mercury and | 
|leased to the government, has been delivered to President Truman in Washington. Painted 


| black, the custom-built car has cherry-red and black leather upholstery, a tan top and 
| two folding seats. It is equipped with special disappearing steps on each side of the 
rear fenders and special chrome hand grips on the rear quarter panels for the secret 
service men who guard the President. The convertible is powered by a regular 152-horse- 
| power V-type eight-cylinder engine and a heavy-duty Hydra-Matic transmission. It has an 


firmative answers. This system, he | bile 
believes, makes the prospect more | ’ 


cus salesman claimed his sys-| 


| 
| 


The salesman recalled that he 
|had once been in a dealership 
|which had a huge mirror on the 
| back wall of the showroom. When- 
ever a prospect sat in an automo- 
he could see himself at the 
wheel, and take in a full-length 
view of the car at the same time. 


He thought this was a very 
convincing argument which 


involves filling out | helped to close sales. 
a typewritten order while the pros- | 


Another sales manager said that 
his favorite maneuver involved 
getting the prospect into a small 
room, such as a closing room. 

This makes the customer less in- 
clined to roam or run away, he 
said, and makes him more recep- 


itive to sales arguments. 


* * * 


WAS this salesman’s conten- 


| 


tion that “too much time is 
used up by most salesmen” in talk- 
ing with prospects. He believes 
that after a certain length of time, 
which varies with different cus- 
tomers, that salesmen “stop. the 


| sales talk and start the small talk.” 
This technique, he claims, incul- | 


As a consequence, he instructs 
his salesmen to be brief, but not 
curt; to be concise, but cour- 
teous. 

At the same time, he expressed 
the opinion that many customers 
like “to be treated rough.” This 
applies particularly to people look- 
ing for a “deal,” he said. 

* 7 - 





[us sales manager said that all 

of the salesmen working for 
him were good “closers.” However, 
if they are unable to sign up a 
prospect, he frequently steps in to 


assist in getting a signature on 
the order. 
The “replacement” technique 


was found to be widely practiced 
by the dealers checked in the 
survey. In almost every dealer- 
ship, either the sales manager or 
one of the salesmen adept at 
| closing is authorized to step in 
and aid a salesman in distress 
by “doubling up” on the cus- 
tomer or else he replaces the 
original salesman completely. 
Only one really “low pressure” 
operation was encountered in the 
survey. 
* * . 


N THIS establishment, the sales 


eaenes Ocean Forest hotel, Myrtle Beach 


Sept. 10-12—Colorado Auto Dealers Assn.., 
Broadmoor hotel, Colorado Springs. 
Sept. 18-19—Wisconsin Automotive Trade 

Assn., Schroeder hotel, Milwaukee. 
Sept. 25-26—North Dakota Auto Dealers 
Assn., Bismarck, N. D. 

Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City. 
Oct. 8-10—Automobile Dealers Assn. of 

Alabama, Inc., Biloxi, Miss. 


Oct, 8-10—Texas Automotive Dealers Assn. 
Texas hotel, Fort Worth. 


Oct. 10—Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 

Oct. 13-14— Tri-State Convention (Del., 
Md., Pa.), Haddon Hall hotel, Atlantic 
City, N. 2) 

Oct. 15-17—Tennessee Automotive Assn., 


Memphis. 
Oct. 17-18 — Federation of Automobile 
Dealer Assns. of Canada, Toronto, Ont. 
Oct. 22-24— Florida Automobile Dealers 
Assn., Biltmore hotel, Palm Beach, Fla. 


Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus, O, 


Nov. 812 — National Used Car Dealers 
Assn. convention, Baker hotel, Dallas, 
Tex. 

Nov. 13-15— Automotive Trade Assn. of 
Virginia, John Marshall hotel, Richmond 

Nov. 15-16—Oklahoma Automobile Deal! 
er Assn 17th annual meeting Tulsa 
hote Tulsa 

Dec. !-2— Montana Auto Dealers Assn. 


Rainbow hotel, Great Falls, Mont. 


Allied Industries 


| overall length of 20 feet, a width of 6.58 feet, a curb weight of 6,450 pounds, special 


“—_ as ane He- 8.20 by I5 tires, a warning siren and special flashing red lights. 
Oct. 2-6 — American Trucking Assns. 


annual convention, Waldorf-Astoria, New 
York. 

Oct. 23-27 — National Metal Exposition, 
Amphitheatre, Chicago. | 

Nov. 13-16 — American Petroleum Institute | 
30th annual meeting, Los Angeles. 

Jan, 22-24, 1951—Truck-Trailer Manufactur- 
ers Assn, annual convention, Edgewater 
Gulf hotel, Edgewater, Miss. 


17th =| 
| 






Cars, Trucks to 


ST. PAUL.—Tempers of Midwest- 
ern dealers have been aroused by 


. s « 
|a letter sent to farmers by a farm- 
General jers union grain association. 

June 26-30—American Society for Testing Signed by the association’s pur- 
Materials, 53rd annual meeting, Chal- | hasi he I : 
fonte-Haddon Hall, Atlantic City. |chasing agent, the letter says: 

June 29-July | — Automotive Trade Assn. “We believe we may be in a 
Faeees convention, Colorado Springs, | position to save you a consider- 

Aug. 7-19—First U. S. International Trade |able amount of money on the pur- 
Fair, Chicago. |chase” of a Ford, Chevrolet or 


Oct. 5-15—Auto Show, Paris, France. 

Oct. 16-20—National Safety Congress and 
National Safety Council exposition, Chi- 
cago. 

Oct. 18-28—Auto Show, London, England 


{Dodge truck. It also offers cut- 
price Ford, Mercury, Dodge and 
|Plymouth automobiles. 


Oct. 22-28—National Automobile Dealer | A sample dealer comment 
Week a | taken from the bulletin of the 
e * * Automobile Dealers Assn. of 

[ : North Dakota says, “A hell of a 

Engineering state of affairs ... Every dealer 


Midwest Dealers Fume 


Farmers Union Letter Promises Cut-Rate 


manager said he was “too busy” 
to talk about methods for closing 
sales, and recommended that one 
of the salesmen be consulted. 

He was, and this is how he de- 
scribed his selling “technique”: 

“When somebody comes in, I 
show them what we've got and 
tell them what we can allow on 
the tradein. Then I ask them if 
they want to place an order. 

“Then they generally say they 
want to go home and talk it 





Group Members 


| The Minnesota Automobile Deal- 
ers Assn, added its support to the 


| protest. over with the wife, or with their 
Following is the _ ire-arousing brother, or somebody else. 
| letter: ‘If they come back, they usually 


place an order.” 
Apr. 21, 1950 This dealership handled a “popu- 
RE: TRUCKS & AUTOMOBILES | lar” line of cars and the salesman 


| “If you are interested in the | admitted that delivery could be 

| purchase of a new truck in a |had in “from 10 to 30 days.” 
Ford, Dodge or Chevrolet, we Wonder why that sales manager 
would suggest that you contact was “too busy? 

| us for prices, as we believe we 
may be in a position to save you 
a considerable amount of money 
on the purchase. We would not, 
of course, be able to handle any 
tradeins. 
“If you are going to make a pur- 





Buick Zone Opens 
In Charlotte, N. C. 


| FLINT. Buick has opened a 
|sales zone in Charlotte, N. C., it is 
announced by A, H. Belfie, Buick’s 


Jan. 7-10, 1951 — National Auto Dealers 
Assn. convention and exhibition, Miami. 
* * * 


Dealer Auto Shows 


Jaa. 27-Feb. 3, 1951 — Milwaukee 
Auto Dealers Assn. Milwaukee. 


Mar. 1018, 1951 —Seattie Auto Dealers 
Assa., Field Artillery armory, Seattle, 


June 19-23—American Society of Mechani 
cal Engineers, Hotel Statler, St. Louis. 

June 26-30—American Society for Testing 
Materials 53rd annual meeting (Exhibit 
of testing apparatus and equipment), 
Atlantic City, 

Aug. 1416— Society of Automotive En- 
gineers National est Coast meeting 
iltmore hotel, Los Angeles. 


County 


Wash Oct. 16-18— Society of Automotive En- 
s * “ ineers transportation meeting, Hotel 
tatier, New York. 

Aftermarket Shows Nov. 9-10— Society of Automotive En- 
June 22-25 — National Truck, Trailer and gineers fuels_ and lubricants meeting, 

Equipment show, Pan Pacific auditorium, Mayo hotel, Tulsa, Okla. 
Los Angeles, Calif. , s Nov. 26-Dec. !— American Society of 
Dec. 4-8— Automotive Service Industries Mechanical Engineers, Hotel Statler, 

show, Navy Pier, Chicago. New York. 





ought to write his factory and 


lchase of a new automobile with- 
| tell them that they should can- 
| 


out a tradein, we would suggest 
cel any dealer found following | that you contact us for the price 
such a practice.” | of the car you are interested in, 
The angry note continued: |f.o.b. St. Paul. The makes of cars 
“Factories can force dealers out|We would be able to help you with 
would be the Ford, Mercury, Plym- 
outh or DeSoto. 


“The Chrysler factory, as you 
perhaps know, is still on _ strike, 
and we would not be able to get 
delivery on a Chrysler made car 
until sometime after the strike is 
over and the plant is operating at 
its capacity.” 


of business for anything they want 
to and everybody knows the out- 
|rageous and unreasonable cancel- 
lations they have forced upon deal- 
lers from time immemorial — now 
here is a deal that should be 
stopped or the factories are dere- 
lict in their dealer responsibility.” 








general sales manager. Belfie named 
R. S. Darwin, formerly E] Paso 
zone head, to manage the new zone 

Buick’s Charlotte zone, Belfie ex 
plained, will serve all of North and 
South Carolina and parts of Ten 
nessee, Virginia and West Virginia 
O. V. Brewster will be assistant 
to Darwin. 


Thompson Heads Lot 


Harry G. Thompson has _ been 
named manager of the used-car 
lot of Treadwell-Price, Inc. (Pack- 
ard), 333 Monroe St., Memphis, 





- 
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Could you sell pure white models? 


Cars exactly like the ones in your showroom—except without any color at 
all? Of course you couldn’t sell nearly as many as you do now. Because 


you’re the person who really knows how color sells cars—especially towomen! 


And color sells in your advertising as surely as it does on the floor of 
your showroom. That’s why the factory puts so much advertising in 


magazines—so much in The Saturday Evening Post. 


Prospects are sold in your showroom. But the best way to bring them 
there is to show them your car, in exciting full color, in the pages of the 
magazine they believe in and trust. As you have long known, and a recent 
survey has proved—readers have more trust in the Post, and the products 


advertised in it, than in any other leading weekly. 


No magazine can match the Post in bringing prospects to your show- 
room because no magazine matches the Post in these three vital factors— 
faithful color reproduction, confidence of its readers, and the attention 


those readers pay Post advertising. 


reaches the people who mean business 
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So Lower Octane Fuel Can Be Used... 


Car Engine Redesign Urged 


DETROIT. The auto industry 
should redesign its engines so they 
can burn lower octane fuel without 
appreciable compression changes, 
R. J. S. Pigott, engineering director 
of Gulf Research and Development 
Corp., said last week. 

Speaking to the American Pe- 
troleum  Institute’s lubrication 
parley here, Pigott said the oil 
industry cannot make any sub- 
stantial increases in gasoline oc- 
tanes without huge investments 
to raise refinery capacity. 
Present-day fuels, he added, will 


not be adequate for planned en-| 


gines of 12.5:1 compression ratio. 

A similar view was expressed by 
Maj. Gen. James H. Doolittle, vice- 
president of Shell Oil Co., who said 
the auto and oil industries must 
work together toward increasing 
efficiency of present-day engines 
rather than expect further  in- 
creases in fuel octane values to 
hike engine performance. 

Doolittle said only a small per- 
centage of today’s cars are built 
to utilize full octane ratings of 








100%, Pure 


percent of the time. 
refining high octane fuels 


useless. 


requisite in the servicing of auto- 

matic transmissions. 

George Romney, vice-president of 
Nash, told the group that “high- 
|way and parking facilities must 
“  eatch up with 


duction and use, 
which are already 
at the levels fore- 
cast for 1960, if 


growth.” 
The increase in 








sulting from the 
manufacture, dis- 

George Romney tribution and use 
of motor vehicles, from 6% million 





MF 


UE 


9 out of 10 motorists know that WoLF’s HEap is 


a leading brand of oil. 


They know that Wo.Lr’s HEap—100% Pure 


Pennsylvania, Premium Grade—made from 


nature’s finest crude, is refined three steps 
further than ordinary oil. That’s why the big 
red, white and green Wo .rF’s HEap sign will 
bring you more customers . . . more often... 


more regularly! 


Sell Wotr’s HEAD . 


.. display Wo.LF’s HEAD... 


talk Wo.rF’s Heap! It’s your hallmark of quality 
for it means the ‘‘Finest of the Fine’’ to millions 
of motorists everywhere! 


Wolf’s Head Oil Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 





MOTOR OIL 


premium fuels, and these cars de- 


mand high octanes only about 5 
And, he said, | continuing effectiveness of automo- 


is a|bile-petroleum cooperation, Romney 
costly process which renders part | said, 
of each barrel of crude oil almost | 
loctane gas and 20-horsepower mo- | 
Another speaker at the session |tors of low compression in use 30 
said that cleanliness is a prime (years ago, they would be paying 
'$10 billion more each year to oper- 
late their vehicles,” Romney pointed 
| out. 





| engineer 
employment, _ re-| 





before the war to nine million at 
present, is but one evidence of the 


“If motorists were using the 45- 


“Car ownership and car mileage 


|have skyrocketed since the war. 
|The result is that the automobile 
automobile pro-|and petroleum industries have un- | 
paralleled responsibilities for mak- | 


ing their partnership more effective 
in overcoming problems that could 
retard or block the continued dy- 


tain our rate Se. Romney added. 


G. A. Round, chief automotive 
of Socony-Vacuum Oil 








fornia Packard distributor, 





NELSON SIGNS PACKARD DEAL IN S. F.—Appointed by Earle C. Anthony, Inc., Cali- 


Ned Nelson, center, is a new dealer in San Francisco. He is 


| San Francisco resident manager. 
i | . P | Nelson's new firm will be called Willys-Nelson-Packard Co., 
we are to main-|namic growth of highway trans-| here from the Pacific Northwest, where he engaged in the auto business for many years 


pictured looking over the new franchise agreement in the office of Hilary Martin, right 
At the left is Al Hall, district manager for Anthony 


1240 Post St. Since coming 


Nelson has operated a Willys-Overland dealership at the same address and will continue 
| to handle Willys. 


said that a “bit of dirt or| engines be redesigned, Pigott said|of change for ordinary new mod- 


Co 

gummy material wedged in one of|such a move would cost auto mak- 
the control valves can upset the|ers about three to five million dol- 
lars, “not a great deal more than 
In discussing his proposal that|would be required over the period 


operation of the transmission.” 


ee 


1. THOROUGHLY DEWAXED 


| peratures... 


2. DOUBLE - DISTILLED 


ee SSS 








WOLF’S HEAD goes 3 steps further! 


flows freely at all tem- 
. gives instant, full-bodied lubrication. 


free from trouble-making im- 


| purities that cause excessive oil consumption, sludge 


and undue wear. 


3. TRIPLE FILTERED 


resists sludging, oxidation and 


corrosion to bearings. Won’t thin out at high temper- 
atures—won’t get sluggish at low temperatures. 


Jee / Wolf’s Head Rules-of-the-Road folder. 
Contains speed laws, driving regulations, safety 
hints for all states. Send for your copy today. 
Additional copies available for distribution 


to your trade. Write for information. 


AND LUBES 


100% Pure Pennsylvania Member, Penna. Grade 
“Premium Grade” aD Crude Oil Association 








els,’ while to increase octanes to 
accommodate a 12.5:1 engine would 
cost the oil industry between two 
and three billion dollars in capital 
investments. 

Octane demand of present single- 
stage compression engines can be 
lowered 12 numbers, he said, al- 
most the octane step-up needed to 
raise present fuels for a 12.5:1 
engine. He estimated today’s best 
premium fuel reaches 92-93 octane 
and would have to go up 15 points 
for the engine. 

Pigott predicted that high com- 
pression engines will not go 
higher than 13:1 or 14:1. (High- 
est on 1950 stock model cars is 
about 7.5:1). Beyond that point, 
valve strangulation may cancel 
out extra efficiency and perform- 
ance gains flatten out to the 
vanishing point, he stated. 

Doolittle told the session he de- 
| plored the current public confusion 
|on the subject of proper oil change 
| intervals. He noted that neither 
| industry has been able to agree 
| within itself on proper internals, on 
|top of which “other agencies with 
|no obligations for the performance 
| of either the car or motor oil” have 
also advanced “rather unique oil 
change recommendations.” 


NADA Ad Group 
Meets Tuesday 


WASHINGTON. NADA’s new 

National Advertising committee is 
scheduled to meet here tomorrow 
(June 20), it was announced at the 
| association’s headquarters late last 
| week. 
This is the committee whose 
|function it will be, according to 
President Fred L. Haller, to make 
a study of rate schedules for dis- 
play advertising “to determine the 
extent to which automobile dealers 
are charged higher rates for dis- 
nlay advertising, which features 
the product they handle, than are 
paid by retailers handling other 
lines such as radios, washing ma- 
chines, other electrical appliances 
and numerous other products.” 

J. M. Sanders, of Washington, is 
chairman of the committee. Other 
| members are Fred G. Litsinger of 
| Chicago and Charles Schnurmacher 
| of New York City. 


‘Federal Slates 


Dealer Preview 


NEW YORK.—The Waldorf As- 
| toria hotel will be the scene for the 
first dealer showing and press pre- 
| view of Federal Motor Truck Co.’s 
new Style Liner series models on 
| June 28, 

Highlight of the affair will be a 

luncheon for dealers and dealer 
personnel. 
Many new sales aids for promot- 
ing the new Style Liner will be 
presented to dealers at the preview 
for the first time. Featured speak- 
ers at the luncheon will include 
Lowell Thomas, newscaster and 
writer, and Ted V. Rodgers. past 
president of the American Truck- 
ing Assns. 

George H. Hammond, president 
of Federal, and Carl Loud, general 


sales manager, will address the 
dealers. 














AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
| See the back pages of this issue. : 
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Sell your customers woven VELON seat 
covers because they’re CARE FREE—shrug 
off dirt, resist weather exposure, and won’t 
scuff, scratch or snag. 


Sell your customers seat covers woven of VELON 
because they’re light, bright, colorful —an 
attractive asset to the car interior. 


Clinch the sale by giving them a choice of 
patterns—herringbones, plaids, stripes, 
mixtures, solids and color combinations, 
available in tough, rugged VELON. 


Send them out of your store satisfied that 


Firestone 


sell them 
on wear... 


sell them 
on style... 


a...you'll sell them every time with seat covers 
woven of 


SEP PROLELLPS 


f 


they’ll get years and years more wear 
from VELON seat covers, despite constant 
use and abuse. 


Ring up a nice, profitable mark-up for 
yourself on every sale for seat covers made 
of Firestone VELON. 


Sound attractive? Let your regular supplier 
tell you more. Ask about ready-made 
VELON seat covers, and Veton fabric for 
custom jobs. Or write Firestone Plastics 
Company, Yarn Division, Pottstown, Pa., 
for a list of resources and information. 
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Federal Aid for County Highways Debated .. . 





Senate Road Hearings End 


WASHINGTON. — Senate _hear- 
ings on federal aid highway legis- 
lation ended last week after more 
than two weeks of testimony, much 
of which was devoted to considera- 
tion of the controversial proposal 
to use government funds in the 
construction of local rural roads. 

The Senate subcommittee on 
roads had before it two highway 
aid measures, one from each 
chamber of Congress. The Senate 
bill authorizes $150,000,000 for the 
construction of county roads, The 
House bill makes no provision for 
such roads, 

Most of those who testified ex- 
pressed opposition to the county 
road provision of the Senate bill. 
These included representatives of 
the Bureau of the Budget, the Bu- 
reau of Public Roads, the AAA, the 
ATA and the American Assn, of 
State Highway Officials. 

A roundup report of the hear- 
ings, as supplied by the National 
Highway Users Conference, which 
comprises the nation’s leading high- 












** ‘Underseal’ 


way transport interests, follows: 

Elmer B. Staats, assistant di- 

rector of the Bureau of the 

Budget, voiced the objections of 
most of the opponents when he 
told the subcommittee that the 

county road clause, if enacted, 
would represent a major exten- 
sion of the federal-aid highway 
program, since it would extend 
federal responsibility to every 
mile of rural road in the coun- 

try, regardless of its relative im- 
portance. 

He noted that the existing sec- 
ondary system already includes 
principal county roads, and said 
that additional county roads can be 
added to the system through ad- 
ministrative action by the states 
and the federal government. He 
said if the purpose of federal-aid 
is to assure a basic system of na- 
tional roads, then it is essential 
that federal-aid continue to be con- 
centrated upon the roads of princi- 
pal traffic importance. 

Staats strongly urged that the 


is one of our most profitable 


items and in addition it gives my service de- 
partment a ‘hidden profit’ of about $300 
every month,” writes Mr. Strickland. ‘‘Very 


few of the new 


cars I sell with ‘Underseal’ 


jobs come back to have bolts tightened or 
squeaks and rattles taken out. So my-shop 
men no longer spend valuable time on those 
free services. ‘Underseal’ is a real money- 


maker for me.” 


The biggest money-maker in your shop! 
That’s what “‘Underseal’’ Rubberized Coat- 
ing can be! Write today for free service 
and sales training help. Address: Minnesota 


Mining & Mfg. 


Co., 900 Fauquier Avenue, 


St. Paul 6, Minn. 


USE THESE OTHER TIME-SAVERS 
IN YOUR SHOP 


@ “Scotch” Brand Wetordry Masking Tape 


@ “Scotch” Apron Taper 


@ 3M Abrasives 


"UNDERSEAL” IS JUST ONE 


@ 3M Adhesives 


of the top-quality 3M Company 


products that can mean money to you. Ask your jobber or 
zou 3M Sales Engineer for full information on the complete 


ne of 3M Company prod 


ucts designed for use in repaint and 


body work. They help you do good jobs faster. 


j;amount of federal highway aid be 
jreduced to a total of not more 
| than $500,000,000 in view of the 
current government fiscal position. 
He stressed the importance of the 
Interstate Highway System and 
specifically requested that $150,000,- 
000 be earmarked for this system 
within the $500,000,000 ceiling for 
‘all systems recommended by the 
president. 

He also reported that the 
Budget Bureau believes it un- 
wise to commit the federal gov- 
ernment to making future au- 
thorizations for highway aid in 
order that states may pay off 
bonded indebtedness, 

Therefore, the bills which permit 
states to use federal-aid funds to 
pay off highway bonds issued for 
improvements on the _ Interstate 
Highway System were not recom- 
mended, 

The prepared statement of Com- 
missioner Thomas H, MacDonald, 








DEALER'S DUAL CELEBRATION—Colonial Motors, Inc. (Studebaker), of Hartford, Conn., 
| was where the milestones were observed. As the firm observed its 30th anniversary, two 


| of the service men in the dealership received awards marking 25 
organization. Left to right: Gabriel Pignone, 


ears each with the 
Howard P. Kirbell, William J. Tuller, treas- 


| urer; William M. Turnbull, president, and District Manager E, J. Grimshaw. 


some essentials with the position 
of the Bureau of the Budget. In 
supporting his objection to the 
county road provision, MacDonald 
|cited the recent report of BPR’s 
|board of county consultants which, 
in summary, concludes that the 
framework of present federal-aid 
secondary legislation provides a 
satisfactory and effective means of 





Bureau of Public Roads, agreed in 


"1 saved $3600 last year in new car 
gratis repairs through ‘UNDERSEAL’!” 


Says P. M. Strickland, Strickland Motors, Columbus, Georgia 


Other Dealers Say... 












KALAMAZOO 


“With no other undercoating can 
cars get the protection they get 
from an ‘Underseal’ job.” 


Harold Keegan Harold Keegan, Inc. 




















MILWAUKEE 


** ‘Underseal’ is the only undercoat- 
ing we can safely guarantee for the 
life of the car!’’ 


Glenn L. Humphrey Humphrey Chevrolet 






NEW ORLEANS 
‘‘We’ve applied ‘Underseal’ four 
years without having a single com- 
plaint.”’ 


0. E. Haring ©. E. Haring, Inc. 





SAN ANTONIO 
‘*‘We find many smart new car 
buyers insisting on the best of under- 
coatings—‘Underseal’.”’ 


Sam Gray Smith Motor Sales 








Made in U.S.A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., 
also makers of “Scotch” Brand Pressure-sensitive Tapes, ‘“‘Scotch’’ Sound 
Recording Tape, ‘‘Scotchlite’’ Reflective Sheeting, ‘‘Safety-Walk’’ Non-slip 
Surfacing, ‘'3M’’ Abrasives, ‘“3M’"’ Adhesives. General export: Durex Abra- 
sives Corp., New Rochelle, N. Y. In Canada: Canadian Durex Abrasives 
Ltd., Brantford, Ontario. 


extending federal-aid 


amount to local roads. MacDonald 
introduced two members of that 
group who testified against the 
county road clause. 

When questioned by Senators 
Stennis and Kerr, MacDonald 
said that he believes that too 
much mileage has been placed on 
the state secondary systems of 
highways and, as a result, only 
about one-half of federal-aid sec- 
ondary road funds are available 
for the roads of counties and 
their subdivisions, 

Since he believes that it was the 
intention of Congress when it pro- 
vided secondary road funds that 
the monies would be spent on local 
roads, he said he could see no ob- 
jection if future federal-aid legis- 
lation specifically provides that 
secondary road money shall be 
spent on roads under the jurisdic- 
tion of state subdivisions if cer- 
tain exceptions are made where 
states administer all roads within 
their boundaries. 

He noted that one of the main 
objections to extension of federal 
aid to local roads was the inability 
of counties and subdivisions to 
properly maintain roads after they 
are constructed. 

Furthermore, many counties lack 
experienced technical assistance for 
proper road construction and, with- 
out it, money will be wasted, he 
said. He feels that much could be 
accomplished even under present 
law if states would establish a di- 
vision within their highway depart- 
ments to deal specifically with the 
local rural road problem in co- 
operation with the Bureau of Pub- 
lic Roads. 

When questioned about the ef- 
fect of heavy truck loads on the 
nation’s highways, MacDonald 
stated that present road design 
was based upon an 18,000 pound 
axle-pound load since the gross 
weight of a vehicle is not the 
controlling factor in highway de- 
terioration. 

It is expected, he said, that the 
test now being conducted near La- 
Plata, Md., will give an answer to 
the question of the effect of loads 
on highways and probably disclose 
a method of improv.ng highway 
design to offset damage from large 
traffic volumes. 

Before concluding his testimony, 
MacDonald urged the subcommittee 
to give “kindly consideration” to 
|the provision in the House bill 
whereby the commissioner of pub- 
lic roads is authorized and directed 
to assist in carrying out the action 
|program of the President’s High- 
way Safety Conference and for 
which $75,000 yearly is authorized. 


William A, Stinchcomb, repre- 
senting the American Automobile 
Assn., commended the Senate bill 
for the emphasis it places upon 
improvement of the Interstate 
Highway System, increasing fed- 
eral participation in the costs of 
right-of-way from the present 
one-third to one-half, and pro- 
viding for the construction of 
military access roads, 

He urged the subcommittee to 
| increase the amount earmarked for 
|the Interstate Highway System to 
a total not less than 50 percent 
| of all federal-aid authorized for 
|highways, and that this system be 
|fully completed within the next 15 
|years. He also recommended that 
|the federal share on any project 
}on the Interstate System be _ in- 
|creased from the present 50 per- 
jcent to 66% percent including the 
|costs of right-of-way. 

Stinchcomb strongly requested 
|that the authorization in the Sen- 
ate bill for local rural roads be 
entirely eliminated. The AAA has 
long maintained that strictly local 
(Continued on Page 13, Col, 1) 
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x x x with Ned 


Eprror’s Note: Here is another | 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto | 
industry for the car he built | 
(1916-1931) and the words he | 
wrote about it. 
yo Will Rogers was the stel- 

lar attraction on the big dinner 
circuit all over America, he was 
the headliner at the annual dinner 
of the National Automobile Cham- 
ber of Commerce at the Commodore | 
Hotel in New York. 

The usual postwar depression had | 
arrived in 1920, so in our custom- 
ary full-page signed advertisement 
on the back page of the automo- 
bile show section of the New York 
Times I had a smashing headline: 

“Sixty-six questions for Every 
salesman to answer”... But, the | 
tailline, in type just as big, proved 
to be “duck soup” for Rogers. 
After positively predicting that 
the automobile industry was 
washed up and every salesman 
might as well go out and sell 
lead pencils, I wound up with this 
final question: “Has anybody 
bought a horse?” 

Rogers looked me up before he 
took his place on the platform and 
said: “That line is a dandy. You 
don’t care if I use it?” ,.. “Of| 
course,” I said, “I hate publicity.” | 

* * + 
Memorable 


HREE memorable events fol- 
lowed that show, aside from 
the tremendous hit that Rogers 
made when he described the great 
advantages of buying a new model 
21 horse instead of a model 21 au-| 





tomobile. 
Jim Walker, of the Walker-Wells | 
Co., Amesbury, Mass., who had| 


been building custom closed bodies | 
for Franklin, had produced the| 
first Jordan brougham, the first} 
two-door enclosed job, except the 
Franklin. 

It was late when the sample 
was completed, so Jim said we 
would never make the show if we 
allowed 21 days, the customary 
time necessary by the old paint, | 
dry, rub, dry, varnish, method. 
He suggested we use the old cus- 
tom carriage finishing process, 
using a pyroxylin finish, 

“That’s the way we did it for 
Brewster and Crane-Simplex,” he 
said. 

“You can spray a body and the 
paint dries so fast you have to 
look out it doesn’t dry between the 
nozzle and the body. You might 
see some brush marks but . 
you'll make the show.” 

That was the origin of what 
we advertised in another full 
page with the heading: “Would 
you park your piano out in the 
rain? ... Would you go frogging 
in your patent leather shoes?... 

* * * 
Crane-Simplex Finish 


apne next thing we knew, Duco 
was being advertised in the Sat- 
urday Evening Post and millions of 


Ford Reports 
Record Sales 
Of New Trucks 


DEARBORN.—Ford truck sales 
smashed all records during May 
while Ford car sales zoomed to a 
20-year high, it is reported by J, D. 
Ball, manager of product sales and 
service. 

Combined sales of new Ford cars 
and trucks for the first five months 
of 1950 and for May also reached 
the highest level since 1930, Ball 
said. 

Ford dealers sold 111,721 new| 
cars in May, the highest month} 
since June, 1930. Ford truck sales 
of 30,680 for May were the highest 
in the history of the company, Ball 
stated. 

For the first five months of 1950, 
truck sales of 132,679 units set a 
new record, and car sales of 500,044 
were the highest since the first five 
months of 1930. 

Ball also announced that used- 
car sales by Ford dealers during 
May totaled 133,057 units to reach 
the second highest postwar mark, 
being topped only by March sales. 
Used-truck sales set a postwar peak 
of 22,921 units. 








Jordan | 





dollars in time and the cost of 
scratches was being saved to the 
industry. 

* * * 


The Essex 


bps THOSE days I was entertained 
now and then on my visits to 
Detroit by Roy Chapin and his 
most charming wife, Inez. One day 
Roy confided to me that the Hud- 
son company was working on a 
two-door enclosed car for the Es- 
sex line which would be known as 
the Essex coach and would sell for 
$1,595. 

“You think that type of body 
will sell, do you?” I asked Roy. 
“Well . . you found that out, 

didn’t you?” 

S-O-O-H—the Essex coach was 
the first enclosed car to sell below 
$2,500 and started the trend which 
revolutionized the whole body build- 
ing industry. 

And... nobody in our set bought 
a horse. 








SPONSORED BY CARLOCK NASH—The Carlock Nash Airflytes, which is backed by the | 
(Tex.) dealership, won the women's state basketball championship for 1950. | 


Brownwood 
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Dealer Al Carlock is at the right, and Coach Cecil Ross is on the le’t. 





Fageol’s Train 
HEN I first saw that 
giant, Frank Fageol, who, with 
his brothers, contributed so much 


to the development of the modern | 
bus, he had been running a con- | 


cession in a Philadelphia park, 


charging the customers 50 cents for | 
a ride in an automobile. Frank) ture trailers behind. The seats |wWaANT AD will bring quick results! 


little | 


and his brothers, Raoul and Bill, 
were always itching with ideas. 


One night I was a guest at his 
fine home on Piedmont Heights 
in Oakland, Calif., and he took 
me over to one of the city parks 
to see a contraption which they 
called the “Fageo!l Auto-Train.” 
A Ford motor in front was haul- 
ing a couple of low-hung minia- 


4 


ee 
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were “dosee-dough” and you 
could sit down and ride for a 
nickel. 


The next day I had an appoint- 
ment with Brinegar, then the 
Chalmers distributor, to meet the 
World’s Fair (1915) commissioners 
who were thinking of buying some 
trucks to carry passengers around 
the fair grounds. 

I intended to talk about the 
Jeffery Quad, the big four-wheel- 
drive job, but Frank Fageol came 
along about lunch time and sat 
down with the party. I told the 
commissioners to stop. thinking 
about trucks and _ old-fashioned 
clumsy buses and to think about 
the “Fageol Auto-Train.” 

Before the deal was settled, 
Fageol and Brinegar had organ- 
ized a company to build the 
“Auto-Trains” to carry the hun- 
| dreds of thousands of people who 
| visited the San Francisco fair. 


I don’t know how much money 
|they made that season, but that 
start, coupled with the fertile 
brains and endless energy of the 
|Fageol boys, is certainly reflected 
jin the subsequent success of the 
['win-Bus business. 


Want to buy o1 sell something? A small 
jinvestment in an AUTOMOTIVE NEWS 





YOUR GROWTH and OURS 


Associates 


grown on 


has built and expanded and 


a parallel line with the great 


automotive industry of which you are a 


part... spe 


cializing in financial helpfulness 


to automotive dealers and their customers. 


Last y 


families bu 


ear Associates helped 273,147 


y cars through automobile dealers 


who called on us to handle their time 


payment financing. On April 30, 1950, 


Associates had $191,057,881 in 


lien retail 
branch offi 


motor 
notes outstanding through 108 


ces in 28 states and the District 


of Columbia. And Associates 


is helping 


dealers carry their inventories through 


motor lien short term loans which exceed 
an annual volume of $250,000,000. 


Associates has been serving and helping 


dealers with time payment financing for 


a third of a century. There’s an impressive 


record of growth, a vast fund of knowledge 


and experience back of Associates’ position 


as one of the largest and strongest institu- 


tions of its kind in America today. 


Take advantage of it. 


ASSOCIATES 





Associates Investment Company 


SOU fon 


BND... NN 


Associates Discount Corporation 


DIANA 


Total “Assets im Excess of $280,000, 000 
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Easy Credit Terms Called Dangerous. . . 





Klingler Sees Bright Future 


DETROIT.—Happy conditions in 
the automobile business will last at 
least into 1951, Harry J. Klingler, 
Pontiac general manager, told a 
meeting of the American Collectors 
Assn. here last week. 

“I can see nothing but good, 
with constant demand and _ in- 
creasing production. . . . This 
happy condition is likely to ex- 
tend into 1951,” he said. 

As reasons for his optimism 
Klingler cited the continuing de- 
mand caused by war shortages, the 
11,000,000 cars in the 10 years or 
older bracket that need replacing, 
increasing population, rising  in- 
comes, the population shift to the 
suburbs that will cause a greater 


need for cars and the growing two- 


cars-to-a-family trend. 

The GM executive added that the 
existing demand cannot continue at 
current levels indefinitely, but he 
predicted that when it levels out it 
will unquestionably be higher than 
prewar demand. 

America is becoming more and 












...Elimin 
Save/ 


/ WRITE on your letterhead for f 
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Neb. Dealers Seek Use Fee, 


|Ban on Other Car Taxes 


A constitutional amendment, 
through initiative petition, to ban 
all taxing of motor vehicles and 
substitute in lieu of taxes a “uni- 
form motor vehicle use fee” is 
being sought by the Nebraska 
New Car Dealers Assn, Amount 
of the fee would be set by the 
next legislature under the pro- 
posed amendment. 

Active solicitation for the nec- 
essary 47,634 signatures required 
to get the proposal on the No- 
vember general election ballot be- 
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gan last week, The deadline for 
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ny Service Dolla 





more dependent on the automobile, ; destroy as well as build. Pointing | 
|but “without the helping hand of|to a growing tendency to over-| 
|credit it is quite apparent that the | extension 
|industry would be a hamstrung Klingler said that General Motors | 
|giant or would not exist at all in|Acceptance Corp. is going to run} 
present |a weekly series of advertisements | 
form and influence,” Klingler said.|in 315 newspapers publicizing the | 
However, he warned, credit can|fact that so-called easy terms are) @ 7 


of consumer credit, 


inot always best for the customer. 


Many inexperienced finance 
companies, under the mistaken 
impression that they are doing a 

| great service for the buyer, are 
| causing a rising tide of danger- 
ous paper, Klingler said. 

“When a buyer owes more on 
his car than its current market 
value, then that is dangerous paper | 
for a bank or finance company to | 
be holding,” he advised. 

Few customers are told that the | 
longer the terms the greater the| 
cost, nor are they told to pay in/! 
as short a time as possible, Kling- 








BEING BUILT FOR RINSHED-MASON—This 
industrial lacquers and enamels, is having ¢ 
shipping unit comprising 30,000 square feet | t 
road car siding and loading facilities for eight trucks. A Levelator, which will raise or 
lower trucks to the loading level, will be installed. The unit is scheduled for completion 


by September. 


gerous sales stimulant that will 
lead people to overcommit them- 
selves, he said. 

In explanation of General Mo- 
tors’ present strong market posi- 
tion, Klingler told of wartime 


ee ee 


one 


Detroit firm, which produces automotive and 
onstructed at 5970 W. Warren a storage and 
under roof. The structure will include a rai 


Car Check Plan 
Pushed Hard by 
Buffalo Group 





ler noted. 


| Too many advertisements offer- 
low down-payments and 36- 
filing of the petitions is July 6. |month terms are causing a dan- | 


|ing 


ae 























plans calling for huge expendi- 
tures for plants and tools that 
brought GM’s postwar production 
capacity to unprecedented levels. 


said, because “there is no more 
saturation point for automobiles 
than there is for the use of elec- 
tricity.” 

Each year cars are built better 
and are capable of greater service 
but people drive them further so 
they wear out at about the same 
time-work ratio as they did 10 or 
20 years ago, Klingler declared. 


Latin American 
Trade Barriers 


Seen Crumbling 


TOLEDO. — Almost impregnable 
|trade barriers of Latin America, 
due in part to dollar shortages and 
to influence of the sterling bloc 
area are seen crumbling by Marcel 
F. DeMuller, president of Willys- 
Overland Export Corp. 

Two reasons are given by De- 
Muller for this: 

1. The trend toward adjustment 
of the imbalance in trade between 
the U. S. and Latin America as the 
dollar gap slowly closes. 


2. Recent American aid to the} ‘ 
|rages, service stations and dealers 


| with proper facilities and _ suffi- 
;cient manpower to make the 
| spections may obtain authorization 
|by applying to the safety commit- 
|tee of the association. 

and South| 


Latins, and particularly the loans 
|of the Export and Import bank of 
| Washington to Chile and Argentina 
as trade stimuli. 

“Great vistas of opportunity are 
opening in Central 
| America for the American automo- 
|tive industry as governments and 
| business of these two hemispheres 
|more and more realize their inter- 
|dependence on the other,” DeMul- 
jler reported, following a meeting 
with Latin American distributors in 
| Havana from Colombia, Costa Rica, 
|Cuba, El Salvador, Guatemala, 
| Haiti, Mexico, Nicaragua, Puerta 
|Rico and Venezuela. 

“There is a decidedly healthy out- 
look in those countires and in all 
of South America as leading indus- 
trialists are taking into account the 
gradual reduction in the cleft be- 


Strong volume will continue, he 


| BUFFALO.—Under the sponsor- 
‘ship of the Buffalo Garage Assn., 4 
|campaign to have all automobiles 
in the city undergo the official uni- 
versal safety test is under way, The 
| campaign is approved by Clifford 
| J. Fletcher, New York State motor 
'vehicle commissioner, and Buffalo 
| police will cooperate. 

| The association has received let- 
|ters endorsing the campaign from 
| the Parent-Teacher association, the 
|Automobile Club of Buffalo, the 
| Buffalo Federation of Women's 
‘Clubs, the Council of Churches of 
Buffalo and Erie County and the 
Buffalo Teachers Federation. 

“The campaign is intended to 
help reduce the number of prevent- 
able accidents resulting from faulty 
equipment,” Joseph R. Piccillo, 
president of the association, said. 

“The safety test will include in- 
spection of brakes, lights, horn, 
steering system, wheel alignment, 
windshield and wipers, rear-view 
mirrors and reflectors.” 

A safety sticker authorized by 
|Commissioner Fletcher will be af- 
| fixed to the windshield of each car 
\that passes inspection. Drivers of 
cars which do not pass inspection 
| will receive affidavits of inspection, 
| showing just what needs to be done 
|to put the cars in safe condition. 
|A copy of each affidavit will be 


|sent to the police department. 


Piccillo explained that all ga- 


in- 


The affidavit of inspection which 
will be issued to the owner of a 
ear which does not pass inspection 
is similar to those which are used 
in states that have compulsory in- 
spection laws, 

Smith Goes to Far East 

SOUTH BEND.—Dewey WwW. 
Smith, vice-president of Studebak- 
er Export Corp., is on a trip to 
inspect Studebaker’s operations in 


Japan, Philippine Islands, Hong 
Kong, French Indo-China, Siam, 
Federated Malayan States, Indo- 


nesia and India, He is expected to 





tween exports and imports in this 
part of the world,” he said. 

“To illustrate: In 1947 the trade) 
deficit of Latin America with the} 
U. S. reached $1,700,000,000; in 1948 | 
this narrowed to $800,000,000, and in| 
| 1949 to $400,000,000.” 


|McGinness of Canada | 
| 

|Builds Schult Trailers 
| OTTAWA.—H. B. McGinness, | 
| Ltd., Peterborough, Ont., has taken | 
over the manufacturing of Schult | 
trailers in Canada, They were for- | 
merly built here by John Inglis Co. | 





Correction 


In our recent advertisement in | 
the Automotive News, we incor- | 
rectly listed our dealer discounts 
on Power King and Tow King 
trailer hitches. The correct deal- 
er discounts are: 40% off list 
for 6 or more units; less than 6 
units, 3844% off. We hope this 
error has not caused any incon- 
venience. — Charles Distributing 
Corp., 2733 W. Wisconsin Ave., 
Milwaukee, Wis. 





Lig 


return to the U. S, sometime during 
the latter part of July. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 





“Yes, but the trouble is it looks 
less expensive than it actually is,” 
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ederal Aid for County Highways Debated.. . 
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Senate Road Hearings End 


(Continued from Page 10) 


land service roads and land serv- 
ice city streets are a basic local 
responsibility. 

He said, “With the very heart of 
the nation’s road system (the In- 
terstate Highway System) in such 
a tragic state of unpreparedness, 
further dispersion of limited fed- 
eral aid funds available is un- 
thinkable.” 

The AAA has viewed with deep 
concern the rather considerable 
growth of toll financing in various 
states, Stinchcomb said. He ex- 
pressed his belief that proper em- 
phasis on the Interstate Highway 
System would prove effective in re- 
ducing the pressure for toll financ- 
ing, and that the proposal allowing 
federal funds to be used in the 
amortization of bonded indebted- | 
ness for projects on the Interstate 
System would help remove one of | 
the main toll arguments—namely, 
that of getting the road quickly 
while paying for it later. 

John V. Lawrence, testifying | 
on behalf of the American Truck- | 
ing Assn., told the subcommittee 
that the senate bill contains sev- | 
eral departures from past federal 
legislation. Among these is the 
county road authorization. 

Lawrence pointed out that one 
reason improvement of local rural 
roads has not been more rapid is 
the fact that too often, as states 
have increased their allocations to 
the counties and other road subdi- 











Chicago Fair 
Opens June 24: 
Autos on Exhibit 


CHICAGO.—The Chicago Fair of 
1950, opening next Saturday (June 
24) and continuing through Sept. 4 
along the lakefront, will enlist par- 
ticipation of International Harves- 
ter Co. and the petroleum industry, 
in addition to featuring old and 
new cars in the “Frontier of Free- 
dom” pageant. 

Crosby M. Kelly, managing direc- 
tor, who handled the show intro- 
ducing 1949 Gords two years ago in 
New York, stated that the fair will 
accent the contributions of com- 
merce, industry and agriculture to 
the development of America. Con- 
siderable stress will be placed upon 
the historical angle through con- 
trasting exhibits of early and mod- 
ern equipment. | 

Plans call for making the fair 
an annual summer attraction here, 
Kelly added. 

A phase of the advance buildup 
has been the assignment of “flying” 
delegations to visit major cities 
from coast to coast. At each stop 
the occupants of planes have called 
on mayors and business leaders 
with invitations to visit the spec- 
tacle, along with assurance that 
days will be set aside for various 
cities. 

Ray Shaw, general chairman of 
the Midwest Petroleum Marketers 
Assn., and president of Chek-Chart | 
Corp., announced the appointment 
of Paul King as manager of the 
oil industry service center spon- 
sored by the petroleum industry. 


Va. Truckers 
Win Load Break 


RICHMOND, Va.—Before a truck- | 
ing company operator is made to 
pay penalties assessed under Vir- 
ginia’s load-limit law, he must be 
convicted—rather than his driver 
of violations. | 

So said Circuit Court Judge Har- 
old F. Snead in a decision here last 
week. The fact that a driver had 
been fined in trial justice court was 
not taken to mean, Judge Snead 
ruled, that the operator must be 
automatically assessed the penal- 
ties provided by Virginia law. 

The division of motor vehicles, 
‘onsidering an appeal, said the rul- | 
ing might cost the agency $500,000 | 
in penalties it has assessed against | 
owners of overloaded trucks. 

Under the ruling the agency} 
would be powerless to serve any | 
warrant against an out-of-state 
truck owner, who could not be 
forced to respond to a Virginia} 
process, motor vehicle department 
attorneys said. 


visions, there has been a corres-|lous” charges made in the past that 
ponding decrease in funds from|the trucking industry pays no taxes 
local taxes and other sources for|for the support of general govern- 
the support of local roads. He de-;ment and only partially pays for 
clared that the county road pro-|the highways they use. | 
vision would bring a complete H. E. Foreman, of the Asso- | 
change in our whole concept of the| ejated General Contractors of | 
responsibility of different levels of| America, told the subcommittee | 
government. that the highway contracting in- | 
_Lawrence also warned that state/ qustry has the capacity to carry 
highway funds might be “raided”! out an expanding program and 
due to the requirement that federal! t9 do the work economically. 
funds be matched. He said that highway construc- | 
He described as “utterly ridicu-|tion costs are in line with the 


7 ian prices of other services and com- 
N. C. Truck Fines Total 


modities, so that full value is as- 
$85,753 in Month 


sured for the investment in roads} 

by the public. | 

RALEIGH, N. C.—A total of $85,-| Furthermore, he said, intense 
753 was collected in April in penal- 

ties and additional license fees on 


competition prevailing in the in- 
|dustry insures that construction 
overloaded trucks traveling North 
Carolina highways. 


will be executed efficiently. He de- | 
|clared that the contracting indus- | 

The department of motor vehicles 
also reported last week that 3,942 


try can handle 50 percent greater | 
trucks were stopped by inspectors, | 














|volume in 1950 than was executed 
of which 3,086 were North Carolina 


in 1949 and, if a long-range high- 
way policy is established the con- 
trucks and 856 out-of-state vehicles. 





FEATURES LARGE USED-CAR LOT—James W. McAlister, Inc. (Chrysier-Plymouth), Fresno, 
Calif., has a lot which measures 225 by 175 feet and five closing offices. The firm also 
boasts a large reconditioning building. 


handle economically 
more than twice the size of that 
of 1949. 


a volume of | stated that he favored improvement 
| of local rural roads by extending the 

| secondary highway system as pres- 
Col. E. R. Needles and Lt.-Gen. | ently comprised. However, he cau- 
Eugene Reybold, representing the |tioned that sound planning must 
American Road Builders’ Assn., | and should precede such extension. 
recommended a federal-aid high- Other witnesses who testified in 
way authorization of $1,000,000,- | the hearings included Sen. Edward 
000 a year. This amount is more | J. Thye (R., Minn.), who urged 
than twice the current amount (adoption of the local rural road 
now being expended and consid- | program and Sen. William Langer 
erably above the authorizations |(R., N. D.), who sought emergency 
for all systems contained in each |relief for the construction of the 
bill under consideration. roads and bridges in his state which 


tracting industry can expand to! In answer to a question, Needles|were recently damaged by floods. 





AFTER WE ADDED BENDIX-WESTINGHOUSE AIR BRAKES!’’ 


Whether they carry food, fuel oil or furni- 
ture, trucks with Bendix-Westinghouse Air 
Brakes regularly roll up amazing records of 
savings. And, cutting maintenance costs is 
only half the story. With the extra service 
life in Bendix-Westinghouse Air Brakes 
your trucks stay on the job—earning money 


4 


THE BEST BRAKE IS f= 


THE BEST 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE 


hauling valuable pay loads instead of piling 
on expenses in the shop. Add the extra safety, 
the faster trip speeds and schedules and you'll 
see why truck-operating business men get 
so enthusiastic. On new trucks or old—for 
maximum performance and _ profits—specify 
Bendix-Westinghouse Air Brakes. 


AIR BRAKE IS 


COMPANY 


ELYRIA, OHIO 
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LACK GOLD 


METRO_with the biggest magazine audience 


in the world—_is now the richest “gusher ” 


an automotive advertiser can “bring in’. 


OMEONE, with a poetic turn of mind, once called oil, “Black 

Gold”. 

Which felicitous phrase is as applicable—or even more so— 
to another sticky and fabulous, pitch-black substance which 
has made multi-millions for those who have used it boldly and 
wisely. Detroit is filled with examples of this truth. 

Printer’s ink! 

Transmuted into words on paper, it has set fire to people’s 
imaginations and desires. Has changed minds and buying 
habits. And royally enriched the sellers. 

Shrewd advertisers know that 
where you say it is nearly as important 
as what you say. 


There’s where Metro comes in! 


Metro gives you a fabulous “where”. An 
unmatched marketplace. Unmatched 
by any other magazine, Sunday maga- 
zine or top-ranking radio program. A bigger audience than any 
of them can deliver! 

And... at a cost your treasurer will cheer for! 

When you advertise cars and accessories in Metro, you put 
them in America’s great “Showroom-in-Print”. The shopping 
place of the great Metro-masses—15 million families, 38 mil- 
lion readers—concentrated in the principal shopping centers 
where two-thirds of all retail sales are made. They have a 








Individually edited by 
these leading Sunday newspapers 


ATLANTA Journal 
BALTIMORE Sun 

BOSTON Globe and/or Herald 
BUFFALO Courier-Express 
CHICAGO Tribune 
CINCINNATI Enquirer 
CLEVELAND Plain Dealer 
DES MOINES Register 
DETROIT News and/or Free Press 
INDIANAPOLIS Star 

LOS ANGELES Times 
MILWAUKEE Journal 
MINNEAPOLIS Tribune 


NEW ORLEANS 
Times-Picayune & States 
NEW YORK News 
PHILADELPHIA Inquirer 
PITTSBURGH Press 
PROVIDENCE Journal 
ST. LOUIS Globe-Democrat 
and/or Post-Dispatch 
ST. PAUL Pioneer Press 
SEATTLE Times 
SPRINGFIELD Republican 
SYRACUSE Post-Standard 
WASHINGTON Star 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 


spendable income of some 68 billion dollars a year. They drive 
12 million cars—36% of all the cars in the United States. They 
use up rubber, gas, and every accessory made in enormous 
quantities. 


Tell them what they want 
to hear—and where! 


Print what they want to read in this 
medium they like to read and your 
advertising will have a phenomenally 
powerful pull! 

Just ask your dealers about the 
power of Metro’s member papers. In 
America’s principal markets, these 
papers are the ones your dealers 
themselves use locally! 

Take a fine product, a great sales story about it, and a 
medium like mighty Metro... put them together and you have 
the formula for “How To Mint Black Gold”. Have a Metro- 
Man tell you the story in full detail. 





P. S. Metro provides rich veins of gold in colors other 
than black. In fact, Metro colorgravure delivers more 
readers per dollar than full color ads in any leading, 
nationally-edited magazine! 





Sales Offices for Metro Magazines and Metro Comics...NEW YORK, * CHICAGO ¢« DETROIT ¢ SAN FRANCISCO + LOS ANGELES 





16 


AUTOMOTIVE NEWS, JUNE 19, 1950 


Reports from Various Cities .. . 





Auto Market Page 


Los Angeles 


Automobile sales in southern 
California are going like a house 
afire. Dealers claim they could sell 
at least another 1,000 cars per week 
if they could get them. There are 
more people clamoring to get new 
cars than there have been in many, 


many months and many dealers | 
won't promise delivery for 60 or| 
90 days. 


The way the market 
up is amazing, dealers say, With 
the tremendous productions that 
have gone 
the end of the war, experts had 
predicted that dealers would be 
caught up over a year ago, but 
there is no sign of its being caught 
up yet. 

It’s reported that there have 
been many cases in southern Cal- 
ifornia where clubs of people get 
together to form a buyers’ league 
and then ask an automobile deal- 
er to give them a 10 percent dis- 
count, 

There are some dealers who have 
subscribed to this. 
the number of reports coming in, 
persons buying cars through buyers’ 
leagues are still waiting for deliv- 
ery. 

One case was reported where a 
member of one of the leagues had 
an order in for 90 days and couldn’t 
get delivery. Finally, in despera- 
tion, he asked whether he could 
get delivery if he didn’t buy through 


the league. His car was delivered 
to him in three days._-(Slim Bar- 
nard.) 


* * + 
St. Louis 


New-car sales in the St. Louis 
area are continuing at a high rate 
with no indication of diminishing 
in the immediate future. All lines 
seem to be sharing in the accel- 
erated market. 

Used cars are also moving in 
great numbers with a dollar vol- 
ume that is unprecedented. Dealers 
are trying to make the most of the 
present demand for both new and 
used cars. Many express the opin- 
ion that used-car sales are apt to 
taper off after the vacation season 
is further advanced. 

Service and parts sales are re- 
ported at about the level of last 
year, although some reports in- 
dicate a falling off in parts busi- 
ness. 

Dealers in St. Louis are faced 
with labor difficulties since two 
contracts are up for renewal; one 
with the machinists covering me- 
chanical help and the other wit 
the teamsters covering parts and 
garage personnel. 

Both contracts expired May 31. 
Many negotiating meetings have 
been held between union agents 
and representatives of the dealers, 
but, thus far, have failed to pro- 


duce agreement.—(Sam X. Hurst.) 
> . * 


Pittsburgh 


A “more than seasonal” increase 
in new-car sales during the week 
ended May 27 helped business in 
the Pittsburgh district to recover 
all of the loss of the previous two 
weeks, the University of Pittsburgh 
reports. 

The index of business activity 
increased to 185.0 in the week 
ended May 20, after having fallen 
to 179.5 in the preceding week. 
The index was 186.5 
parable week of 1949. 


x * + 

Denver 
Demand for motor vehicles in the | 
Denver market continues good. 
Sales still are greater than last 
year. New-truck sales have also 


improved and now show an in- 
crease over sales at this time a year 
ago. Last year truck sales were 
slow most of the year and showed 
a decrease in comparison with 1948. 

During the first four months 
of this year there were 5,681 new 
cars sold by Denver dealers as 
against 4,011 during the same pe- 
riod of 1949. New-truck sales 


during the same period of 1950 | 


were 712, compared with 632 in 
the first four months of last year. 

Denver dealers during April sold 
1,268 new cars and 177 new trucks. 


is holding | 


on continuously since} 


However, from | 


|Sales during the month by make 
| were: Ford, 248; Chevrolet, 240; 
| Buick, 170; Nash, 126; Hudson, 104; 
|Pontiac, 102; Oldsmobile, 73; Mer- 
lecury, 83; Studebaker, 48; Cadillac, 
/16; Packard, 13; Lincoln, 12; 
Plymouth, 8; Crosley, 5; Kaiser, 5; 
| Willys, 5; Chrysler, 4; Dodge, 4, 
jand Frazer, 2. 


New-truck sales by make in 
April were: Chevrolet, 72; Ford, 
59; Dodge, 13; GMC, 10; Stude- 
baker, 8; International, 4; Wil- 
lys, 4; White, 3; Kenworth, 2; 
Diveo, 1, and FWD, 1. 

While new-car dealers have larger 
stocks of used cars and trucks on 


|demand is good and sales, espe- 


|firm with little change in prices. 

Denver new-car dealers expect 
the remaining summer months to 
demand for new cars.—(Ira R. Al- 
exander.) 


| * * * 
| 


New York 
New York City’s used-car deal- 


hand at this time than a year ago, | 


cially of later models, are holding | 


|be good ones with no letup in the} 


|plants, resulting from a strike in 
the company’s U. S. plants. 
New-car sales were responsible 
for most of the gain in April. 
New-car deliveries amounted to 
27,641 units, a boost of 33 per- 
cent over the 20,764 sold in April 
of last year, | 
| New-truck sales were up 3 per-| 
;cent with 8,736 sold in April of this 
lyear, against 8,475 in April, 1949. | 
Bus sales were off as 29 were sold 
lin April, 1950, against 75 in April | Ollie t 
lof last year. eae 


and Frank J. McGinnis (left), 


year, 99,108 new cars were sold, 
compared with 53,535 in the same | 
jperiod of 1949. This was an in-| 
crease of 85 percent. New-truck | 
|sales in the same period were up 
|2 percent with 28,288 sold in 1950, 





jagainst 27,745 in the first four 
|months of 1949._-(M. L. Schwartz.) 
* + * 


New Hampshire 
| Automobile dealers who watch 
| the employment situation as a sales 
| barometer were interested in a re- 
port issued by the State Employ- 
ment department, which showed 


FORD RENEWS PUPPET SHOW —The new Ford television contract with Kukla, 
akes the show through Oct. 25. Walker A. Williams (right), Ford general sales man- 
manager of sales sta 
_ | Frances Allison and Burr Tillstrom, stars of the show, during a recent visit to Detroit. Miss 
In the first four months of this| Allison and Tillstrom appear for Ford on their Wednesday evening shows. 


Motors on Television 





Fran & 


services, give the news to 








ers advertised heavily in newspa-|that New Hampshire's jobless list 
pers the Friday and Saturday | was reduced by 300 during April. 

before the four-day Decoration day | The bulletin showed that 18,000 
weekend in an effort to sell @S|/were without jobs throughout the 
many cars as possible while the/state during April, as compared 
| 1950 demand is at its peak. |with 18,300 jobless in the previous 





McININCH MOTORS ON TELEVISION—KMTV, Omaha, moved its cameras to the show- 
rooms to record the inaugural ceremonies of the new Kaiser-Frazer distributorship. Partici- 
pating in the televised program were (left to right): A. E. Beyars, K-F district service repre- 
sentative, Des Moines region; Wayne Oxley, factory used-car representative; A. L. Koraleski, 


in the com-| 


Prices have begun to drop 
somewhat as buyers have dis- 
played some reluctance to accept 
what is being offered. Many who 
have been thinking of buying used 
cars are now thinking in terms 
| of new cars, especially when they 
learn that only a few hundred 
dollars difference is involved. 

With 1947 Chevrolets bringing 
lanywhere between $995 and $1,125, 
| and ‘47 Plymouths and Fords being 
offered at similar prices, some peo- 
| ple are beginning to thing seriously 
of waiting to see the new Henry J. 
and other low-priced new vehicles 





| reported being readied for the mar- 


ket. 


Other used-car prices in the met- | 
ropolitan New York area are run-| 


ning as follows: 

1941 Fords, Plymouths, Chevro- 
lets, Studebakers, Packards, Pon- 
tiacs, Dodges, Oldsmobiles, Hud- 

| sons — from $295 to $695, with 
| most being offered at $550 to $600. 


1946 Fords, $895 and up; Dodges, | 
$960 and up; Pontiacs, $995 and up; | 


| Buicks, $995 and up; Chryslers, $995 


land up. Most Buicks and Chrys- | 


\lers are being offered at $1,095. 

| 1947 Fords, Chevrolets, Stude- 
| bakers, $1,050 to $1,195; Buicks, $1,- 
265 to $1,395; Cadillacs, $1,845 to 
| $1,995. 

1948 Oldsmobiles, $1,395 and up; 


Hudsons, $1,325 and up; Buicks, 
$1,595 and up; Chevrolets, $1,395 
and up. 


Heaviest demand seems to be for 
1946s, which are scarce.—(Bernard 
Brown.) 

. * * 


Canada 


ada during April established a 
postwar monthly record, the Cana- 
dian government reports. Deliver- 
jies during the month totaled 36,406 
units, up 24 percent over April, 1949, 
when 29,314 new vehicles were sold. 





the shutdown of one of the major 
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“Have you a car with an auto- 
matic parallel parking device?” 





New motor vehicle sales in Can- 


The record was achieved despite | 


;month. The reduced unemploy- 
|ment was attributed to a pickup 
lin outdoor employment. (Guy 
| Langley). 





ager; 
trict manager, Des Moines region. 


* + + 


Youngstown—wW arren 


New-car sales in Mahoning 
|}county (Youngstown), O., numbered 
{780 during April, while in Trum- 
bull county (Warren), O., the total 
was 557. New-truck sales during 
the month were 130 in Youngstown 
jand 66 in Warren. 
| In addition, 1,406 used cars were 
registered in Youngstown during 
April. 
New-car sales by makes in 
Mahoning county during April 
were: Buick, 71; Cadillac, 8; 
Chevrolet, 235; DeSoto, 1; Dodge, 
4; Ford, 174; Frazer, 7; Hudson, 
19; Kaiser, 11; Lincoln, 7; Mer- 


cury, 58; Nash, 30; Oldsmobile, 
| 47; Packard, 8; Plymouth, 5; 


Pontiac, 54; Studebaker, 40, and 

Willys, 1. 

New-car sales in Trumbull county 
| were: Buick, 50; Cadillac, 10; Chev- 
rolet, 173; Dodge, 5; Ford, 111; | 
|Frazer, 4; Hudson, 22; Kaiser, 7;| Chevrolet, 119; Ford, 104; Interna- 
|Lincoln, 4; Mercury, 33; Nash, 11; | tional, 46; Dodge, 13; Willys, 11; 
| Oldsmobile, 32; Packard, 6; Plym-/| piveo, 2; GMC, 6; Mack, 1; Stude- 
;outh, 4; Pontiac, 40; Studebaker, | paker, 5, and White, 1. 


(CBS-TV) Sunday night variety show 
kinescoped for other television areas. 
spliced into the film. 


|38, and Willys, 7. Kern.) 
| * * * * * 
Lincoln, Neb. Vermont 
New-car sales in Lancaster; Vermont car registrations in May 


}county (Lincoln), Neb., picked UP | totaled 91,245, an increase of 4,718 
|\from 430 in April 
|To this increase Chrysler con- 
|tributed five and Plymouth, 22. 
|New-truck sales declined from 108 
jin April to 89 in May. 


|vehicle department. 
During May a total of 3,987 sets 
of license plates were issued, as 


New-car sales in May were: | against 3,204 in the same month 
Buick, 38; Cadillac, 4; Chevrolet, |, year ago.—(Bethune Jones.) 
92; Crosley, 2; Chrysler, 5; DeSoto, a — et 
8; Dodge, 7; Ford, 103; Hudson, 8; ‘ 
Kaiser, 1; Lincoln, 10; Mercury, New Orleans 


New-car sales in May for Orleans 
parish (New Orleans) established 
an alltime monthly high when 1,602 
were sold through authorized deal- 
ers and 99 through unauthorized 


28; Nash, 16; Oldsmobile, 16; Pack- 
jard, 8; Plymouth, 27; Pontiac, 38; 
|Studebaker, 36, and Willys, 2. 

New-truck sales in May were: 
|Chevrolet, 24; Dodge, 3; Divco, 1; 





Ford, 23: GMC, 18: International, | outlets for a total of 1,701. 
16; Studebaker, 1; White, 2, and The previous monthly high was 
Willys, 1—(G. W. Kline.) in March of this year when regis- 
| * + + trations totaled 1,642. The May 
: . total was 334 units above April 
ss Indianapolis . sales and 688 above May, 1949. 
New-car and truck sales in| ‘Total new-car sales for the first 


Marion county (Indianapolis) con-|gye months of this year were 
|tinued to show better than average |7358 as compared with 4,293 for 
gains during May. An unofficial|the same period last year. May 
jtabluation showed 2,806 new cars| marked the fifth consecutive month 


|registered during May, compared |in which sales soared above the | 


;with 1,918 in April. There were|1 000 mark. 
| 308 new trucks sold in May, against | 
200 in April. ‘trations for the first five months 
New-car sales by makes were: |of this year with 1,610, followed by 
Ford, 680; Chevrolet, 676; Buick, 


|Chevrolet with 1,454; 
225; Pontiac, 210; Mercury, 183; | 882; Buick, 593; Mercury, 586; Pon- 


| Oldsmobile, 153; Studebaker, 135; |tiac, 518; Oldsmobile, 464; Plym- 

| Nash, 130; Hudson, 88; Kaiser, |outh, 370; Dodge, 193, and Nash, 
38; Dodge, 36; Plymouth, 71; | 126. 

| Packard, 28; Chrysler, 30; Cadil- | New-truck sales for May were 

| lac, 48; Willys, 19; Frazer, 22; | 284, compared with 214 in May, 
DeSoto, 7; Lincoln, 24; Crosley, | 1949. Truck sales in April totaled 


2, and Jaguar, 1. 
In the new-truck division it was: | 


| 186. 
New-car sales for May through 


(Cc. L.] 


to 449 in May.| over the corresponding period last | 
year, according to the state motor | 


Ford is leading in new-car regis- | 


Studebaker, 


K-F Des Moines regional manager; S$. A. Girard, K-F general sales manager; G. W. Mc- 
Ininch, president of Mcininch Motor Co.; E. 
D. B. Wartchow, K-F sales manager, central division, and C. 


W. Berger, K-F assistant general sales _man- 
H. Morrison, K-F dis- 





L-M DEALERS BECOME TV STARS—Two Lincoln-Mercury dealers of southern California, 
John Deaton of Beverly Hills (left) and Reg Fudge of Los Angeles (second from right), 
were photographed before their June |! appearance on Ed Sullivan's ‘Toast of the Town’’ 


The program is produced live in New York and 
In Los Angeles the local dealer interviews were 


authorized dealers were: Ford, 

400; Chevrolet, 372; Studebaker, 
132; Mercury, 127; Pontiac, 110; 
Buick, 91; Plymouth, 86; Oldsmo- 
bile, 75; Nash, 34; Dodge, 33; 
Cadillac, 23; Hudson, 22; DeSoto, 
21; Kaiser, 18; Chrysler, 11; 
Packard, 14; Willys, 10; Lincoln, 
8; Frazer, 7; Crosley, 4; Hillman, 
3, and Renault, 1. 

New-car sales during the month 
ithrough unauthorized dealers: 
| Buick, 24; Chevrolet, 21; Oldsmo- 
bile. 14; Pontiac. 12: Plymouth, 8: 


Willvs, 3: Chrysler, 2; Cadillac, 1: 
| Dodge, 1: Ford, 1; Austin, 1; De- 
Soto, 1: Hudson, 1, and Lincoln, 1. 


| New-truck sales for Mav were: 
| Ford, 102; Chevrolet, 90; GMC, 29; 
| International, 27; Studebaker. 16: 
| Willvs, 7; Dodge, 6: Diamond T, 3: 
|Croslev, 1: White. 1: Mack, 1, and 
Reo, 1.—(Gordon Hebert.) 


* * = 


Birmingham. Ala. 
Sales of new cars in Birmingham. 
| Ala., soared to a new record in 
May and bettered April sales bv 
271 units. Registrations for Mav 
|}were 1,694 cars, compared with 
| 1,425 for the previous month. 


Sales of used cars, however 
Showed a small dron of about 
5 percent below, April, but prices 
were slightly higher. Dealers 
here look for a good month for 
used cars in June with prices 
holding steady. 


Sales of new cars by makes in 


| 


May were: Buick, 132; Cadillac. 
24; Chevrolet, 517; Chrvsler, 7: 
Croslev. 2; DeSoto, 9: Dodge. 45 
Ford, 414; Frazer, 6: Hudson, 1% 


Kaiser. 8: Lincoln, 6; Mercury, 11 
Nash. 58: Oldsmobile, 60: Packar:. 
12: Plymouth, 78; Pontiac, 91 
Studebaker. 
(Stuart Riddle.) 





98, and Willys, 1.-—- 
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|The TIME PAYMENT 
SERVICE ~ 


‘| that AYS 





Naturally you want to make all the time payment sales you can 
because aside from the profit from selling the cars there’s the advantage 
of a continuous tie-in with the customers. 


| 66 ="? 


You’re more certain to get their repair business for your shop. You’ve 
got a better chance of selling them when they buy their next new car. 


On the other hand, if your buyer gets his financing from some outside 
source, he may become influenced in ways that work to your dis- 
n advantage. It’s better for you to control the financing. 


Many sales will depend on the kind of plan you offer the buyer and 
the extra advantages you can show that make it attractive for him. 


In Commercial Credit service, you get everything you need and want 
. strong financial backing, cooperation, merchandising helps... 
and you get extra buyer-benefits you can really go to town on. 


Let your local Commercial Credit representative bring you up-to- 
date on them and tell you how to make the most of them. 





COMMERCIAL CREDIT CORPORATION 


A Subsidiary of 
Commercial Credit Company Baltimore, = Capital and Surplus Over $100,000,000 


MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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Business, Employment 


Seen Good for Months 


By William Ullman 


Washington C 


pe is general agreement among business appraisers, 


‘orrespondent 


says Dr. Emerson Schmidt, noted economist, that all 


signs point toward favorable business and employment pros- | 


pects for the months ahead. 
Yet, he warns, there is an 


to the effect that a depres-©® 
facilities taxed to inconvenient ca. | 
pacity, some people are beginning 


sion universally expected does 


not happen, and a boom col- 
lapses when everyone thinks it 
will continue indefinitely. Watch- 
ful cautiousness is, therefore, al- 
ways a matter of wisdom, he says. 
Another well-established prin- 
ciple, Dr. Schmidt says, is that: 
As go the automobile and con- 
struction indus- 
tries, so goes the 
whole economy. 
These two indus- 
tries are so large 
and ramified 
throughout so 
many sectors of 
the economy that 
when they are 
prosperous, it is 
almost inevitable 
that the economy 
as a whole will be 
prosperous, Says Dr. Schmidt: 
The automobile industry is in a 
strong position. Recently, the in- 
dustry produced at the rate of 9,- 
000,000 automobiles and trucks a 
year, With some 45,000,000 trucks | 
and motor cars on the road, and 
with streets, bridges and parking 





William Uliman 





to wonder about future production. 

Agricultural income, while 
down from a year ago, has de- 
clined less than was anticipated. 
In the 1940’s, our population in- 
creased by 19,000,000 and is ex- 
pected to go up another 12,000,000 
in this decade, 

Thus, in spite of current in- 
creases in agricultural output, the 
outlook for agricultural income is 
much stronger than it was after 
the first world war, and the need 
for prosperity-support programs is 
becoming more dubious almost by 
the day. 


* * * 


Other Factors Cited 


ECAUSE of the recovery in 
business, and a somewhat slow- 
er rate of government spending 
than had been anticipated the fed- 


eral deficit will be somewhat be- 


low the $5.5 billion figure that had 
been projected only six weeks ago. 

The strike situation for the 
rest of the year looks reasonably 
favorable, 


Foreign recovery is helping to|Alabama Democrat, began looking 





old well-established principle | 








FRUEHAUF'S NEW 32-FOOT MODEL—This 


all Fruehauf Trailer branch and sales managers at Detroit. 
with forged aluminum wheels and gear boxes and vertical aluminum supports. 
9,200 pounds. 


framing also is aluminum. Weighs 


close the export-import gap, al- | 
though exchange convertibility is | 
making little progress, and contin- | 
ued foreign aid is likely to be de-| 
manded. 

Keeping in mind that booms have 
a way of reversing themselves, it 
would appear from all other signs 
that the rest of 1950 ought to be 
prosperous and might even pave 
the way for a continuation of good 
times in 1951. 

So believes Dr, Emerson Schmidt, 
the economist. 

* * * 


Small Business Aid 


HERE have been 

complaints to Congress that! 
small business is not getting its) 
share of the many billions of dol-| 
lars the government agencies} 
spend. Hence the new special com- | 
mittee headed by Sen. Sparkman, | 
| 


increasing 





NOW!—the only chassis dynamometer that also drives the car | 
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interest. Only one mechanic is needed to 


plete vehicle road test indoors. Eliminates the hazards 
and inconvenience of driving cars on crowded roads 
and seeking proper hills for the necessary tests. Big 
panel board indicates the needed service. The famous 
Otis Elevator Company trade mark tells your customer 


that they can trust the results. 
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The Otis Proving Stand arouses immediate customer 


make a com- 









| 
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How can you make these 21 checks 


WITHOUT LEAVING YOUR SHOP? 


How much could you save—how much could you 
make—if you could perform every type of road test 
right in your shop? With the Otis Proving Stand 
your supervisors and mechanics stay in the shop 
and make all of these tests in the space of one 


car bay: 


uphill, downhill, and level-road 
pulling power ° friction drag 


rear brakes and braking force ° 
* speed balance * acceleration and deceleration * 


compression °¢ chassis alignmen 


* wheel wandering * timing * ignition * automatic 
transmissions * differential and axles. 


PROVI 
STAND 





Manufactured ¢ Installed + 


OTIS ELEVATOR COMPANY 


A Chassis Dynamometer 


No other dynamometer can make all of these tests— 
because only the Otis dynamometer both drives 
the car and absorbs its power! 


SELL THEM BECAUSE YOU CAN SHOW THEM 


}/not have adequate collateral. 


aluminum areovan was recently unveiled to 
It features the torsion tandem 
Under- 
Shown in the foreground are W. J. 
Robinson, sales vice-president, and F. M. Reid, engineering vice-president who designed 
the new model. 


into the matter last week (June 
14), calling in the big federal 
spenders for questioning. 

After that the Senate 
committee will hold _ postponed 
hearings on several pending meas- 
ures aimed at helping the “little 
fellow.” Chief among these is the 
administration bill which author- 
izes the making of a loan to a 
small business if it is determined | 
that the applicant is a worthy} 
credit risk even though he does 


Banking | 


| 





effect of changing the holding 
period would be negligible. 

Representative Reed, New Yo 
Republican, who was the author > 
the motion to cut the tax to 16 prr 
cent, asserted that the move wou 
give a vital stimulus to a laggii 
equity market. He asserted 
would be a valuable contribution 
the stability of business. 

Staff experts disagreed wit 
Treasury experts on the possit 
revenue loss under the Reed ra 
of 16 percent. They estimated thi 
if there were no change in tlie 
volume of trading the loss wou 
be $140,000,000. 

A 10 percent increase in trading 
volume would have cut the loss 
to $83,000,000; a 20 percent pickup 
in trading would have left a loss 
of $18,000,000, while there would he 
no loss if volume expanded by 25 
percent. 


ae 


roo, Cama, 


* * * 

| Business Spending Rises 

| MERICAN business is expand- 
ing its plant and equipment 

faster than was estimated at the 

beginning of the year, according to 

a government study made public 

last week. 

The report, produced jointly by 
the Department of Commerce and 
the Securities and Exchange Com- 
mission, has happy implications for 
the economy, For the second con- 
secutive quarter the estimates on 
the level of business spending for 
new production facilities have been 
revised upward. 





This is a departure from rules 
laid down by Congress when the 
Reconstruction Finance Corp. 
was formed nearly 20 years ago— 
that it should exact security for 
a loan, 

There also remains to be de- 
cided a difference of opinion in 
Congress as to whether the Fed- 
eral Reserve System or the RFC 
should make the loans. 

Recommendations previously 
made to Congress by the Small 
Business Advisory committee 
stressed the need for tax relief for 

small business as well as adequate 
depreciation allowances. Generally 
speaking, the spokesmen for small 
business have placed this relief 
above additional credit. 

One provision directs the Secre- 
tary of Commerce to provide tech- 


|nical and managerial aids to busi- 
|ness, especially to small business. 


Under present appropriation au- 
thority, the Secretary has a fund 
of more than $200,000 for distrib- 
uting technical and scientific data. 

The bill, however, gives author- 
ity to “conduct research and to 
foster and promote the develop- 
ment of new products and new 
and expanded markets for non- 
agricultural commodities and 
products” and also to “conduct 

and stimulate research, in co- 
operation with appropriate pub- 
lic and private bodies or other- 
wise, to strengthen and develop 

business by areas and regions 
and to improve the economic ba- 
sis for such development.” 

If the campaign being conducted 
by some members of Congress of 
both parties to force a midsummer 
adjournment of Congress is suc- 
cessful, it may be difficult to obtain 
adequate consideration of various 
proposals to aid small business. 

And because this is a campaign 
year, there will be strong pressure 
upon members to vote for legisla- 


tion, even if it is immature, be- 
cause it has a “small business” 
| label, 

- * * 


At speeds up to GOOMPH you can show your cus- 


tomers their troubles. Big easy-to-read dials indicate 


performance °¢ 
* front and 
speedometer 


t and tracking 


eleaiesteatestentententedentetententententententented 


The Otis Proving Stand is sold, installed and serviced 
by the Otis Elevator Company through its 263 local 
offices. For further details, contact your local Otis 
representative. Or, send this coupon to: Otis Elevator 
Company, 260 11th Avenue, New York 1, N. Y. 


Name. 
Company 


Serviced omen 


i icktintniniiaa ie 


the needed service. Scientific testing before and 
after adjustments and repairs creates greater cus- 
tomer confidence—and more profitable business. 


For overhaul, for tune-ups, for hard-to-locate 


troubles the Otis Proving Stand will bring you 
profits where you now have only lost time. 













Title 





Investments Tax 


7IELDING to strong administra- 
tion pressure the House Ways 
and Means committee has decided 
to leave the capital-gains tax un- 
changed at 25 percent, 

Under a previous tentative action 
the committee had voted to cut 
the holding period for long-term 
capital gains to three months and 
to cut the tax on long-term gains 
to 16 percent. 

But the Treasury asserted that 
this would cost $185,000,000 of rev- 
enue and would merely complicate 


|the problem of offsetting huge re- 


ductions voted already in excise 


taxes. 

The committee decided to leave 
the rate unchanged but to cut 
the holding period from. six 
months to three months. The 
Treasury and the committee ex- 
perts estimated that the revenue 


The latest figures show that 
business expects to make outlays 
of this sort during the first nine 
months of this year in_ the 
amount of $12.7 billion, or only 
6 percent less than for the cor- 
responding period of last year. 
Three months ago, the estimat: 
was for 11 percent less, and at the 
first of the year, it appeared busi- 
ness would be spending 15 percent 
below 1949 levels. 

Expenditures for the second quar- 
ter of this year are expected to be 
about 6 percent less than for the 
same three months last year. For 
the third quarter, however, they 
will be about the same as during 
that period of 1949. 


No R.I.P. Here 
Watertown Specter Seen 


In Car Graveyards 


WATERTOWN, N. Y.—A town 
ordinance has been proposed to 
control automobile graveyards in 
the county. 

Supervisor Frank J, Walton de- 
clared that automobile graveyards 
have come to be a menace in some 
of the towns. He said that a county 
ordinance concerning them does 
not “hold water,” making a town 
ordinance necessary. 


2 Auto Dealers 


Tire pealers 


car owners 
oh 
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CED Sees Real Wage 
Doubling in 30 Years 


WASHINGTON, — The average 
employe’s real hourly wages will 
double in that 30 years if produc- 
tion per manhour continues to rise 
it the same average rate as in the 
past. This prospect was held out 
by the research and policy com- 
mittee of the Committee for Eco- 
nomic Development last week in a 
statement on national policy titled 
“How to Raise Real Wages.” 

The committee’s analysis of 
past progress and future pros- 
pects of raising the American 
worker’s standard of living was 
released here at a news confer- 
ence conducted by CED’s new 
chairman, Marion B. Folsom, 
treasurer and director of East- 
man Kodak Co., and William A. 
Patterson, chairman of the sub- 
committee which drafted the 
statement and president of Unit- 
ed Air Lines. 

Pointing out that 


“real wages 


are what money wages can buy,” | 


the committee noted that “the prob- 
lem of raising the standard of liv- 
ing of wage earners is primarily 
one of raising real wages.” 

“In the last 50 years real wages 
per hour in the U, S. have increased 
more than three-fold. Today the 
average employe receives about 
$1.33 an hour. Back in 1900 the 
average was about 43 cents an 
hour in terms of 1949 prices. This 
represents an increase of approx- 
imately 2.5 percent per manhour 
per year,” the committee said, “Al- 
lowing for changes in prices, an 
hour’s work of an average employe 
today can buy more than three 
times as much in goods and serv- 
ices as an hour of work 50 years 
ago.” 

“Success in raising real wages 
is in the main a matter of increas- 
ing output per manhour. It is 
also a matter of keeping people 
steadily at work,” the CED com- 
mittee said, in summarizing its 
conclusions. 

The outlook is good, it added, 
but “future advances will not be 
rapid unless we have many im- 
portant scientific discoveries, good 
management in industry and wise 
public policies.” 

“If the leaders of industry, la- 
bor and government have a deep 
concern with raising real wages, 
if they plan with foresight and 
wisdom, the success of the coun- 
try in advancing wages should 
be no less in the future than in 


the past,” the committee con- 
cluded. 
“The gain in real income has 


actually been greater than can be 
indicated by mere figures of real 
wages,” the committee observed, 
citing advances in power, trans- 
portation, manufacturing and dis- 
tribution, and development of new 
products and processes. 

“People have also taken part of 
the gain in real income in the form 
of more leisure,” the committee 
added. “Average hours of work 








PROOF - METER — Ford tractors 
equipped with an instrument which 
the guesswork out of tractor operation,"’ the 
maker states. Five instruments in one, the 
Proof-Meter shows engine speed, tractor 
speed, power take-off speed, belt pulley 
speed and total hours worked by the tractor. 
The farmer in the picture is recording hours 
of tractor operation for use in determining 
his farming costs. In the lower right hand 
corner is an enlarged closeup of the unit, 
which Dearborn Motors officials say is the 
first instrument of its kind to be made avail- 
able on a farm tractor. 


are now 
“takes 


| have decreased by nearly one-third 


since 1900.” 
But “the gains in real wages 
should not becloud the fact that 


there are many persons who still 


isent special problems,” the com- 
mittee said. “Some of these are do- 
|ing work for which there is not a 
| strong demand; many of them have 
|}been handicapped by physical dis- 
ability or lack of training.” 

“It ought to be possible to raise 
real wages in the future as rapidly 
as in the past,” the committee said. 
“This would mean that in slightly 
less than 30 years from now the 
|real wages per hour of the aver- 
|age worker would have doubled.” 


“The great increase in_ real 
| wages during the last several 
| generations has been made pos- 
sible only by a large rise in pro- 
duction per manhour,” the com- 
mittee said. “Fifty years ago 
output per manhour (in terms of 

1949 dollars) was about 50.5 cents. 
Today it is about $1.33.” 

“The rapid rise in output per 
manhour has been directly 
achieved,” the CED statement said, 
“by four principal methods: (1) 
there have been many revolution- 
ary or near-revolutionary changes 
in processes of production; (2) 
workers have been given much 
more capital—plant, equipment and 
material—to help them produce; 
(3) there have been important ad- 
vances in the health, training and 
skill of the labor force, and (4) 
there have been great improve- 
ments in methods of management.” 
| Future increases in real 
will depend on the same four fac- 
tors plus a fifth, “more interested 
workers,” the committee said. 





avoiding serious recessions and 
warned that “since the labor force 


imum real wages cannot be 


| In illustrating improvements in 
production processes, the com- 
mittee said that the average 
worker in industry now uses sev- 
en times more mechanical energy 
than in 1900, 


The total of privately and pub- 
licly-owned capital per worker, aft- 
er allowance for changes in price 
level, increased nearly 50 percent 
between 1900 and 1949 and now av- 
erages about $10,600, the commit- 
tee said. 


It added that “to increase capital 





at this rate, with the labor force | 


growing as rapidly as it has dur- 


panding plant, equipment and in- 
ventories.” 

As 
in health, training and skill of the 
labor force, the committee noted 


life expectancy, that the number of 
|students in high school increased 
9.5 times as fast as the population 


ber in college 3.5 times as fast. 

The percentage of professional 
persons in the labor force rose from 
4.4 percent in 1910 to 6.5 percent in 
1940, clerical personnel from 10.2 
to 17.2 percent, while unskilled labor 


Czechoslovakia Banned 


|From International Fair 


CHICAGO.—Czechoslovakia won't 
be represented at the first U. S. 
International Trade Fair to be held 
here Aug. 7-20, it was revealed last | 
week. Directors of the event voted 
to reject the iron curtain country’s 
exhibit and to refund a deposit of 
$14,920 for exhibit space to the 
Czech chamber of commerce. 

“The refund of the Czechoslo-| 
vakian payment has been made} 
upon notification of the Czecho-| 
slovakian consulates in Chicago} 
and other cities in this country,” | 
said I. S. Anoff, president of the} 
fair, “thus making various Czecho- | 
slovakian articles unacceptable in 
a trade fair among free nations.” 





|have small earnings and who pre-| 


wages | 


The committee noted progress in| 


of the community is growing, max- | 
ob- | 


tained unless the number of jobs| 
increases as fast as the labor 
| force.” 


ing the last 50 years, has required | 
that about a tenth of the net na-| 
tional product be devoted to ex-| 


indications of the advances | 


that 17 years have been added to} 


between 1890 and 1940 and the num.- | 


| dropped from 36 percent to 26 per- 
cent. 

| “The efficient use of modern 
|equipment and methods has _ re- 
|quired great advances in manage- 
j}ment,” the committee said. “The 
|managers of 100 years ago would 
not have had the techniques and 
assistance necessary to administer 
enterprises which are as large as 


those in modern industry and 
|which consume materials so rap- 
idly Particularly important 


has been the great increase in the 
| staff positions in industry.” 

| “In view of the large and grow- 
ing demands for more produc- 
| tion, the country needs to take 
special steps to encourage more 
| output,” the committee said. 

| The committee 
present, the national income is 
roughly divided into three parts. 


|goes to employes in the form of 
wages and salaries; about one-sixth 
lof it goes to the self-employed, and 
|somewhat more than one-sixth of 
|it goes to the owners of property 
in the form of corporate profits, in- 
terest on indebtedness and rental 
}income of real estate.” 

“It is obvious from the above 
figures that the real wages of em- 
ployes cannot be increased greatly 
| by taking income away from either 








| 
| 
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Testing tank and rugged labor saving 
repair bench combined in one piece. 








noted that “at! 


|A little less than two-thirds of it| 





| 
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DOWN BOLIVIA WAY—Uniforms of bright 


cadets of Bolivian Military college at Irpavi 
the institute. 








the self-employed or the owners of | 
property,” the committee said. 

“Equally plain is the fact that a 
large gain in output per manhour, 
such as doubling output per man- 
hour during the next 30 years, can- 
not be achieved by attempting to 
get men to make a greater phys- 
ical exertion.” 
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Radiator Department will tap 
a rich vein of new profits! 


% Piao 


INLAND FLO-TEST MAC 





hues and colorful scenery provided a gala 


| scene when Dr. Mamerto Urriolagoitia, president of Bolivia (in civilian attire), reviewed 


on the 59th anniversary of the founding of 


. Urriolagoitia; Gen, Ovidio Quirago, commander-in-chief of the armed forces, 
and Col. Ricardo Rios Rossel, chief of the general staff, are pictured with aide-de-camps 
arriving in a Dodge Coronet convertible for the ceremony. 


LaMay to Baldoni 


Saybrook Garage Co., Ford deal- 
ership in Saybrook, Conn., for 30 
years, has been sold by F. J, La- 
May to Egidio and John Baldoni. 
E. Baldoni has been associated 
with the firm for the 30 years as 
service manager. 





MIME 


Diagnoses radiator ailments in advance of radiator failure. 
This wonder machine warns of radiator trouble before 


the critical point. Eliminates guessing. 


Assures complete 


safety against road failures due to plugged radiators. 
Kills danger of heating after motor recondition. 


TEST AND 
REPAIR BENCH 


FLUSHING 


, Tat 
tele) ; int 


For flushing, back-flushing and washing the 
radiator inside and out after cleaning. 


HOT CLEANING TANK 


For hot chemical cleaning . . . 
the preferred, modern cleaning method. 








: a Your Inland Radiator 





DEALERS ACROSS 


THE NATION 
ARE PROFITING! ic 4 i é 
Read their letters Write today for free copy 


in the “Blueprint” 





“Blueprint for Profit 


of the interesting brochure 


Department will be in- 
; viting in appearance... 

; as clean and attractive as your show- 
room — and easy to keep that way! 





Contains factual data on Radiator Service, 


tells how to build customer satisfaction 
« « - additional volume. . 


- New profits! 


INLAND MFG. CoO. 


Dept. 501, 1108 Jackson Street, Omaha 8, Nebraska 
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But Now Obsolete? 


CHICAGO. The nation’s first 
pure uranium “factory” — at one 
time the only source for A-bomb 
material—will be a feature attrac- 
tion of the Westinghouse Theater 
of the Atom at the Chicago Fair 
of 1950, it was announced here last 
week by Fred T. Whiting, Westing- 
house vice-president. Hurriedly im- 
provised to meet the urgent demand 
for pure uranium, the “factory” 
consists of a wooden washtub, gar- 
bage cans, and other makeshift de- 
vices put together by scientists at 
the Bloomfield (N. J.) Lamp divi- 
sion of Westinghouse. 

* + * 


GE Develops Robot 


RICHLAND, Wash.—The five-ton | 


one-armed robot on wheels which 

works in radio active areas in the 

Atomic Energy Commission’s Han- 

ford works near here was devel- 

oped by General Electric engineers. 
+ + x“ 


Burglars Loot Dingman’s 
LANSING.—Burglars broke 


outh), 415 N. Washington Ave. here 


| will 


| ucts 


|of $129,495,000 registered 
|Cost of materials used totaled $81,- | 
into | 
Russ Dingman, Inc. (DeSoto-Plym- | 
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last week and looted the firm’s safe 
of $5,000 in cash but left behind 
some $2,000 to $3,000 in checks. 

+ * * 


Eaton Automotive Opens 

LONDON, Ont.—The new $1,500,- 
000 plant of Eaton Automotive 
Products, Ltd., has been opened 
here, The firm is a subsidiary of 
Eaton Mfg. Co. of Cleveland. It 
have an initial payroll of 
about $400,000 annually. The plant 


will supply car heaters, tappets and | 


screw machine products to auto 
plants in Windsor, Tilbury, Oshawa 


‘and Hamilton, 


* * * 


Canada Sheet Metal 


MONTREAL. Gross value of 
products manufactured by estab- 
lishments in the sheet metal prod- 
industry of Canada in 1948 
rose to an alltime high figure of 
$152,561,000, an increase of 18 per- 
cent over the previous peak figure 
in 1947. 


135,000 as against $68,592,000 in 
1947. There were 17,346 persons 
employed in the industry and sal- 
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GREY IRON CASTINGS 


ONE OF THE NATION'S 


LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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CHATTANOOGA 2, TENNESSEE 
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for “Sales Clincher" 


BUEL 








Find out why every highway driver is a prospect. 


MANUFACTURING CO. 






But Are Buell Air Horns Legal? 


YES! Speed laws do not make cars illegal and by the same 
token, noise ordinances do not make horns illegal. In fact, 
Buells can be sounded more softly than most horns because 
of built-in Volume Control. 


Write 
folder AN. today— 


1Yth PLACE bd aL ta 


| coffee 
| used by Jesse Powell of Gassville, | 


Kae 


ary and wages amounted to $37,- 

109,000, compared with 17,637 per- 
sons paid $33,263,000 in 1947. 

* a * 

Texas Oil Forecast 


AUSTIN, Tex.—Texas oil produc- 
tion may hit a postwar peak by 
August 
demand holds this summer, Ernest 
O. Thompson, member of the oil- 
|regulating Texas railroad commis- 
ision, has forecast. Texas recently 
boosted oil-producing days from 18 
| to 19. 

+ * on 
Rise in S. C. Intake 
| COLUMBIA, S. C.—Gas tax col- 
|lections for April totaled $2,275,453, 
as compared with $2,115,135 in 
April, 1949. 
* * * 
3 Bankrupt in Canada 


OTTAWA, — There were three 
bankruptcies among auto dealers 
| in Canada during the first quar- 
ter of 1950, with all three fail- 
ures occurring in the Province of 
Quebec, the Canadian government 
reports. In the same 1949 period 
there were also three bankrupt- 
cies, 


+ * * 


| Canada Auto Shipments 


OTTAWA.—Value of shipments 
|in the motor vehicle manufactur- 
jing industry advanced to 149.3 in 
| March, 
{in the previous month and 135.7 in 
|March, 1949, on the basis of 1947 
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THEY SELL FORD TRUCKS NOW—New Ford truck salesmen of Detroit district dealerships 
were honored at the conclusion of a week-long truck-training program recently. Earl Sloane 


(left), 
down." 


assistant district manager, 


presented citations to winners of a truck sales 
They were Huntley Johnson (receiving citation), 


“Quizz. 


Gorno Brothers, Trenton, Mich.: 


Charles Clark, Bud McKerring, Inc., Flint, and Paul Bernas, Hall-Dodds, Detroit. Look ng 


on at lower right is Jack Marshall, Walker 
Doyle, Ford central regional sales manager. 


Ark., to make a down payment on 
an automobile here. Unhappy about 
the whole thing was Bill Carpenter, 
the dealer’s bookkeeper. He spent 


|most of the day counting and roll- 


ing the coins. 
* * * 


Gives Trees to Park 


PITTSBURGH.— Phipps Conserv- 
atory, the city’s botanical gardens, 
was presented with two rubber 
trees last week to help round out 
its collection of rare plants and 
shrubs gathered from all parts of 
the world. Similar to those grown 
in Sumatra and Malaya and meas- 


|uring 14 feet in height, the trop- 


| ical 
1950, compared with 145.8} 


| being 100, a Canadian government | 


survey reveals. 
a 


* + 
N. C. Receipts Surge 

| LINCOLN, Neb.— Nebraska tax 
receipts totaled $1,904,719 in April, 
an increase of 27 percent over the 
preceding month and 40 percent 
higher than in April, 1949. 

* * * 


Anti-Mildew Agent 


| 
| AKRON.—Technicians in the me- 


trees are the gift of U. S. 


Rubber Co. 


* * * 


Chicago Steel to Build 
CHICAGO.—Plans for construc- 


|tion of a new $1,500,000 office and 


warehouse have been announced by 
Walter D. Monroe jr., president of 
Chicago Steel Service Co., middle | 


|west distributor of stainless and 


|carbon steels, 


with headquarters 


| here. 


|chanical goods development depart- | 


|ment of Goodyear Tire and Rubber 
|Co. announce addition of a special 
| mildew inhibiting agent to the ma- 
| terials used in production of v-belts, 
|employed in transmission of power 
| & + * 


| More Canada Auto Workers 


OTTAWA.— The Canadian auto- 
|mobile and parts manufacturing in- 
dustry had 48,072 employes. on 
March 1, compared with 47,495 on 
Feb. 1. Weekly salaries and wages 
|totaled $2,664,643, March 1, as 
against $2,589,300 a month earlier. 
+ * * 


Auto Eyes 
BLOOMFIELD, N. J.—Today’s 
automobile is equipped with hun- 
dreds of “eyes” to help sharpen 


the motorist’s night vision. The 
checkerboard pattern of each 
sealed beam headlight is made 


up of 121 lens-like prisms, West- 
inghouse engineers explain. Each 
| prism projects a beam which 
blends with the others into the 
best light for country or city 
driving. 

* 


* * 


From Canada to Turkey 
ISTANBUL, Turkey. — Canadian 
motor vehicle exports to Turkey in 
1949 amounted to $744,234, accord- 
jing to G. F. G. Hughes, commercial 


secretary for Canada here. 
* * * 





Hoarded Dimes Buy Car 


MANSFIELD, Mo. — Three 
cans, full of dimes, 


tall 
were 





AUTOMOTIVE News 


WA 
TOWNSEND 


“At last, he’s stopped barking.” 





* * * 


Commercial Credit Builds 


KANSAS CITY. — Commercial 
Credit Corp. has started a remodel- 
ing program which will add 3,000 
feet of floor space to its present 
5,000 feet at 34th St. and Broad- 
way. A parking lot is also provided. | 

* * * 


York Axle Acquired 


YORK, Pa. Acquisition of the | 


Ladies’ 3-pc. 
Set. Consists LADY VOYAGER 
of Weekender, Wardrobe, and 
Pullman in TOP-GRAIN ANILINE 
COWHIDE. Bound the long way. 
Coronation Satin Lining. Hand- 
polished solid brass hardware. 
Dealer's Cost: $106.00 per set 

Also shown: Victoria Train Case 
Dealer's Cost: $28.50 yo 


WARDROBE —8 dresses » 
on hangers (21''x18''x8"") 


zippered. 


overnight. 







Men's 2-pc. 
ae consist-F ELD EXECUTIVE BP 
ing of 24'' Convertible 2-Suiter 
and 21'' Companion in IM- 
PORTED PIGSKIN (hazel) or 
TOP-GRAIN ANILINE COW- 
HIDE. Simply snap Maximillian's 
exclusive SUIT-PAC out of Con- 
vertible 2-Suiter (shown at right) 
for an ultra-lightweight, all-pur- 
pose bag. Contains: soiled laun- 
dry compartment; tie rack; 2 
lightweight hangers; curtain and 
stiff divider. 

Dealer's Cost: $81.00 


FIRMAN LEATHER GOODS CORP. 137 E. 25th St., New York 10, N. Y. 





Mfrs. of Maximiliian Bonded Luggage 


CHERRYWOOD 
(deep cherry-breown) 
GINGER (rich medium ten) 
SADDLE (light natural ten) 
oe coeael aan only— 
296! 


















shell white 
Firm Name... 
Address meinen 
C—O 
Buyer's 

Signeture 




























<4 PULLMAN .. 
Ideal for packing 
bulk wearing ap- 
parel. 5 pockets. 
(26''x16''x8"') 


WEEKENDER ... 
shirred pockets, one is re- 
movable, waterproof, and 


TRAIN CASE... Fine for 


ror, Sliding jewel tray. 
Elastic loops and pockets. 
(14''x10"'x8"") 


Motors, Detroit. Principal speaker was J.C 


York Axle & Forge Co. has been 
announced here by the York Elec- 
tric & Machine Co., which said a 
merchandising campaign on both 
Bilt-Well and Foreman axle shafts 
will be started. 

* * * 


Milwaukee Meters Pay Off 


MILWAUKEE.—Parking meters, 
in use here for four months, have 
paid for themselves. The 548 me- 
ters, which cost $29,191, have taken 
in almost $35,000. The city purchas- 
ing department has been author- 
ized to buy 800 more. 


* x * 


R. I. Gas Sales Up 


PROVIDENCE.—(UTPS)—Rhode 
Island sales of gasoline in March 
jumped 19.8 percent above Febru- 
ary and 9.4 percent over a year 
ago, according to the state motor 
fuel tax section. Consumption in 
March totaled 13,759,299 taxable 
gallons, as compared with 11,483,315 
gallons in the previous month and 
12,578,966 gallons in March, 1949. 


* * 


Hemsy in Dallas 


* 


DALLAS. — The transplanted 
plant of the Hemsy Stamping & 
Mfg. Co., formerly of Toledo, is 


scheduled to begin operations at 
7126 S. Lamar here this month 
Harry A. Yanof, president, said the 
plant will specialize in production 
of high-precision, ferrous and non- 


| ferrous metal parts for the automo- 
itive industry in Texas, Louisiana, 


Arkansas and New Mexico. 


CLOSE THOSE 


Maa eu a 
AUTO SALES! 
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Removable mir- . 
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materials. 
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Your Advertised 
ler's Consumer Prics 


Dea 
Please ship following: Quentity Color Cost Incl. Fed. To: 


#l—3 pe. LADY VOYAGER Set 


Matching Victoria Train Case | 

#2—2 pe. FIELD EXECUTIVESet| | «| $ 81.00! _$is.a8 
VIKING 2 pe. Matched Men's Sets (Not lilustrated) 

TOP GRAIN COWHIDE 

DEEP BUFF COWHIDE 


| | $106.00 


|| 5 28:80" 


$211.68 
$ 57.00 










$140.94 


—|—|— ae $101.80 


$ 51.00 





. .. by throwing in some 
Nationally Advertised 
MAXIMILLIAN Bonded Lug- 
gage at a special price. This 


close your most difficult 
sales because you can offer 
it at a minimum cost to 
yourself and with a maxi- 
mum effect on your cus- 


Maximillian is the only 
luggage BONDED by a Na- 
Bonding Company 
for 5 years against all de- 
fects in workmanship and 
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The increased competition in metropolitan 
markets for the extra business available calls 
for added power in promotion. For extra 
selling power in the big Chicago market, 
consider the impact of your promotion 
when you use full pages in Chicago Tribune 
newsprint color. 


With newsprint color you get outstand- 
ing attention for the design and engineering 
of your models. Full pages permit effective 
display of your entire line or striking pres- 
entation of a single model. 

Tribune newsprint color pages stimulate 
buying action at the local level that is un- 
matched in the Chicago market. Utilized 


hicago Tribune 


in your promotion, this salemaking com- 
bination attracts maximum response from 
the audience which accounts for the bulk 
of new car registrations in Chicago and 
suburbs. 

In addition, newsprint color pages in the 
Tribune give your promotion regional etfec- 
tiveness in hundreds of midwest cities and 
towns where the Chicago Tribune has long 
been a recognized builder of sales and 
dealer enthusiasm. 

Ask your Tribune representative for de- 
tails on how newsprint color can help you 
increase your consumer franchise through- 
out the important Chicago market. 


New Savings in Color Plate 


You can use your present magazine or direct mail 
color engravings for Tribune newsprint color. 
Enlargements from magazine and direct mail 
originals cut plate cost and production time as 
much as 50%. Ask to see specimens. 








Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 


Year 1949 


42.0% 
CHICAGO 
TRIBUNE 





Chicago Tribune Representative 
A. W. Dreier, 1333 Tribune Tower, Chicage 


E. P. Struhsacker, 220 E. 42nd St., New York City 1 

W. E. Bates, Penobscot Bldg., Detroit 26 

Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4 
also, 1127 Wilshire Blvd., Los Angeles 17 


MEMBER: FIRST 3 MARKETS GROUP AND 
METROPOLITAN SUNDAY NEWSPAPERS, INC 
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By Leo T. Parker 
Attorney at Law 


a to a recent higher 
court, the seller of automobiles 
or other equipment cannot repos- 
sess same for failure of the pur- 
chaser to pay the agreed purchase 
price, unless the testimony shows 
that the seller retained legal title 
to the automobile. 

For example, in Runnels v. 
child, 87 So. (2d) 312, it was 
shown that one Fairchild sold a 
motor on credit to a purchaser 
under a verbal contract, 

The purchaser failed to pay for 
the motor and the seller filed suit 
to repossess the motor. The higher 


We aby 


Lawsuits Affecting Dealers .. . 
Court Decisions 








court refused to hold in favor of 
the seller, saying: 

“No claim is made by Fairchild 
that he expressly retained title to, 
or a lien upon, the motor to secure 


the purchase price . . Replevin 
jcannot do that.” 
For comparison, see Kerl v.| 


Smith, 51 So. 3, and Superior, Inc., | 


v. American Company, 155 So. 186. 
These cases involved conditional 
sales contracts in which it was ex- 
pressly agreed the seller retained 
the right of possession of the auto- 
mobile as security for the purchase 
money. 

These courts held that the seller 
could repossess the automobiles, 
since the testimony showed that 


Division 
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CREATIVE ENGINEERING 


OF BETTER 





the purchaser failed to make agreed | 7 
monthly payments. 
+ i * 


| Invalid Contract 

T IS well established law that a 
|4 clause is void in a_ contract 
| which violates a valid law, How- 
ever, other portions of the con- 
tract may be valid. 

For example, in Houston v. 
Ball, 214 S. D. (2d) 723, it was 
disclosed that the owner of a 
garage and service station leased 


it to one Houston. HELD PONTIAC CO., CORVALLIS, ORE.—The new building provides for increased volune 

The lease contract specified that | in all departments. 
Houston was to purchase at a ? 
named price the stock of merchan-| premises was invalid since Hous- | are void, the remaining claus»s 
\dise on the premises and also all|ton did not have a license from the are valid and enforceable. 
liquor on the premises. | state to sell liquor. 2 = = 

In subsequent legal controversy! However, the higher court held | Check Is No Payment 
the higher court held that the pro- | all other portions of the lease valid | (,ONSIDERABLE discussion has 
vision in the contract for the sale|and enforceable. Thus, although arisen from time to time over 
|to Houston of all liquor stored on|one or more clauses in a contract |the legal question: Can the seller 

< : ——-|of an automobile safely accept a 

check on a bank as payment for 
an automobile? The answer is no. 
|In other words, the seller always 
| Should reserve a lien on the car un- 
|til the check is paid. 
| For example, in Dresher v. Roy 
Wilmeth Co., Inc., 82 N. E. (2d) 
260, it was disclosed that a seller 
of an automobile transferred to 
a buyer the title and stated there- 
| in under oath that no liens ex- 
isted on the automobile. 

The seller did not protect himself 
by reserving a lien on the car until 
|the buyer’s check for the purchase 
| Price was paid. Before the check 
|was returned to the seller unpaid, 
the buyer sold the automobile to 
an innocent purchaser. 


In later litigation the higher 


‘ . court held that the original seller 
Every day more and more commercial vehicle |ecould not maintain a replevin suit 


e * against the buyer who had pur- 
operators are turning to Hydrovac™ as the final eons iho qubemcbite from the 









GEARED TO QUANTITY PRODUCTION 


i wer braking problems. This un- | first buyer in good faith for value 
answer to their powe 9P | without notice of any claim or lien 


rivalled preference presents to manufacturers, of the seller. 

whose vehicles are factory equipped with Hydro- ae i; aes pee at ee 
vac, a pre-sold market of vast proportions. Further, pile until te ie a = po yma ye 
the millions of Hydrovac units in daily use furnish 'the bank on which it was drawn. 
a potential service and replacement business that 

any alert dealer organization would welcome. 


| * * * 


Ky. Denied Road Funds 


For Tourist Promotion 


GEORGETOWN, Ky. — Ken- 
tueky’s tourist promotion program 
suffered a setback here last week. 
Circuit Judge W. B. Ardery ruled 
that state road funds cannot be 
spent on road maps or highway 
information bulletins. 

The ruling said that Kentucky’s 
constitution clearly specifies that 
road funds must be used only for 
the administration, construction 
and repair of roads and bridges 
and for the enforcement of traffic 
| laws. 

AVIATION CORPORATION 


Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 
Canadian Sales: Bendix-Eclipse of Canada, Ltd., Windsor, Ontario, Canada 


There is an added sales feature for the com- 
mercial vehicle manufacturer who standardizes 
on Hydrovac—the best proven and most popular 


power brake in the world. nec. v.5. PAT. OFF. 


PRODUCTS 
DIVISION 


BENDIX: *-SOUTH BEND 


* * 


Car Drinking Not Illegal, 
Canadian Court Rules 


VICTORIA, B. C. — A supreme 
court ruling that drinking in an 
automobile is legal may force the 
government to amend the British 
Columbia liquor control act at the 
next session of the legislature, 
Attorney-General Wismer said. 

Justice H. S. Wood allowed the 
appeal of a man convicted of 
drinking in a car outside a dance 
hall, ruling that an automobile is 
not a public place. 

The liquor act forbids drinking 
in a public place. It defines a pub- 
lic place as “any place, building or 
passenger convevance to which the 
public is permitted to have access.” 


* * * 


Missouri Court Ponders 
City Parking Authority 

JEFFERSON CITY, Mo.—Mis- 
souri’s Supreme court has taken 
under advisement a case involving 
the question of whether cities have 
the right to set up off-street park- 

ling facilities to relieve traffic con- 
' | gestion. 

That cities have such powers wes 
argued orally before the court by 
David M. Proctor and Ben Powers, 
city counselor and assistant city 
counselor, respectively, of Kansas 
City. Arguments were heard in a 
case in which Capitol Garage, Inc., 
is fighting a move by Kansas City 
to set up parking facilities on a lot 
across from the Kansas City Mu- 
nicipal auditorium. 
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AUTOMOTIVE NEWS WANT ADS ha 
been proven the quickest, least expensiv 
method of reaching the men who wa 
what you have or have what you war 
See the back pages of this issue. 
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Time Sales Nearing Prewar Ratio... 


Credit Men See Thrifty Fifty 


|swering the question regarding| vehicle dealer profits, 51 of the 75 


By Mel Adams > r 
|classes of accounts delinquencies | executives said that “in their opin- 


Staff Correspondent 


CHICAGO.—Analysis of returns | specified that they are primarily |ion, dealer profits had declined re- 
in a comprehensive survey among|among low income groups, and 12 


top executives from 75 members 
of the American Finance Confer- 
ence brings the conclusion that the 
industry will enjoy a “thrifty fifty.” 

Results are reported in the AFC’s 
Time Sales Financing, by Thomas 
\W. Rogers, executive vice-presi- 
dent, who conducted this, the sec- 
ond annual survey. 

“Management believes that op- 


generally satisfactory profit-wise 
and that the general trends will 
be toward further expansion of 
volume and outstandings,” Rogers 
said, 


Touching upon specific phases, 
he continued: 
“Currently, inventories of used 


cars are on the low side, and ap- 
parently there is no expressed con- 
cern, over new-car inventories, al- 
though a few executives have ven- 
tured the opinion that caution must 
be exercised as the usual summer 
selling season draws to a close. 

“The percentage of automobiles 
now being sold on time seems to be 
nearing its prewar ratio to total} 
sales. This means that any future 
increases in retail financing volume | 
will be at a slower rate than pre-| 
viously. 

“Collections, delinquencies and 
repossessions seem to be in a 
satisfactory state. The major por- 
tion of current delinquencies and 
repossessions appear to be among 
the lower income groups and 
among accounts involving pre- 
war cars.” 

Rogers further pointed out that 
“some concern is beginning to be 
expressed over the trends in terms 
and down payments, and the ten- 


| 
erating results for 1950 will be 





dency on the part of some deal- 
ers and sales finance companies 
to turn to more liberal terms.” 

The recently settled Chrysler 
strike, while it lasted, had the ef- 
fect of stabilizing prices of used 
cars, but “the long range down- 
ward pressure is still to be consid- 
ered in view of the current new- 
ear production rate,” Rogers said. 

“Automobile dealers are begin- 
ning to feel competitive pressures, 
and the days of easy profits appear 
about over,” he added, “From now 
on, results will be proportionate to 
management ability. Dealer reli- 
ance upon finance company aid and 
resources is likely to increase.” 

The questionnaire sent out to 
sales finance company executives 
—72 in the U. S. and three in 
Canada—sought answers to spe- 
cific questions about retail vol- 
ume, wholesale volume, current 
collection and _ repossession 
trends, the used-car market, deal- 
er finances, and a projection into 
the second half of the year. 

Of 74 replies on the outlook, 27 
forecast volume on an even keel, 
34 an increase and 13 a decrease. 

In the matter of ratios of new 
and used cars being sold upon an 
installment payment basis, esti- 
mates ranged from 20 to 85 per- 
cent for new cars, with 40 to 50 
percent most frequently given, and 
40 to 90 percent for used cars, 
with 60 to 75 percent most fre- 
quently mentioned. 

Sixty-nine executives replied to 
questions about wholesale volume 
with 16 placing wholesale outstand- 
ings at normal, nine at higher than 
normal, and 44 at lower than nor- 
mal. 

The queries 
repossessions brought 
from 73 executives, of whom 10 
reported delinquencies lower than 
& year ago, 45 about the same, 13 
above the 1949 level, and five “sub- 
Stantially above.” Where delin- 
quencies were higher, they ranged 
from 2 to 5 percent. 

Forty-four of the 56 officials an- 


and 
responses 


on collections 


Newport, Ky., Taxes Buses | 
Using City Streets 
NEWPORT, Ky.—Beginning July 
1, this city will levy a tax of one 
fourth of a cent per mile on all bus 
operations in the city except those 
classified as “suburban operators.” 

The tax will be levied under the 
terms of a new state law which 
permits such a tax on buses using 
city streets. It will not apply to 
Streets maintained by the state. 








cently; a few said that profits were 
said they are largely among middle | #bout the same, and two said that 
income groups, |there had been some increases in| 


: |dealer profits recently.” 
Buyers of old-model cars ac- . al 
counted for the majority of de- Where there had been a “squeeze” | 


linquencies, according to 49 re- |0n dealer profits, it was attributed | 
plies, with six stating that late {to 4 sharp increase in cost of sales | 
model used cars produced most {01 approximately the same gross 








delinquents, and only one find- | 1949 sales, overhead “eating up| 
ing that new cars were involved dealer resources,” “too great in-| HOLD ONTO YOUR FEZ!—Harold Lloyd (center), Imperial Potentate of the Shriners, 
er vestment in showrooms,” “dealers | finds a seat atop a 1950 Ford convertible during his recent visit to Philadelphia. With him 


in any substantial degree, 


All 75 of the executives responded 
to the question about used-car in- 
ventories in their areas, with 38 
calling stocks low, 28 about normal, 


are Walter Hagerman, potentate of Luiu Temple, Philadelphia, and W. Freeland Kendrick, 
former mayor of Philadelphia, who is chairman of the board of the Shriners’ Imperial 
Council of Crippled Children's hospitals. The convertible is one of eight supplied by 
Anderson Motor Co., Philadelphia. 


have to borrow heavily to finance 
shipments,” “retail dealers have re- 
sumed prewar conditions with high 
tradein allowances,” “competition is 


ven high, and two “t high.” separating the men from the boys,” D and the court allowed the claim. 
a ee wm taae. ng and “more dealers requiring floor raw | Peck then countered with a 
The composite opinion in the! plans. charge that the amount was due 


Dealer, Customer Even 
In Overdrive Suit 


TROY, N. Y.—Awards of $31.10 
to a claimant and counter-claimant 


matter of used-car prices produced 
observations from 16 that prices 
were holding “about the same,” 35 
that they were “firming and _ in- 
creasing slightly,” and 16 that they 


on an overdrive in his new auto- 
mobile and he drove 15,000 miles 
before being able to use the over- 
drive. Then a man from the dis- 
tributor in New York inserted only 


Fred E. Burnham, controller of 
Fruehauf Trailer Co. has  an- 


were “definitely on the upward] nounced the appointment of Rich-|climaxed a civil action in Johns-/a fuse, Peck claimed. 
trend over those of previouS|arq E. Isaacson as assistant con-|town city court in a draw. Quinn| A city court jury took only a few 
months.” |troller. Isaacson was formerly with | Motor Sales sued George Peck for! minutes to return the $31.10 verdict 





Isaacson Joins Fruehauf 


that amount on an_ unpaid bill | in his favor. 


Asked about the trend in motor 


the White Motor Co. 


RETINAX “A” 
GREASE 





\ 


5 BIG SAVINGS FOR FLEET OWNERS: COMBINES ALL THESE IMPORTANT ADVANTAGES: 


1. Will not fail in wheel bearings. Until the discovery of 
Shell Retinax ‘‘A’’, no grease would pass both the high 
temperature and the water modifications of the CRC 
Wheel Bearing Test. Shell Retinax ‘‘A”’ does pass and is 
classified as ‘‘Superior’”’ on both counts. 


2. Stays longer in chassis fittings because of high mechani- 

cal stability, and high resistance to water. 

3. An ideal water pump grease because of its high melting 

point and resistance to water. 

4. Ideal for universal joints; high mechanical stability, 

high melting point, high water resistance. ( 


I. Lower consumption. Users report up to 50% sav- 
ings in the amount of grease required per “‘grease job.” 


2. Minimum inventory. Shell Retinax “‘A’’ replaces 
4 separate greases. 


3. No costly errors are possible. Operators cannot 
apply wrong grease. 


4. Quicker servicing is achieved because there is no 
time wasted changing guns. 


5. Minimum equipment required since multiple guns 
and dispensers are eliminated. 


Shell-developed Grease Test duplicates extreme service conditions 


THE SHELL ROLL TEST is a severe test Shell Retinax ‘“‘A’’ Grease . . . it proves con- 

for mechanical stability. .. so severe that even clusively that Retinax ‘“‘A” lasts many times 

premium greases break down and become longer than any other grease available today 

worthless. for automotive use. (We’ll be glad to send you 
This Shell Test not only fails to break down complete details of this test.) 





SHELL OIL COMPANY 
50 West 50th St., New York 20, N. Y. * {00 Bush St., San Francisco 6, California 


SHELL RETINAX “A” GREASE 
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Come July, 87 million readers of America’s important, influential 
magazines will be asked the question, ‘““ARE YOU IN THIS PICTURE?” 
These are the folks who live in the home towns of Nash dealers. . . 


who read their magazines and buy their cars locally. 


Yes— it’s true—the influence of these mass-circulation national 


magazines on the Nash list is just as local as the corner drug store. 


Year after year—Nash has been one of the top magazine advertisers. 
The results have been obvious. The influence of this magazine 
campaign—subtly pre-selling millions of readers in their own homes— 

is helping to build public acceptance for Nash—an acceptance that 


is growing steadily every month. 


The advertisement at the right will be seen in 
all its striking four-color beauty by the readers 
of these important magazines: 


The Saturday Evening Post . . . July 1 
re +s +s ee elt eh hl thlU[ CO 
es + +s Se (oo te oe 
a ee ee a 


Newsweek .... . . . July 31 
ns + + ««-*s << s RS 
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Are YOU In Thies Victure ¢ 


In this big Nash Statesman Airflyte, 
there’s room for grownups and kids, 
with plenty left over for Rover—and the 
largest luggage compartment you ever saw! 
So much room inside the car, the seats turn 
into Twin Beds in twenty seconds! 
All-welded Airflyte Construction makes 
the Nash safer and smoother-riding by far— 
and savings on gas (more than 25 miles 
a gallon at average highway speed) 
make a big difference in the family budget! 


























Here’s America’s smartest (and first really sensible) 
convertible! A steel-ribbed, rattle-proof top 
glides on overhead rails for safety—and the touch 
of a button transforms this Nash Rambler Airflyte 
Convertible into a sleek closed car! A high- 
compression honey for performance, the Rambler 
gets up to 30 thrill-packed miles a gallon at average 
highway speed—seats five people in roomy comfort—and 
the low price includes the Weather Eye, radio and altogether 
nearly $300 worth of extras, at no extra charge! 





Picture yourself at Yellowstone—or wherever 
your vacation whims may lead you—in a luxurious 
Nash Ambassador! Here’s everything you could ask 
for in a fine automobile . . . Super-compression 

(7.3 to 1) power in the great Turbo-Head Engine .. . 
Hydra-Matic Drive with exclusive Selecto-Lift 
Starting . . . an amazing smoothness of coil spring ride 
with rich, spacious interior styling . . . the distinctly 
different Airliner Reclining Seat ... Twin Beds... 
and the famous Weather Eye Conditioned Air 
System. See the beautiful Nash Ambassador and 
discover a great new experience in motoring comforts, 
luxury and pride of ownership! 


Theres Much of Tomorrow 
In All Nash Does Today 


Nash Motors, Division NasheKelvinator Corporation, Detroit, Mich. 





THE AMBASSADOR + THE STATESMAN - THE RAMBLER CONVERTIBLE LANDAU 
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Car registrations by states are released 


here weekly, as completed by R. L. 
Polk representatives in state capitals. 
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606 715 327 927 29 2 14043 
273 358 197 348 53 7979 
199 459 137 649 53 3 12914 
294 289 222 250 45 3 8905 
60 38 22 70 4 138 
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New Commercial Car Registrations, 47 States for April, 1950-1949 


Truck registrations by states are 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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The following advertised. delivered prices 
are based on factory retail prices at the 
factories. They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 
They do NOT include _ transportation 


charges, state or local sales taxes or | 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | $1,511; club cpe., $1,511; stat. wag., $2,- 
optional equipment. $2,133.75; 0 

AUSTIN—A40—4-dr. sed. (Devon), $1,- |—4-dr. sed., 
480; stat. wag. (Countryman), $1,520. | $3,069.75; club cpe., $2,327.50; conv., $2,- 
A90—conv. (Atlantic), $2,345 (with auto-|761; Newport, 
matic top, $2,525); sports sed, (hardtop), | 579.75; lim., $3,196. Saratoga—4-dr. 
$2,750. (Delivered in New York.) $2,667.25; 


BUICK—Special Series 40—4-dr. tour- | —4-dr. 
back sed., $1,941 (deluxe, $1,983); 4-dr. | conv., 


$2,854); stat. wag., $3,433. (Dynafiow | $988. 


standard on Roadmaster, optional on Spe- DeSOTO— Deluxe—4-dr. 
$2,696.25; 
$2,210.50. 


cial and Super models at $169.20.) 8-pass. 
CADILLAC—Se 


ries 61—4-dr. sed., $2,- | $1,995.75; Carry-All sed., 
866; club cpe., $2,761. Series 62—-4-dr. sed., | tom—4-dr. $2,193.75; 
$3,234; club cpe., $3,150; conv., $3,654; | sed., $2,882.75; club cpe., $2,175.75; conv., 
$2,508.75; 
4-dr. sed., $3,797. Series 75—4-dr. 7-pass. | $3,112.75; Suburban sed., $3,198.75. 
sed., $4,770; 4-dr. 7-pass. Imperial sed., |Toe Hydraulic Shift standard on Custom, 


$4,959. (Hydra-Matic standard on Series | optional on Deluxe at $120.90.) 


Coupe DeVille, $3,523. Series 60 Special— | $2,598; 





$2,656.50; 


$3,263; Newport, 
jetback sed., $1,909 (deluxe, $1,952); sed. | & Country—-Newport, $4,027.75. 
cpe., $1,856 (deluxe, $1,899); bus. cpe., | 4-dr. sed., 
$1,803. Super Series 50—4-dr. tourback | sed., $5,278.75; 
sed., $2,139; 4-dr. Riviera sed., $2,212; | matic optional on Royal at $120.90, stand- 
sed. cpe., $2,041; conv., $2,476; Riviera, | ard on other series.) 

$2,139; stat. wag., $2,844. Roadmaster CROSLEY—2-dr. sed., $967; conv., $967; 
Series 70—4-dr. tourback sed., $2,633; 4-dr, | stat. wag., $999; roadster (Hotshot), $935, 
Riviera sed., $2,764; sed. cpe., $2,528; | Super—2-dr. 
conv., $2,981; Riviera, $2,633 (deluxe, | stat. wag., $1,069; roadster (Super Sports), 


$1,037; 


$3,183.75. 
$2,348.50; 8-pass, 4-dr. sed., | $1,637; 2-dr. 
$1,595; conv., $1,948; stat. wag., $2,106.50. 
$2,- FORD OF BRITAIN—4-dr. sed. (Prefect, 
sed., | cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. 
ered in New York.) 
Town FRAZER—4-dr. 
Imperial— | $2,399. (Hydra-Matic optional on all mod- 
els at $158.50.) 

HILLMAN MINX — 4-dr. 
conv., $1,745; stat. 
ered in New York.) 

HUDSON — Pacemaker — 
$1,933; 2-dr. 
$1,037; | 933; conv., 
Pacemaker Deluxe—4-dr. 
2-dr, sed., 
conv., $2,443.75. Super Six—4-dr. sed., $2,- 
sed., $2,068; club cpe., $2,101.75; 
Cus-|conv., $2,628.50. Super Eight—4-dr. 
4-dr. | $2,189; 2-dr. 
185.75. Custom Commodore Six—4-dr. sed., 
wag., | $2,281.50; club cpe., $2,257.25; conv., 
(Tip- | 809.25. Custom Commodore Eight — 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
(Super-matic optional 
models at $199.31.) 


$2,641. 
club cpe., 
$3,157.75. 


Crown Imperial—4-dr. 
$5,383.75. 


sed., 


62 and 60 Special, optional on Series 61 DODGE-—Waytfarer—2-dr. 


and 75 at $174.25.) roadster, 

CHEVROLET — Styleline Special—4-dr. | Meadowbrook—4-dr. sed., $1,865.75. 
sed., $1,450; 2-dr. sed., $1,403; club cpe., | net—4-dr. 
$1,408; bus. cpe., $1,329, Styleline Deluxe |sed., $2,634.25; 


—4-dr, sed., $1,529; 2-dr. sed., $1,482; | $2,346; 


club cpe., $1,498; conv., $1,847; Bel-Air, | $2,882.50. 
$1,741; stat. wag., $1,994. Fieetline Spe-| models at $94.60.) 

clal—4-dr. sed., $1,450; sed. cpe., $1,403. FORD—Deluxe Six—4-dr. sed., $1,471.50; 
Fleetline Deluxe—4-dr. sed., $1,529; sed. |2-dr. sed., 
cpe., $1,482. (Powerglide optional on De- | Deluxe Eight — 4-dr. 
sed., $1,497.50; bus. cpe., $1,419. 
$1,558; 2-dr. sed., | 949.50. (Hydra-Matic optional on all mod- 


luxe models at $158.50.) 
CHRYSLER 


— Royal — 4-dr. sed., $2,- ' Deluxe Six—4-dr. sed., 


cpe., 


cpe., 
sed., 


Windsor 
Traveler, 


New Yorker 
$2,756.75; 


(Presto- 


conv., 


$2,006.25; 
club cpe., 


$1,755; 
$1,628.75. 


$2,893.25. 


$1,944.75; 
club cpe., $1,931; conv., |cpe., $1,889. 
$2,240.75; 
(Gyro-Matic optional on Coronet | utility, $2,199; 


wag., 


$1,912; 
bus, 


105; 2-dr. 
$2,152; 


27.50. Custom Deluxe Eight—4-dr, sed., 
$1,589.50; 


(Anglia), 
$2,359; Vagabond, 


KAISER — Special — 4-dr. sed., $1,989; 
Coro- | 2-dr. sed., $1,939; club cpe., $1,959; 4-dr. 
4-dr. | utility, $2,089; 2-dr. utility, $2,039; bus. 
Deluxe—4-dr. 
wag., | 2-dr. sed., $2,049; club cpe., $2,069; 4-dr. 
utility, $2,149; bus. 
(Hydra-Matic optional on all 


$2,575.50; 


epe., $1,999. 
models at $158.50.) 
$1,332.50. LINCOLN sed., 
2-dr. | cpe., $2,528.50. Cosmopolitan — 4-dr. sed., 
Custom | $3,239.50; $3,187; 


$1,713; 


$1,797. 


club cpe., 
cpe., 
sed., 
club cpe., 


(deluxe, 


club cpe., 
epe., 
$1,878 


sed., 
town sed., 
$2,225 
Holiday, 
(Hydra-Matic optional 
$158.50. ) 
PACKARD — Eight — 4-dr. sed., $2,249 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, 
Super—4-dr. sed., $2,633 (deluxe, 
sed, deluxe, $3,950; 





sed., 
deluxe, $3,350; 
tom—4-dr.__sed., 
(Ultramatic standard on Custom, 


Current Prices on New Automobiles 


els at $174.25.) 

MERCURY—4-dr. sed., $2,032; Model 72 
club cpe., $1,979.50; Model 72-A club cpe., 
conv., $2,411.50; 


NASH—Rambler Custom—conv., 
Statesman Super—4-dr. 
club cpe., 


897; 2-dr. sed., 


club cpe., 


7-pass. 4-dr. 
$2,608 





$1,738; 2-dr. 
$1,735; bus, 
$1,633. Statesman Custom—4-dr. sed., $1,- 
club cpe., $1,894. 
Ambassador Super—4-dr. sed., $2,064; 2-dr. 
$2,039; club cpe., 
dor Custom—4-dr. sed., $2,223; 2-dr. sed., 
(Hydra-Matic 
optional on Ambassador models at $158.50.) 
OLDSMOBILE—-Series 76—4-dr. sed., $1,- 
$1,887); 
(deluxe, $1,829); sed. cpe., $1,745 (deluxe, 
$1,813); club cpe., $1,719 (deluxe, $1,787); 
conv., $2,135; Holiday, $2,003 (deluxe, $2,- 
stat, wag., 
Series 88—4-dr. 
2-dr. sed., 
$1,904 
(deluxe, 
294; Holiday, $2,162 (deluxe, $2,267); stat. 
wag., $2,520 (deluxe, $2,662). 
$2,299 
$2,267 
(deluxe, 
$2,383 


$1,872; 


sed., (deluxe, $2,- 


$1,920 (deluxe, 


lim. deluxe, 


316597 ‘50 Year 
290647 |'49 


on other series at $185.) 

PLYMOUTH — Deluxe P19 — 2-dr. sed., 
$1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75. Deluxe P20 — 4-dr. sed., $1,566 
club cpe., $1,534.25. Special Deluxe P20- 
4-dr, sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 

PONTIAC—Chieftain Six—4-dr. sed., $1,- 
745 (deluxe, $1,840); 2-dr. sed., $1,694 
(deluxe, $1,789); club cpe., $1,694 (deluxe, 
$1,789); conv. deluxe, $2,122; Catalina de- 
| luxe, $2,000 (super deluxe, $2,058); stat 
wag., $2,264 (deluxe, $2,343); bus. cpe., 
$1,571. Chieftain Eight—4-dr. sed., $1,813 
(deluxe, $1,908); 2-dr. sed., $1,763 (de- 
luxe, $1,858); club cpe., $1,763 (deluxe 
$1,858); conv. deluxe, $2,190; Catalina de 
luxe, $2,069 (super deluxe, $2,127); stat 
wag., $2,332 (deluxe, $2,411); bus. cpe 
$1,640. Streamliner Six—4-dr. sed., $1,72/ 
(deluxe, $1,819); sed. cpe., $1,673 (deluxe 
$1,768). Streamliner Eight — 4-dr. sed 
$1,792 (deluxe, $1,887); sed. cpe., $1,74: 
(deluxe, $1,837). (Hydra-Matic optional! or 
all models at $158.50.) 

RENAULT — 4-dr. sed., $1,035. (Deliv 
ered in New York.) 

STUDEBAKER— Champion Custom—4-dr 
sed., $1,519.25; 2-dr. sed., $1,487.50; clut 
epe., $1,513.75: bus, cpe., $1,419. Cham 
pion Deluxe—4-dr. sed., $1,597.25; 2-dr 
sed., $1,565.50; club cpe., $1,591.75; bus 
cpe., $1,497. Champion Regal Deluxe 
4-dr. sed., $1,676; 2-dr. sed., $1,644.50 
club cpe., $1,670.75; conv., $1,981.25; bus 
cpe., $1,576. Commander Deluxe — 4-dr 
sed., $1,902.50; 2-dr. sed., $1,871; clut 
epe., $1,897.25. Commander Regal Delux« 
—4-dr. sed., $2,023.75; 2-dr. sed., $1,992 
club cpe., $2,018.25; conv., $2,328.50. Land 
Cruiser—4-dr. sed., $2,186.75. (Automatic 
optional on Commander and Land Cruise: 
models at $201.25.) 

WILLYS-OVERLAND—Four — Jeepster 
$1,493.87; stat. wag., $1,605.32 (four 
wheel drive, $2,010.22). Six—Jeepster, $1, 
598.80; stat. wag., $1,689.57. 


~ NOE Qiagen er = 


to Date ; 





y 
kn 
ing, § 
tiac, 
Fo 
the : 
Lark 
man. 
ence 


Lar 
conne 
24 ye 
Valle: 


| 
sell i 
of yo 


Vaca 
(= 

4AM 
has ii 
nectic 
of his 


For 
ing |] 
vacat 
opy t 
flat-b 
cots : 

Bro 
on th 
that 
holidé 
velop 
rentil 
vacat 


Set | 
TE 
— tr 
anyth 
an a 
pointi 
auton 
firm. 


Ailm 
CF. 
1 
vaper 
‘ame 
ce b 
ketc 
car 
“VW 
your 
in a 
to fi 
equi 
with 
instr 
we k 
trair 
“Br 
me t 


servic 
body 
ice a 
make 


Tim 
D® 

L 
terest 
ists ji 
nectic 
such 
on th 
A Mi 
Or 





683 





SE gE 











AUTOMOTIVE NEWS, JUNE 19, 1950 


27 





Merchandising 


Memos to Dealers 





By Bob Finlay 





F YOU don’t know used cars, 

know from whom you are buy- 
ing, says an ad of Cheshire Pon- | 

tiac, Yakima, Wash. 

Following along with the idea, | 
the ad includes a picture of Gene 
Larkin, Cheshire’s used-car sales- | 
man, and tells about his experi- | 
ence in the auto business. 


Larkin, for instance, has been | 
connected with the auto business | 


24 years, and came to the Yakima) 
Valley in 1904. 


If you've got something to sell, | 
sell it, even if its the experience | 
of your men. 

> . * 
Vacation Package 
= BROWN of C. C. Brown | 

4 Motors, New Westminster, B. C., 
has introduced a new idea in con- | 
nection with the U-drive division 
of his automotive business. 


For summer vacations he is rent- 
ing Plymouth Suburbans with a| 
vacation package, including a can-| 
opy tent, rock gas stove and gas, 
flat-bottom boat, table and chairs, | 
cots and a refrigerator. 

Brown believes the plan is unique | 
on this continent and he has found | 
that by supplying everything the | 
holiday seeker needs, he can de-| 
velop a definite business in the} 
renting of U-drives of this type for | 
vacation purposes. 

* * * | 


Set to Serve 

GTEPHENSON Chevrolet (Bas-| 
7 trop, La.) has everything to do| 
anything to your car. That is from | 
an ad in The Bastrop Clarion, 
pointing out the merit of one-stop 
automotive service offered by the) 
firm. 

> * * 


Ailments 
“( F COURSE Cars Get Ailments,” 
reads the caption on a news- 
vaper ad used by Phillips Motors, 
‘amestown, N. Y., to promote serv- | 
ce business. The ad featured a 
ketch of a mechanic working over 
. car engine. Copy reads: 
“When something is wrong with 
your car—you want to get it fixed 
in a hurry. You'll want someone 
to fix it who really knows how 
- .. and that’s us. We are 
equipped to test the mechanism 
with the most modern scientific 
instruments. What is more .. . 
we have seasoned mechanics well 
trained for super service. 
“Bring your car in promptly or 
ne trouble may lead to another.” 
* * + 


‘itamins 


H,. L. Johnson, Inc., Troy, N. Y., 
yxromoted service business with a 
1ewspaper ad built around a vita- 
nin theme. 

Said the ad caption: “Lack 
pep? Try vitamins. Car lack pep? 
Try Johnson’s. Motor tuneup! 
On all makes of cars. Be in 
tune—for June.” 

Copy continued: “If you're going | 
o the mountains—lakes—oceans or 
‘arm, you'll get there and back 
smoothly and safely in a car that’s 
been tuned and tested in Johnson’s 
service department. Also complete 
body and fender work. Speedy serv- 
ice and guaranteed repairs on all 
makes of cars.” 

* * + 


Time 


[UEcK Chevrolet Oldsmobile, 
Ltd. has been sending out in- 
teresting mailing pieces to motor- 
ists in Vancouver, B. C., in con- 
nection with its safety lane. One 
such piece recently distributed read 
on the front cover: “How Long Is 
A Minute?” 

On opening up, the copy 
pointed out that while a minute 
in itself was short, a quarter of | 
a million minutes were lost in | 
the month of December by Van- | 


couver motorists making second 
trips to the safety testing sta- 
tion. 

It was pointed out that the 
Dueck safety test lane was free 


lane and also assure mechanical 


| safety. 


These mailing pieces have 
sulted in considerable response and 
contacts established through the 


|safety lane have brought a large 
|volume of repair business to the/ness and a homey personal letter/taken, but you can probably make 


plant. 


* * * 


Family Album 


N LAFAYETTE, IND., Charles L. | 
Snyder, Inc. (Chrysler-Plymouth) pictures of the kids, so I thought 


News, Advertising, 


Readership 


Devoted to Building a 
Better Civilization 


| 








| UNIQUE TRADING TECHNIQUE—New Car Salesman Walter Crews, of Stallworth Motor 
| Sales, Inc., 7400 Stony Island Ave., Chicago, holds a pair of bicycles he took in trade on 


presented “Family Album” in a 


showing individual pictures of the 
19 persons associated with the busi- 


|from “Pa Snyder.” 

| The letter read as follows: 
“Dear Friend: 

“You’ve been asking for some 


Ry a 


|and five minutes spent there would | , new Ford convertible as Mr. and Mrs. Donald Rowley, two University of Chicago stu- 
javoid second trips to the official! dents, drive away in their 1950 car 


I'd send you this copy of the 


re-| full-page newspaper advertisement,| family album— 


“Some of the kids wouldn’t hold 
still while the pictures were being 


them out. 

“As you can see, some are new 
additions to the family, while oth- 
ers have been around since ‘way 
back where—’ 


“Many of us made your ac- |! we?” 









quaintance at the old “home- 
place’ down on Fourth St., but 
since ‘Pa’ Snyder bought the new 
place, out on By-Pass 52, we felt 
that some of you folks would 
want to visit us there. Incident- 
ally, we’ve got plenty of hitching 
posts and parking place out here. 

“Now we want you to know that 
you and the family are welcome to 
drop in and chat anytime—and, in 
case we forget to tell you, we're 
selling those new fangled automo- 
biles, Chryslers and Plymouths, Of 
course, we've got some pretty 
good used jitneys for you to look at 
too! 

“Now these boys of the family 
are pretty doggoned handy at 
‘fixin’ these new buggies, so may- 
be you could kinda figure on hav- 
ing yours repaired while you and 
I are swappin’ tales. 

“If you’re rushed for gettin’ your 
corn planted or the cows milked, 
We can take you out to your place, 
or let you borrow one of our autos 
while yours is bein’ fixed, 

“Well, time for the chores, so 
I'll be quittin’ this writin’. 

“Say hello to the folks for us. 

“Your friend, 
“Pa Snyder. 
“P. S.: We sure need rain, don’t 






Peg your 


sales volume 
higher with 


DEPTH OF PENETRATION 


THE CHRISTIAN SCIENCE MONITOR commands the respect and retains the 
loyalty of its readers because of its accuracy in world reporting and the 
reliability of its advertising. 

The MONITOR has the depth of penetration that gets underneath the surface 
right into where the sales action starts. The addition 
of this great newspaper to a media list has often made it possible for a sales 
manager to peg his year’s sales volume substantially higher. 

MONITOR readers, beyond all other groups, ask for branded merchandise by 


interest of its readers 


name. Then, too, the ‘“‘spendable income”’ 


tive spending - 


to spend this on products advertised in the MONITOR. 
Peg your sales volume higher by backing it with a planned program of 


MONITOR advertising 


tailor-made to your needs. 


money available for construc- 
is decidedly above average in a MONITOR family. They prefer 


THE CHRISTIAN SCIENCE MONITOR, One, Norway Street, Boston 15, Mass. 


SPEAKING OF DEPTH OF PENETRATION, HERE IS WHAT ONE ADVERTISER 


says: “We have used the Monitor for fifteen years, and we are going to 
keep on using it because it offers the most responsive of all markets; also 


because we believe it to be the highest quality single market among all 


the publications we 


od OLY 


SCIENCE 


MONITOR 


An International far TIh Newspaper 


Listen every Tuesday night to 





, 


use.’ 


Branch Offices 


STIAN 


163 /4 Strand 


“THE CHRISTIAN SCIENCE MONITOR VIEWS THE NEWS” 


with Erwin D. Canham, Editor, 


over the ABC network 


NEW YORK: 588 Fifth Avenue 
CHICAGO: 333 N. 
DETROIT: 3-101 General Motors Building 
KANSAS CITY: 1002 Walnut Street 

SAN FRANCISCO: 625 Market Street 

LOS ANGELES: 650 S. Grand Avenue 
SEATTLE: 824 Skinner Building 

PARIS: 56 Faubourg Saint Honore 
LONDON, W.C. 2: Connaught House, 


Michigan Avenue 


GENEVA: 28 Rue du Cendrier 


XU 
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six new cabs to an original fleet 
16. All cabs carry Nash advertisi-g. 
* a8 +. 


Kirk Adds GMC Line 


Dealer 









































Kirk Brothers, Ince., 1401 V. 
Royce Motors, Inc., 77 Olean St.,|man Motor Co., Willys-Overland Fourth Shetchinece, Kans., has «.c- 
East Aurora, N. Y., has been or- dealer in Nashville. He previously | quired "the GMC truck dealers ip not 
ganized as a DeSoto and Plymouth | held several sales and sales promo-|for Reno county. The comp: ly cles 
dealer. It is a family owned firm, tion positions with GM divisions. wij} continue to carry the Wh te dire 
headed by Raymond H. Royce as a truck line which it acquired in cluk 
president and general manager, His Buick Names Munson 1944, President William Kirk said. 
|son, Raymond jr., is vice-president. | * * . Sm 
Mrs. Royce is secretary. Munson Auto Co., 1819 S, Cal- C d T 
: +. * houn St., is a Buick dealer now ommodore faccetta In 
\K Dod Deal in Fort Wayne, Ind. Albert B. Vincent Taccetta, Portsmouth D 
ansas Voage eaters Munson is the owner. L, B, Wil- (N. H.) auto dealer and vice-pris- obne 
Appointed by Herbert liamson is general service man- | ident of the New Hampshire Auio- Mou 
| ager. (Continued on Page 29, Col. 1) a 
| Soe Herbert, owner of Joe Her- oa fore 
THEY'RE STUDEBAKER OLD TIMERS—A fotal of 195 years of Studebaker sales and service| bert Motor Sales, Ellis, Kans., a . Don 
are represented in this photo *, hg et Pe ee ae —. nae ee | Dodge-Plymouth direct dealer, Post-Oliphant Honored autc 
ar src: Matdlet thenoger trod Secon: ‘Alen Pebehecen, We veers: Leonard Game, 2% wears: | has installed several new dealers James Oliphant and Tom Post, DO YOU the 
John H. Watson, 30 years; Elmer 1. Watson, 35 years; Pryde; R. McDowell, 35 years; George recently in his territory, of Post-Oliphant Motor Co. (Stude- | 
Motion, 30 years; E. J. Diespeckker, 25 years; Service Representative Frank Morgan, and | Two of the new dealerships are |paker), Marshall, Tex., have been | N E E D ? Dri 
W. Dupont, of the J. M. Brown Motor Co., Ltd., Vancouver. Tre County Implement 4 Me- ’ , PX., } 
aus : go County plement and Mo | awarded a bronze plaque from the | In 
tor Co, WaKeeney, and Parks |factory for “five years of loyal PROVEN DEALER FORMS | 
29th Birthday Reached in Alaska,” played to a full house.| Motor Co., Oakley. These two | business association.” oo c 
‘ | Bill Backus, a rod and gun author-| are Dodge car dealers only. The | s & @ NEW CAR ORDER PADS car 
By Lubbock Auto Co. lity, spoke to the guests. | others handle Dodge and Plym- R N p i An: 
Lubbock Auto Co, (Ford), Lub-| Refreshments and door prizes| outh cars and Dodge trucks. ootes Names Lyndhurst “LET'S TRADE’ PROPOSALS -- 
bock, Tex., has celebrated its 29th|were also supplied by the newly | The other dealerships include: | Lyndhurst Motor Sales (Nash), a Re; 
anniversary but being in the|appointed Nash dealer. Randell} S & K Motor and Equipment | 815 Danforth Ave., Toronto, has A Real Sales Aid dea 
midst of a quarter - million -dollar|continues to handle the Willys-| Co. Quinter; Van Allen Motor | been appointed retail distributor | SALESMAN’S DAILY sal 
building program postponed cele- | Overland line. Co., Sharon Springs; Jaeger Im- |for Rootes Motors, Ltd., and will wil 
brating the event. a plement & Motor Co., Leoti; ©. |handle Hillman Minx, Humber | ACTIVITY REPORTS 1 
The company, founded June 1, | K in Ret E, Antenen Motor Co., Ness City; | Hawk, Commer and Rover. —__ pla 
1921, is now headed by aoe, E. 7 aia a ae & an" County Implement & Motor | oe ee USED CAR ORDER PADS ao 
Morris, one of the original five em-| S. Irwin Kamin, of Kamin Chev-| Co., Scott City. a 6 | 
ployes. Morris’ son, George, just |rolet, Pittsburgh, has returned from i Parker-Rasmussen 50-50" GUARANTEE and for anc 
joined the firm as a fulltime sales-|a tour of Europe. He and his wife, b e | Parker- Rasmussen Co, (Stude- AS-IS" SELLING mo 
man in the service department. | Gertrude, visited the principal cities Ru y Anniversary baker) was recently opened in| —.. ... .........”.... qué 
s «© * }of France, England and Italy. . | Portland, Ore.. Heading the dealer- | USED CAR CONTROL RECORD uni 
| ’ e ‘ Coberly Marks 40 Years | ship are A. E. Mulligan Don Park- | ’ 
Beaupre in Revue aa ° and SALESMAN'’S REPORT 
When the Rochester (N. H.) Davis Fetes Workers In Los Angeles er and Donald Rasmussen. SS 
en e ochester . . | . : . . * 
Kiwanis club staged its annual About 125 adults and children| %0e Coberly, pioneer Los Ange- | L ‘ ‘ "MY DAILY WORK" EB. 
revue, Robert Beaupre, automo- (attended a “family night” celebra- les automobile man who heads the Leach Names Melvin Séteswtn’s Pockel-cize Cole 
bile dealer, was one of the “hits” |tion in Fort Wayne, Ind., at Davis | J. E. Coberly Lincoln-Mercury deal-| A veteran of 28 years as a sales- | Prospect Book . 
of the show, in a blackface role, | Auto Co. for employes, their fam- ership on W. 8th| man and sales manager in Oakland, | wyi 
a a ae ilies and guests. The program in- St., is celebrating | Calif, Walter F. Melvin now is y 
R d R l Cc |cluded a talk by Haywood em his = tio a, joe as general manager of Ral- | FREE SAMPLES 
|president of the company. A buffet | Sary in e auto-| eigh R, Leach Co., Oakland’s oldest | 
od, Keel, ar |luncheon was served and prizes mobile business. | Ford dealer. On Request Ri 
Sport Show Helps Open awarded. Paul Hartman, advertis- | His automotive | * 2 * M d S ili ingt 
i L & ing and promotional manager for | career started in| @ D oaern in -( 
Hackensack Site he cummany, Gieuted arvemee caas wes he Goad Plans $239,000 Home | e g _ 
New Nashs and Willys shared | ments. raced stock cars An application for the construc- Methods oube 
the stage during a fishing and| a. - Ge from Los Angeles tion of a new building has been 
sporting equipment show at Ran- | oe h Spri F 1 to Phoenix. |filed by Goad Motor Co. (Oldsmo- P.O. BOX 666 LOUISVILLE 1, KY. P 
dell Motor’s new showroom in| High Springs Former After studying |bile), 200 Guadalupe St., Austin, Tw 
Hackensack, N. J., last week. High Springs Motors (Dodge- | a law and practic- | Tex. Cost was estimated at $239,000. Che 
Arranged by Arnold Starr, sales| Plymouth), High Springs, Fla. has| 40 Coberly ing for a brief 7 @ a 
promotion manager, the equipment | been organized by L, D. Cole and |time in Los Angeles, Coberly ar-| Collins Motor Sales corp 
show, a full-length movie, “Fishing |W. H. Lemley. ranged with Ford to handle its} Southern Motor Sales, Inc., Green- | rT | CE IN] p cati 
—<—<$——— : time payment oo in a ville, S. C., has been chartered with | S 3 LA i E was 
|Angeles area. At that time Ford| qguthorized capital stock of $15,000) reta 
POINTERS had no retail dealers there. Car|to deal in new and used cars. Leo| FASTENERS T 
ew eee wwe ee ee ee eee | salesmen worked out of the fac- | Collins is president. wert 
Cymer a he tory branch office. * * «&@ R. I 
~ > & N 
. ; | New Home for Old South — 
Stauffer Marks 25 Years Old South Motors, Inc. (Lincoln- | ae 
The Si le Truth A bout As Chevrolet Dealer oe has completed a new| Gill 
m Roy A. Stauffer, president of |PDUUding at 4105 Washington St., with 
P Roy Stauffer, Inc, (Chevrolet), Vicksburg, Miss. J. C. Sloan is | Gi 
“ “ Pittston, Pa., observed his silver |™®48er. nae crea 
FASY TERMS anniversary in the automotive | J whil 
sales and service business last | Hudson Names Whitehead | Clut 
’ E month, Whitehead Motors, Inc., 330 N. | *: . to T 
It is often more convenient to buy a car out of income, Stauffer started to sell and | Delaware St. is a new Hudson [§ On or Off With a Quarter Turn 
service automobiles in 1925 at | dealer in Indianapolis. C. A. | . ; 
rather than pay cash. Wyoming, Pa. He first became | Whitehead, an automotive man | aere a er ‘*- ees A 
Se le ery TR i associated with Chevrolet in | since 1923, is president of the new and square shoulder) fastens _li- : 
But to do so, involves additional cost. So it is im- 1925, in the same community. He | firm, Thomas Whitehead is sec- | J cense te securely in place. Will] § (tt 
‘ cep is Ss as possible. For instance moved the business from Wyo- | retary-treasurer and sales man- not lose off. a 
portant to keep this cost as low as possible oe ming to Pittston in 1931. Stauffer | ager and Link U. Whitehead, ||| PLATED TO PREVENT RUST = 
twenty-four months of financing service costs twice as has also operated a Chevrolet | service manager. No. 51—Dealer Cost, each 
tA SY outlet in Scranton since 1933. i i Packed 12 to Box- 
much as twelve. Three sons — Carlton, Gail and Wis. Charters Henkels Money-Back Guarantee Ci 
The cheapest and best way to buy on time payments Gionn—ald Rime in Cho Dustnens. irene! | Motor Con Wert Sond, IMMEDIATE DELIVERY re 
is to pay all you can down and pay as much per month Barclay Opens Charles, Merle and Edward Henkel | i. ae — te a 
eS _ 3 uiahie altend Barclay Motor Co., Inc. (Mer- | with 200 shares of common stock | a ah 
as you can comfortably aflord. , . CC 
gl 7 / sia bt ae cury), 212 S. Mechanic St., El] | at $100 per share. ‘Bia ENGINEERING & i 
Don’t be misled by so-called “Easy” payments. Take Campo, Tex., has held its formal  ! Se ee 
: check all wate an well on sercion: peonosed opening. Barclay Lenderman is Heins to Open in Texas MFG., INC., Bluffton, Ind. ‘ 
time to check on all costs as well as services proposed, er a and — Hon. Hein Chevrolet Co., owned by | Over 100 Service Items ' es 
when you buy. | ager of the firm. Tom D. Hen- | Cari Ww. Hein and Weimar F. | Tne 
derson is president and C. J. | fein, has been designated Chev- | Dak 


ASK ABOUT THE GMAC PLAN...The PLAN 


that has helped millions of car buyers to satisfied 


ownership. 


| Tex., 


Specializing in a time-payment service 
for the following General Motors products 


CHEVROLET + PONTIAC + OLDSMOBILE 
BUICK + CADILLAC + FRIGIDAIRE 


DELCO APPLIANCES + DIESEL ENGINES 


Also Used Cars of All Makes Sold by 
General Motors Dealers 


GENERAL MOTORS ACCEPTANCE CORPORATION 


aeons seeaaeed idee adios 4 


GMAC 


, LSENERAL MOTORS) 





The Above is One of a Series of Adver- 
tisements Now Appearing in Over 300 
Newspapers Throughout the United States 


Carlson, secretary-treasurer. 
* + * 


Carlow Gets Studebaker 


Carlow Motor Co. has opened a 
Studebaker dealership in Taylor, 
at a temporary location on 
E. Third St. Owner of the company 
is Charles Carlow. Connie Lawson 


will be manager. 
- * » 


Byrnes Sell Out 


C. E. Byrne and wife, owners of | 


Pontiac-GMC Co. 
* 


* 


Frampton Gets Buick Deal 
Harry Frampton, former Buick 
district manager in Hartford, 


|Conn., has been appointed a Buick 


dealer in Amherst, Mass. 
+ + * 


Feldman Appoints Moffit 
Frank L. Moffit has been ap- 


pointed wholesale manager of Feld- | ago, the company already has added 


|C. E. Byrne Motor Co., 213 S. Sec- | 

jond St., Brookhaven, Miss., have 

lannounced the sale of their busi- 

}/ness to Chieftain 
* 


rolet dealer for Fredericksburg 
and Gillespie counties in Texas. | 


* + * 
Moore Takes On Hudson | 
Moore Motor Sales Co., 323 E. | 
Washington Blvd., has been ap- 


pointed a Hudson dealer in Fort | y 
Wayne, Ind. A, H. Moore heads Ree A TNe 
the firm. Royal Cotterman is sales | OVERFILL and 
manager and Eric Sieber, parts| = 
EXPANSION 
SPILLS 


ES eee 


WHISTLING TANK FILL SIGNAL 


* * * 


Antonen-Garfield on Air | 
Antonen- Garfield, Inc. (Ford), | 
Manchester, N. H., is cosponsoring 
a musical program called “Hit Pa- 
rade” over Manchester’s station 
WFEA. The daily broadcast starts 
at 7:05 p. m., 
* 


in 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM *: Signal 


* 7 


Morelock Expands Cab Fleet 


Rass Morelock (Nash), Kingsport, The car you sell 


Tenn., is owner and operator of a deserves one. 


new cab company, Diamond Cabs. 
Organized less than four months ed Le 


92 First St., Cambridge 41, Mass 
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(Continued from Page 28) 


aobile Dealers’ Assn., 
director of the Portsmouth yacht 
club. 


* * * 


Smith Completes 4th Year 


in Moundsville, W. Va. 


Don Smith Motors (Chevrolet) | 
observed its fourth anniversary in | 
Moundsville, W. Va., recently Be- 
fore coming to Moundsville, founder 
Don Smith served four years in the 
automotive maintenance division of 


the Army Ordnance. 
* * + 


Drivein Showroom Opened 


In Los Angeles by Fudge 


Claimed to be the first new- 
car drivein showroom in Los 
Angeles, a new location has been 
opened at 610 S. LaBrea Ave. by 
Reg Fudge, Lincoln - Mercury 
dealer. The headquarters of the 
sales and service departments 
will remain at 419 S. LaBrea Ave. 

The drivein showroom can dis- 
play 25 cars and is managed by 
Ken Krumpholz, The _ building 
formerly housed Fudge’s body 
and fender shop, which has been 
moved to the dealership head- 
quarters and consolidated with 


units of the service department. 
* * * 


Wylly-Cole Formed 
R. Lee Wylly jr. and Tom Hunt 
Cole have formed a partnership in 
a Ford dealership in New Albany, 
Miss. The firm will be known as 
Wylly-Cole Motor Co. 
* + * 


Willys Outlet in Ky. 

Reed Murphy Motors, Inc., Cov- 
ington, Ky., has been appointed Wil- 
lys-Overland dealer in northern | 
Kentucky. Murphy has been in the | 


automobile business for 25 years. 
* * + 


Two Auto Corporations 


Chartered in Texas 


Creation of two new automobile 
corporations in Texas and modifi- 
eation of the charters of two others 
was announced recently by the sec- 
retary of state. 

The new companies chartered 
were Mayfield Motors in Pecos by 
R. H. Mayfield, Kathryne W. May- 
field and J. M. Walker with $25,000 
capital stock, and Carl Telger Mo- 
tors in Terrell, chartered by N. S. 
Gill, Carl Telger and Jack Look 
with $37,000 capital stock. 

Gilmer Motor Co. in Gilmer de- 
creased its capital stock to $50,000, 
while the Triple AAA Automobile 
Club in Lubbock changed its name 


to Texas Automobile Club. 
* * * 


New Name Filed 


A business name has been filed 
in the Erie county clerk’s office for 
Union Garage Chrysler & Plymouth 
Sales Co., Union and Losen roads, 
Buffalo, N. Y., by Daniel Suozzi. 

ea * + 


Columbus Firm Chartered 


City Motors, Inc., Columbus, O., 
has been incorporated as a general 
automobile sales firm, Incorpora- 
tors are Peter P. Pitts and Alex 
C. Campbell. 

ok 


* * 


Wortman Incorporates 


Wortman Motor Sales, Inc., Van 
Wert, O., has been incorporated by 
Dale Wortman, Wileta Wortman 
and Edward L. Morehouse. 

* * * 


Hayden Plans New Site 
Frank Hayden Motor Co., Corpus 
Christi, Tex., recently was granted 
a building permit for construction 
of a $58,872 building. The structure 
will include a showroom, shop, 
metal shop and wash and grease 
rack, 
a * ot 
Vick-Vinyard 
Roy Vick recently purchased the 
Ballard interest in Ballard-Vinyard | 
Motor Co. (Kaiser-Frazer), Luling, | 
Tex. The firm has been renamed | 
Vick-Vinyard Motor Co. 
* * ” 


Marine General Sells Cars 


| 

Lieut. Gen. L. D. Hermle, U. 8. 
Marine Corps, retired, has joined 
McCune Motors, National City, 
Calif., as vice-president in charge 
of public relations, it is an- | 
nounced by R. 8S. McCune, presi- | 
dent of this Chrysler dealership. | 
He brings to the organization 


has_ been | 
elected as vice-commodore and a} 


the highest military title ever 
held by a member of the staff 
of a dealer and a record in active 
service that made him one of the 
most decorated officers in the 


| history of the corps. He retired 


Sept. 1, 1949, after 32 years asa 
Marine. 
* * * 


Luling Gets New U. C. Lot 


Hoskins Motor Co., Luling, Tex., 
has taken over the empty lot where 
the Princess theater burned down 
several years ago and is convert- 
ing it into a site for used-car dis- 
plays. 


* * * 


Five Texas Auto Firms 


Given Corporation Status 


Charters of incorporation were 
issued to five Texas auto companies 
recently by the secretary of state 
and permission granted to a sixth 
firm to change its name. 

Those chartered were: 


Charles Dill Motors, San Antonio; 
capital stock, $50,000; principals, 
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Charles Dill, Ralph H. Granger jr. 
and H. R. Lyon. 

John Holt Buick Co., San Angelo; 
capital stock, $10,000; principals, 
John M. Holt, Ethel H. Holt and 
C. H. Parrish. 

Strayhorn-Lacey Buick Co., Dal- 
las; capital stock, $120,000; princi- 
pals, L. B. Strayhorn, H. H. Lacey 
jr. and Jack C. Burroughs. 

Fred Thompson Motors, Dallas; 
eapital stock, $7,300; principals, 


Fred Thompson, W. R. Walner jr. 


and Earl L. Forsythe. 

Williamson Motor Co., Monahans; 
capital stock, $20,000; principals, O. 
O. Williamson, W. C. Williamson 
and Percy J. Williamson. 

Montgomery Auto Sales in Hous- 
|ton changed its name to Mont- 
gomery, Inc., of Houston. 

* + + 


Wallwork Names Hayes 


W. W. Wallwork, Inc. (Ford), 
Fargo, N. D., has named Calvin 
Hayes as service manager. 

* * * 


Johnson Gets Cadillac 
Johnson Motor Co. (Pontiac), 
Windom, Minn., has been awarded 
|a Cadillac franchise, reports Clar- 
ence Johnson, owner. 
* * + 


Cohen Motor Co. 
Cohen Motor Co., Inc., Charles- 





ARE 


ARIZONA DEALER'S NEW BUILDING—Bowyer Motor Co. 
Tucson since 1922, according to Shad H. Bowyer, president. 
national trucks. 


|ton, S. C., has been organized with 
| capital stock of $10,000. Robert Co- 
hen is president. 

* * * 


Capristrant Named 


Gene Capristrant has been named 
fleet manager for Winona Motor 


Co., Winona, Minn., according to 
Roy Evett, manager and vice- 
president. 


* * * 


Elliott Buys Interest 
Cecil Elliott, of Elliott-Patton 





THE 


29 





has represented Packard in 
The firm also handles Inter- 


Motor Co. (Lincoln-Mercury), Em- 
poria, Kans., has purchased the 
interest of G. E. Patton in the firm. 
The dealership is now operating 
as Elliott Motors, Inc., and was 
|purchased last October from John 
| Waters. 


* * + 


| Carroll Marks 29 Years 


| As Chevrolet Dealer 
| Twenty-nine years as a Chevrolet 
|dealer and 44 years in the auto- 

(Continued on Page 30, Col. 1) 
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NEW-DESIGN 
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STRONGEST EVER MADE! 


STRONG POINTS: 


16 slant-sided 
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ane 


‘*Taper-Lock”’ 


Exactly the right steel. 
New heat-treating formula. 
New shot-peening process. 


“Torsion-Flow”’ integral flange. 


splines. 


Increased root diameter. 
Splines completely enveloped by side gear. n 
Increased relative shaft body length. 

Increased relative shaft body diameter. 


wheel hub assembly. 


WRITE FOR DETAILED DESCRIPTIVE LITERATURE 
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a 


A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
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|cluding Mrs. Usem, vice-president, 
‘and Paul Usem, general manager 
and secretary-treasurer, 

| + * * 


Dealer Doings 
Oakes Made Service Chief 


(Continued from Page 29) Parker-Rasmussen Co., new Stu- 
mobile business is the record| Automobile Dealers Assn. He suc- |debaker dealer in Portland, Ore., 
W. A. Carroll recalls ag he cele-| ceeds Walter V. Zollar of Dover. | announces appointment of Fred D. 
brates the founding of his Chev- Harold J. Cope of New Phila- |Oakes as service manager. He 
rolet dealership in Claysville, Pa.| delphia, is vice-president, and | comes from Tacoma, Wash., where 
He came to Claysville in 1920 as| Robert Reed of Dover, secretary- |he was service manager for Ta- 
an Oakland dealer. A year later| treasurer. Directors are: Fred P. | coma Auto Sales Co, 








he obtained an associate Chevrolet! Potsohner, L. A. Weisgarber, | a 
dealership franchise. | Oscar Shew, Wade Miller and Anderson Buys New Site 
W. O. Damley, shop foreman, is Vie Schreiner. s # | Anderson Brothers of Portland, 


one of the three original Carroll . Sefinite |Ore., merchandiser of new and 
employes. Herbert Bedillion, parts Usem Chevrolet Remodeled; | used gas and diesel motors, trucks,| HICKEY WINS FORD AWARD—Ford's Four-Letter Award, a recognition of a decler's 
eee, as ben wih the Sem) Opens in Austin, Tex. jtruck parts, road equipment and] stim management end com ach Le tercight are CoB Ewer fsitent Sos 
oe dten’ aa a L. oe Ed Usem’s remodeled Chevrolet | contractor’s ee has .¥> sales manager; Stark Hickey, Bauerbach, and Ed Schoenherr, of Stark Hickey, Inc. 
was nager, 9 a iv-year i : ’!a second yard in Eugene on a 5%- | ———— : - 

> utlet re- 
Oldsmobile and Cadillac outlet acre site, A. 2, Andessen is man- 


veteran 
: cently held a grand opening. The Conn., has announced the appoint-| West Hartford, and 133 Washing- 
ye Austin, Tex., ann gave hourly door pgp a 7. a of John Jarush as sorvies |ton St., Hartford. 
Barnett Named President tone and a five-horsepower out-| 1° 1 portland yard. ee of his company. At the) * * * 
oard motor as a grand prize. a: eS - same time, Lipman announced the} Busy Dealer Says No 
Of Tuscarawas (O.) Assn. Usem entered the automobile | ‘ | complete reorganization of the serv- Rufe Dalt sa rather b 
L. H. Barnett of N busi in 1923 and in 1936 opened Lipman Names Jarush ‘ice department. Jarush will be in oe ee eo 
. ett o ewcomers- usiness in 3 and in P auto and implement dealer than 


town, O., has been elected presi- |his own dealership. He now has Morris Lipman, president of Lip- | charge of service departments at ; e~ 

dent of the Tuscarawas County 50 employes working for him, in-| man Motors, Inc. (Nash), Hartford, | both locations, 585 Prospect Ave., oon ieee “Waa ord oe 

|posed Dalton for postmaster, told 

| President Truman that Dalton’s 

|time was taken up with his busi- 

ness and his name was withdrawn. 
* * * 


Site Opened in Alexandria 


Veterans Motor Sales recently 
opened a new administration build- 
| ing at 3400 River Rd., Alexandria, 
| Va. 









THE SALES BUILDER ON THE 
LEFT WAS MADE FOR YOU!... 
it reminds people on sight that 
for year-’round motoring com- 
fort the entire family cannot 
choose a more practical acces- 
sory than AUTO-SERV. 


It's PORTABLE for Point-of-sale 
DEMONSTRATION and BACK- 
UP STOCK puts you in business 
IMMEDIATELY. Permits custom- 
er to make quick, favorable 
decision. 





@ 
Wr ON THESE PROVEN 


em «= PROFIT-MAKERS 


THE ORIGINAL 


AUT OBSERVE 


*T.M. Reg. U.S. Pot. Off. by 1.C.P. Co. 


Ptort%e 4," VS 
























* * * 


Courtesy Wins Honors 
Topping all Hudson dealers in 
the metropolitan Chicago area by 
|reaching 180 percent of its sales 
quota, Courtesy Motor Sales, Inc., 
| Was awarded a trophy from Hudson 
|Sales Corp. for its achievement. 
| * + * 












Pete’s Names Boyter 
| Pete’s Motor Sales, Pittsfield, 
Mass., announced the appointment 
of William A. Boyter as service 
|manager. He succeeds Truman 
Sweet of Williamstown, who has 
been ill for several weeks. 
* * + 


|  Elmores Buy Ford Deal 


Kk. W. Eimore, senior partner of 
Elmore Motor Co., Stafford, Kans., 
announces that his firm has pur- 
chased the Ford dealership in Scott 
City, Kans. Elmore and his sons, 
POCKET-PACK AUTO-SERV BRINGS YOU ADDED PrRoFits Keith and E. W. jr., have operated 

the motor company in Stafford 


This all-plastic Auto-Serv is simple and easy to install under window trim of since 1946 after first operating 











5 inches long, 
3 inches high 
& 1 inch deep 









Every car owner is a prospect for the Auto-Serv Dispenser for Kleenex Tissues! Just the , : : : 

thing for homes, an. laa and stores, too! Sheatined size Auto-Serv fits under glove car doors, it can be quickly removed for use in purse or pocket. Also ideal Stafford Tractor and Implement Co. 
compartment . . . holds a 200-sheet Kleenex box. It is available in metal with chromium- for home or office use. Offered in es beige, marbleized brown, antique * * * 

plated face (A) or in black, beige, marbleized brown, antique ivory or pastel grey plastic ivory or pastel grey. Sold in twin pack box. Kahn-Solomon Renovates 
(B). Overall size 10%,” long, 534" deep, 2%" high. Priced to sell and easy to install. WRITE FOR DETAILS AND PRICES. Plan now to cash in on Auto-Serv... | Plans for complete renovation 


~~ : , ‘ ; i i jand expansion of Kahn-Solomon 
Sales-build; Heut tne tat Ilion KI a t Autos ht the only proven, accepted tissue dispenser accessory sold in volume! For an nslor ) 
Selerbiting pullout sien 100 milion Kinenex boxes corr the sory of AuteSew right data abut eral desler dacounty and profits protec by Fair Trade |Motors, Miami. Beach, Fla, are in 
installation. Add to this a variety of hard-hitting dealer helps — catalog sheets, counter jeonenees. Se a, _ — 
displays, window banners — everything you need to cash in on the big demand for Auto- : 

7 seks ; : jalso have a complete service de- 
Serv dispensers. Millions of Auto-Serv Dispensers already in use! GANTNER INDUSTRIES, INC. MORTON GROVE, ILL. partment in the rear and an out- 
door covered area for display of 
special models, 


prices, write today to 





* 


Blodgett Opens K- F Home 


Blodgett bros. uas opened a new 
|Kaiser-Frazer dealership at 954 S. 
|Main St., Elmira, N. Y., in a build- 
ing formerly occupied by Pioneer 
Motors. The firm operates another 
'agency in Horseheads, N. Y. 

- 


* * 


Swarts Buick Expands 
Swarts Buick Corp., 2230 S. Park 
Ave., Buffalo, has filed plans with 
the city to enlarge its building at 
a cost of $69,000. 
* 


can you 


atford to 
Y Now Mike Persia 


. Mike Persia, formerly associated 
These days, you’ve got to know where you're going ... and where with Felix Devan Chevrolet Co. 
you've been. That goes for sales as well as history. For straight-away Dallas, and who bought out Cathey 
. p e ° end on Polk New Car Sales Reports— Chevrolet Co., 317 N. Rampart St., 
flight, wise business pilots dep P New Orleans, has changed the firm 
° to guide their entire sales picture. name to Mike Persia Chevrolet Co., 
Polk reports are based on official new car registrations. These facts Inc. rae as 
are mighty useful in governing sales of replacement parts, predeter- O’Neal Names McChesney 
mining the volume of service parts and accessories, establishing sales B. H. McChesney has been named 
. quotas and seeing to it you are getting your share of the market. general manager of Dutch O'Neal 





ilable by county, state and nation; by makes; by price Motors, Inc. (DeSoto-Plymouth), 
Reports are ava e by y » DY yP New Orleans. The firm has moved 


classes and by other valuable breakdowns. Write or wire for prices to 3934 Tulane Ave. 
and types of reports today. You need these guiding facts everyday. * * @ 
St. Croix Addition 


POLK NEW CAR SALES REPORTS A now a0 by 65foot. showrocm 


and lubrication addition to 

Croix Motor Co., St. Croix Fal!s, 
Wis., has been completed. The 
| Chevrolet-Oldsmobile dealership is 


ym aD OAs & C' (oR Sewing the autumotice indus and iff Lhe i (993 oe by Maurice and Tom Wyatt. 


Stack Becomes Sole Owne 


MOTOR STATISTICAL DIVISION — 431 HOWARD STREET, DETROIT 3], MICHIGAN | eee 
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(Continued from Page 30) 


nounced that he has become the| 


ole owner of Packard-Windsor, 
inc., Windsor, Conn. Stack has 
been general manager of the com- 
pany since December, 1947, He is 


now president and treasurer of the | Rowe, head of Rowe Chevrolet Co., 
firm. Other officers are Gertrude| Dover, N. H., purchased two colts | 


Stack, vice-president, and Kendall 
Pierce, secretary. 
> * * 


Washington Renovates 


A modernistic home for the dis- | 
play quarters, parts department 
and offices of the Washington 
Chevrolet Co., Indianapolis, is 
planned to replace the present 
building, according to Abe Wides, 
president. 


* * * 


Liljedahl Renovates 
Liljedahl Chevrolet, Moose Lake, 


area, according to Art Liljedabl | 
and Kenneth Gay, owners. 
= * * 


Shift Right Distributorship 


To Burnett in Oregon 
Roy Burnett Motors (DeSoto- | 
Plymouth), Portland, Ore., has been 
named wholesale distributor in Ore- | 
gon for Shift Right, an attachment | 
for postwar Chryslers, DeSotos and 
Dodges with automatic transmis- 
sions. 
The device is manufactured by | 
Wright-Hall Products Corp., Los) 
Angeles. 
+ oz ” 
Willis Buys Property 
W. R. Willis, president of Bar- 
ford Chevrolet Co., has purchased | 
property at the corner of Bemiston | 
and Forsythe avenues in Clayton, | 
Mo., for a reported $117,500. 
* 


* * 


Il Years in Everett, Pa., 
Marked by Barkman 


Five new employes and the ad- 
dition of a modern used-car lot 
mark the progress during the past 
year at Barkman Chevrolet Co., 
Everett, Pa., said Albert Barkman, 
owner, on the 11th anniversary of 
the founding of his business. 

Veteran employes include Charles 
Barkman, the owner's brother and 
parts manager, who joined the 
company in 1939; Lester Megahan, 
service manager since 1940, and 
Vada Miller, bookkeeper with the 
firm since 1941, 

* 





* * 


Melrose Takes Willys 
Melrose Motors, Inc., 720 E.| 
Adams St., Springfield, Ill, has been 
appointed a Willys dealer. 
+. * * 


Hult’s Incorporated 


Hult’s Capital Garage, Inc., Madi- 
son, Wis., has been incorporated by 
Ralph A. Hult, Clarice Gorman and 
Donald F. Knowles. Capital is 1,500 | 


shares at $100 per share. 
. * + 


Moore in Yonkers 


The Ford dealership in Yonkers, | 
N. Y., has been purchased by| 
George E. Moore and is continuing 
operation as Yonkers Ford, Inc. 
Moore, president of Moore-Day Co., 
a Lincoln-Mercury dealership in 
Washington, D. C., has been asso- 
ciated with the automobile indus- 


try for several years. 
+ * * 





Hughes Incorporates 
Hughes Motors, Inc., Wilson, N. 
C., has been organized with capital 
stock of $100,000. Principals are 
H. L. Hughes, Roy Hughes and 
Nannie Hughes, all of Wilson, 
” + ” 


O’ Neill-Swieringa 
Dr. Martin J. O’Neill, a physician, 
and Cornelius Swieringa have 
bought the Byrum Motor Sales Co. 
(Ford) from John Byrum in Rens- | 
selaer, Ind. The firm will be known 
as the Rensselaer Motor Sales, Inc. 
* ~ ” 


O’Brien Co. Expands 


Tom O’Brien Co. (DeSoto-Plym- 
outh), Indianapolis, has acquired 
property at 1302-20 E, Washington 
St., providing approximately 18,000 
Square feet of floor space for used- 
car reconditioning, in addition to 


N. H. Dealers Buy Horses 


Charles Farmer, proprietor of 





14 years. Columbus L-M Deal 
Farmer Motor Sales (Chevrolet) in 9 ye Culbertson - Henderson Co, (Lin- 
|Rochester, N. H., recently pur-| O’Neal Names Munos coln-Mercury), 281-3 E. Broad St., 


Oldsmobile, Ltd., Vancouver, B. C. | * * * . 
Minn., is being renovated to include | Lloyd H. Coutts was appointed ad-| Green Chevrolet Reaches Cll Canada Shee School Gets Free Truck 
an expanded showroom and office | vertising manager, according to L. | . . c 
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S. S. Green, became partner and gan’s department store in Montreal. 
general manager in 1947, Admission was free. 
The company has a 3,600-square- $ * ss 


foot building. E, W. Blough, sales| p; ° 
manager, has been with Green for Pitts and Goodrich Buy 


Louis S. Munos has joined Dutch | Columbus, O., has been sold to City 
'O’Neal Motor Co. (Chrysler-Plym- | Motors, Inc., it was announced by 
outh), Little Rock, Ark. In an-|the new owners, Peter Pitts and 
nouncing the appointment, Dutch |C. J. Goodrich, 

O’Neal said he plans to open an-| Pitts is president of the new 
other dealership in another south-| concern, and Goodrich, vice-pres- 
ern state. He also operates atjident and treasurer. Ted Pitts, 
present in North Little Rock, Ark. | brother of Peter Pitts, is sales man- 


chased two more race horses at 
Saratoga, N. Y., while another was | 
acquired by his wife. William | 


at the same auction. 
. * ” 


Simonds Buys in Portland | 











Sale af Saltvaest Sek Sete a and New Orleans. ager and R. H. Sheets is business 
| Portland, Ore. "Ford dealership to| TODAY'S FEATURE—Two Milwaukee dealer- i |manager. The Culbertson-Hender- 
” ) ships—Doering Motor Co. and Jaeger Motor Bickel to Loh |son company was formed 21 years 
W. A. Simonds, Ford dealer at Ken-| Car Co.—have had new marquee signs in- ago as a Ford dealership by O, C. 
newick and Pasco, Wash., is an-| stalled. Produced by Wagner Sign Service, B. J. Bickel, principal stock- | = 
Culberts d H, M. Hend 
nounced by Bruce Stoddard, presi-| i. “hanger rsalee'mencges’ the signs| Holder of Bickel Nash Co., Mil- nn Ae De, sca 
dent of the Portland firm. b hased ; waukee, reports the sale of ma- 
ae [= a! A Cl is Cis Sele Os " Warren Nash Formed 
Meridian St. Indianapolis, has| Russel Loh at an undisclosed arren Nash, Inc. Warren, O., 
Dueck Names Two P price. The firm will be renamed | has been incorporated by B. G. and 


opened a body and paint shop at} 
Sth and N. Pennsylvania strests. | Russ Loh Motors, and @ used-car |W. H. Pontius and L. A, Seikel. 
* * 


| lot is to be added. 


Alan M. Eyre has been named 


| sales executive at Dueck Chevrolet- | is = 


Its 17th A , A new half-ton Chevrolet pickup 
D. Dueck, president. ee nniversary | In co-operation with Henry Mor-|truck has been presented to the 
: = & | Green Chevrolet Co., Frostburg,|gan and Co., Ltd., General Motors | agriculture department of Sherman 
Md., has celebrated its 17th anni-| Corp. of Canada presented a spring | high school, Sherman, Tex., by Ed 
versary. S. W. Green is president|show of Chevrolet, Pontiac, Olds-|Chase, partner of Chase Chevrolet 

and founder of the firm. His son, mobile and Vauxhall cars at Mor- | Co, 





Meridian Body Shop 
Meridian Pontiac, Inc., 923 N. 
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el Fisher-Glassford Co. 
Fresno, California 


STORES ARE GETTING MORE TRAFFIC 


are getting their merchandise out from behind vision- 
blocking, sales-blocking, old-style fronts. 

Some, guessing about the cost, keep putting off the 
change. But why guess? A Libbey-Owens-Ford Glass 


Distributor can give you an estimate on a new front. 





Being a local businessman, he knows local conditions. 
He knows architects and contractors who do store modern- 
ization. He’s the right man to help you get the most 
for your money. 

As for storefront materials, he has the best and most 


complete line you can find—L*O-F Polished Plate Glass, 


one STORE OWNERS are converting passing traffic Golden Plate to reduce fading of displays, Heat Absorbing 
into buying traffic. Plate to reduce entrance of solar heat, Thermopane* 
They’re doing it with “open” fronts—making it easier insulating glass to reduce steaming and frost, Tuf-flex* 
for people to see in—so more will come in to buy. doors to open up entrances, Vitrolite* glass paneling to 
That’s good selling strategy—strategy that works as well beautify exterior surfaces. 
in Connecticut as California . . . as well for car dealers as Send the coupon for name of your nearest L*O-F dis- 
for appliance dealers. All over the country, store owners tributor who can give you this complete, helpful service. 
*® 





Libbey*Owens*Ford Glass Co. 

7065 Nicholas Building, Toledo, Ohio 

Send me your book on Visual Fronts and the name of 
the nearest L*O*F distributor. 












Address ines 






Clty ____ State ms 
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| served as chairman since 1930. Con- 
way will continue as a member of 
the board of directors and serve 
as chairman of the executive com- 
| mittee. 

* * * 
Nash Southern Service 


Headed by McFarlin 


J. F. McFarlin has been ap- 
pointed service manager of Nash’s 
southern region, it was announced 
| last week by W. A, Cook, na- 
| tional service manager. McFar- 
| lin was formerly zone service 
| manager at the Dallas zone. 

* * * 


National Motor Bearing 


Advances Three in Sales 
Park Q. Wray, manager of the 
replacement sales division of Na- 
tional Motor Bearing Co. since 1938, 
has been advanced to director of 
sales for the company and its two 
subsidiaries, Arrowhead Rubber 


NEW DEALER IN DERBY, CONN.—Opening a Mercury dealership there, John J. Murphy 
(center) formally accepts presentation of the sales agreement and the congratulations of 
William Grete, assistant New York district sales manager for Lincoln-Mercury. Murphy has 
been a Ford associate dealer in Shelton, Conn., for some 26 years. Left to right are Peter 
Derderian, administrative manager for the district; Grete; Murphy; J. L. Hurlburt, district 
sales representative, and R. P. Stewart, district service representative. 


Auto Personnel 





Co, and National Seal Co., Lloyd 
A. Johnson, president, has an- 
Detroit district, A. Hiter, Knowlson, George L. nounced. 


F. L. Munroe, 
manager, automotive body products 
section of Armstrong Cork Co., has 
retired. 

Munroe has been associated with 
Armstrong for more than 40 years. | 
He assisted in the development of | 
the company’s automotive felt line. 
C. W. Zentgraf, of the company’s / "ounce 
Chicago office, has succeeded Mun- 
roe, 


Johnson also revealed that E, F. 
'Riesing, former sales executive of 
Kerr Given Top Post the automotive parts division of 

‘ | Firestone Tire and Rubber Co., has 
At Bingham-Herbrand \been appointed sales manager of 

The Bingham-Herbrand Corp. of|the industrial division, and Park 
Fremont and Toledo, O., has an-| Wray jr., formerly in charge of the 
d the election of Robert W.| northern California sales territory 
Kerr as presi-|of the replacement division, has 
dent. Kerr joined | been promoted to sales manager 
the organization | of replacement division, 
in 1948 as vice-| ‘ * * 


president and| Heads Alcoa Research 


| Meyer jr. and William A. Patterson. 
| * * * 


* * * 


Officers All Reelected 


At Allis-Chalmers general manager 
of its Herbrand Dr. Kent R. Van Horn will be- 
Stockholders of Allis-Chalmers division. come associate director of research 


Mfg. Co, have elected Walter 
Geist to his ninth terms as presi- 
dent of the company, and re- 


Prior to that he for Aluminum Co. of America, ef- 


had been execu- 





fective Aug. 1, it is announced by| 
Roy A. Hunt, Alcoa president. Van | 





1950 
















N. VY. Tests Chevrolet Taxi 


NEW YORK. — Chevrolet, with its station wagon, is enteri:g 
Gotham’s long restricted taxicab field, Painted in the usual brig at 
taxi colors, the first station wagon cab is being tested on the streets 
of New York by a local cab company. 

Until recently the police department refused to license stock ca‘s, 
but the four-door Chevrolet received its blessing because it seats five 
passengers in the rear—just as the presently operating limousine-ty »e 
cabs do. 

The station wagon is about two feet shorter than the cabs now in 
use but has as much passenger space as the limousines, according 
to Inspector Thomas Barkery, of the police hack bureau, 

The interior of the only Chevrolet licensed so far has been re- 
modeled to provide a half-seat for the driver, with a space for bag- 
gage beside him. Regular taxi seats and the customary partition 
between front and rear have also been installed. 





general manager of the U. 


S. 
Asbestos division, Manheim, Pa. 
has been announced by James A. * * * 


gen and Frederic R. Lockwood as 
Grey-Rock district representatives 


| Wheatley jr., sales manager, Grey- 

Rock division, Raybestos-Manhat- 

tan, Inc., Manheim, Pa. 
Roentgen will represent 


Hoban Named Sales Chief 


Of Kerrick Steam Kleaner 


Grey- Leo Hoban has been named sales 


; y salad ;. manager of the Kerrick Steam 

Rock in northern and ce ntral Ohio. Kleaner division of Clayton Mfg. 
Lockwood has been assigned to Co., El Monte 
North and South Carolina. Calif. 
+ * * Hoban 9 who 


was promoted 
from supervisor 
of field sales, 
came to Clayton 
in 1946, following 
three years in the 
Merchant Marine. 
Prior to the war, 
he was in the 
sales department 
of Goodyear. Ho- 
> ds, a ban started with Clayton as a field 

| representative and later served as 
Federal Names Hubbell a district and a regional manager 


W. H. Hubbell has been appointed |‘ the south and southeast. 


Brooks Heals Rabber Lab lt 


Dr. Arthur E, Brooks has been | [ 
appointed manager of U. S. Rubber | % 
Co.’s general laboratories at Pas-| | 
saic, N. J. A native of Baltimore, | © 
|Dr. Brooks was graduated from| 
|Johns Hopkins university in 1915 
and later took his Ph.D, at the Uni-| 
versity of Chicago. He joined U. S.} 
Rubber Co, in 1929. 





Leo Hoban 


tive  vice-presi- 
elected all other officers and di- dent of Plomb/Horn is at present an assistant| factory sales representative for | . s&s *# 
rectors of the firm. , Tool Co., where | director of research, and has been| Federal Motor Truck Co. in the! Jpgernational Road Grou 
Directors renamed at the an- Robert W. Kerr he had directed|in charge of Alcoa’s branch lab-| Richmond (Va.) region. “ P 
nual meeting are James M. | sales in addition to other duties, At| oratories at Cleveland since 1945. ce ae Reelects Budd Chairman 


Barker, Fred O. Bohen, W. C. 


present Kerr is chairman of the : + “* 
Buchanan, Hugh Comer, James 


manufacturers board of governors| Haryester of Canada 


D. Cunningham, Geist, W. C. |of the National Standard Parts) 

Johnson, Walter Kasten, Ernst | a.cn and before that served as a Lists 8 Appointees 

Mahler, Louis Quarles, Leigh | member of the executive committee) International Harvester Co. of 

Willard and baa —_— of the American Hardware Manu- Canada has appointed the follow- 
* 


|facturers Assn. |ing: W. D. Lightbody, district man- 
ae |ager, Calgary, Alta.; I. R. Perkins, 
district manager, Yorkton, Sask.; 
J. Struthers, motor truck manager, 
Vancouver, B. C.; K. E. Forest, as- 
sistant district manager, Vancou- 
ver; D. A. Blythe, motor truck 
manager, Vancouver; D. Blythe, 
Motor truck manager, Saskatoon; 
|F. M. Mills, assistant district man- 
|ager, Brandon, Man.; J. R. Agnew, 
motor truck retail sales manager, 
Ottawa. 


Edgar a Vice-President 
Hunt-Spiller Mfg. Corp. has an-| Hunt-Spiller Promotes 
nounced election of A. J. Edgar,|) J. William Schaeffer has been) 
general manager, as a vice-presi-|named head of the standards sec- 
dent, tion, production control department, | 
of Hunt-Spiller Mfg. Corp., Boston, 


All Directors Renamed | producers of brake drums and other 
}automotive castings. He has been 


At Stewart-Warner | with the company since 1936. 
All incumbent directors of Stew- | * * +* 
art-Warner Corp. were reelected at ’ 
the annual meeting of stockholders Gen. Clay Named Head 
at Richmond, Va. James S. Knowl-| Of Continental Can 
son, chairman and president, an-| Gen, Lucius D. Clay, formerly 
nounced that in excess of 76 per-|cgmmander of U. S. forces in Eu- 
cent of the company’s outstanding | rope and military governor of the 
stock was represented at the meet-|/[). § zone, has been elected board | 
ing. |chairman and chief executive offi- 
Directors returned to the board'cer of Continental Can Co., Inc. 
are Thomas H, Beacom, Irving Ss. | Clay replaces Carle C. Conway, 
Florsheim, Charles F, Glore, Frank| who has resigned after having 


* * a 





* * 


3 Assistant Fleet Chiefs 
Are Named by Ford 


Three assistant managers of fleet 
sales have been appointed by Ford. 
They are W. E. Simms, James J. 
Larkin and John W. Chenault. 
They will serve in the field, operat- 
ing out of the Dearborn office. 

Simms previously worked 
Motors, Inc., a Kansas City Ford 
dealer. Larkin has been with the 






IMPROVES 
MECHANIC 


Fume-Free Air... 
joined Ford 10 years ago. 
+ * ik 


Prause Moves Up 


J. H. Prause has been named| 
sales vice-president for Martin &| 


for | 


company since 1936, and Chenault | 


| George R. Weber has been 


a ‘ | B. C. Budd, general manager of 
White Names Thompson | Packard’s export division, has been 
To Texas Sales Post | reelected board chairman of the 
Sth Cena fen tien enema International Road Federation. 
- oe a wa C. E. Stevens, of International 
|sales representative for White Mo-| ’ 
tor Co. at its Houston branch. Harvester Export Co., was elected 
|Thompson has been active in ve- | 2, meme of a —. — ». 
|rious phases of the truck industry hil ie M Wricht peeves 
|for the past 23 years ——— 4 rig: wae named 
: ; _ | secretary. Robert O. Swain is ex- 
dates, aun teaatern aan ecutive director of the organization. 
| > > , ‘ * * * 
|Club of Houston and is active in| | ; F 
‘the Reserve Officers association, In| Ford of South America 
his new position, he will devote| p , 
|much of his time to truck sales | Promotes West, Masset 
application work on the White 3000} Henry H. West has been named 
|series of models with the power- | assistant general manager of Ford 


| lift cab. Motor Co., S.A., Ford's Mexican 
* * * subsidiary, with headquarters in 
Mexico City. 


Weber Named Treasurer 
At Raybestos-Manhattan 


| He was named to succeed Andres 
|H. Masset, who will become Ford 
|manager in Montevideo, Uruguay. 


elected treasurer of Raybestos- a 

Manhattan, Inc., succeeding W. Y 

H, Dunn, retired. W. S. Simpson General Names Two 

was elected secretary and W. For European Posts 
Assignment of two Akron em- 


Ward Kievit a director of the | 

corporation. ployes of The General Tire & Rub- 
In addition to his new respon- |ber Co, to positions in Europe is 

sibility, Weber has been a direc- |announced by C. F. O'Neil, vice- 

tor and vice-president of Raybes- president in charge of foreign op- 

tos-Manhattan, Inc., since its | erations. Frank Grucella will serve 

formation in 1929 and is also 1) 





(Continued on Page 33, Col. 
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— Schwartz, Inc., a_ subsidiary of | 
a ~ Symington-Gould, Inc. Prause| 
} joined the firm in 1938. 

Fy oe _ 

—* GE Names Two 1h 


Cc. C, Clymer has been appointed | 
manager, Materials Handling &| 
Testing Equipment division of Gen- | 
eral Electric’s Industrial Engineer- | 
ing divisions according to J, D. 
Wright, divisions’ manager, Clymer 
replaces M. A, deFerranti, who has 
been appointed assistant to A, W. 
Jacobsen, manager, Parts division, 
Aircraft Gas Turbine divisions. 

* +e ” 


Prest-O-Lite Names 
Appointment of two new district | 
sales representatives for Prest-O- 
Lite Battery Co., Inc., has been| 
announced by A. A. Feldman, sales | 
|manager. George P. Ferguson will | 
| cover western New York and north- | 
|ern Pennsylvania. William J. 
| Combs has been assigned to ter- 
|ritory comprising Florida, south- 
|ern Georgia and southeastern Ala- | 
{some 


MONOXIVENT 


EXHAUST ELIMINATING FIXTURES 


You'd be surprised at what an improvement 
there is in mechanic efficiency and morale 
when you take the toxic carbon monoxide 
away from the air they breathe. And when 
it comes to eliminating exhaust fumes, you'll 
, be equally surprised at how conveniently, how 
efficiently it's done with Kent-Moore’s J 2980 
MONOXIVENT Set. It's designed for use with 
underfloor exhaust eliminating systems . . . 
features a special tailpipe adapter, an asbestos 
packed stainless steel tube, and a virtually 
airtight floor outlet assembly. Smart idea there 
too. You see, the adapter and tubing slip down 
into the underfloor duct for safe keeping when 
not in use. Fully protected, can't get lost or 
“borrowed”. And it gets rid of unsightly hoses 
hanging from overhead. Important, too, from 
8 cost point-of-view, is the simplified installe- 
tion. Readily installed in an upturned “Y" 
section of the main underfloor duct. No indi- 


vidual “T's” or branch ducts required. Keeps 
cost to a minimum for any underfloor system. 


9 


a 





So if you're looking for effective means of 
eliminating exhaust fumes at low installation 
cost, write today for complete information on 
the Kent-Moore J 2980 MONOXIVENT. 






* > * 


Roentgen and Lockwood 
Join Grey-Rock Staff 
Appointment of Arthur J. Roent- 


KENT-MOORE ORGANIZATION, inc. 


GENERAL MOTORS BUILDING © DETROIT 2, MICHIGAN 


-» Engineers ond Menviecturers of Specie! Soles ond Service Engineering Represent. 
Automotive Service Tools ond Equipment otives in Principal Cities Coost-to-Coest 








F Oe UC 
IMMEDIATE SHIPMENT— 


Hollingshead Exchange assures a guaran- 
teed Hydra-Matic unit shipped the same 
day—ready for installation. 


GUARANTEED PERFORMANCE 


Completely reconditioned, run-in and block tested— 
guaranteed 90 days or 4000 miles. 
SAVINGS IN COST— Perfectly overhauled Hydra- 


Matic Transmission (any model) costs just $95. No 
worry, no trouble, no waiting. Write, Wire or Phone Today 


HOLLINGSHEAD for Details 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S$. Michigan Ave., Chicago 16 
Telephone: CAlumet 5-2000 


Largest Stock of Oldsmobile Parts 
in the Middle West 


FOR EXTRA RUSH JOBS 
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(Continued from Page 32) 


in a technical capacity with R. &/ Holland, it is announced by W. C. 
FE). Huber, Ltd., Zurich, Switzerland. |Gulick, president of International 
General Tire has a technical affilia-|B. F. Goodrich Co., of which the 
tion with this company. |Dutch sales organization is a sub- 
William Vecsey will be superin-|sidiary. McKee has been with B. 
tendent of General's affiliated tex-|F. Goodrich 22 years, practically 
tile plant at Porto, Portugal. Gru-|all of it in export sales. 
cella and Vecsey both have 17 years) * * & 


experience with General Tire. Ford International Promotes 


> * + 
: pues . — Loughran to Buying Agent 
(. Edison Elected Chairman Witten B. Leahenh tis te 


Of Edison Industries | named general purchasing agent 
Charles Edison, president of | of Ford International, announces 
Thomas A. Edison, Inc., has been| A. C. Moore, director of manu- 
elected chairman of the board—a| facturing, Ford International. 
position left unfilled since the| Loughran joined Ford in 1914 
death of the inventor in 1931.| and has specialized in domestic 
Henry G, Riter III was elected to| and overseas purchasing activi- 
succeed Edison as president. ties since 1925. Since October, 
Edison, formerly governor of} 1949, he has been manager of the 
New Jersey and secretary of the| government purchases section. 
Navy, succeeded his father as pres-| * * 
ident of the Edison industries in ° , 
1998. Riter has been a director of Lempco Automotive Names 
the company since 1946 and is a| Kreeger General Manager 


senior partner in a New York in- M. W. Kreeger has been appoint- 
vestment banking firm. /ed vice-president and general man- 


sz ITS THE 
> SRR 





Ford Honors Lundstrom 


oO. G. Lundstrom, assistant dis- 
trict sales manager at Ford's 
Fargo (N. D.) district sales office. 
has completed his 25th year with} 
the company. Lundstrom’ was} 
awarded a 25-year pin by J. W. 
Schwer, Fargo district sales man- | 
ager. 

* ob * 


Lancaster Names Staff 


For Diesel Division 


Establishment of an Automotive 
Diesel division at Lancaster Engi- | 
neering Corp., Lancaster, Pa., is 
announced by Irl A. Daffin, pres- 
ident. The division will specialize 
in the installation of “on-highway” 
diesel truck engines, Daffin said.| 

John J. Burkholder will be in| 
charge of the division at Lancaster, | 
with Fred Gardner in charge of a 
Hazleton branch. Ned Beezer will 
be in charge of sales in the Phil-| 
ipsburg area. 

+ * * 


Goodyear Ups Hulsemann 


C. A. Hulsemann has been ap- 
pointed manager of Industrial 
Brake Sales department, Aviation | 
Products division, Goodyear Tire} 
& Rubber Co. Hulsemann joined 
Goodyear in 1938. 


Studebaker Names Three 


To Truck Sales Posts 


Three new truck representatives | 
have joined the field organization | 
of Studebaker Corp., according to} 
R. G. Hudson, manager of the com- | 
pany’s truck division. 

The appointees are Herman Dorn, | 
assigned to Studebaker regional 
headquarters in Chicago; J. E, Col- 
vin, the South Bend region; and} 
R. H. McColley, whose base is the | 
company’s regional office in Atlanta | 

° * * | 


| 


Federal Truck Names 


Schaefer to Field Post 


E. F. Schaefer has been appointed | 
factory 


representative for 


Federal Motor) 
Truck Co. in the 
Seattle region. 
Car] Loud, gen- 
eral sales man- 
ager, said Schae- 
fer would super- 
vise dealer pro- 
grams and sales} 
and advertising| 
activities for the| 
company in Wash- 
E. F. Schaefer ington and north- 
ern Idaho. He brings a background 


sales 
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=e |New York factory sales branch of 

*|the Alemite division of Stewart- 
'|Warner Corp, F. A. Hiter, senior 
vice-president of Stewart-Warner, 
| announces, 
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* * * 


| 
National Carbon Appoints 


Johnson General Manager 


A. S. Johnson has been appointed 
general manager of the National 
Carbon division of Union Carbide 
and Carbon Corp. 

Johnson joined 
the organization 
in 1928 in Cleve- 
land. He went to 
China in 1933 to 
assist in plant op- 
|erations, return- 


NASH DEALERS IN WASHINGTON FOR 20 YEARS—Marking the anniversary of Wi! ing to the U. S, in 
liams and Baker, Inc., the members of the firm, the staff and their families were tendered| 1939. Since then 
a dinner by the Nash zone offices under the management of Harland A. Walters. The | 
| picture shows Earle O. Baker, left, Nash zone manager; Walters, center, and W. Preston | JonNson has held 
Williams, right, after the presentation of desk sets, specially made, topped by miniatures | °Xecutive positions 








of the Nash. The girl seated at the left is Baker's daughter Evelyn. in Fostoria, O., 

ee —————| Clarksburg, W. —— 
ager of Lempco Automotive, parts | treasurer of Cleveland Pressed | V@., Cleveland and New York. 
manufacturing subsidiary of Lemp-| Steel and sales manager of Lemp- ee oe | ae 

co Products, Inc. | eo Automotive. Nu Orm Ups Cavnar 


Kreeger has held several execu- | * * «* 
tive positions with Lempco and its | 
|subsidiaries. He was service man- 
jager and treasurer of Cambridge | 
Equipment Mfg. Corp., assistant’ pointed general 


Appointment of Sam Cavnar as 
° , ° |Los Angeles zone manager for Nu 
Alemite Names Nicholson |6;m Plans, Inc. has been an- 
William Nicholson has been ap-| nounced by Ruth Ormsby, president 
manager of the|of the personalized business service. 





FABRIC THAT SELLS THE SEAT COVERS! 


INSIST ON 
GENUINE 






@ FOR OUTSTANDING BEAUTY! @ FOR BUILT-IN COLOR! 


@ FOR CARE-FREE ENJOYMENT! 





of more than a decade in sales 
work to his new post. 
” . * 


Kennedy Moves Up 
J. Lawrence Kennedy has been 
elected vice-president and secretary | 
of Kennedy Valve Mfg. Co., Elmira, | 
N. Y. He was also named a direc- 
tor. He is the brother of Charles F. | 
Kennedy, president. 


- * + 


Goodrich Ups McKee 


Elliott R. McKee has been named 
managing director of N. V. Neder- | 
landse B. F. Goodrich Co., which | 
has headquarters in The Hague, | 


You give your customers the utmost 
in beauty and all-around practi- 
cality when you sell them auto seat 
covers of genuine Suskana Saran. 
For Susquehanna Mills brings its 
long years of experience and 
reputation in the textile field to the 
weaving of wonderful, wear-proof 
saran—to produce the finest of seat 
cover fabrics. 


Feature by feature, you can’t beat 
Suskana Saran. It’s tops for sales- 
appeal and fast turnaver in seat 
covers that are setting a new pace 





for thorough customer satisfaction. 


Stock the seat covers that are 
nationally advertised ... nationally 
preferred . . . seat covers of genuine 
Suskana Saran. 


* SUSKANA fabrics for Auto Seat Covers, 
Upholstery, Men’s Wear, Women’s Wear, 
Neckties, Prints on Vinylite. 


no Ag 


IN STYLE! 


Susquehanna 


‘ea Mills ine. 


404 Fourth Ave., New York 16,N 








Used-Car Auction Prices 


Market Trend 


The overall average price of used cars dropped $3 last week to 
$1,012 as the wholesale market seemed to be shaking itself down. 
The only major decline was a $25 drop in the price of ’50s, bringing 
the average for these models to $1,970. 

The big drop in the price of ’50s was probably just compensatory, 
since in the preceding week, the price of ’50s jumped $15 to a peak 
of $1,995. 

All other price changes last week just balanced themselves. There 
were two rises totaling $13, and three declines, which also totaled 
$13. In addition, the price of '49s remained unchanged from the 
previous week at an average of $1,474. 

Other changes were: ’48s, down $7 to $1,112; '47s, up $4 to $937; 
"46s, down $5 to $795; ’42s, off $1 to $404, and ’41s, up $9 to $392. 
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$915*. °46 conv., $915. 
FRAZER—'47 4-dr., $615*. 
HUDSON—’50 Pacemaker 2-dr., $1,855. '49 
Super (6) 2-dr., $1,330; Commodore (8) 
4-dr., $1.485. °48 Super (8) 4-dr., $1,065. 
KAISER—’'48 4-dr., $775, $715, '47 4-dr., 


$590. 
MERCURY—’50 2-dr., $2,260*. ‘49 2-dr., 


$1,560°. '46 4-dr., $790*. 
OLDSMOBILE—’49 (88) conv., $1,790*; 
4-dr., $1,790*. °47 (78) 2-dr., $970. '41 
2-dr., $250. 
PACKARD—’'42 4-dr., $430*. 


PLYMOUTH—’49 SD 4-dr., $1,465. '47 De- 


luxe 4-dr., $850, $805. '46 Deluxe 2-dr., 
$735. '41 4-dr., $240. '40 2-dr., $125. 
PONTIAC—’50 Chieftain (8) 2-dr., $2,195, 
$2,170*, $2,150*. °49 SL (8) 2-dr., $1,- 
700°, $1,695*; 4-dr., $1,470. '47 SL (6) 
2-dr., $1,080. 
STUDEBAKER—'48 conv., $1,285*%, ‘47 


Champion Deluxe 2-dr., $765; Command- 
er conv., $1,185*, ’41 4-dr., $265. 


WILLYS—’48 station wagon, $775*; 
ster, $780*. 4’°6 Jeep, $475. 


CONCORD, MASS. 


Jeep- 










































1950 





Average Used-Car Prices 


(Compiled by Automotive News) 








June 1950 May Apr 

Model (to date) 1950 195 
’ 1950........ $1,970 $1,936 $1,800 
— oo OS 1949........ 1474 1,489,501 
oe L120 ,152sd 2 
Rc 937 968 953 
cadens 7195 832 829 
aii 404 438 414 
392 405 403 

Overall —_—_  - 

—_— — Average.. $1,012 $1,031 $1,021 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 











If the price variations of ’50 models were left out, the market (Concord Auto Auction, Inc. Sales every! +41 special conv., $350. "40 Special 4-dr., | MERCURY—'46 conv., $860; club coupe 
would have been exactly even with the previous week Monday and Friday. Prices are for sales| 175 $390, S ; $880. '42 4-dr., $440. . 
i of June 2-5.) CHEVROLET—’50 SL Deluxe 2-dr., $1,710, | OLDSMOBILE "49 sedan, $1,785; (88) 
Volume of offerings at nine auctions showed an increase last week, (Sold 180 units out of 263 offerings.) "$1,950, $1,825; club coupe, $1,720, $1,700; | club coupe, $2,010. ‘46 (78) sedanet, 
while the average number of sales remained the same at 70 percent. | ®UICK—'50 Special sedan, $2,010; Special) Bel-Air, $2,150, $2,160. "49° SL Special | | $850; club ‘coupe, $895. 
Last week at nine auctions, 1,222 units were offered and 856 were RM sedan, $1,895. 46° RM sedan’ $000: 4-dr., $1,320, $1,290, ere tees = —— Pen On ae ee 
' oe 7 , ; : y 85, ' conv., 50. 
sold. In the previous week, 1,082 were offered with 755 sold. a Special sedanette, $550, '39 sedan,| §9\du¢ ‘$i 300; ‘SM 4-an.. $780, $1,100; | PLYMOUTH—'50_ conv., $2,025. 2 De- 
. . 6 aus . : ‘ 360, ae 50 $15 ‘125: FL aero- luxe 4-dr., $995; SD club coupe, $1,050; 
Prices marked with an * indicate a unit equipped with CADILLAC—'48 (62) conv., $2,550. soaun. ‘eh 516 $1,275, $1,175 io; dcdr,| 4-dr., $925. °47 business coupe, $800. °42 
automatic transmission or overdrive. | CHEVROLET — '50 SL Special sedan,| ¢975 's900: aerosedan, $875, $725. '446| 4-dr.. $380, '40 club coupe, $190. 
| $1,615; SL Deluxe Bel-Air, $1,975; club/ haifton pickup, $510. "41 SD 4-dr., $345, | PONTIAC—'50 sedanet, $2,300*. '49 con\ 
VALDOSTA, GA Traveler 4-dr., $1,335. ‘47 NY 4-dr.,| COUPe, $1,725; sedan, $1,735, $1,775. '49/ g4o0, ‘40 MD 4-dr., $340, $350, $385. $1,895, $1,805%; (6) 4-dr., $1,900". ‘4% 
negptste oe $1,070. ‘| EL Deluxe sedan, $1,425, $1,535; SL | cHRYSLER—'50 Royal club coupe, $2,300. | (8) 2-dr.,_ $1,375. 
(Tom Hewitt Auto Auction. Sale every | DCSOTO—'48 8-pass., $990. | Special sedan, $1,250, $1,425; SL Deluxe | “:4¢ Royal 4-dr., $825. '40 Saratoga 4-dr., | STUDEBAKER — ‘50 Champion conv., 
Friday. Prices are for sale of June 2.) DODGE—'47 business coupe, $710, ‘46| Sedan, $1,510; conv., $1,635, $1,610. '48)  gig9, $1,950*. 
(Sold 129 units out of 199 offerings.) 4-dr., $840. SM sedan, $875, $1,135. $720; FL aero-| nesoro—'47 Suburban $1,220. 
BUICK—'50 Super 4-dr., $2,050; Special |FORD—'50 CD (8) conv., $2,020*; 2-ar.,| Sedan, $1,125; 4-dr., $1,210; sedan de-| nonge—'50 Coronet 4-dr., $1,970. °46| EBENSBURG. PA 
2-dr., $1,900, ‘49 Super 2-dr.. $1,700,| $1,750*, $1,825*; half-ton pickup, $1,100. | very, $770; FM conv., $1,225, $1,235./  nait-ton panel, $370. 4 Fs . 
$1,610, $1,600, $1,660, $1,575. "48 Super| ‘49 Custom (8) conv., $1,465; station| ‘47 FL sedan, $1,085; aerosedan, $1,065:| poRp—'50 Deluxe (8) 2-dr., $1,550;| (Ebensburg Auto Auction Co. Sale every 
4-dr., $1,375. °47 2-dr., ‘$1,000. wagon, $1,400; 2-dr., $1,100*, $1,170, | r= een, RA RL $1,180, sen 4-dr., $1,700, ’49 conv., $1,550. °48 SD | Thursday. Prices are for sale of June 8.) 
CADILLAC "49 (62) 4-dr., $2,800; (61)| Hi"Dae "sans, goeg, UT 7 8t $70. | MD iD sedan, $520, $955. "41 MD sedan, | £8) weeds; GE (oy conv., 9000, "41 De-| duuee"abnaee eal See te Gael. ‘Band 
4-dr., $2,475. ae ee . . . es ’ 4-dr., 4 ) conv., $955. : Other offerings o 0 i ae 
- y ’ HUDSON—'49 Commodore (6) 2- . $410; club coupe, $490; SD club coupe, 4 40 SD ) 2-dr., 
aL es*: BL Sean Gan, a s1800 45 350, $1,425*. '48 Commodore (3) "4-ae $465. '40 sedan, $310, $335. aaoe (8) 2-dr., $360. ‘40 SD (8 89 units out of 112 offerings.) . 
haif-ton panel, $700; SL ‘Deluxe 2-dr.,| $1,070; (6) 4-dr., $985; Super (6) 4-ar., | CHEYSLER—'48 Windsor business coupe, | HUDSON — 48 4-dr., $1,980, °46 Super (6) | BULK 40 Rupee ie et at club coupe 
° ‘ es . r. _ a Sommodore (6) 4-dr. 05. ou 5. -dr. 85. . jan” Ae 3 * = on 54 
Deluxe 2dr., $1,200, $1275, "$1200, "48 |MEROURY—'50 4-ar.,. $2,000; 2-ar. §1,- |DeSOTO—'46 Deluxe sedan, $925. | LINCOLN "49 Cosmopolitan 4-dr., $1,625, | $400. '39 Special 2-dr., $185, $175. °38 
rue s.é ss Sa bed tena’ Seas, nel? 995. '49 4-dr., $1,260, $1,360, $1,560, | DODGE—'48 Deluxe sedan, $1,250. '47 se- $1 630. ted a Special 4-dr., $150. s 
a1. 2-dr.,’ $300. eee ame g’ £2,100.  - an ee We $2,265: sedan, | NASH—'49 Super (600) 2-dr., $1,260; Am- | CAPIEMAG "47, (62) 4-dr., $1,645. "41 
> “oma: : : SH—’50 Super (600) 2-ar. 5 D—’ » (8) conv., .265; sedan, | “*4* . AS 46 8 -dr., | .(81) 4-dr., $800. _ bs 
“Tan, Gatto. "ts Women oe Se |. 88 Ambassador 4-dr.. $318” "44°": |"'$.700, $1,675. '49 Standard’ (8) sedan, $710. $580. dr., $1,400, '46 Super 4-dr.» | CHEVROLET—'49 SL, 4-dr., $1,385, $1.370; 
aa ci, hae Wane ee et S, |CLDEMORELE — ‘50 (96) Detune 4-ar. $1,065, $1,100; Custom (8) sedan, $1,235, DSMOBILE—'50 (98) 4-dr., $2,670, °49| El, 2-dr., $1,425. "48 FM 2-dr., $1,205, 
Windsor 4-dr., $900 > ia Saher” do aaee” ASO) S-Gr., $2,085, $2,-| FI-SES, 91,500, $1,590, 3 at G1 .sh0, 91.200. OMRS) edt, $1,950; (98) 4dr... $1,830. aries tab Pee cae, aois, 0008; FL 
, o ; , 50. ° ° ,365*. '49 (88) 2-dr. 1,855; ,200, ' s conv., 100; sedan, ‘ ~Gs., ee wae! a 000, D -dr., $945, : , 
7 a oe atte $2,050. "48] (98) 4dr.” $1,800. °48 ae) eae Share: $925. 46 SD sedan, $675; conv., $915. 48 ) ., gg > =. or ses. aerosedan, $990. ’41 MD club coupe. 
DODGE "50 Wayfarer 2-dr $1,775, |», 1%, (98) 2-dr., $930; (66) conv.; $910. $910; Deluxe (6) sedan, $465, $685, '39 wae ow i. aa +» $1,909.) $315, 2 at $305, $300; 4-dr., $375, $425. 
$1 575 a. . . *° ou | PACKARD —'48 4-dr., $1,265, sedan, $255. '37 phaeton, $175. '36 se- 42 (76) ae $340. 39 club coupe, $290. i 
n_? . | PLYMOUTH—’50 (P-19) 2-dr., $1,630. '49 dan, $225. °34 sedan, $150. PACKARD—’46 Clipper (6) 4-dr., $650. CHRYSLER—'48 Saratoga 4-dr., $1,250 
FORD- "50 CD (8) 2-dr., $1,700. $1-750; | Suburban 2-dr., $1,440; SD’ club coupe, |HUDSON—'50 Super (6) sedan, $1,725. | PLYMOUTH—'50 Deluxe club coupe, $1,750. | '39 Royal 4-dr., $185. 
half-ton pickup, $1,110; Deluxe (8) 2-1 $1300, $1,335, $1,410. '47 SD ‘2dr | ‘48 Commodore (8) sedan, $1,170, §1,145.| ‘49 SD 4-dr., $1,330. '48 SD 4-dr., '$1,- | CROSLEY—'47 2-dr., $205. i 
se ,, SE.OS0; conv., SF.000. 940 Mandard) F768. "46 é-dr., 9610, $745. ‘+! 46 Super (6) sedan, $475. 160, $1,050. 46 SD 4-dr., $730, $770, | DODGE—'49 Wayfarer 2-dr., $1,375. ‘47 
$1200 Bt 360. $1150 s1.298, ‘Say.’ |PONTIAC—'50 Si, (6) 2-dr., $1,925, *49 | KAISER—'51 Deluxe sedan, $2,040, $2,090. | $870. club coupe, $1,045. Pane 
ar aee "41 SD a ‘esio.’ 5; oy Chieftain (8) 4-dr., $1,790; conv., $1,725: '47 sedan, $610. PONTIAC—’50 (8) Catalina $2,530; Chief- | FORD—’50 CD (8) 2-dr., $1,650; (8) half- 
HUDSON—'49 C dore (8) 4-dr., $1 SL (8) 4-dr., $1,655, $1,775*. °48 (3) | LINCOLN—'41 sedan, $280. ‘38 conv.,/ tain (6) 4-dr., $2,350; Deluxe 2-dr.,| ton pickup, $1,055. '49 Custom (8) conv... 
275, ‘48 Commodore (6) club coupe, | gaa irs: $1,180. "47 (8)' 2-dr., $935. $160. $2,325. '49 Chieftain (8) 4-dr., $1,825;| $1,600. "48 SD (8) 4-dr., $890, $975. '47 
$1,200: sedan. $1,100. club coupe, | sTUDEBAKER—'50 Champion conv.. $1,- | WERCURY—'50 sedan, $2,050. ‘49 sedan,| 1, (8) 2-dr., $1,825, '48 SL (8) 4-dr.,| Deluxe (8) 2-dr., $790, $900. "46 SD 
KAISER. “ah lal 4-dr., $600 770". '49 1-ton cab and chassis, $790. |. $1.435. ‘41 sedan, $550. $1,450. ’40 (8) club coupe, $390. (8) 2-dr., $850, $895; SD (6) 2-dr 
LINCOLN—'48 4-dr., $900. NAS "46 (600) sedan, $066. STUDEBAKER—'48 Commander 4-dr., $1,- | $790. "41 SD 4-dr., $400. 
OLDSMOBILE—'48. (98) 4-dr., _ $1,300* AK OLDSMOBILE—'50 (88) station wagon, | ~ 969; conv., $1,450. '47 Commander 4-dr., | MERCURY—'49 2-dr.,, $1,595°. "46 2-dr. 
$1,350; conv., $1,400*. ‘47 club’ sedan’ RON $2,400, "49 (88) conv., $1.995*; sedan, | $946, $900, '41 Champion 2-dr., $205. | _ $870. '41 4-dr., $400. 
$900° * 40 08) 2-dr.. $250 a ee (H. C. Turney Auto Sales. Sale every el mL sacked (OO oe, *39 ‘Commander 4-dr., $140. : a a *er10° a 
: cam wna : . Ainey y aS an, ve 4’.6 (78) sedanet, . ee assador 4-dr., ° 
Pipusiness coupe, $1,350; 8D ire St: | (Prices remained stendy, Sold ds'unite |PEYMOUTH—'30 SD conv. $2.85, "49 DANVILLE. VA ot penomane —/is (78), sedanet, $1,410" 
730. '48 SD 2-dr., $1,125: 4-dr.. $1,075. out of 76 offerings.) Datum anhen’ aaah. Wan "ete. a ox. ’ . PACKARD—'49 Deluxe ‘club coupe, $1,- 
‘47 SD 4-dr., $450. °46 sD 4-dr., $600. in nen, pose Appt ‘47 RM dan, $1,060, ‘esto oF a aaa $390. (Danville Auto Auction. Sale every Fri- | phpymMOUTH—'49 Deluxe club coupe, $1.- 
PONTIAC — ‘49 (8) Silverstreak 2-dr., CADILLAC_-’50. (81) pecial conv., $335. - '41'SD sedan, $250. °39 sedan, $150, | day. Prices are for sales of May 26-June 2). 460, $1,390. ‘48 SD club coupe, $1,140. 
Eaton Bath cub cme gato [ated satan gee ones SAM. 08) as DUNE a EM cone Bae. er Syper| to gob ED Eat” Gelb, Bl 
a Oma ; , . me : PONTIAC—"49 Chieftain (8) Deluxe se- os * peewee 5, 0. °41 8S 2-dr., , $340. 
STUDEBAKER—'50 Champion — $1,- “a "ae vd = Solus club coupe, dan, $1,850; conv.. $1,800*, °46 Tor- 2-dr., $1,160, $1,125; Special 2-dr., $1,-| *40 SD 4-dr., $300. 
200 00 ge erPion | 4-dr., $1,335; 2dr | $5450, $1,365, $1,560 Shae” -31'425. | pedo (6) sedan, $925: SI. (8) sedan,| 170, '39 Special 4-dr., $340. '38 Super | poNTIAC—'49 ‘Chieftain (6) 2-dr., $1,665 
FeO ee anda conv., S1125; | Serosedan, $1210) Gare OTR | $1,000, °41 (8) sedanet, $450, $500; se-| _4-dr., $370. $1,625, 47 SL (8) 2-dr., $1,330. $1,155 
seme Cruteer é-Gr., 92.288. CORY. $1,250. 47 WL cree tie is can | an, $370. CHEVROLET—'50 FL Deluxe 2-dr., $1,700,| §1'140, $1,030: (6) 4-dr.. $1,005. | ‘41 
WILLYS—'47 Jeep, $500. SM club coupe, $980 th een $1,095; | MISCELLANEOUS—'28 Rolls-Royce cab-| $1,835; SL Special 2-dr., $1,600; Bel-Air,| (6) 2-dr., $300. '39 (6) 4-dr., $275. 
$445; chub coups, S475. 40 ven man | riolet, $100. | $2,100; FL Special 2-dr., $1,595; half- | sTUDEBAKER—48 half-ton pickup, $600 
PHILADELPHIA CHRYSLER 46" Windsor sedan, $005". ton plekeup, $1,000, $500. "49 FL Deluze| *47 Champion 2-dr., $880°. "40 Com- 
’ c 3 , ws -dr., ,375; -dr., 390. mander 4-dr., . 
(Harry D,, Oltbert Harold B. Robinson. | Poupe._ sigh. 0" actan:” ssoje7e: ong yf ag shake: Srarestam: Site Sieh, Sze: | WANE "00 (0) Seeneter, 1.240, 
Sales every Tuesday = aaa. Prices | FORD—49 ‘Custom club coupe, $1,250; se- (Gulf Auction Co. Sale every Tuesday. $1,060: SM 2-ar $1 100; 4-dr.. $690. 
ca Baa Me ae + dan, $1,215*, $1,095, $1,175.’ '48 SD (6)| Prices are for sale of June 6.) $800, $780. '47 SM 4-dr., $925; FI. 4-dr. DETROIT 
oa 204 — = a. Oe. 7. a, S736; station a Ss oman a ao $960; aerosedan, $1,000, 46 FM 4-dr., (Detroit State Fair Auction. Sale every 
BUIOK—'S0 Special 4-dr.. $2.200°. °49/ gauy 7 5700 ‘41 conv., $400. °40 conv. | emt Of 208 offerines) $770; SM fede Fe80. tt oo 15g | Tuesday. Prices are for sale of June 6.) 
Super 2-dr.. $1,850°. ‘48 Super 4-dr.,|PRAZER—'47 sedan, $825*, $710. CADILLAC—'50 (61) 4-dr., $3,480. otk pe ste ee (Prices slightly higher.) 
$1350, eT Guper, A dr. $1120. 46 Super | MERCURY—'49 sedan, $1,530. ‘46 club | CHEVROLET—'50 SL Deluxe 2-dr., $1,785; | CHIYSEER "47 NY 4dr’ $1,050, °46| BUICK—'49 Super sedan, $1,725*, $1.740° 
Sees eeceee: Sar. GL.CNS, “6S CUNT) comes, S700. SL Special 2-dr., $1,765; FL Special 2-| CHRYSLER nt conv. $1,040. ‘47 RM sedan, $1,000, $1,010. 46 RM 
ieee te 2.160. 49 Fr |OLDSMOBILE—'48 (98) sedan, $1,450*;| dr., $1,750: FL Deluxe 4-dr., $1,665, |p coro-'47 conv.. $1,300. sedan, $800. 
pe og ig AP ge ae ed BS $1,690, $1,725; half-ton pickup, $1,110. | nonGgE—'49 Coronet 4-dr. $1,600, 47 2-ar., | CADILLAC—'47 sedan, $1,500. 
nn” gi s65. i405, 2 ne $1260. et, | PACKARD—"48 (8) sedan, $950. "46 Clip-| 49 SL Deluxe 4-dr., $1,400; FL Deluxe | PODBE 80 Coroner todt, Svar, $200. | CHEVROLET—'49 SL’ Deluxe conv.. $1.- 
See cee eee Oe Ol a lott (8) sedan, S108. 2-dr., $1,365. '47 FL aerosedan, $805; | poze 26 4qit-. $870. a0 4g go: (2) | 550; sedan. $1,485, $1.435. '46 FM club 
Spee et My Sade 4 at |PLYMOUTH—'48 SD sedan, $1,105. '47| half-ton pickup, $705. '46 4-dr.. $660; |FORD "50 CD (S) | todt. An.ht: cus. | coupe, $790. °39 sedan. $170. 
$1,135. 47 FM conv., $1.160: 4-dr., SD conv,, $1,110. SM club coupe, $585. re a vo. $1.350.* $1570: 4cdr, | DESOTO—'38 ‘sedan, $115. 
$960; FL aerosedan. $990. °46 FM 4-dr., | PONTIAC—-’48 station wagon, $870: sL|DODGE—'47 half-ton pickup, $475; 4-dr., i bo Siz: Standard (8) 2dr, | DODGE—'47 sedan, $900. '46 sedan. $775. 
$840, $810. $795, ore. 41 SD club coupe. (8) Deluxe sedan, $1,430*. '47 (8) conv.. $750, °46 half-ton pickup, $570. $1,000: Gaston 16) 2-dr $1,120 ‘48 gp | FORD—'50 sedan, $1,610*, $1,560. ‘47 
eet Sate B51 2 ee Shan $37m | $1:215: Torpedo (8) sedan, $985. '40|FORD—'50 2-dr., $1,625: Deluxe 2-dr.,| £3,000: Cusom 16) doar. Silene ony sedan, $700. '41 sedan, $525, $435. '39 
eee STUDEBAKER i $1,630; 4-dr.. $1,730; half-ton pickup. | 1/979. "47 SD (6) 2-dr., $810; SD (8) HUDSON "47 sedan, $600 
: I ; , ’ ; STUDEBAKER—'49 Champion conv., $1,- $1,175. '49 2-dr., $1,160. '47 2-dr., $725. | cowae 20x ca" Sn €79 SON—’ sedan, ; 
CHRYSLER—'41 Royal conv., $505. °38|" 475° "48 Champion cone $1 4q08. > "46 SD 2-dr., $690. ‘41 club coupe, $300; | {8 ryauKe’ (Sy club coupe, $840; SD (8) | KAISER "47, sedan. ° $730. 
Crown Imperial (7-pass.), $500. MISCELLANEOUS '48 GMC half-ton| 2-dr., $380. oar $790: SD (6) 4dr $775. '42 De-| MERCURY—'46 club coupe. $750. 
menoTO—"47 Custom é-dr., $1,200. $1,120. / pickup, $815 FRAZER—'48 4-dr., $690. a ore eT, So: BD (8) 2-dr., | NASH—'47 Super sedan, $710. 
oe oe. GS. Se. oe KAISER—'47 4-dr., $405, ae BN eer. ote ee ea00, club coupe, | OLDSMOBILE—'49 (76) sedan, $1,615 
Pre 2o, Mendowsreek S-dr.. 51.566. MASON CIT MEROURY—'50 4-dr., $2.010. ‘41 2-dr.,| $505. "41 SD (8) 2-dr., $300; '| "47 (78) sedan, $925. __ 
eae ce Oemes. A.aee: oa. ATY, TA. $355. aie nak ttcaeetiom tity ani PACKARD—'48 sedan, $1,085. 
Bo tO od oe eee coupe Stee: | _(Lapiner's Used-Car Auction, Sale every | OLDSMOBILE—'50 (88) 2-dr., $2,385. ‘49 | PBAZER— 48 Manhattan t-dr., eoo30. 49 | PLYMOUTH—'49 sedan, $1,000. ‘47 sedan 
venD— 2 oo ‘s) —. a $ 950: | Wednesday. Prices ‘are for sale of June 7.) (76) 2-dr.. $1,600. °41 (76) 4-dr., $260. (76) conv. cpe. $1 590. '42 (76) 4-dr $800. '41 sedan, $255. , 
Sr soa suse, ar BD es eae | (Market steady to stronger, Sold 194) |PLYMOUTH—'49 conv., $1,445. ‘4¢ SD| (76), conv. che. $1,500, oe (ve) 4-cr' | PONTIAC—'S0 (8) Catalina, $2.485°. ‘49 
ite "an ta; Fe ~ ees a a a units out of 166 offerings.) . 4-dr., $450. °42 conv., $305. oi70.. 198 (8) 4:40 "$150 , “a ae 59s. St Ss: A fs) eodes 
’ -Gr., 2, ov. 5 BUIC , s 2. . er . =. ae ee 445°, ,385*, 3825, °47 sedan 
HUDSON “47, Commodore 4-dr., $715. “tedr $2,330". $2,300. *40°4-ar ‘a5 ALBANY N Y |PLYMOUTH"19" SD Par, $1,330, = oe ee eet ae et eee ee 
KAISER—'48 4-dr., $840. °47 4-dr., $700, |CADILLAC—'49 (62) 4-dr., $2,650%, "48 9 . r SD 2-dr., $1,090, $1,060, $1,050. ’47| 
MERCURY—’'49 4-dr., $1,600, $1,500. (61) 4-dr., $2,250. (Tim Anspach’s Dealers Auto Auction, SD 4-dr., $910. '40 4-dr., $300. '39 4-dr., MANHEIM, PA. 
NASH—'46 (600) 4-dr. $710. CHEVROLET--'50 FL Deluxe 2-dr., $1,700; | Sale every Monday. Prices are for sale of | $190. '36 4-dr., $160. Manheim Auto Sales & Auction, Inc 
OLDSMOBILE—'49 (98) 4-dr., $1,350;| Sl Deluxe 4-dr., $2,075"; %-ton pickup, | June 5.) | PONTIAC—'49 (6) sedan coupe, $1.425.| c.10 every Friday, Prie oe ake a 
(88) 2-dr.. $1,870. '47 (78) 4-dr., $1,080. $28, ee ee 2-dr., $1,- oe pee aaatew, Sat still un- '48 (6) sedanet, $1,160. '47 (6) 2-dr., | Juné cy riday. rices are s 
, dr. . 42 (66) 4-dr.. $250. 55; conv., 1,605: L Deluxe 4-dr., ler level of a few weeks ago. Most j 1,075. °'41 (6) 4-dr., $410. '40 (6) | * 
ab tar San’ baee s_6e*) *. ¢ $1,475, $1,315, |$1,310, $1,305. '48 Fi.| dealers say peak Is definitely past. | car 's300. *38 (6) tear.” $250. | eet ae ee S Oe eee)... 
PLYMOUTH—'49 SD 4-dr., $1,460, $1,410, | 4-dr., $1,075; aerosedan, $1,150, $1,090. but they do not exvect prices to drop =| sTUDEBAKER—'39 4-dr., $250. tes Be Aane at oan  fiataiiies adknost 
"47 SD conv.. $1,150. '46 SD 4-dr.. $845, | CHRYSLER—'47 NY 4-dr., $1,070. back to where they were last fall. et aa0. cae ike" ta 31 — 
$785, $715. $700; station wagon, $695. DODGE—’50 Wayfarer 2-dr., $1,705. °47 Sold 113 units out of 139 offerings. | 7 | ocean 47 (48) ine. $1,675*: (60) 
'42 SD 4-dr., $540, $485. ’°41 SD 4-dr., vom ne On’ ae ates tones ——? Super conv., $2,650; station | OAKLAND, CALIF. tins na 
625, $525, $405. ] 5 -dr., $1,730, $1,530.| wagon, $2,580; RM sedanet, $2,350, '49 ' iatinne'te: | seaniene ey a erneee a 
PONTIAG is "ar (8) 2-dr.. $1,310, '47| ‘49, Custom (8) 4-dr..” $1,270, $1.285,| Sumer’ 2dr. $1740. "48 Bunce d-de | (A. L. Pollock Auto Dealers Wholesale | CHEVROLET ‘50 Bel-Air, $2,220°; conv 
5 : ‘ $1,225*, $1,200; 2-dr., 2 at $1,230, '$1,-| $1,330, $1,400. °47 RM 4-dr., $1,080, |AUction. Sale every Wednesday rices| $2,170, $2,050; FL Deluxe 2-dr.. $1,735 
SL (6) 4-dr.. $1,000; Torpedo (6) 4 dr., 235* 1,335 *. > : : ; ’ Stacc, , *}are for sale of June 7.) | °'49 SL Deluxe club coupe, $1,490. 48 
$1,025. '41 club coupe, $500, $485, "40 si00,, ShE8S $4180, | $1220. env.» | $1,150; sedanet, $1125. '46 Super 4-dr., | RUCK 50 RM 4-dr., $2,625; Super 4-dr.,| FL aerosedan. 2-dr., $1,220, 46 SM 
ar Some, Gene. i on pekup, $600; 2-dr.,| $800, 2 at $935. '42 Super sedanet, $650. | "'so'79: sedanet, $1.800. "49 RM sedanet,| 2-dr., $755. "41 SM 4-dr., $540. 
~~ | $1,720*; 4-dr., $1,790*; Super 4-dr., $1,- | CHRYSLER—’50 Royal (8-pass.), $2,360 
DENVER 645, 2 at $1,700, $1,840%, $1,850*. '48| ‘49 Highlander conv., $2,060; Windsor 
- conv., $1,525. '47 sedanet, $1,210. °46 conv., $2,025. '48 NY 4-dr., $1,250. ‘4 
(Denver Auto Auction, Inc. Sale every Super 2-dr., $1,040; 4-dr., $1,050, °41 Town & Country conv., $1,110. 
Tuesday at Englewood, Colo. Prices are 4-dr., $375. '39 conv. $270. DeSOTO—’50 Deluxe 4-dr., $2,070. ‘4 
for sale of June 6.) CADILLAC—'49 conv., $3,270*%; (61) se- conv., $1,200. °46 Custom 4-dr., $1,130 
(Prices down slightly on older models, danet, $2,775*. '48 (61) 4-dr., $2,440*; | DODGE—’41 Custom 4-dr., $520, '39 Cus 
but steady on newer pieces.) MOTORS inc sedanet, $2,335*. '47 (60) Special 4-dr., tom 4-dr., $395. 
BUICK—"50 Super conv., $2,700*: 4-dr., $1,725". '46 (60) Special 4-dr., $1,675*. | FORD—'49 Custom (8) 2-dr., $1,300; 4-dr 
$2.315*: RM 4-dr., $2,450%. ‘49 Super aind oe Teneaiaes '41 (62) 4-dr., $50*; sedanet, $600*. $1,340. '47 Deluxe 2-dr., $840. 
2-dr.. $1,800*, ‘48 Super 2-dr., $1,405. CHEVROLET—’50 Bel Air, $2,400*, $2,- | KAISER—’48 4-dr., $975. 
‘46 Super 2-dr., $955. 350*; conv., $2,275*. °49 conv., $1,660, | MERCURY—'50 conv.. $2,050, °46 conv 
CHEVROLET-—’50 Bel-Air, $2,190, $2,285; $1,745. '48 FL aerosedan, $1,200; conv., $885. 
conv., $2,065, $2,030, $1,870; FL Deluxe $1,225, $1,225, '47 4-dr., $940; conv.,|NASH—'49 (600) 2-dr., $1,235. 
4-dr.. $2,040, $2,050*; station wagon, $1,200. '46 club coupe, $900; 4-dr., $870. | OLDSMOBILE '49 (98) 4-dr., $1,810* 
$1,755. "49 SL Deluxe 4-dr., $1,355, 42 FL aerosedan, $510. 48 station wagon, $1,275*; (66) 2-dr. 
$1.365, $1,385, 2 at $1,395. 2 at $1,410; CHRYSLER—'47 4-dr., $1,150. $1,200*. °47 (66) conv., $1,180*; (76 
oe arr — wets oh ine DesOTO—'48 4-dr., $1,210. '46 4-dr., $900,| sedanet, $1,080*, '46 (66) 4-dr., $1,075* 
.310; FL aerosedan, 130, ’ ’ : > s LY J 488 -dr., $1,125. 
$1.190, $1,200, $1,310; FM 2-dr., $960, ADDS USED-CAR LOT—The purchase of a lot extending for 181 feet to the north of its FORD-—'49 cone $1,550, ‘47 4-dr., $895, ane ee — oe TtOe: (6 
$1,110. '47 FL aerosedan, $930, $940, | recently-completed main building has been announced by North Side Motors, Inc. (Stude- $940; Sportsman conv., $900; club coupe. conv., $1,700*, °48 (8) 2-dr., $1,395* 
$1.0°0, $1,035, $1.085. "46 SM 2-dr.,| baker), St. Louis. An attractive 40 by 60 foot building on the lot provides liberal space] $865. '46 (8) 4-dr., $810. conv., $1,330*. ‘47 (6) 4-dr., $1,100 
$720. '41 4-dr., $300, $470. for the firm's used-car offices and reconditioning department. A smaller building in the | HUDSON—’48 (6) 4-dr.. $1,285*. '46 Super $1,095. 
CHRYSLER—'50 Windsor 4-dr., $2,305, | rear will be used for storage purposes. Other facilities augmenting the main sales and (6) 2-dr., $525. STUDEBAKER—’50 Champion 2-dr., $1.- 
$2.320, $2,410; Royal 4-dr., $2,245. '49| service structures include a 40 by 40 foot body shop and a 50-foot lot for new and used- | LINCOLN—'49 Cosmopolitan 4-dr., $1,795; 510. °49 Champion cony,, $1,500, ‘45 





Windsor 4-dr., $1,740. °48 Chrysler | truck displays. 





club sedan, $1,675. Champion 2-dr., $1,140. 
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Havana Pact Debated 


Hoffman, Heinz Differ Over Whether Charter 
Should Yield to World Trade Body 


NEW YORK.—Calling the Ha- 
vana charter “obsolete and unsatis- 


the U. S. Council of the 
International Chamber of Com- 
merce executive committee last 
week recommended here that the 
federal government take the initia- 
tive in the United Nations for 
establishing a commission on com- 
mercial policy under the Economic 
and Social Council. 


In a statement of position, H. 
J. Heinz I, chairman of the USC- 
ICC, pointed out that “probably 
no public issue in recent years 
has caused such a storm of con- 


factory,” 


} troversy as the Havana charter 


for an International Trade Or- 
ganization. 

“Businessmen recognize the need 
for an ITO but they are divided on 
the suitability of the Havana char- 
ter as a foundation for it. Because 


“it would place this country in a 
position where it must accept dis- 
| crimination against itself while 
| extending most - favored - nation 
treatment to all members of the 
| organization. 

“The U. S. would be placed in a 
minority position owing to the 
charter’s one-vote-one-country vot- 
ing procedure. This would make it 
|impossible for the U. S. to engage 
| in an independent course of policy 
jin favor of multilateral trade.” 


Noting the apparent decline of 
socialism in several countries re- 
cently, the committee recommended 
that the charter be scrapped until 
at a later date, when economic 
| reconstruction has progressed fur- 
|ther, new international efforts to 
| build a working trade organization 
can be undertaken. 
| The council next recommended 
that the U. S. take the initiative 
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DEALER DISPLAYS FAMOUS GEMS—Ford Dealer J. M. Aliton was the sponsor of the 
recent Columbia (Mo.) exhibition of the world's most noted gems, the Harry Winston 
The jewel collection is on a national benefit tour for the National 
Allton reported over 7,500 people saw the collection 
during a three-day showing at his Ford dealership. Above (left to right) are Nancy Lichty, 
the ‘Indian Pear Shape'' diamonds; Menla Mills, with the Spanish Inquisition neck- 
with a Winston sapphire and diamond necklace; 
a. wearing the Jonkers No. | diamond, and Barbara Allton, with the Hope diamond 

tar of the East. They are daughters of Ford dealers or Ford company executives in 
the St. Louis district. 





wearin 


lace; ose 





| and 


the charter is now before Congress, | Within the United Nations to estab- | 7 
‘lish a commission on commercial ! develop a program of bold bilateral 


we are taking this action.” 


Paul G. Hoffman, ECA adminis-| policy to operate under the Eco-|negotiations aimed at a return of 


trator, dissenting from the execu- | 
tive committee position, said: 

“There are valid objections to the | 
charter, but when the choice lies | 
between having an ITO where we 
can thrash out these provisions and | 
work from the inside, or | 
have no ITO for another decade, | 
I favor the charter.” 

The charter is a dangerous docu- 
ment, according to the committee, 
because “it accepts practically all 
of the policies of economic nation- 
alism, jeopardizes the free enter- 
prise system by giving priority to 
centralized national governmental 
planning of foreign trade and in 
effect commits all members of the} 
ITO to state planning for full 
employment. 

“From the point of view of the 


U. 8.,” the committee continues, 


Used-Car Notes 





St. Louis Court Fines 
Dealer in Usury Charge 


ST. LOUIS.— Louis G. Pinkley, 
operator of a used-car lot at 3200 
Chouteau Ave. was fined $250 by| 
Judge David W. FitzGibbon in the| 
court of criminal correction when 
he pleaded guilty to a charge of 
usury. Pinkley also was sentenced 
to a 60-day term in the city work- 
house but was paroled on condition 
that he make repayment of $64, 
the amount he overcharged a cus- 
tomer in an automobile loan. 


Pinkley was arrested a year ago 
on complaint of Leonard Holle, who 
purchased a used car and obtained 
a loan of $195 on its purchase from 
the dealer. Pinkley charged $64 in| 
excess of the legal rate of 2 per- 
cent a month. Last month Pinkley | 
was acquitted of a usury charge in| 
a similar case. 

* * * 


Missouri Assn. 


Elects Parisi 


ST. LOUIS.—John L. Parisi, who 
operates J and H Motor Co., 4962) 
Natural Bridge Ave., was elected 
president of the Missouri Used Car 
Dealers Assn. at the annual dinner 
attended by 75 dealers. 





Other officers named are: Frank 
P. Spriesterbach, first vice-presi- 
dent; Larry Hardaway, second 


vice-president; Jack Gaare, secre- 


tary-treasurer; directors: Harold 
Friedman, Art Daly, Ralph S. 
Stone, the retiring president, and 


Joseph Nesser. 


Sagner Steps Up 
PORTLAND, Ore.—-Max Sagner, 
president of Sagner Motor Co., used 
is the new president 
19, International | 
Footprint Assn. Sagner is the first | 


civilian president of the Portland 
chapter, 
the 
high office 
ment officers and civilian members. 


under an amendment to 
alternating the 
law enforce- 


constitution 
between 


Prehn Names Brunk 


Glenn H. Brunk has been ap- | 


pointed new-car sales manager and 
Charles Filson a salesman at Har- 
old Prehn, Inc. 
Springfield, Ill. | 


(Dodge-Plymouth), 


nomic and Social Council. 


multilateral 


“Court of Jewels." 
| Foundation for 


Infantile Paralysis. 


trade, 


Marie Douglass, 


the committee 


Also urging the government to!said it believes that only such a 


After closing time...and still selling 


Pittsburgh open-vision store front never stops “selling.” 











35 








Patricia 


“selective” approach to the _ re- 
establishment of multilateral trade 
offers a reasonable chance of suc- 
cess. 


Even after the 


showroom is closed, an open-vision front still presents the showroom interior 
and the automobiles and accessory displays attractively to the passer-by. 


Many automobile dealers have utilized this “salesman” that works overtime to 
increase their business. They have modernized their showrooms with Pittsburgh 
Glass and Pittco Store Front Metal, and have proved that it’s the appealing, in- 


viting showroom that gets the attention .. . 

Put a modern, eye-catching store front of Pittsburgh Glass and Pittco Store 
Front Metal to work for you. Modernization is not just an expense, but rather 
an investment in the future of your business. And when you remodel, do it right 
—do a complete job inside and out. If you desire them, easy payment terms can 


be arranged. 


Your architect is familiar with Pittsburgh Products, so consult him for a well- 
. . 8! . . . 
planned, economical design. In the meantime, write for our free modernization 
booklet which gives examples and descriptions of many actual Pittsburgh instal- 
£ I p J & 


lations. The coupon below is for your convenience. 


and the lion’s share of the business. 


Auto Old Timers 


‘Add 222 Members 


NEW YORK.—Heading the list 
of 222 applicants elected to mem- 
bership in Automobile Old Timers 
recently were the following life 
members: 

Edgar F. Kaiser, Kaiser-Frazer 
president; E. R. Godfrey, General 
Motors vice-president; Bayard D. 
Kunkle, GM director; Mason M. 








Roberts, Frigidaire general man- 
ager; Hickman Price jr., K-F vice- 
president, and Milton L. Gearing, 
New Departure general manager. 

Of the new members, 148 were 
dealers. The national organiza- 
tion’s roster is reported near the 
3,400 mark after a recent member- 
ship drive. 

An increasing demand for his- 
torical material pertaining to early 
cars for exhibit in banks, insurance 
companies and book stores was re- 
ported by Frederick H. Elliot, sec- 
retary. 

Preliminary plans for the 11th 
annual meeting of AOT, to be held 
Oct. 18, were discussed at the elec- 
tion meeting of the board of di- 


' rectors. 





















Store fronts 
and Interiors 


by Pittsburgh 
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GLASS 








Name 


Address 


DELIGHTFUL TO LOOK AT.. 


This automobile showroom in Houston, Texas, has a neat, 





PLATE 


+ economical to maintain. 


inviting front that “stops” the passer-by. The extensive 
open-vision area of Polished Plate Glass is framed by 
Pittco De Luxe Metal, which provides a resilient setting 


for the glass. Pittco De Luxe Metal is a handsome, extruded 


Houston, Texas. 


Pittsburgh Plate Glass Company 

2136-0 Grant Building, Pittsburgh 19. Pa. 

Without obligation on my part. please send me a rree copy of your book on modernization. “Modern Ways 
for Modern Days.” 





GUASS5 


COMPANY 


metal with clean-cut contours and a lustrous finish. The 
Herculite Doors and Pittsburgh Door Frame Assemblies 
complete the open-vision front. A wiping cloth, or a brush 
and hose, is all that’s needed to keep an attractive front 
like this bright and clean. Architect: C. Herbert Cowell 
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In the Hopper 


A one-cent increase in the state 
gasoline tax rate, from six to seven 
cents a gallon, to raise an addi- 
tional $4,000,000 a year, was enacted 
by the South Carolina legislature 
just prior to adjournment of its 
1950 session. 

Plans call for use of the addi- 
tional revenue for general budget- 
balancing purposes during its first 
year, and thereafter to support a 
contemplated farm-to-market road 
bond issue. The gasoline tax boost 
was one of several tax increases 
approved. Higher levies on cig- 
arets and beer were among the 
other measures adopted. 

* 


* * 
Truck Owners Support 


Proposed R. I. Bond Issue 


A proposed $12,000,000 state high- 
way bond issue, which will be sub- 
mitted to the Rhode Island elec- 
torate in November, was given an 
oral vote of support by the Rhode 
Island Truck Owners Assn. at its 
19th annual dinner. 

Gov. John O. Pastore urged the 
trucking industry to work for ap- 
proval of the bond issue as part of 
a projected $40,000,000 highway im- 
provement program in the state. He 
said Rhode Island’s highways have 
been neglected too long. 

* * 


Vehicle Use Tax Shelved 
By New York Mayor 


Plans for imposition of a local 
motor vehicle use tax in New 
York City are reported to have 
been abandoned by Mayor O’Dwy- 
er’s administration. 

There had been indications that 
the tax would be proposed to bal- 
ance the city’s record-breaking 
1950-51 budget of $1,246,382,466. 
Such local taxes can be levied at 
the rate of $5 a year on light 
passenger cars and $10 on heavy 
cars and trucks, R 


Fixing Gas Prices 


of doing business and_ stations 
could not sell gasoline below that 
figure. 

* + * 
| Ilinois Governor Frowns 


| 
| On Sales Tax Increase 


Gov, Stevenson of Illinois has 
said he frowns on a hike in the 
sales tax as a remedy to the state 
financial dilemma he expects next 
year. The governor estimates that 
as much as $150,000,000 in addi- 
tional revenue may be added in the 
next two years starting July 1, 1951. 

Other: possible ways of getting 
more money, said Stevenson, are a 
business corporation tax, a payroll 
levy and withdrawal of the fed- 
eral government from the amuse- 


ment and gasoline tax fields, leav- | 


ing them to the states. 
* * * 


Higher Idle Benefits OK’d 
|For New Jersey Workers 


Bills increasing state unemploy- 
ment compensation and temporary 
disability benefits from a maximum 
of $22 to $26 a week have been 
given final passage by the New 
Jefsey legislature and sent for sig- 
nature to Gov. Driscoll, who had 
proposed the limit be raised to $30 


a week. 
* * * 


3 Auto Issues Advanced 


By Massachusetts House 


Three favorable reports on auto 
issues by the Massachusetts ways 
and means committee have been 
advanced by the house without de- 
bate. 

They provide for an investigation 
by the department of public works 
of the elimination of grade cross- 
ings, permit appeals from the reg- 
istrar of motor vehicles to the 
board of appeals on compulsory au- 
tomobile insurance policies within 
10 days, and continue the Massa- 
chusetts Turnpike commission for 
the purpose of studying the need 


A Massachusetts bill permitting] for toll bridges in the state. 


retail gasoline dealers to fix mini- 
mum prices in various trading areas | 
has been passed 22 to 2 by the sen- 
ate and sent along to the house. | 
Retail dealers in the areas, under 
terms of the bill, would fix cost 





* * * 


Mass. Truck Bill 


A bill permitting the transporta- 
tion of general commodities by mo- 
tor truck or trailer after 8 p. m. 


| 
| 
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could amend the constitutior 
permit such taxation. 
+ o * 


Payroll Tax in Paducah 


- | An ordinance in Paducah, Ky, 
me) | providing for imposition of a ioca] 
, payroll tax of 1 percent has been 
adopted by the Paducah board of 
city commissioners. Under provi- 
isions of the ordinance, scheduled 
| to go into effect July 1, employers 
| are required to deduct the levy from 
|}employes’ salaries or wages and 
|'make accounting to the city. 

| Immediately after adoption of 
|the measure, several labor groups 


to 





Pray | 


BOASTS 50,000 FEET OF SPACE—Treadaway Motor Co. (Chrysler-Plymouth), Marsalis and|announced plans to seek a refer- 
Eighth Sts., Dallas, has been expanded with a third-story addition to its annex, to give the|endum on the new tax at the No- 


plant a total of approximately 50,000 square feet. Established in 1946, the company began | 
The two-story annex was added later. vember election. 
. A. Treadaway, head of the company, has been in the 


with a 17,000-square-foot — 
connected by concrete ramps. 
automobile business in Dallas 33 years. 


on Sundays has been sent to Mass. 


Gov. Dever for signature. 
* + + 


Flat Rate Insurance Issue 


Sure To Be on Mass. Ballot 


Massachusetts legislators op- 
| posed to a referendum this fall 
on the question of compulsory 
flat rate insurance lost their 
only chance to avert a popular 
vote on the issue when the su- 
preme judicial court ruled the 
initiative petition valid. 

The house has rejected the pe- 
tition and the senate is expected 
to follow suit. But sponsors of 
| the petition will need only 5,000 

additional signatures to guaran- 
| tee a place on the ballot for the 

question. 





|Parking Project Proposal 


\Is Revived in Newark 


A proposal for construction of 
an underground parking station at 
Military Park in Newark, N. J., 
}as a means of easing the city’s 
|traffic and parking problems, has 
been revived by City Finance Di- 
rector Ellenstein. 


Suggesting the possibility of es- 
|tablishing a separate parking au- 
thority as a new city division which 
could finance and construct an un- 
|derground station, Ellenstein said 
jsuch an agency could be estab- 
| lished by the city commission under 
a home rule act which permits 
municipalities to act in the inter- 
est of the community’s health, wel- 
fare and safety. The proposed 
agency would float bonds, to be 
amortized by parking revenues. 
+ + + 


New Mass. Law Drops 
Floor Under Fuel Prices 


Gasoline dealers in Springfield, 





| Mass., and vicinity, who have been | 
| selling motor fuel at prices below | Increased One Cent 


those set by competitors, in the 
near future will be told just what 
they can demand in the way of a 
minimum charge. 

Gov. Paul A. Dever, echoing the 
sentiments of price control advo- 
cates among the gasoline dealers, 
has signed a bill which will set a 
floor on motor fuel prices. 

Under the new bill a_ private 
agency will conduct surveys on the 


cost of doing business in trading | 


areas. Using the cost of doing 

business as a yardstick, the agency 

will then decree the minimum price 

any dealer may charge for gasoline. 
+ * * 


Hub Restricts Road Fund 


A bill prohibiting use of any of 
the $100,000,000 appropriated in 
1949 for highway purposes being 
used for construction of an arterial 
highway 
has been filed with the clerk of the 
senate. The bill provides that funds 
can be used for a highway along 
Atlantic Ave, in the North End. 
Many business concerns in the his- 
toric North End have been protest- 
ing the plan to run the highway 
through the business district be- 
many establishments would 
have to close down, 

+ + + 


School Bus Color Law 


Gov. Dever has signed into 
Massachusetts law a bill to re- 
quire a uniform color for school 
buses. 


Safety Law Revisions 
Expected in Ohio 


The Ohio financial responsibility |a graduated income tax unconsti- 


act, drivers’ license law and other 
measures relating to motorists may 
come in for a revamping at the ses- 
sion next winter of the Ohio gen- 


There also were 
|indications that a court test of its 
| validity would be instituted. 

+ 


* * 


The floors are 





| eral assembly. Safety measures will Ivé-e Regulates Explosives 
|= stressed. : Gov. Alfred E. Driscoll has 
| _ There are too many irresponsible | signed into New Jersey law a bill 
|drivers on the Ohio highways, in- tightening regulations covering 
surance men declare, and too many | transportation of explosives over or 
cars are unfit for use. It is pointed |through bridges and tunnels oper- 
out that on the rural roads of the | ated by the Port of New York 
state alone in the first quarter of | authority. 

this year there were 172 traffic * * 


deaths, an increase of 18 percent La. Seeks Road Group 


over the same period of 1949. : 
A bill to create a state legislative 


& * * 
° ye + highway planning committee com- 
Biteless Wis. FEPC Law posed of eight members, one from 


May Get Teeth each congressional district, was in- 
A proposal for the strengthening troduced in the Louisiana legisla- 


of Wisconsin’s fair employment ture. se ow 

practices law has been referred by ‘ 

the state legislative council to its| Pedestrian Traffic Study 

| judiciary committee. | The Massachusetts House ad- 


| Wisconsin’s present fair-employ-|vanced a resolution to have the 


ment practices law is merely advis- 
ory. The proposal to give it teeth, 





|to prevent racial and religious dis- 
crimination in employment, was 
| presented to the legislative council 
| by Mrs. Rebecca C. Barton, director | 
of the governor's commission on | 
human rights. 

* * * 


|Miami Gas Dealers Oppose 


Car Checks by Garages 


A proposal by Miami (Fla.) auto 
dealers to have inspection of auto- 





| 


state department of public works 
make a study of regulation of pe- 
destrian traffic in the common- 
wealth. 

* * 7 


Okla. Unfair Sales Act 


Under Test in Court 


A test case challenging the valid- 
ity of Oklahoma's unfair sales act, 
which outlaws retail sales at less 
than cost, is now before the state 
supreme court. 

Ernest Adwon, an Oklahoma City 


mobiles by private garages is being grocer, June 1 appealed a tempo- 
opposed by the Dade County Retail | rary injunction issued by Oklahoma 


in Boston’s North End} 


Gasoline Dealers Assn. 

The plan will open the way to 
abuses, according to Dick Watson, 
executive director of the group. 

“Strangers and gullible people 
will receive one type of inspection; 
good friends and customers will re- 
ceive another,” Watson said. “These 
stations will have to be policed. 
Records will be kept at hundreds 
of different spots and will be al- 
most impossible to check.” 

+” * * 


|South Carolina Gas Levy 


South Carolina’s Gov. J. Strom 
Thurmond has signed into law 
the general assembly’s $108,539,- 
717 general appropriations bill, 

It calls for an additional levy 
of one cent a gallon on gasoline, 
making a total of seven cents. 
This is expected to yield $4,000,000 
revenue annually. 

+ * * 


| Mass. Senate Kills Petition 


(On Flat Rate Insurance 


| The Massachusetts senate dis- 
posed of a controversial issue when 
|it defeated an initiative petition 
seeking flat rate compulsory in- 
|Surance. But it was only after a 
lengthy debate and defeat cof sub- 
stitute bill offered by Sen. Richard | 
H. Lee providing for a driver merit 
rating plan. | 
That was finally killed on a voice 
vote. The flat rate petition was 
|rejected 12 to 25. The petitioners 
| will now have to obtain 5,000 addi- 
|tional signatures for the question 
to appear on the ballot this fall. 
* 


+ + 





N. H. Women’s Group Urges 


State Levy on Incomes 


| A graduated state income tax, 
| rather than a sales tax, has been 
}advocated by the New Hampshire 
| League of Women Voters. In con- 
sidering proposals for raising addi- | 
tional state revenue, which are ex- 
pected to be major issues at the 
1951 state legislative session, the 
league rejected a combination sales | 
tax and net income tax. 


Although noting that the New|, 


Hampshire supreme court has ruled 


tutional, the delegates expressed be- 
lief that a new interpretation of 
the state constitution might elim-| 
inate this block or that the voters 








county district court Judge Glen 
O. Morris. The lower court injunc- 
tion restraining Adwon from violat- 
ing terms of the act was issued 

(Continued on Page 37, Col. 1) 





WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


. eh eee o 


- S = 
WITH -S.0.9.- 
mty _ 
CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.S. 


NO SPILLS ON HILLS 


Quick demonstration: 







Pig | EA) sare’ make quick profits. Tell ‘2m 
' se how it works on hills, ice. 
Lar in mud, ruts and you'll «1 
‘em. Send for free sas 
helps or ask your jobber. 


Bic; TRIANGLE JACK CO. 
iat WICHITA, KANSAS - 
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f its pleted. The structure contains 32,000 square 
his son Bob, and 


Rogers, the sign, whch is wind-powered, is 
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has | $25 a week for 23 weeks, plus allot-|~—————— 5 es ie A ae ey ae 

bill | n t h e H Oo p p e r ments for dependents. Receipts from/ years under the authority of spe- {under a bill passed by the Massa- 

tag a 1 percent payroll tax, shared! cjal state legislation, but other | chusetts senate. Replacing the com- 

- oe ,equally by employer and employes,| Louisiana cities do not now have | mission as the agency to which 

per- <Cumntnené treme Fase 98) | would be used to set up the exclu-| the power to impose such taxes. |such appeals may be taken would 

York |Sive state fund. ‘ > FF be the board of appeal on motor 
after a suit was filed by the Okla-|tional tax revenue from cigarets, ‘ Tunnel Dispute Over | vehicle liability policies and bonds. 
homa Retail Grocers Assn. A de-} personal and corporate income, soft Mass. Aids Old Workers The Port of New York Authority | It is the same board which now 

) murrer filed by Adwon alleged the| drinks, alcoholic beverages, insur-| The Massachusetts House ad-|has announced its recovery of 93 hears appeals on refusals to grant 

ative act was unconstitutional because it | ance companies, and chain stores. |vanced a bill preventing discrim-| percent of “out of pocket” losses compulsory vehicle liability insur- 

— was “indefinite and uncertain and | |ination against workers between 45| suffered in the explosion and fire | 2"°e policies. a 

com that it was impossible to determine | La. Road Bond Issue and 65. in the Holland Tunnel on May 13, ; ; 

"" violation of the act. | | A measure to put a proposed|, c - |1949. The Authority disclosed its Mass. Bill ‘Meats’ Death 

isla- $140,000,000 highway bond issue on | S@les Tax Right Sought approval of an out-of-court settle-| The Massachusetts senate has 
Mass. May Tax Cars | the ——. election or = oo | By Louisiana Cities pened —s oe cee eae — — wie — would have pro- 

‘ ? | isi ee asse > Lou- : tai | , ee ne ae ipited a tru whi s li 

y By ‘Year ef Manufacture elena, yl seprenentatives. _A bill to Pores Louisiana (Co. and the Boyce Motor Lines for | stock to carey ment. ae 

In a move to protect Massachu-| cs ongiy backed by Gov. Long, the| Cities to levy a I percent sales transporting explosive material :. s 

ad- | setts auto buyers from double jeo-| cosure awaits senate action. tax if state legislation increases | through the tunnel. 
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non- mend a study of the problem by! Threatened by Solon Louisiana legislature, It is backed | Appeals from rulings and deci-| A new bill to limit the interest 
basing the tax on “year of manu-| The state trucking tow should be by the Louisiana Municipal Assn. | sions of the registrar of motor ve-|rate on small loans to 8 percent 
facture.” : . = New Orleans has imposed a (hicles would no longer be heard| per annum has been introduced in 


If a motorist buys a 1951 car 
next fall, he will have to pay his 
excise tax for the balance of 1950 
on a new-car valuation, which will 
again apply in 1961. 


Mo. Auto Club Recommends 


Uniform Motor Vehicle Act 


Complete revision of Missouri 
motor vehicle laws to conform with 
the provisions of the uniform mo- 
tor vehicle act was recommended 
by the board of governors of the 
Automobile Club of Missouri at its 
48th annual meeting. 

Matt F. Morse, reelected president 
at the meeting, said the act pro- 
vides for a rigid state motor ve- 
hicle operator’s license, uniformity 
in signs and signals, pedestrian 


accident reports and clearly de- 
fines rules of conduct in operating 
motor vehicles on public highways. 

Provisions of the present Mis- 


pose of comparing them with the 


uniform act, Morse said. 
* + * 


Higher Gas Tax Urged 


In South Carolina 


A 1-cent increase in the state gas- 
oline tax was one of a number of 
tax boosts proposed to the South 
Carolina legislature by a free con- 
ference committee. The committee 
proposed that the state gasoline tax 
rate be raised from 6 to 7 cents a 
gallon to yield an additional $4,- 
000,000 a year for farm-to-market 
road paving. 


515,682 appropriations bill, the con- 
ference committee report also ad- 
vocated measures to obtain addi- 
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W. A. Carter, the firm employs 78 persons. A feature of the building 
is the three-sided, neon-lighted sign that revolves atop the building. Designed by Bob 
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on the November general election | 
ballot and would require a majority 
of all votes cast in the election in 
order to be adopted. 

* om + 


La. Gas Tax Cut Killed 


A bill to reduce Louisiana’s 
gasoline tax rate from 9 to 7 
cents a gallon was killed by the 
ways and means committee of the 
Louisiana house of representa- 
tives. 

+ a * 


Sickness Insurance Plan 


Proposed in Mass. 
A Massachusetts bill proposing | 
establishment of a compulsory cash 


Pre | sickness insurance program financed 
through a state fund has been ap- 





feet of floor space. Owned by J. A. Rogers, bor and industries committee. 


brake-controlled to revolve at a steady speed 





: , i : . IT'S A FORD TOWN—The city of Paterson, N. J., took delivery of 17 Ford its for it 

were OPENED IN AMARILLO, TEX.—The new building of Plains Chevrolet Co. has been com-| proved by the state legislative la- | police force and two for its deputy fire chiefs. The delivery cow makes Petersen 1 per 

= Ford = ego ae to no tien W. Patterson, president of Annis- 

‘atterson, Inc. (Ford). Inspecting the new units are (left to right): Meyer Jaffee, clerk of 

Under the proposed p rOSTaM, | the police and fire board; Police Chief James Walker; Earl M. Steel, police commissioner; 

workers made idle by illness would | Sherman Beatty, general manager of Annis-Patterson; Police Commissioner Vincent J. Duffy: 
be entitled to maximum benefits of | Patterson, and Police and Fire Commissioner Robert J. Wagner. 











protection and control, compulsory | 


souri motor vehicle laws are being) 
compiled by the club, for the pur- 


To support a recommended $108,- | 


| brought up for amendment if a spe- | 
'eial session of the Illinois legis- 
\lature is called, says Rep. G. Wil- | 
| liam Horsley. Pointing to repeated | 
violations of the weight limit laws, | 
|he noted that one company had 
|been arrested 966 times and others | 
jas many as 600. 

Horsley would give the depart- 
ment of public safety power to sus- | 
pend truck permits of companies | 
|that continue to violate the weight 
|laws, reduce permissible weights 
ithat offending trucks may carry 
jand raise the fees on these trucks | 
|}and buses which he says are “alone 
| responsible for tearing up the high- 


” 


| way system. 
* 





* * 
|Mass. Lawmakers to Act 
|\On Scaled Income Tax 


Massachusetts’ legislature will 
hold a constitutional convention 
to act on an amendment propos- 
ing a graduated income tax. 

Recommended by Gov. Dever, 
the proposal was defeated last 
year. It requires the approval of 
two legislatures and the voters. 
A straight percentage tax is lev- 
ied at present. 

* 


Wash. Sick-Benefits Act 
Faces Nov. Election Fight 


A statewide campaign is being 
organized in Washington to defeat 
at the November election a cash 
sickness benefits act, intended to 
compensate workers for loss of 
wages due to illness or other non- 
occupational disability. 

The cash sickness benefits meas- 
|ure was passed by the 1949 Wash- 
ington state legislature, but was 
kept from going into effect by ref- 
erendum petitions. If not rejected 
by the electorate at the referendum 
this fall, the program will be fi- 
nanced by a 1 percent deduction 
from payrolls, to be paid by em- 
ployes on salaries up to $3,000. 
Benefit payments under the pro- 
posed program would range up to 
a maximum of $25 for 26 weeks for 
workers who earned $2,100 or more 
during the previous year. 

* * * 


Okla. Proposal Seeks Law 


To Halt Road Diversion 


Oklahoma's Gov. Turner took 
under advisement a request by the 
Oklahoma Highway Users Confer- 
ence for submission at the July 4 
primary election of an_ initiative 
petition proposing a state constitu- 
tional amendment outlawing diver- 
sion of highway funds to nonhigh- 
way purposes. 

If the governor should declare 
the primary a special election and 
submit the proposal, a_ straight 
“yes” and “no” vote would deter- 
mine its adoption or rejection. 

Otherwise, the petition would go 














local sales tax for a number of |by the public works commission|the Louisiana legislature. 
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Highways & Safety... 
Driving Grows Safer 
As Mileage Climbs 


evitable,” said Ned H, Dearborn, 

president of the council. “Mileage 
OTORISTS in the U. S. are be-/has been going up steadily since 
coming more plentiful and/ihe war, but until this year we 

they are traveling farther, faster|haye managed to reduce deaths. 


| 


By Tom Hewitt 
Staff Writer 





and safer than vuione Satety| “The main trouble is that driv- 
Council reported} er training, licensing, laws and 
last week. all the other things necessary for 
During the first! traffic safety just have not kept 
pace with the automobile, We 


three months of 
deaths 

soe) road Os still have a flivver attitude in a 

streamlined age.” 


reached an_ all- 

time low for the 

period—7.0 fatali-| Aj) of the 1950 death increase is 

ties per 100,000,000 | (curring on rural highways and 
in towns of less than 10,000 popu- 

lation, the council reported. 


vehicle miles of 
The largest city with a no-death 


travel. But the 9,- 
770 deaths in the first four months 
record for the four months was 
Corpus Christi, Tex. The second 


were the highest since 1946, 
This paradox is explained by 
largest was Austin, Tex., and the 
third largest was Allentown, Pa. 


NATIONAL SAFETY 
COUNCIL'S 


reall 


ata 
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soaring travel which is averaging 
10,000,000,000 miles a month more 
than in 1941, 

America’s vehicles in 1950 are 
rolling at the rate of more than 
30,000,000,000 miles a month, In 
March alone—the last month for 
which mileage figures are avail- 
able—the total was almost 30,000,- 
000,000 miles. 

In the first three months of this 
year, vehicles in the U. S. traveled 
more than 4,000,000 times the dis- 
tance around the earth. 

* . + 
_ though travel is heavy, an 
increase in deaths is not in- 


H.S. Pupils Shown 
Ghastly Results of 
‘Chicken’ Game 


A new method of teaching safe 
driving has been given to 80 stu- 
dents of Oberlin (O.) high school. 

Trying a “shock” treatment 
where lectures had failed, the teen- 
agers were shown the shattered 
wreckage of a 1941 sedan on the 
jagged metal of which two persons 
died and six were injured. 

The wreck was caused by youths 
playing “chicken,” a game where 
a driver turns out his lights and 
speeds toward an approaching car. 
The first person in the car to de- 
mand that the car be pulled over 
is called “chicken.” 

However, it’s too seldom that 
such a name is called and the re-| 
sults are not pretty. 

When the pupils viewed the 
wreckage many winced. One girl 
became sick and left. 

“It was terrible,” a 17-year-old 
girl said, “but I’m glad I saw it. 
From now on I'm taking it easy 
with the car.” 

+ . + 


Driver Training 
Proved Again 


Further proof that driver-train- 
ing makes safe motorists is sup- 
plied by students of Murray (Ky.) 
high school who have passed such 
a course. 

Of the 100 who have completed 
the course in its three years of 
operation at the school only one 
has been involved in an accident— 
that a slightly bent fender. 


Va. Highway Modernization 
Needs $500 Million 


A complete highway moderniza- 
tion program in Virginia would cost 
$500,000,000, according to a report 
by the Virginia state highway de- 
partment, which noted that only 
about $20,000,000 a year is now 
availaple for new construction on 
rural roads of the primary system 

Meanwhile, it was pointed out, 
traffic volume is increasing. A new 
record has been set every month 
since September, 1947. The volume 
is 60 percent greater than in 1941, 
which saw the prewar peak in 
travel. 








+ * * 
Pynn’s Aids Safety 
Seventeen persons have gradu- 


ated in a driver-training course con- 
ducted in Meredith, N. H. Pynn’s 


Garage (Ford) furnished the train- 
ing car, 


Driver Eye Tests 


‘Held Inadequate 


Scoring present drivers’ license 
| eye examinations as “pitifully in- 
| adequate” and “almost an open in- 
vitation to motor accidents,” Dr. 
Sidney S. Haniford of Buffalo has 


urged that present tests given by| 
ithe state to applicants for oper- 


ators’ licenses be “drastically re- 
vised in the interests of human 
life and safety.” 

Dr. Haniford suggests that the 
New York state motor vehicle law 
be amended to require a driver to 
present a certificate of visual fit- 
ness from a vision specialist. 

“The present tests provide no 
examination for night blindness, no 
test for depth perception and no 
test for split-second perception,” he 
declared. 

He said that if new tests were 
adopted, he was certain the vehicle 
accident rate could be reduced a 
minimum of 25 percent. 

+ + * 


Seyffer Presents Car 


A new four-door Ford has been 
presented to the Tri-Country Auto- 
mobile club, Holyoke, Mass., as a 
gift from Seyffer Motors, Inc., and 


a, 


Michigan Farmer, East Lansing 


Ly th 


order OF 
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STEWART GIVES KAISER TO SCHOOLS—At the presentation in Indianapolis of a 1/950 
Kaiser to Indiana's office of public instruction for driver training in high schools were, left 
to right: Herman Schaefer, executive secretary of the Automobile Dealers Assn. of Indiana, 
Inc., whose organization secured the car: Carl E. Buffenbarger, head of driver training 
for the department; Rollin Stewart, president of Stewart Motor Sales, Inc., who donated 
the Kaiser; Walter P. de Martini, Kaiser-Frazer sales vice- president, and F. E. Young, K-F 
. Steve Girard, K-F general sales manager, was ‘also present. 


regional manager 





the Ford Motor Co. The car, a dual- lis announced by Dr, Louis P. Hoy- 
|control vehicle, will be used by the | er, superintendent of schools, Local 
|club principally for driver training. |dealerships will loan dual-control 
* * * ears to me schools. 


Adds Driver Training 
Auto driving courses will be in- 
troduced into five Philadelphia pub- 
lic high schools in September, it 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 
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On the Financial Front... 


GM Wins High Rating 
From Stock Firm 


sible $20 per share for it this year. 
ok * ok 





By George Deery 

Associate Editor 
] EWING to a familiar line — conclusion is probably mo- 
among brokers and investment | tivated by the $4.76 per share 
advisors, Merrill Lynch, Pierce,| profit in the first quarter of 1950. 
Fenner & Beane, member of the|In the corresponding period a year | 


New York stock h |ago it reported $3.04. 
Se See en ae “Chrysler is of better quality 


most automobile stocks are “‘specu- . 

' : s sed | tha : ‘pe 
lative, owing to the instability of | coeleeaee” tae ans teas 
earnings.” | avers. The risk element is rather 
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POLICE EQUIPPED WITH PONTIACS—The 
cars from Diesi Pontiac Co. of Opelousas. 


eral income the firm prefers Eaton | 
| Mfg. and under the heading, “Good 


It does single out 1 - | lar re iti i 
gle General Mo large where equities are selling | quality: Wider price movement,” it 


well above 1949 lows. 


tors, however, in its current “Se- 
“While passenger-car stocks gen- 


curity and Industry Survey” for , 
a preferred position because of | erally are reasonably priced on the 
basis of early future earnings and | 


$ “ , % 

its unusually strong trade posi- | dividend prospects, industry condi- | 
tion,” and assigns it an invest- |tions over the medium term are 
ment type rating. |unlikely to be as favorable and the 
GM is placed in this classification |Shares of these companies may | 

because its “earnings do not fluctu- | have difficulty in doing fully as 

ate as violently as other vehicle | well as the market as a whole.” 

builders.” The corporation earned | Sse 

$14.64 last year against $9.72 in 

1948. Some sources foresee a pos- 











lists Bendix, Borg-Warner, 
Equipment, Dana, Electric Auto- 
Lite and Libbey-Owens-Ford. 


Clark 


Tabbed as “speculative” are 
Bohn Aluminum, Budd, Kelsey 
Hayes “B,” Motor Products, A. 
O. Smith and Thompson Prod- 
ucts. 

Calling the outlook for the ac- 


|cessory industry “relatively unfa- 
TONE of the accessory stocks are | vorable,” 
+‘ rated investment type. For lib-|‘“‘the possibility of a fairly sharp 


the survey states that 


jmteady MICHIGAN 











Michigan farmers are in the habit of getting 
big checks—every month. Their income is high 
and steady all through the year! 


Why? Variety is your answer. All kinds of 
crops with many kinds paying off every month. 
Their farm production is not limited to just 
one or two big crops. It ranges all the way 


from apples to wheat, beans to sugar beets, every issue 





Ape May June July 


dairy products to peaches, beef cattle to wool. 


Steady income all year (see chart below) 
means Michigan farmers can buy a//year. That’s 
why it’s one of America’s choice farm markets. 
And it’s one you can effectively reach, and sell 
in one farm paper—MICHIGAN FARMER. 
It reaches 4 out of 5 farm folks in Michigan 


—24 times a year. 


Steady Buying Power 


Here’s proof of Michigan farmers’ steady income. This 
12-month chart of farm income shows their year-round 
buying ability. Matching this through-the-year steadi- 
ness is a steadiness through the last 100 years which is 
equalled by few other farm states. Two of these are 
Ohio and Pennsylvania, served by THE OHIO FARMER 
and PENNSYLVANIA FARMER. For further informa- 
tion, write 1013Q Rockwell Ave., Cleveland 14, Ohio. 
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Avg. Sept. Oct. Nov. 





Auto Stocks 
June 12 June 5 








CPOE occ scccvss 80 69 
RA suiswvewssse 2% 2% 
General Motors .. 98% 8814 
eee 16% 15% 
Kaiser-Frazer .... 6 5% 
Nash-Kelvinator .. 20% 20% 
Packard ......... 3% 3% 
Studebaker ...... 34% 33% 
BD dctivccceste 10 10 
Willys-Overland .. 6% 5% 

Average for —— 

10 Stocks ...... 26.89 23.88 

ately large in this classification. 


Accessories stocks are not of in- 
force of Opelousas, La., has purchased three| vestment ranking, but there is a 
very wide range of speculative 
quality in this group.” 


* * * 





drop. in automobile - production 
makes the medium term earnings 


outlook for numerous suppliers un- Broker Names 
certain, even though current re- 

sults are distinctly favorable. Stocks for 

Bo igen probably | Pension Funds 


+ * a 
results’ will 
continue, since company posi- 

tions differ substantially. Many | oat a of a 
stocks in the group may not fully cn tan “aaa sood tela aos 
match general market performance | sti) selling at the low price earn- 
over the months ahead, although |ings ratios witnessed during the 
several may act relatively well. '1938 and 1942 depressions.” 

“Risks are regarded as moder-| Automotive and allied issues in- 


ae cluded in the list recommended by 


the firm for pension funds and 
legal trusts are General Motors, 
duPont, Standard Oil of New Jer- 
sey, Gulf Oil, Standard of Califor- 
nia, Texas Co., Standard of Indiana 
eng © i, XX. 

The brokerage house points out 
that some of the issues have risen 
sharply and that “buying should be 


done carefully.” 
* + 


Trico Bouse Net 
To $3,407,783 


Trico Products, Buffalo, has an- 
nounced it contemplates “extension 
of manufacturing facilities in its 
South Buffalo plant operations.” 
The company also reported 1949 net 
income of $3,407,783, equal to $5.04 
a share. In 1948, net income was 
$3,168,195, or $4.69 a share. 

The annual report said an all- 
time peak in employment in the 
company’s five plants here was re- 
corded during 1949. 

The report said the investment 
in plant, buildings, machinery and 
equipment in the four years since 
Jan. 1, 1946, totaled $8,400,000. 


Other Splits 
GM Division Follows 
Chrysler, Mack 


General Mocors is the third auto- 
motive firm to split its stock in 
the last five years. 

Its move, called by many observ- 
ers the best-kept secret of the year, 
was preceded by breakups in 
Chrysler and Mack Trucks. 

Other firms which have divided 
their shares two-to-one since 1945 
include U. S, Steel, National Steel, 
duPont, Bethlehem Steel, Interna- 
tional Harvester, Eastman Kodak, 

me Airlines and Skelley Oil. 





Early Planners 
Transportation Fair Site 


Is Santa Anita 


; 

LOS ANGELES. — Executive of- 
| fices for next year’s World Trans- 
| portation Fair have been set up at 
Santa Anita race track, 14 miles 
from the heart of downtown Los 
Angeles. 

The fair, to be held at the famous 
racing plant, will run from May 30 
to Sept. 9, 1951. Sale of 3,200,000 
| feet of display space is under the 
|direction of Ira W. Curry, manag- 
jing director, and Management 
|Corp. of America. 

The fair’s slogan, “If It Rolls, 
|Floats, or Takes to the Air, You'll 
|See It at the World Transportation 
| Fair,” explains its scope. Major 
|exhibit classifications are: aviation, 
|}automobiles, shipping and boating, 
| railroads, trucks, trailers, lubrica- 
tion suppliers, roadbuilding equip- 
| ment, resorts and travel groups. 

Purpose of the fair, which is be- 
ling geared for an estimated 6,500,- 
| 000 attendance, is to afford the 
| transportation industry an oppor- 
jtunity to present its story to the 
| public, according to Curry. 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 
Associate Editor 


New and used-car dealers inter- 


the 


sion for almost 18 months, 
association states. 


| The volume contains 180 pages 


ested in what the Assn. of Better|of advice on merchandising a wide 


Business Bureaus considers ethical 
in advertising cars, tires and ac- 
cessories will find a thorough dis- 
cussion in the association’s revised 
“Guide for Retail Advertising and 
Selling.” 

The present edition is 30 percent 
larger than its 1945 predecessor and 
covers postwar products as well as 
changes in advertising and sales 
terminology and sales techniques. 

Compiled and edited by the Ad- 

vertising Standards Committee of 
the association, the current edi- 
tion was under study and revi- 


now available in 


BUFFALO 





DAILY...Black and 
1, 2 or 3 additional 
colors. 


SUNDAY... Black and 
one color. 


Peta pact 


(ye ta a ee 
EXPRESS 


REPRESENTATIVES 
OSBORN, SCOLARO, MEEKER & SCOTT 


ATTENTION!!! 


Out-of-State Dealers 


Detroit's newest and largest 

used car lot has 150 clean 

late models to Wholesale. 
Hotel and car shipping 
arrangements made. 


Leon Magid, Manager 
LEO ADLER, INC. 


DeSoto-Plymouth Dealer 
12100 Livernois, Detroit 4, Mich. 
Phone TExas 4-1008 
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ELIMINATING ALL DIE COSTS 
Quontities as low as 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily chrome plated. 
Write for details. 








29th & McKean Sts. 
Phila. 45, Pa., Dept. A 


lrange of articles. Costing $1, the 
|guide is obtainable from the 91 
|Better Business Bureaus, or the 
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association, 726 Chrysler Bldg., New 
York 17. 

It reflects more than 35 years’ 
experience of BBB executives and 
rulings of the Federal Trade Com- 
mission and other authorities, the 
publisher states. 

+ + * 


| Named a V.P. 
Anthony C. De Pierro, media 
director of Geyer, Newell & Gan- | 
ger, has been elected vice-presi- 
dent, H. W. Newell, executive 
vice-president, announced. De 
Pierro joined the agency in June, 
1949. He is president of the Media 
Men’s Assn. of New York, and | 
member of the Technical Advis- | 
ory committee of National Out- 
door Advertising Bureau. 

Before his association with | 
Geyer, Newell & Ganger, De Pi- | 
| erro was media director of Bu- 
chanan Co. 

+ + + 


|Buggeln in New Post 


David A. Smart, publisher and} 
|chairman of Esquire, Inc., has an- | 
nounced the election of Robert F.| 
|Buggeln as vice-president and di-| 
‘rector of advertising sales for the} 
corporation’s three publications, | 
Esquire, Coronet and Apparel Arts. | 

Buggeln joined Esquire, Inc., as| 
advertising manager of Coronet 
|last July, after an association of 16 
years with the New York Herald 
Tribune, the last four of which| 
|/were as advertising director. 
o + * 


Fuller C overage 


Five-day sponsorship of the Mon- 
day-Friday “CBS News with Doug- 
| las Edwards” will be taken later 
this year by Oldsmobile, which now 
|} sponsors the program on Mondays, 
Wednesdays and Fridays, it was 
announced by J. L. Van Volken- 
burg, CBS sales vice-president. 

It is one of the oldest sponsored 
TV news programs on the air, and 
its pre-sponsorship career goes 
back to 1944, when video had no 
sponsors, CBS states. D. P. Brother 
is the agency. 
| * * * 


| Hartley with Redbook 


| William B. Hartley has been ap- 
|pointed executive editor of Red- 
book, according to Wade H. Nich- 
ols, editor-in-chief. Hartley, a grad- 
uate of Colgate, has been associated 
with the magazine for 15 years. 

His most recent post having been 
the editorship of Modern Screen 
Magazine. Previously he had been 
connected with both Fawcett and 
Triangle publications in editorial 
capacities. He succeeds George 
Scullin, who is resigning to resume 
freelance writing. 

o * * 


| Burdette with Lempco 


Appointment of C. D. Burdette 
as advertising manager of Lempco 
Products, Bedford, O., has been an- 
nounced by A. B. 
Harding, vice- 
president. Bur- 
dette was former- 
ly with the sales 
promotion depart- 
ment of Goodyear 
Tire & Rubber 
and is a newcom- 
er to the com- 
pany. He will di- 
rect the planning 
of all sales adver- if 
|tising for this Cc, D, Burdette 
manufacturing of automotive shop 
equipment. 














+ + + 


Here Now 
The new address of Anderson, 
Davis & Platte, advertising agency, 
|}is 488 Madison Ave., New York 22, 
H. A. Thompson, vice-president, 
announced last week. 
* * + 


Oil Theme 


The Oil Industry Information 
Committee has selected “Your 
Progress and Oil Progress Go 
Hand in Hand” as the central 











ATTRACTS ATTENTION BY ‘BLACK LIGHT'—Coast-In Pontiac Co. 


sales manager, is showing M. T. Manton, 


theme for the celebration of Oil 
Progress Week next October. 
The theme will be interwoven 
in all advertising copy, book- 
lets, leaflets and other literature 
and materials prepared for the 
period Oct. 15-21 when the oil 
industry makes its annual report 


to the public on Oil’s Contribu- 


tion Toward Better Living for 
Everyone. 
+ * * 


L-M’s Sales Parley 


A four-day discussion of sales, 
advertising and merchandising 
plans was held last week in De- 
troit by regional 
sales promotion 
managers of Lin- 
coln-Mercury, ac- 
cording to Robert 
F. G. Copeland, 
advertising and 
sales promotion 
manager. R. W. 
Straughn, mer- 
chandising man- 
ager, directed the 
sessions. Talks 7 
were given by S. J. B. Bayne 
W. Ostrander, operations manager; 





Joseph E. Bayne, general sales 
manager; N. S. Brown, general 
|manufacturing manager; R. P. 


Powers, quality control manager; 
G. 

Other discussions were led by 
A. H. Crowley, 
ket analyst; W. G. Licht, 
advertising manager, 
Keller, national used-car manager. 

+ * * 


Plugs Plugs 


Champion spark plug dealers 
who have radio programs now 
have available one-minute com- 
mercial discs made up by Cham- 
pion. The commercials are by 
Harry Wismer and Doug Brown- 
ing, who do the Champion Roll 
Call on ABC every Friday night. 


* * * 


Summer Drive 


Featuring the theme, “Red 
Crown 2 to 1,” Standard Oil Co. of 
Indiana has launched an extensive 
summer advertising campaign spe- 
cifying eight pieces of copy. 

* + * 


Auto Art in Show 


Commercial illustrations for nine 
car manufacturers will be on dis- 
play at the Second Annual Exhibi- 
tion of Advertising Art at the 
Scarab club in Detroit June 20-30, 
according to Joseph T. Franz of 
Maxon, Inc., president of the Art 


Directors Club of Detroit, the 
sponsor. 

The exhibit will be open to the 
public from 10 a.m. to 8:30 p.m. 


daily and 2 to 5 p.m. Saturdays and 
Sundays. 
* . * 
Names 
W. E. McWhorter has been pro- 
moted to advertising manager of 
Owens-Illinois Glass Co.'s Kimble 


Glass division and American Struc- | 


tural Products Co., a_ subsidiary, 
according to Harlan Hobbs, Kimble 
and American Structural sales pro- 
motion manager, 


Virgil Malcher has announced his 
resignation as manager of the Chi- 
cago and Detroit offices of the 
Philadelphia Daily News. He had 
held the position for the past five 
years. Malcher will continue his 
publisher’s representative business 
established 20 years ago. 


treasurer, 
lights make the specially-treated paints become fluorescent. 
| light’ and ordinary electric illumination are automatically alternated. 


O. Hackett, sales council man-| 
jager, and Copeland. 


assistant general | 
sales manager; D. T. McClure, mar- | 
dealer | 
and W. A.| 


1950 
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Washington, has had 
|a 15 by 50-foot billboard installed at Bladensburg Rd. and Peace Cross. M. E. Hartfield, 


the new sign. The unit's ultraviolet 
To obtain impact, the ‘'black- 


H. W. Newell, 


Newell & Ganger, 


executive vice-president, announced. | 


Boffey has been a copywrighter 


with the agency since November, | 
previously service | 


/1947. He was 
executive with Newell-Emmett Co. 
j}and reporter for the Washington 
Evening Star. 


James Cummins, 
| Meldrum and Fewsmith ad agency, 
|has been appointed Detroit repre- 
| sentative for Mechanix Illustrated, 
|effective May 1. His headquarters 
| will be in the Fawcett Publications’ 
| Office, 1659 Guardian Bldg. 


John W. Baker has joined Geyer, 
Newell & Ganger, Inc., as a copy- 
writer, H. W. Newell, executive 
vice-president, announces. Baker 
was formerly an advertising, copy 
and merchandising counsellor 
southern Connecticut. 


William A. Lashley, public rela- 
tions director of the Virginia state 
chamber of commerce since Octo- 
ber, 1948, has resigned to become 
}assistant public relations manager 
|of Ford’s southeastern region at 
|Chester, Pa. Lashley was a sports 
writer for the Richmond News 
Leader in 1946 and 1947. 


H. S. Sherwood has joined the 
|sales promotion department of Mc- 
|Cann-Erickson in the New York 


office, For the past five years he 
| has been vice-president and general 
|sales manager of Service Analysts, 
Ine. 








DETROIT.—Automobile plants 
|spend millions of dollars annually 
|to provide medical facilities and 
|equipment for their workers, the 
Automobile Manufacturers Assn. 
reports. 

One firm operates 28 hospitals 
and 35 first-aid stations staffed by 
329 doctors, nurses, first aid men 
and X-ray technicians. 

The same company’s safety de- 
| partment, AMA says, installs more 
than 2,000 different kinds of safety 
guards, and its industrial hygiene 
| specialists made 1,861 investigations 
and 2,343 laboratory checks last 
year in a search for gases, dust, 
metal fumes and other potential 
health hazards. 


Nevertheless, accidents do occur, 
but, according to the President’s 
Conference on Industrial Safety, 
the human factor is involved in 
more than 80 percent of them, Over 
90 percent of injuries are of a 
minor nature, the conference says. 





| 


| 


| 
1 


— 


H. D. Welte, president of 


formerly with} 


in | 


Injury Rate Kept Low 


Auto Plants Spend Millions on Medical Care, 
Accident Prevention, AMA Says 


BECKER MOTOR SALES GIVES CAR TO COLLEGE—John H. Becker (right), president of 
the New Britain (Conn.) Chevrolet-Oldsmobil 
David Boffey has been appointed | Ghent n'br. ne. Wale eoigumebie 


Banker Criticizes 
U. S. Statistics or 


Installment Sales 


ERIE, Pa. — An official of tue 
American Bankers Assn, his 
charged the government with d s- 
torting the nation’s postwar instail- 
ment credit picture by estimating 
that it is up 790 percent over nor- 
mal levels. 

Walter B. French, ABA deputy 
manager, told a tri-state bankers 
group here that “to talk about 
commercial banks’ installment 
credit outstandings increasing 790 
percent since the low of 1944 is 
|quite meaningless.” 
| Taking 1941 as a “more normal” 
jyear, French said the actual in- 
crease has really been less than 85 
percent. He saw nothing to be 
alarmed about in this. 

In the last 10 years, said French, 
net growth of disposable personal 
income has been greater than the 
rise in outstandings of installment 
credit. 

For each $1 of disposable in- 
come in 1941, there was $2.08 of 
|disposable income in 1949—an in- 
lerease of 108 percent compared 
with 85 percent in installment cred- 
|it, according to French. 

At the end of 1941, total outstand- 
ing credit amounted to 6.4 percent 
of disposable income as compared 
with 5.7 percent at the end of 1949, 
French added, 


Truck Travel 
Curtailed in Wis. 


MILWAUKEE. The Wisconsin 
public service commission has de- 
cided to put bans in effect on the 
juse of highways of the state on 
lcertain days (weekends) limiting 
the size of trucks in the summer 
;}months, due to possible traffic haz- 
ards, as a safety measure. 

The most frequently used high- 

ways are expected to be much freer 
for cars from July 1 to Sept, 10 this 
year, and from May 29 to the sec- 
ond Sunday in September in future 
| years, 
As changes may have to be made 
jin the restrictions, the commission 
awaits comments from truckers, at 
ja hearing set for June 21 at 
| Madison. 
















uses 1,700,000 aspirin tablets, 1,500 
tubes of salve for sore muscles, a 
half-million cold tablets, 1,500 bot- 
tles of citro-carbonate for upset 
stomachs and 30 tons of protective 
skin creams. 


This safety work has paid off in 
large measure, AMA says, because 
the accident rate in automobile 
plants has been far below the na- 
tional industrial average for many 
years. 


Dearborn Credit Corp. 


Places Eight Branches 


DETROIT.—Branch offices of the 
new Dearborn Motors Credit Corp. 
| will be located in Detroit, Memphis, 
|Dallas, Kansas City, Minneapolis, 
Lincoln, Neb., Chester, Pa., and 
Charlotte, N. C. 


Managers and staff are now be- 
ing selected. All branches are 
scheduled to be in operation by 
mid-July, says A. N. Willis, general 





To care for these, the same plant!manager of the credit corporation. 


dealership, hands the keys of a dual-contro! 
Teachers college of Connecticut. This is the 


a copy group director of Geyer,| second car Becker has given to the school's driver-training program, 
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Remember, Marshall Field once 
| Said: “Goodwill is the only asset 
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First June Reports Bear Out Hopes... 
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Car Sales Peak Indicated 


By Bob Gordon 


Associate Editor 


HANCES that new-car sales in 
A June will establish a new rec- 
ord appear brighter than ever as 
the first reports from various areas 
come in. 

Most of the sales statistics are 
for the month of May, but it 
seems likely that the tremendous 
upsurge in new-car sales which 
began in May has carried over 
into this month. 

Despite the fact that the first 
three days in June were part of 
the Memorial Day week, new-car 


sales in Cleveland and Akron 
showed surprising strength. 
+. + + 


LEVELAND dealers then went 

on to enjoy their best new-car 
sales week of the postwar period 
when they delivered 1,756 new au- 
tomobiles in the week ended June 
10. 

In Akron, new-car sales dur- 
ing the Memorial Day week to- 
taled 451 units. This was below 
the previous non-holiday week’s 
figure of 546, but exceeded the 
comparable 1949 week’s total of 
304 units. 

Reports from other cities of new- 
car sales in May indicate that the 
total for that month was probably 


very close to the half-million mark. | 


* * * 


F 13 cities which have reported | 
12 of | 


new-car sales in May, 
them exceeded totals hung up in 
the preceding month. Only in Pot- 
tawatomie county (Westmoreland), 
Kans., did May new-car sales de- 
cline below the April total; 52 were 
sold in May, against 64 in April. 
New sales records during May 
were reported in several cities, In 
Detroit, new-car sales during the 
month totaled 17,178—a postwar 
record—and far above the April 
figure of 14,375. 
New Orleans also set a new post- 


war record in May with 1,701 new-| 


ear sales. The previous high of 


1,642 was set 


Buick Sells One 
Of Three Retail 


Stores in Detroit 


DETROIT.—Russell R. Haney is 
the newest Buick dealer in Detroit, 


having purchased a factory retail | 


store at 17500 Grand River Ave. 
Now Haney Buick, Inc., the deal 
is said to be one of the 12 largest 
Buick operations in this country. 
Russell is believed to have put up 
about $500,000 for its purchase. 
The factory had operated the} 
deal since the winter of 1947-48, | 
after disenfranchising the dealer | 
who owned it prior to that for al-! 
leged black market operations. 
Buick still has two factory retail 
outlets in Detroit and another in| 
Flint. The ones here, including that | 
which Haney has taken over, have 
been a target for censure from 
other Buick dealers in Detroit for | 
the past two years. | 
In prewar, Haney was a Chev- 
let dealer. More recently he man- 
aged a factory retail outlet for the} 
Buick division here. He is presi- 
dent and general manager of his | 
new firm. 


Sieun 


(Continued from Page 3) 


| 

keeps and spends a large share of 
this income in his own community. 
The importance of the dealer in 
his relationship between the press 
and the factory has been almost 
completely overlooked in this in- 
dustry. If due consideration is 
given this point and favorable 
action taken on it, it will 

strengthen manufacturers’ as well | 

as dealers’ selling effort. 
Building goodwill for the dealer 


goes hand in hand with building 
acceptance for the product. To do 
8o, dealers claim, will build a 


Stronger dealer organization that 
support the growth, perma-| 
nency and security of the manu- | 
facturer. 





| that competition cannot undersell | 
or destroy.” 


| year. 





in March of this} 


Sales in April were 1,367. 

May new-car_ sales 
reached 2,116 units. 
a postwar record, besides being 14 
percent over sales in April. 

* * + 

ALES in Columbus, O., reached 

a postwar high of 2,282 new 
cars in May. In April, Columbus 
new-car sales amounted to 1,815 
units. Indianapolis reported 2,806 
new cars sold in May, compared 
with 1,918 in April. 

Four cities in Texas reported 
lofty sales in May. Houston had 
3,584, against 2,250 in April. Dallas 
weighed in with 3,121 in May, com- 
pared with 2,775 in April. Fort 
Worth listed 1,689 in May and 1,681 
in April. San Antonio had 1,324 last 
month, against 1,014 in April. 

Birmingham, Ala., also set a 
postwar record in May with the 
sale of 1,694 new cars, Sales in 
April were 1,425. Lincoln, Neb., 
reported 449 new cars sold in 
May, against 430 in April. 

Completing the list was Riley 





















county (Manhattan), Kans., which 


in Akron| reported 145 new cars sold in May, 
This was also| against 140 in the preceding month. 


* * * 


THE story was almost as cheer- 


ful for new-truck sales. Of 11 
cities reporting new-truck sales in 
May, seven could 
sales in May than in April, while 
one was tied. 

Increases were reported in In- 
dianapolis, New Orleans, Detroit, 
Houston, Fort Worth, Westmore- 
land, Kans., and Columbus, O. 
Declines were experienced in 
Lincoln, Neb., Dallas and San 
Antonio, while the same number 
of new-truck sales in both May 
and April was recorded in Man- 
hattan, Kans, 

These early reports from cities, 
coupled with retail sales statistics 
for May from several auto mak- 
ers, presaged a high total for the 
month. 

+ * + 

N EARLIER estimate that new- 

+4 car sales in April totaled about 


claim higher} 








K-F UNDER THE ‘BIG TOP’ IN DALLAS—Skyline Kaiser-Frazer Co., Dallas, a newly-formed 
firm headed by Jim Landers, has been named K-F distributor for 56 Texas counties. The 
company has erected an 80-by-200-foot tent at Commerce St. and Industrial Blvd. to begin 


operations immediately pending erection of a building on the site. 
Landers previously had been head of the truck department 


uled for completion by Dec. |. 


The structure is sched- 


of the Alexander Motor Co., Dallas. Other officers are Ben Tisinger, vice-president, and 


Ben Stigall jr., secretary-treasurer. 


Other members of the staff include E. L. 


Armstrong, 


sales manager, and C. H. Cripps and Carl Smith, salesmen. 





473,000 is borne out by more com- 
plete statistics. With two states— 
Tennessee and New Hampshire— 
still unreported for April, new-car 
sales for the month were 464,919. 
The addition of the two missing 





Best tire value starts INSIDE 


“3.E Goodrich 


‘RYTHM RIDE’ 


MORE COMFORT 


GREATER SAFETY 





states is expected to bring the total 
to 473,000. 

March new-car sales were the 
second highest in the industry’s 
history, although it now seems 
likely that sales in May were even 
higher. 


LONGER MILEAGE 


ez Car 
Famous baseball manager, says: 
“LOOK INSIDE FOR 
INSIDE PROOF” 


Nobody knows the value of team- f 
work better than Joe McCarthy. 


“It helped me win seven world cham- 
pionships, plus two major league and 
two triple-A minor league champion- 
ships,” says Joe. “And right inside a 
B. F. Goodrich tire I saw inside proof 
of the teamwork that makes BFG 
the best tire value.” You can see it too 
—see how B. F. Goodrich tire cords 
are precision spaced, sealed in live 
rubber, with no cross-threads. They’re 
free to work together, in rythm, to 
give you “Rythm Ride”! 


IF YOU CAN TELL WHICH ATHLETES ARE BEST, YOU CAN TELL WHICH TIRE IS BEST: 





Every tire has thousands 
of cords that flex as you 
ride. In most tires, these cords 
are out of rythm like the athletes 
above. That’s because the cords 
are hampered by non-working 


cross threads. 


Because no cross-threads 

hinder the action of B. F. 
Goodrich tire cords, they work 
in rythm like the athletes above: 
Carry impact from one to 
another, smother road shock, 
reduce wear, cushion bumps. 









Note how cords of most 

tires are bunched and gapped 
by slender cross-threads. Result: 
weak spots, “slacker” cords,over- 
worked cords. BFG cords, in- 
stead, are sealed in rubber, with 
uniform spacing and tension. 


nly B. F. Goodrich has 


the equipment and skills 
to put “rythmic- flexing cords” 
in every tire for ever 
cash in on “Rythm 
your BFG salesman. The B. F. 
Goodrich Company, Akron, O. 


need. To 
ide,” See 
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Motor Products Strike Bid 
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for GM ‘Pattern’... 





Suppliers Face Pay Showdown 


(Continued from Page 1) 


agrees to fund past service obliga- 
tions over a 30-year period. 

As at GM, the South Bend in- 
dependent will not reduce its ob- 
ligations towards the pension 
trust fund should federal social- 
security benefits be increased. 
Studebaker will continue to pay 
as its pension burden $1.50 per 
month for each year of service 
up to 30. 

Studebaker’s accord with Local 


5 leaves three car makers with un- 
settled pension negotiations. They 
are Hudson, Packard and Willys- 
Overland. 
| The Nash scheme is like that of 
| Chrysler and Ford except that Nash 
| will make fixed minimum contri-| 
butions to the pension trust fund | 
for the five-year life of the agree- 
ment. The funds of Chrysler and 
Ford will be maintained level with 
costs. 

Kaiser-Frazer has promised the 





PACKARD EMPLOYES SET UP BLOOD BANK—C. Wayne Brownell, 


tions manager, signs agreement activating 


Packard industrial rela- 
the plan for employes and their immediate 


families. The plan, said to be the only one of its kind in the automobile industry, brought 
support and approval from both management and Packard UAW-CIO Local 190 officials. 


Watching Brownell sign are Gertrude English (left), 


Assn., and Peter Ditty, chelrmen of the local's 





Auto Time Deals 
Drop 8 Percent 
During Month 


WASHINGTON. — Finance insti- 
tutions did about 8 percent less 
volume in automotive credit during 
April than in March, reports the 
Federal Reserve Board. 

However, most finance firms put 
out more money to finance new 
automotive accounts than they got 
back from customers already on 
the books. Thus, outstanding bal- 
ances on this type of paper con- 
tinued to expand. 

The decline in the amount of 
new automobile paper purchased 
during April as compared with 
March reflected decreases in the 
financing of all types of vehicles, 
the FRB said. 

Meanwhile, financing of goods 
other than automobiles rose 2 per- 
cent in April. Applications for 
credit to buy refrigerators and 
other household appliances carried 
the ball here. 

Financing of other types of goods 
was off from the volume experi- 


secretary-treasurer of the Packard Aid 
} woltiere committee. 





jenced in March. Outstanding bal- 
lances on goods other than auto- 
mobiles held steady during April. 
Financing at the wholesale level 
during April was down on both 
automobiles and other goods. Out- 
standing wholesale balances de- 
creased on automobiles, but con- 
tinued to expand on other goods. 


| 


Hudson Names Thoreson 


As Export Chief 


DETROIT.—W. H. Thoreson has 
been named director of overseas 
operations of Hudson Motor Car 
Co., it was an- 
nounced here last 
week by N. K. 
VanDerzee, sales 
vice-president. 

Thoreson, who 
was sales engi- 
neer of General 
Motors Overseas 
Operations _ divi- 
sion before join- 
ing Hudson in 
1947, will have 
overall charge of 








W. H. Thoreson 
Hudson’s export department, Van- 
| Derzee said. 
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union to establish a pension setup 
along Ford lines, but no arrange- 
ments for funding and effectua- 
tion have yet been made. 


* * * 


‘we PRODUCTS’ plant in 
Detroit was struck Wednes- 
| day morning when the 4,500 mem- 
bers of UAW Local 203 “hit the 


| bricks” while company and union 
officials were still conferring after 


all-night negotiations. 

A Chrysler spokesman said the 
corporation faced no immediate 
threat of cutbacks as a result of 
the Motor Products stoppage, Sub- 
stantial stockpiles of Motor Prod- 
ucts items were also reported by 
other assembly customers, 

Authorization to order a walk- 
out of 25,000 Briggs workers was 
given UAW Secretary-Treasurer 
Emil Mazey by the union’s Inter- 
national Executive Board. Mazey 
directs the UAW’s national Briggs 
department. 

Members of the Michigan state 
labor mediation board have taken 
an active part in the negotiations 
at Briggs and Motor Products. 

In Toledo, intra-union opponents 
of Richard T. Gosser indicated 
they would continue the battle 
against his leadership there despite 
the exoneration of Gosser by the 
UAW’s executive board. 

Harold Billheimer, head of the 
rebel group within Toledo Local 
12, accused the board of failing to 
conduct a thorough investigation 
of the 28 charges lodged against 
Gosser and other administrators of 
the local. 

A five-page statement issued by 
the board after a series of hearings 
in Toledo and Detroit denied alle- 
gations that the Gosser regime had 
led Local 12 into bankruptcy and 
had doctored the local’s financial 
affairs for personal gain. 

* + * 


HE board declared that the 
charges on Gosser’s leadership 





of Toledo union affairs were pro- 
moted by Toledo daily newspapers 
in conjunction with the area-pen- 
sion demand conceived by Gosser. 


Lawsuits naming Gosser and 
other leaders of Local 12 as de- 
fendants, the board stated, “were 
inspired and financed by Paul Block 
jr.. Toledo monopoly newspaper 
publisher who is spearheading man- 
agement’s drive against the union 
and its leadership.” 


The Toledo Times, owned by 


Block along with the Toledo Blade, | 


called the union’s statement a “per- 
fumed whitewash of the richest 
consistency.” 


“Well,” the Times editorialized, 
“no one expected Reuther and 
his disciples to do anything else. 
UAW and CIO politics being what 
they are, they couldn’t do any- 
thing else, for Reuther needs 
Gosser as badly as Gosser needs 
Reuther in the instant dispute... 


“In other words, unions and their 
leaders can do no wrong. Only em- 
ployers, newspaper publishers and 
editors and other outsiders can do 
wrong... 


“Meanwhile, the truth is. still 
overlooked, still forgotten. Mr. 
Reuther has answered nothing, 


proved nothing. Somehow or other, 
the truth must be excavated.” 


In a libel suit hearing, the editor 
of the Blade explained why that 
newspaper had turned its fire on 
Gosser and his lieutenants piloting 
Local 12. 


Editor Michael Bradshaw was 
testifying at a deposition session in 
connection with a $50,000 libel case 
against the Blade. Robert Cousino, 
member of the Willys-Overland 
unit of Local 12, is plaintiff. 

* * * 


Irpe paper’s goal in the anti-Gos- 
ser campaign, Bradshaw said, is 
to present all the facts to Local 12 
members so that they can make 
changes if they see fit. 

A labor union, he declared, “is 
not on a favorable basis when it 
is under the dictatorial control of 
one man who hires and fires his 
associates, who maintains his lead- 
ership by fear and intimidation.” 

Stymied in one direction by the 
executive board’s action, the Local 








32 YEARS WITH CHEVROLET — Oldest 
Chevrolet woman employe from the stand- 
point of continuous service is Lena L. Martin, 
who received a gold watch from T. H. Keat- 


ing, general manager, at a Detroit luncheon 
last week. Mrs. Martin, a secretary in the 
materials department, joined the company in 
1918 and was among 467 Detroit employes | 
honored in a program just launched by| 
Chevrolet to recognize long service. Every 
worker with the company for 25 years will 
receive a watch under the new plan. 





12 insurgent group was studying 
other possible moves last week. | 


One option was to bring protests 
against Gosser to the floor of the 
UAW convention next April. An- 
other was to withdraw from Local 
12, contingent upon board approval, 
and either form a new local or join 
one already in existence. 


Deferred for the moment but 
not forgotten, according to the | 
UAW, was the Toledo area-pen- | 
sion drive which Gosser un- 
leashed last fall. Charged by 
Toledo employers with the task 
of fighting the area-pension de- 
mands is a community-relations 
group called the Committee to 
Save Toledo’s Payrolls. 


“The UAW-CIO serves _ notice 
upon the employers of Toledo that 
We are determined to mobilize the 
full strength and resources of our 
union in the fight to meet this 
management offensive and to win 
for the workers in Toledo the bene- 
fits to which they are rightfully 
entitled,” asserted the union board’s 
statement last week. 

Still closed Thursday after a six- 
week-old strike was Toledo’s Math- 
er Spring Co. The first company- 
union talks since the strike failed 
to bring an agreement in a dispute 
over the discharge of a union com- 
mitteeman. The 250 Mather work- 
ers are members of Local 12. 





Cae Ring 


(Continued from Page 2) 
fake bills of lading and ultimately 
illegal titles were obtained through 
Rice, now the sales manager of 
the Fort Wayne Hull-Dobbs firm. 

Woodmanste ended his testimony 
by saying that his firm was later 
penalized by Ford Motor Co. for 
taking part in the phony fleet deal. | 

He said the 16 cars were charged 
to the firm’s quota and that Ster- 
ling, the assistant district manager 
who had approved the transaction, 
was no longer in Ford Motor Co.’s 
employ. 

Testifying earlier in the week, 
Russell Monfort, fleet sales man- 
ager for Clark Auto Sales (Pon- 
tiac), 13111 Woodward Ave., De- 
troit, told how he sold about 
$200,000 worth of cars on 5 percent | 
fleet-order discounts to the ring. 





UAW, Machinists Bid 
For Utah Mechanics 

SALT LAKE CITY.—Organiz- | 
ers from two major unions are | 
working in Utah as part of na- | 
tionwide drives to sign up deal- 
ership service employes, the 
Utah Automobile Dealers Assn. 
reports. 

The unions represented here 
are the UAW-CIO and the inde- 
pendent International Assn, of 
Machinists, the latter being re- 
portedly allied with the AFL 
Teamsters’ union. An estimated 
300,000 auto repair workers are 
non-union throughout the coun- 
try. 





| Coast 


| ame in Portland, Butte and G 


Chevrolet Names 


Region Officers, 
3 Zone Chiefs 


DETROIT. — Two assistant re- 
gional managers and three zone 
managers were named in field staff 
promotions announced by W. E, 
Fish, Chevrolet general sales man- 


ager. They are: 

A. W. Strang to assistant re- 
gional manager, Oakland, Calif.; T. 
E. Brents to assistant regional 


manager, Dallas. 

W. R. Hunt to succeed Strang as 
zone manager, Oakland. Hunt has 
been branch manager at Seattle. J. 
H, West to succeed Brents as 
Charlotte (N. C.) zone manager; 
West has been zone manager at 
Louisville. 

T. C. Naquin, former St. Louis 
city manager, to zone manager at 
Denver. Naquin takes the post left 
vacant by the recent elevation of 
T. J. Hart to the St. Louis zone 
managership. 

Strang is a 27-year veteran of 
Chevrolet operations in the Pacific 
region. Beginning in the 
service department at Oakland, he 





areat 
Falls, Mont., Seattle and Salt Lake 
City. He became zone manager at 
Oakland in July, 1946. 

Brents is a former sales promo- 
tion manager of the company who 
joined Chevrolet as a factory rep- 
resentative in Houston in 1928. He 
was in Detroit from 1937 to 1945, 
then became zone manager at At- 


lanta. Three years later Brents 
was appointed Charlotte zone man- 
ager. 

Hunt became associated with 
Chevrolet in 1933 as a parts and 
service representative at Great 
Falls, Mont. 


Naquin’s experience dates to 1935 
when he was a district manager at 
St. Louis. 

West started with Chevrolet as a 
factory representative in Columbia, 
Ss. C., in 1928. 


New Big-Profit 
Accessory! 





SUPER-DELUXE 


SWIRLOMATIC 
WASHES YOUR CAR 
“AUTOMATICALLY” 







Revolving Brush 
Does the Work 


3-WAY| VALVE 


Feeds Detergent! Rinses! 
Shuts off water! 
At the touch of a finger! 


Here’s a brand-new Item for your acces- 
sory department that is a sure money- 
maker! SWIRL-O-MATIC attaches to any 
garden hose. Amazing whirling turbine- 
action cleans without rubbing, scrubbing 
or wiping. The 3-way Valve feeds deter- 
gent into brush as needed . . . rinses as 
it cleans . . . then shuts off water with a 
flick of the finger! It’s easy to use... 
light in weight . . . economical . . . guar- 
anteed! No wonder it sells so fast! 
SWIRL-O-MATIC SELLS ON SIGHT— 
has been sold successfully by car dealers 
in their accessory department. 

SWIRL -0-MATIC IS NATIONALLY 
ADVERTISED—ads in national magazines 
are being seen by over 50.000.000 potential 
customers. 

SWIRL -0O-MATIC’S ATTRACTIVE 
SALES-MAKING DISPLAY BOX tells 
the whole story . . . makes customers want 
to buy. 

SWIRL-O-MATIC with 3-way valve RE- 
TAILS for $10.70. Three-foot extension 
for other utility uses (for washing screens, 
windows, porches, boats, sidings, ete.) 
available to retail for $2.50. Prices 
slightly higher west of the Mississippi. 


Detailed descriptive literature available on 
request. Write today to 
MELAIRE DISTRIBUTING CO. 


DEPT. 1X, 420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 
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Inventories Hold Steady... 
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Car Tire Output Up 
13% During Month 


NEW YORK. — Manufacturers’ 
shipments of passenger-car casings 
rose 13.14 percent during April to 
6,396,173 units from the 5,653,574 
casings shipped in March, accord- 
ing to the Rubber Manufacturers 
Assn. 

Production of passenger-car cas- 


AMA Reelects 
All Officers 
And Directors 


DETROIT. — George W. Mason, 
president of Nash-Kelvinator, was 
reelected president of the Automo- 
bile Manufacturers Assn. at the 
AMA annual meeting last week. 

Other officers reelected include 
H. S. Vance, Studebaker, and E. J. 
Bush, Diamond T, as _ vice-presi- 





dents; M. E. Coyle, General Motors, | 
secretary; Hugh J. Ferry, Packard, | 


treasurer; Alfred Reeves, advisory 
vice-president, and William J. Cro- 
nin, managing director. 

Directors reelected were Mason; 
C. E. Wilson, General Motors; B. 
E. Hutchinson, Chrysler; Robert F. 
Black, White Motor, and Edgar F. 
Kaiser, Kaiser-Frazer. E. D. Bran- 


some, Mack Trucks, Inc., and Ferry | 
were elected to fill out the unex- | 


pired terms of former directors 
George T. Christopher and C. T. 
Ruhf. 

The directors who continue in 
office include: Bush; Coyle; K. T. 
Keller, Chrysler; P. V. Moulder, In- 
ternational Harvester, and Vance. 
Alvan Macauley, former chairman 
of Packard, is an honorary director. 


Crusoe Stresses 
Human Factor in 


Quality Control 


MILWAUKEE. — Quality control 
engineers were advised not to de- 
velop a new and inscrutable lan- 

“am guage that will 
limit their field to 
technicians. Rath- 
er use clear terms 
that are under- 
standable to all 
production work- 
ers, Lewis D. 
Crusoe, Ford di- 
vision general 
manager, told the 
American Society 
for Quality Con- 
trol at its annual 





convention nere. 

Warning that a _ preoccupation 
with the technical phases of qual- 
ity control can cause an underesti- 
mation of the human factor, Cru- 
soe said: 

“Quality can never be better than 
the will to do of the man—and the 
supervision—doing the job.” 





Swarts Names Harmon 
Floyd E. Swartz Motors (Pack- | 


ard), 744 N. 9th, Salina, Kan., has | 
announced appointment of H, R. 
Harmon as used-car manager and 


assistant sales manager. 











| 62, 


|home at Murrells Inlet June 5. 


|} ology at the University of Wisconsin. 


ings amounted to 6,468,984 units, 
/4.81 percent greater than March 
| production of 6,172,064 casings. In- 
| ventories increased only .21 percent 
|to 10,353,930 casings at the end of 
April, it was said. 

| Shipments of truck and bus cas- 
jings declined slightly during April 
to 1,129,389 casings, a loss of .94 
| percent when compared with March 
shipments of 1,140,133 casings. Pro- 
{duction declined to 1,114,443 cas- 


ings, 2.44 percent below March pro- | 


duction of 1,142,326. 


Manufacturers’ shipments of au- 
|tomotive inner tubes amounted to 
| 6,093,969 units, or 6.29 percent above 
|March, when 5,733,491 units were 
|shipped. Production was at ap- 
| proximately the same level as the 
| previous month. 


| Obituaries 


C. LeRoy Cool 


ROCHESTER, N. Y.—C. LeRoy Cool, 
70, president and general manager of Cool 
Chevrolet Corp., 360 Culver Rd., died 
June 8 at his home. Mr. Cool had oper- 
ated the firm that bore his name since 
the early 1930s. During World War II 
he served as chairman of the Rochester 


automotive maintenance advisory commit- 
tee of the Office of Defense Transportation. 


* * * 


Frank Elmer Avery 

COLUMBUS, O.—Frank Elmer Avery, 
84, who this year had celebrated his 50th 
year in the auto business, died at his 
home here June 4. At the time of his 
death he was a Pontiac dealer. Through 
;the years he had handled 12 makes, in- 
cluding Cadillac, Buick, Thomas Flyer, 
Peerless, Pope Toledo and Detroit Electric. 
Mr. Avery was one of the founders of 
NADA 





* * * 


Luther Parris Byars 
MARION, S. C.—-Luther Parris Byars, | 
world authority on plant disease and 

Ford dealer, died at his summer 
A gradu- 
ate of Clemson college, he later received 
his M.A. and Ph.D. degrees in plant | 

Mr. 
a state representative for two | 


local 


Byars was 
terms 


* * * 


Eugene B, Powell 
PHOENIX, Ariz.—Eugene B. Powell, 53, 
regional manager of AC Spark Plug Co. | 
on the west coast, died here June 8 of a 
heart attack. He came to AC in 1923 as | 
an advertising man, advancing to territory | 


salesman, office manager, and zone man- 
ager He was appointed regional sales 
manager at Dallas in 1938, and was trans- 
ferred to regional managership of the 
Pacific Coast and Western region in 1940. 
* * * 
G. B. Cooley 


FRESNO, Calif.—G. B. Cooley, district 


Get-Togethe 


rs at Factory 
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CADILLAC SUPERVISORS DISCUSS PLANS—Cadillac's seven top officials headed by John 
F. Gordon, general manager, discussed current progress and future plans at a meeting in 
Detroit. Left to right are C. F. Arnold, chief engineer; R. A. Vogel, manager of purchases; 
J. M. Roche, director of personnel and public relations; Gordon; C. H. Smith, comp- 


troller; E. N. Cole, works manager, and 





Louis 


| 
—_ 


BUFFALO-AREA MOPAR MEN AT PARLEY—Seven auto parts men met in Detroit at the 
MoPar parts methods and management conference sponsored by Chrysler Motors Parts 
Corp. They are, left to right: Charles LaMastra, Buffaio, parts manager of Great Lakes 
Motors; Lloyd Fink, Williamsville, purchasing agent at Brost Motors; Steve L. Zeller, Ken- 


| more, director of the conference; Anthony 


| Motors; Thomas Bellanca, Buffalo, parts manager of Downtown Motors and president of 


aa heekt ; ts m er of “ 
the Buffalo Chrysler Parts Managers Assn.; Clayton Korn, Cheektowaga, parts manager Warren D. Seibold. 


Vaugn & Brown, and 


D. E. Ahrens, general sales manager. An unusual 
feature was an address by a distributor, Arthur R. Lindburg, of Lindburg Cadillac Co., St. | 





Puleo, Buffalo, parts manager at Montana 


E. W. Holland, Collins, parts manager of Superior Motors. 
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‘Dearborn Motors 
Names Farrell 
To Presidency 


DETROIT. — Thomas A. Farrell 
has been named president of Dear- 
born Motors Corp. He succeeds 
Frank R. Pierce, who died recently 
of injuries suffered in a plane crash 
in Charlotte, N. C. 

Since its formation in 1946, Far- 
rell has been a vice-president and 
member of the board of the Ford 
farm equipment marketing organ- 
ization. He was with General Mo- 
tors for 21 years. 

Other appointments made from 
within the organization are: 

Merritt D. Hill, from general 
sales manager to vice-president and 
member of the board of directors. 

G. D. Andrews, from assistant 
general sales manager to vice-pres- 
ident in charge of sales. 

Ralph E. Hunt, from manager 
of the engineering and manufac- 
turing division, to vice-president of 
engineering and manufacturing. 

I. R. Kappler, from manager of 
the purchasing division, to vice- 
president in charge of purchasing. 

James F. Pedder, from manager 
of advertising and sales promotion, 
to vice-president in charge of ad- 
vertising. 


Zone Chief Shifts 
Listed by Buick 


FLINT.—W. H. McCrocklin has 
been appointed Philadelphia zone 
manager for Buick, according to 
A. H. Belfie, general sales man- 
ager. McCrocklin succeeds H. C. 
Hagstrom, who has been trans- 
ferred to a similar post in New 
York City. 

Glen D. Wilson will replace Mc- 
Crocklin as Pittsburgh zone man- 
ager, a post he has held for the 
past year. Wilson, formerly man- 
ager of Buick’s retail store at Flint, 
will be succeeded by his assistant, 


Evaluation of Salesmen 


(Continued from Page 2) 
sidering cars for our lot that 
aren’t in A-1 condition.” 

Needless to say, Simons read the 
|evaluation report on that man with 
a good deal of satisfaction. He was 
|pleased too that the man also 
| passed the following tests with fly- 
jing colors: 


sales manager for Kaiser-Frazer, died here, 1. Appearance. 
A veteran of 27 years in the automobile Cc 
business, Mr. Cooley managed a Lincoln- 2. ourtesy. 
Mercury dealership in Culver City before| 3. Salesmanship. 
joining K-F | 4.8 ie 
Eine ake | 4. Service, — 
| 5. General impression made. 
Lloyd P. Jones e * * 
CLEVELAND.—Lloyd P. Jones, 52, a| 

dealer in Cleveland for more than 30 years, IMONS, however, was not so 


died following a stroke. .In 1929 he went 
into business under his own name, and his 
Chrysler-Plymouth salesrooms and head- 
quarters were located at 6820 Euclid Ave. 
for many years. Mr. Jones was a former 
president of the Northeastern Ohio Auto- 
mobile Dealers, and active in civic affairs, 


* * * 


Max Schulner 


MILWAUKEE.—While waiting in a doc- 
tor’s office. Max Schulner, 55, an auto 
dealer here for 30 years, died of a heart 
attack June 6. Mr. Schulner came here 
from Russia in 1911, and organized Master 
Auto Body Co. in 1920. Later he operated 
M. Schulner Motor Sales Co 








, USED-CAR SALES CONTROL—Developed fo 
is said to provide management with a simp 


r Chevrolet dealers, this sales contro! board 
le and efficient control medium for keeping 


abreast of the status of used-car and truck operations. Girl in photo illustrates, Chevrolet 


Says, the accuracy and speed of operating th 
in proper columns for rernene 
depicts the used-car and truc 


e board by insertion of plastic colored pegs 


ata glance complete operating data. Sales control board|did mean prompt 
inventory including body model, make and price group,| turned out that a newly hired sales- | 


vehicles reconditioned and in process of reconditioning, age status individually and col- 
lectively for entire inventory, current and accumulative sales performance of each salesman, 
trend of car and truck sales and other sales information. The board is one of several types] Pappy’s so he could steer pros- 


available to dealers, 


happy about a report made on 
another man. Here is what the 
agency operative wrote in this in- 
stance: 

“Came into main lot where ga- 
rage is and where cars are washed, 
just as salesman came out. Walked 
up and asked him if he had a good 
1948 ————. Salesman said didn’t 
have any and turned as if to walk 
away. Asked him if he ever got 
any in. Reply: ‘Very seldom,’ Asked 
salesman for card in case prospect 
happened to come back. Salesman 
said didn’t have any cards, but 
that his name was Mr. 

“Salesman did ask what kind of 
car prospect was now driving. Op- 
erator told him a 


Salesman said yes, but didn’t ap-| 
pear very interested. Salesman | 
was far from polite, his answers | 
were short and operator had to do 
all the talking.” 

It doesn’t necessarily follow that 
such a report on a man means his | 
dismissal, Simons explains. On that 
particular day, the man may have 
been momentarily off key. 


“But showing him the report 
gets him quickly back in line,” 
Simons adds. “Then it keeps him 
in line because he never knows 
when he is going to be avaluated 
again.” 

A report on one of Pappy’s men 
dismissal. It} 





man had merely taken a job at 


, and asked | 
if this was best time to buy a car. 


|pects over to another used-car 

| firm. 

| * * * 
COMPLETE evaluation of a 


| A salesman takes in a good many 
other considerations, such as wheth- 
er his fingernails were clean or 
dirty, whether he offered a cordial 
|greeting, whether he was familiar 
|with the stock available, whether 
he showed a wide assortment and 
whether he finally ended up sug- 
gesting a definite car as suiting the 
prospect’s needs. 

The acid test comes when the 
evaluating agency’s operative de- 
cides whether if he were to return 
to the dealership, he would prefer 
that the same salesman wait on 
him, 

In some instances, an operat- 


N. C. Bootleg om 
Hit 459 in May 


a 
RALEIGH, N. C.—Between May 
15-31, 208 new cars were bootlegged 
|in North Carolina, the North Caro- 
\lina Automobile Dealers Assn. re- 





|ports. From May 1-15 there were | 


|251 such sales. 
| Breakdown of the sales for the 
|second half of the month is as 


\follows: Buick, 16; Cadillac, 5; 
|Chevrolet, 76; Dodge, 1; Ford, 69; 
|Hudson, 1; Mercury, 11; Oldsmo- 


|bile, 12; Packard, 2; Plymouth, 2; 
Pontiac, 9; 
ous, 1. 


Willys, 3; miscellane- 





a quality 





BINDER for 
Automotive News 


NSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


AUTOMOTIVE NEWS 


ive may leave a deposit on a car, 
only to come back the next day 
with a hard luck story that he 
cannot now go through with the 
purchase. 

Thus, a dealer finds out some- 
thing about his new man’s ability 
to save a deal. The salesman is 
also rated on how hard he works 
to get a deal before he starts mak- 
ing concessions on price. 

* * * 


“Tt? a great service,” says one 
of Detroit’s new-car dealers, “I 
have all my new men_ shopped. 
Anybody could sell cars in my 
place the way business has been 
for the past few months. But it 
isn’t always going to be like that. 
“IT want to know what my men 
will be able to do when a real 
selling job will be necessary. The 
average dealer’s sales staff today 
is one of unknown caliber. But 
mine isn’t.” 
| Most dealers who employ a 
salesman-evaluation service use 
the reports to the full extent of 
the power in them at regular 
sales meetings. 
The usual practice is not to men- 
jtion the name of any salesman 
upon whom a bad report has been 
| received. 
But the names of the ones that 
|were rated high are usually re- 
|vealed, often along with a _ prize 
award ceremony. 
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U.S. Offers Data 
On Auto Exhibit 


In Smithsonian 


WASHINGTON.—The U. S. Na- 
tional Museum last week announced 
the issuance of a descriptive cata- 
log of the automobile collection at 
the Smithsonian Institution, cover- 
ing the history of the “horseless 
carriage” from the time of the 
earliest crude patent models pro- 
duced in the U.S. 

The national collection contains 
some of the first models and some 
of the first cars. These, for the 
most part, have been acquired by 
gift from owners over the past 50 
years. ; 

The author of the catalog, Smith 
Hempstone Oliver, a Smithsonian 
curator, goes back to the earliest 
beginnings of inventors to produce 
self-propelled vehicles, describing 
Sir Isaac Newton’s jet-propelled 
steam vehicles proposed at the end 
of the 17th century. The catalog 
reveals that Nathan Read, of 
Salem, Mass., obtained a patent for 
a four-wheeled vehicle and built a 
small operating model. : 

The progress of the American 
automobile from its crude begin- 
nings to the period of World War 
II is shown in the Smithsonian 
exhibit. For years this collection 
has been a major attraction to 
thousands of visitors to Wash- 


ington. 


Atomic Secrets 
May Be Given 
To Industry 


WASHINGTON. — American in- 
dustry may soon receive permis- 
sion to study and work with atomic 
energy. The government is expect- 
ed within a few weeks to end its 
monopoly on atomic secrets and 
allow private companies to experi- 
ment with energy making nuclear 
fission. 

The partial release of informa- 
tion is a result of the Russian 
atomic explosion last fall that 
showed the bomb-building secrets 
of the U. S., Britain and Canada 
were no longer unknown to the 
West’s cold war opponent, spokes- 
men say. 

Russia’s bomb wiped out the 
main reason private industry has 
been kept in the dark about atomic 
energy. The information that may 
be released will have no direct re- 
lation to atomic weapons and offi- 
cials admitted that it might not 
have any practical application for 
a long time. 








Senate Group Approves 
Gas Price Investigation 
WASHINGTON. — An investi- 


gation to determine whether 
unlawful manipulations have 
entered into recent gasoline 


price increases was approved 
last week by the Senate judici- 
ary committee. 

In presenting the resolution, 
Sen. Ferguson told the judiciary 
group that the question was 
whether “there is collusion or 
conspiracy in the fixing of gaso- 
line prices.” 
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NEW YORK.—-Auto dealers were 
given a special warning last week 
to take precautions against fires. 

Many new and used-car dealers 
have found that human careless- 
ness has been the cause of damag- 
ing blazes on their premises, P. C. 
Hensler, of the Fire Protection In- 
stitute, said. 

Fire safety is a hard thing to 
sell, he said. Some people know 
what it means, but the over- 
whelming number of fires that 
occur in the automotive indus- 
try each year indicates that while 
many dealers may be aware of 
the existence of fire safety meas- 
ures, some of them have forgot- 
ten to put these measures into 
daily practice, he warned. 

Practical rules of fire preven- 
tion and fire protection can keep 
dealerships from becoming one of 
the “statistics” on this year's list 
of fire losses. 

Although protection and preven- 
tion are thought by many to be 
synonymous, Hensler said, each 
plays a distinct and important part 
in reducing loss of life and prop- 
erty as a result of fire. 

Fire prevention entails avoiding 
the outbreak of fire by the use of 
fire-resistive materials and over- 
all “good housekeeping” practices. 
Fire protection stresses the need 
for more underwriters - approved 
fire protection equipment and for 
correct and more effective use of 
this equipment. | 

According to fire protection au-| 
thorities, 90 percent of small fires | 


can be controlled and extinguished | : 


in their early stages with relatively 
little damage, Hensler said. 

Many new and used-car dealers 
have found that human careless- 
ness has been the cause of damag- 
ing blazes on their premises. 

“A lit cigaret, unthinkingly 
tossed into a pile of rubbish by an 
employe or patron has started many 
a fire,” he stated. “If smoking is 
allowed in your showrooms or else- 
where on the premises, see to it| 





MARYLAND DEALERS SIGN PIGSKIN AIRING—Baltimore and Maryland Chevrolet dealers 


this fall will co-sponsor the broadcast of the 


University of Maryland football games, both 


at home and eway, over a statewide radio network. James M. Tatum, director of athletics 
at Maryland, signs the contract. Seated with Tatum are dealers J. Herbert Hanna, Bel Air, 
president of the Maryland association, left, and Louis W. Kiefer, Baltimore, president of 


right. Standing, left to 
Inc., 


W. Cobey, 


the Baltimore Assn., 
Macleod & Grove, 
arranged; William 


Pittsburgh advertising agency, 
graduate manager of athletics, 


J. William Mclihenny, Ketchum, 
through whom the contract was 
Maryland; R. C. Embry, 


right, are: 


commercial manager, WITH, Baltimore, the originating station. 
























K-F DISPLAYS IN INDIANAPOLIS—The newest as well as the oldest in automobiles were 
displayed at the recent antique auto show sponsored at the Indiana state fairgrounds by 
the Indianapolis Horseless Carriage Club. More than 60,000 visitors saw the exhibit of 
Kaiser-Frazer's 1951 models along with 150 ancient models dating back to 1900. 


Watch ‘Special Hazards’ .. . 


Dealers Briefed on Fire Safety 





that ashtrays conveniently placed 
serve as a reminder to your cus- 
tomers not to throw cigarets care- 
lessly on the floor.” 


In a recent study of 1,422 fires 
in garages, repair shops, gasoline 
stations and auto salesrooms, the 
National Fire Protection Assn. 
found that 58 percent of automo- 
tive fires are caused by so-called 
“special hazards.” 


These “special hazards,” in sub- 
stance, are dangerous conditions 
created by the equipment or type 
operation found in a _ particular 
field. For example, fires due to 
gasoline leakage or spillage are 
most often found in the automo- 
tive industry, according to Hens- 
ler. 

Spilled or exposed gasoline can 
catch fire from many causes, Un- 
less it is properly stored, it repre- 
sents a hazard of bomblike propor- 
tions. 

Fire starters to watch for: 

1, Open flames of boiler fires. 

2. Unprotected electric light bulb 
on extension cord. 

3. Hot auto engine or exhaust. 

4. Automobile backfire sparks at 
exhaust. 

5. Auto electrical or ignition sys- 
tem. 

6. Cigarets and matches. 

7. Backfire at carburetor. 

8. Electrically operated servicing 
equipment. 

9. Space heater or stove in haz- 
ardous area. 

10. Gasoline pump after 


being 


Chrysler Division 
Reports 5-Year 
Safety Record 


DETROIT.—A_ five-year indus- 
trial safety record unprecedented 
for a manufacturer its size has been 
achieved by the Chrysler division, 
Chrysler Corp., according to Oscar 
F. Lehman, safety engineer of the 
division since the first Chrysler car 
was built 26 years ago. 

Nearly 127,000,000 man-hours 
were worked at Chrysler division 
plants during the last five calendar 
years with not a single accidental 
death or permanent disability oc- 


curring on the job, Lehman re- 
ported. 

“In number and severity,” he 
said, “accidents of all types were | 


far below the average for the na-| 


tion’s industries. The frequency 
rate of accidents for all U. S. in- 
dustries during the 1945-1949 pe- 
riod was three times the Chrysler 
division rate. 

“The severity rate, as measured 
by the number of days lost be- 
cause of injuries on the job, was 
10 times as great as the Chrysler 
division rate.” 


During the same period, reports | 


of absences caused by off-the-job 
injuries indicate that the division's 
workers were far safer while at 
work than they were at home or 
on the streets, according to Leh- 
man, 


Would Ban ‘Imports’... 





ocally states that an 
certificate shall be 
a used motor vehicle.” 

The petition asserts that many 
of the non-franchised dealers 
“are operating on open lots, with 
no buildings, equipment or sup- 
plies and are not required to 
maintain extensive repair and 
maintenance facilities for the 
automobiles which they sell.” 


in the Corpus Christi area. 
* * * 


HE petition adds that suit 


struck by moving auto. 
11. Match used for illumination. 


12. Spark at grinding or emery 
wheel. 

13. Open flame on degreasing 
tank, steam cleaner, etc. 

14. Soldering iron. 

15. Open-flame lanterns. 

“Employes should be taught the 
right way to handle gasoline,” 
Hensler said. “Used properly, it 
presents little danger. Misused, it 
is more powerful than dynamite. 
Gasoline spillage should be cleaned 
immediately. There are many good 
detergents on the market which 
ear dealers can keep in_ stock. 
Don't take a chance with that care- 


lessly-tossed cigaret or stray spark. | 


Keep things clean. 

“Many dealers use gasoline as 

a cleaning agent. The National 

Fire Protection Assn. lists this 

as ‘improper use’ of the highly 

combustible fuel. Such careless 
acts cause 14 percent of all ga- 
rage fires, To be fire-safe, remem- 
ber — gasoline should never be 
used to clean garage floors or 
pits, auto parts, the engine or 
auto body, hands or work clothes, 
or mixed with kerosene.” 
| Dealers will be wise to consult 
reputable equipment manufactur- 
ers or outlets before purchasing 
containers or gasoline’ storage 
equipment, he said. Under no cir- 
cumstances should open containers 
be used, Hensler cautioned. 

“In many garages open basins, 
filled with auto parts soaking in 
high octane gasoline, are a famil- 
iar sight,” said the fire expert. 
“Needless to say, garages indulg- 
ing in this practice will find the 
fire engines frequent visitors!” 

Defueling can be doné in a safe 
manner to prevent excess spillage, 
it was pointed out. Fire safety ex- 
perts warn against dumping gaso- 
line or other flammable products 
down the domestic drain. Too many 
employes are in the habit of toss- 
ing cigaret butts into sinks and 
drains. 


cants, The Texas Co. laboratories at Beacon, 
| miniature clock motors to gigantic engines. 





| by George Rice of the Texaco laboratory. 


plaintiffs say “clearly and unequiv- 
importer’s 
used only for 


The petition further alleges that 
the plaintiffs listed are the only 
ones holding factory authorization 
for the sale of new cars and trucks 


is 
being brought “for the purpose 








Texas Dealers Suing 
To Halt Bootlegging 


(Continued from Page 1) 


of preventing discriminatory prac- 
tices upon the part of the defen- 
dants in issuing automobile title 
certificates and for the purpose of 
preventing the continuation of the 
present discriminatory and oppres- 
sive construction and enforcement 
of the Certificate of Title Act.” 
The plaintiffs listed are the 

Texas Automotive Dealers Assn., 
Corpus Christi Automobile Deal- 
ers Assn., Baker Motors, Wil- 
liamson Motor Co., Public Mo- 

tors, Inc., Gulf Chevrolet Co., 

Gillespie Buick Co., Goad Motor 
Co., George Jones, Inc., Kilgore 
Nash Co., Cage Implement Co., 
Inc., Packard Corpus Christi, 
Frank Hayden Motors, Roy Mur- 
ray Motors, Hudson Corpus 
Christi Motors, Ed Hoffman Mo- 
tors, Roy E. Box Motors, Carney- 
_ Inc., and Motor-Trucks 

10. 

Judge Harry M. Carroll of 105th 
District court has set a hearing on 
the application for the temporary 
injunction for June 28, 


Knetzer Victim 


Commits Suicide 


ST. LOUIS.—Brooding over the 
loss of $1,650 in the bankruptcy of 
Robert Knetzer, the fabulous Ed- 
wardsville (Tll.) auto dealer, Julius 
O. Bopp, 50, shot and killed him- 
self with a revolver in the garage 
of his home in Belleville, Ill. 

Mrs. Bopp told police her hus- 
band was “highly nervous” for 
weeks over the loss of the payment 
he made to Knetzer for a new car 
more than two years ago. Mrs. 
Bopp also said her husband was 
unsuccessful in obtaining the re- 
turn of the money. 


‘Save Scranton’ 
Dealer Helping Drive 


To Aid City 


SCRANTON, Pa. — Roy Stauffer, 
automoble dealer and one of the 
planners of the “Save Scranton” 
campaign, was one of a score of 
contributors who dug into their 
pockets for funds to float this once- 
thriving capital of the hard coal 
industry off the economic rocks. 

Frank C. Walker, former post- 
master-general, told a crowd of 
3,000 who met in the Masonic Tem- 
ple for the kickoff of the “Save 
Scranton” drive that more than 10 
percent of the monetary goal had 
been reached. 

He congratulated the citizens of 
the city for trying to help them- 
selves instead of crying for federal 
aid or other outside help. 


Hollingshead Cuts Prices 


On Hydraulic Brake Fluid 

CAMDEN, N. J.—Price reductions 
on all sizes of Whiz No. 3 hydraulic 
brake fluid have been made by R. 
M. Hollingshead Corp. 

List price on pints has been cut 
from 95 cents to 75 cents, on quarts 
from $1.80 to $1.45 and on gallons 
from $6.50 to $5.40. The corporation 
said proportionate reductions have 
also been made in list prices of the 
five, 15 and 55-gallon sizes and in 
dealer case lot prices. 











TEXACO TESTS BIG, SMALL MACHINES—To evaluate performance of fuels and lubri- 


N. Y., are equipped to test everything from 
The engine laboratory is running stationary 


| tests on a 600-horsepower eight-ton Electro-Motive diesel and a small Crosley engine held 
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DETROIT DEALER DAWSON HOSTS OFFICIALS—They attended the recent open house 


prior to the opening of the new Chevrolet 


showroom of Hanley Dawson, Detroit's oldest 


auto dealer in point of service. The showroom is at W. Seven Mile and Strathmoor. Left 
to right: Ed Cowan jr., Chevrolet zone manager; C. J. French, Chevrolet public relations 


director; M. E. Coyle, 


executive vice-president, General “Motors, and Dawson. 





SIR WALTER CHEVROLET CO. OPENS—Mayor P. D. Snipes of Raleigh, N. C., cutting 
the ribbon at ceremonies marking the opening of the new plant in that city. E. O. Ander- 


son (left) is general manager. 





In the Letterbox 





(Continued from Page 4) 


the excellent use of color in this 
year’s Almanac. 

Last evening I spent two hours 
reading it from cover to cover and 
enjoyed it very much. It seemed 
just like having a visit with all my 
old friends, some of whom are still 
dodging their birth year—like some 
old ladies we know. — Henry 
Ewatp, Campbell-Ewald Co., 
troit. 


De- 


* * * 


First-Rate 
Congratulations on another first- 
rate job in trade journalism. — 


Greater St. Louis AUTOMOTIVE ASSN. 
+ * + 


Tops 
You and your staff are due 
heartiest congratulations on the 
Almanac. This issue has become 
better and better every passing 
year and certainly this time your 
gang has outdone themselves.- 
LyMan W. S tack, sales vice-presi- 
dent, Willys-Overland Motors, To- 
ledo. 

* 


Used Often 

You would be surprised how 
much use a publication such as the 
Almanac is put to in our organ- 
ization. We refer to it a great deal 
for many bits of information. 
W. Warp, general sales manager, 
Pontiac Motors, Pontiac, Mich. 

* * * 


Most Helpful 

We find the Almanac most help- 
ful in our office and you may be 
sure it is referred to many times 
during the year. 


* * 


The 1950 issue is especially in- 
teresting.—-W. F.. HurstTaper, vice- 
president, General Motors Corp.,| 
Detroit. 


* * * 


Especial Value 


Your 1950 Automotive News Al- 
manac is an excellent presentation, 
contains much information of es- 
pecial value to us, and we are 
pleased to have it in our reference 
library.— JoHN L. CoLLyer, presi- 
dent, B. F. Goodrich Co., Akron. 


+ « - 
Revealing 
The 1950 Automotive News Al- 


Bel 


L. | 


manac is a fine piece of work and 
your history of the auto industry 
is extremely interesting and re- 
vealing.—H. L. Pierson, president, 
Detroit Harvester Co., Detroit. 


* * 


Throughout Year 

May we take this opportunity for 
congratulating you on the 1950 Al- 
manac and the excellent materials 
it includes. We use this for refer- 
ence, for specifications throughout 
the year.—F. M. Youna, president, 
Young Radiator Co., Racine, Wis. 


* 


* 


* 


From Old-Timer 


Your entire organization is to be 
heartily congratulated on the pro- 
duction of your Silver Anniversary 
Almanac. 

As you may recall, I was con- 
nected with the automotive indus- 
try for a number of years and 
have never lost my keen interest 
jin noting its pioneering progress 
lin ever establishing new and re- 
markable records in engineering 
}and production. 

The compilation of your anniver- 
sary number involved a _ tremen- 
|dous lot of research and it would 


* 





|be difficult to improve on the sta- 
| tistical layout, art work and adver- 


| tising and production of the 
| whole. — Eucene W. Lewis, chair- 

man, Industrial National Bank, 
| Detroit. 


Chattanooga Assn. 
Elects McKinney 


CHATTANOOGA, Tenn.—V. W. 
|McKinney of McKinney Buick Co., 
has been elected president of the 
|Chattanooga Automotive Trades 
Assn. He succeeds Craig Smith of 
ithe Clift-Smith Co. 

Fred E. Fassnacht was elected 
| vice-president of the group, while 
| John Ross Scott was reelected sec- 
retary-treasurer to serve for his 
29th year. Elected as directors were 
Smith, W. C. Hailey jr.. Howard 
Tittle, U. K. Whaley, Earl Shaw, 
Ray Marshall and W. B. Gates. 


| 


jtona Motor Co. 





What Is a Trust? 





BOSTON. — A fresh appraisal of 
American competition as a basis 
for a “realistic clarification” of 
antitrust laws was urged last week 
by Secretary of Commerce Charles 
Sawyer in addressing the twentieth 
national conference of the Harvard 
Business School Assn. 


While mentioning no names, 
Sawyer made it clear that he 
doesn’t like the way the attorney- 
general’s department has attacked 
the “monopoly power” of the “big 
threes and big fours.” 

“Those who say competition does 
not exist between giant firms do 
not know what they are talking 
about,” Sawyer said. “The competi- 
tion which goes on among large 
business organizations is as real as 
the struggle between contending 
armies in war.” 

Pointing out that “vast economic 
and business changes have taken 
place in this country” since the 
Sherman Antitrust Act was adopted 
60 years ago, Sawyer declared a 
new and modern definition of 
“effective competition” is needed. 

“We should have a fresh ap- 
praisal of American competition, 
in fact, and then see if our legal 
situation conforms to the real- 


life facts which we have dis- 
covered,” he said. 
“No group,” he continued, “is 


better equipped to undertake such 
an appraisal than the professors 
and students of the country’s busi- 
ness schools. 

“At the moment,” he pointed out, 
“the rulings, the judicial decisions 
and the thinking upon this subject 
are so conflicting and confusing 
that a re-study, and perhaps a re- 
statement of policy in this field, is 
in order.” 

“One test of ‘effective’ com- 
petition,’ Sawyer suggested, “is 
whether the business performance 
in such competition serves the pub- 


lic interest in increasing values in |; 


goods and services for more peo- 
ple.” 

Asserting that more emphasis | 
should be placed on “the results 
of competition and less upon the 
mechanics,” Sawyer declared it is 
inconsistent for a progressive, dy- | 
namic economy to prescribe a rigid | 
pattern for business to follow. 





He said a principal test of effec- | | 


tive competition “is whether there 
is freedom to change, or not to 
change, business practices; freedom 
to enter new fields or leave old 


N. Y. Convention 
To Hear Walls 
And Lloyd 


ALBANY.—Irving W. Walls, the 
Dallas Pontiac dealer who recently 
made a speech advocating revamp- 
ing of NADA with a “Judge Landis 
as czar’ and blasting factories’ | 
“unfair” relations with dealers, will 
speak at the 27th annual conven- 
tion of the New York State Auto- 
mobile Dealers Assn, July 16-19 in 
Saratoga. 

The other featured speaker will 
be J. Saxton Lloyd, head of Day- 
(Buick-Cadillac), | 
Daytona Beach, Fla., and past pres- | 
ident of the Florida Automobile | 
Dealers Assn. He is also a director 
of NADA and a member of the| 
General Motors Dealers Council. 

Walls, who delivered his scorch- | 
ing speech at the Missouri Auto- | 
mobile Dealers Assn. convention | 
May 23, was for several years oper- 
ating manager of GM’s Motors 
Holding division in New York. 

Lloyd is noted for his ability to} 
season business facts with humor. 
He has been a speaker at numer-} 
ous dealer conventions. 


Norwalk Tire Purchase 
For $2.6 Million OK’d 
NORWALK, Conn.—Sale of the | 
bankrupt Norwalk Tire and Rub-| 
ber Co. to Albert M. Kahn of New 
York for $2,600,000 was confirmed 
by Judge Carroll C, Hincks in U. S. 
District court here last week. j 
Kahn's bid came as Judge Hincks 
prepared to confirm a bid of $2,- 
500,000 submitted by Aetna Indus- 
trial Corp. of New York. Kahn said 
he bought the plant as a private 
individual. 





fields; freedom to indulge in grade 
practices and customs so long as 
competitors are free to upset such 
habits, practices or customs. When 
customers can choose freely be- 
tween alternative sellers, each sells 
an incentive to offer his customers 
more for their money, and cus- 
tomers are protected against high 
prices and monopolistic exploita- 
tion.” 

Sawyer emphasized that in in- 
dustries marked by dynamic 
growth fluidity and change, 
“there should be a presumption 
of effective competition as long 
as there is no evidence of re- 
strictions by artificial or collusive 
means.” 

He added that a similar pre- 
sumption of effective competition 
should be made in the case of trade 
associations and other’ groups 
working together. There should be 
a presumption, he contended, that 
such groups are working to in- 
crease production, widen markets 
and improve life for the customer, 
unless there is evidence to the 
contrary. 

Sawyer further contended that 





Davis Is Facing 
Bankruptcy Suit 


LOS ANGELES. — Involuntary 
bankruptcy for Gary Davis who 
planned to build a three-wheeled 
car was sought here last week by 
H. B. Goldman, Donald and Ray- 
mond Malby. Asserted creditors of 
Davis, they accused him of trans- 


ferring or concealing personal 
property. 
Davis is free on $10,000 bond, 


awaiting trial June 23 on 25 counts 
of theft involving $46,300 in dealer 
franchise money in connection with 
the promotion of the three-wheeled 
model. 
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be proud to 


Glas*, 30 to 40 


e SAFETY With 5 


on behind him. 


e VISIBILITY — Scratch resistant and 
easy to clean, Saftisight windows are 


faultlessly clear. 

APPEARANCE — Gives 
smartness to older convertibles. 
e DURABILITY 30 40 


to 


harder than other clear plastics. 


only hard surface plastic. 


e EASE OF INSTALLATION — Takes 
5 seconds to install or remove. 


but 


Here’s the window you'll 
handle, 
crafted from amazing Nu- 
times harder than 
any other plastic made. Saftisight is 
optically clear, resists abrasions, chem- 
icals and heat, and will not discolor 
or distort under any circumstances. 


times greater 
vision area driver can SEE what goes 


“‘show-case” 


times 
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Fresh Look at Competition 


there should be no penalty for 
mere similarity or “parallelism” of 
operation, unless it can be shown 
to be collusive and in restraint of 
competition. 

A number of questions which 
he said required answers were 
raised by the speaker. In this 
light he cited situations where 
the law was harsh on independ- 
ent enterprises and lenient when 
the same acts were committed by 
a consolidated company. 

He also asked whether there was 
need of reconsideration when some 
laws required unrestricted price 
competition and others limited 
price competition. 


FTC Clarifies 
Its Position on 


Pricing Methods 


WASHINGTON. — Basing point 
and zone systems of pricing draw 
Federal Trade Commission fire 
only when they involve “collusion, 
conspiracy or unjust discrimina- 
tion.” 

So said a statement issued by 
the commission to correct what it 
called ‘“misinterpretation” of its 
action in a case affecting the corn 
products industry. 

Recently the FTC announced that 
16 companies which make the bulk 
of such products as corn syrup and 
starch had agreed to halt certain 
pricing practices. 

The commission claimed that 
some reports of the action failed 
to make clear that delivered pric- 
ing and freight absorption would 
be prohibited only if they involved 
concerted action or unlawful agree- 
ments with resulting damage to 
competition. 











Developed during the 
war for use in the 
African desert because 
of its resistance to 
sand, dust and grit 
abrasions, this new, 
hard-surface plastic is 
the only material to 
meet all these rigid 
requirements: (a) Re- 
sistance to chemicals 
and solvents, (b) 
Higher abrasion and 
mar resistance, (c) Re- 
sistance to distortion 
under heat, (d) Abil- 
ity to retain original 
transparency and clear- 
ness under all condi- 
tions without hazing 
or cracking. 
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_Total Trucks, U. Ss... 29,968 24,436 : 28,703 69,868 580,509 591,514 | Advertisers availing themselves of this thoroughly “wleed te “all phases of petal postwar and prewar experience, excep- en 
Total Cars, Trucks Want Ad Section are requesied to ad- eT eee: oe oe ae —— a ee —_ Pe 
~* 6 . 4: j i i i insta ealer company records, urnis. oning an e various promotional ac- 
U.S. . saseneteneennnssesnseey 193,962 139,973 191,654 | 470, ,479 2 2,750,4 125, 3,373, 581 vise all aay ore if and when their | instructicns to office personnel and per-| tivities in the merchandising of used Unitec 
Total Cars, Trucks a ee pono A tgp torm periodic cuneeinasione. Position tn- cars. Have basic Rpewioaes of Business go 
. ‘ 1! io an ‘our ourtes w e volves traveling. Automobile urnished, management, permanent asis scusse - ° 
Canada... ue s 8,844 6,844 8,471 20,915 a 127,238 168,548 o maintain tog Present coi seams all expenses paid. Salary commensurate after qualifying. Married, well edu . 
Grand Total . * ‘ with ability. Furnish complete employ- cated, in excellent health. Box 4115 » 
Care and Tracks | which this department enjoys. ment record, age, s ixperience, in letter | c/o Automotive News, Detroit 26. 7INISH! 
a of application. Address ox 4 , c/o 3 163’, | 
U. S. and Canada ......202,806 146,817 200,125 491,894 2,877,663. 3,542,129 | AUTOMOTIVE NEWS __Automotive News, Detroit 26. = Knowledge wholesale, etal booth: 
‘Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel | — LIABILITY SUPERVISOR. Material dam- used cars and new cars; , married, 5 
Drive, Sterling, Nash, Diamond T, ete. age super T h ffi years’ experience. Employed in field at rear 
= Fe eee erie ree raeniereresis ie paencianaian HELP WANTED _| Supervisory. positions with an Omaha, | Present, Dut seeking position with future | sutom 
| SERVICE MANAGER. Florida east coast. Nebraska stock casualty company spe-| Gity Best references. Box 4121, c/o able a 
QO t R ! S h | | Due to death of former service manager, celtaing in automobile lines, Do not ap- oleate Tews. Deron , ropolit 
w i an alert d 4a iv i ply unles ov Oo and ith IN 
utpu ecor mas e | volume Minded. The man we hive ust | previews imeuranes company “experience. GENERAL OR SALES MANAGER AVAIL See 
| possess intimate mechanical knowledge Salary open. Box 4123, c/o Automotive ABLE. Now with 16 years retail ex Pa. 
Secon [ Week in Ro of Dodge care one Sue, be sales. | News, Detroit 26. ear pokes Encinas al a See anes 
minded to produce high service volume | ~iommow ornoins 7 Se ean eee ee oe , JEALEI 
Ww and to instill sales enthusiasm in sub- | WESTERN FLORIDA. New car sales man- car Pontiac deal. Can operate profitably PLYM 
dinates. Famili ith diti ager, age 30-45. Chrysler-Plymouth. References and records to prove. G.M : 
(Continued from Page 1) ceuiedate cud Gnaatis an aaoumaian tel Prefer southern man. Excellent business| preferred. K. J. LePard, 81 Oneida Rd., a 
ingl f t. F th t — hist responsibility, In reply, kindly send cur- =: ee a ae bream base. ae Pontiac, Mich. es 
come increasingly frequent. ew|the greatest months in its history.| rent photograph and furnish us with a e _ Skperienced, ambitious, permanent | CONTROLLER, $7 and ried, wishes to 
of the contemplated new models}Work at 13 plants last Saturday| detailed list of previous employment and| type: have knowledge employing, train-| “transfer to General ‘Movers’ Gener’ in es 
‘ ; : ; achievement in each job, This is a wide- ing salesmen. Replies confidential. State} middie Atlantic states, Experienced in troit 2 
will entail any extensive retooling,|rounded out an estimated week’s| awake Dodge-Plymouth agency locatea| Teferences; write qualifications in detail.| Qual franchise. all phases of eperation —.* 
but most of them will require more| production of 27,171 Fords, 756 Lin- in the finest spot in the world to live, | 50m Motor Co., Pensacola, Fla. and control. Have operated under Motors UTOMC 
than just “face-lifting” work, colns and 7,547 Mercurys. over 100,000 population trade territory. / SALESMAN. Chrysler, DeSoto, Dodge.}| Holding supervision, member Business NESS, 
* * s Reply to Joe Blank Motor Co., 2602 S. Must have experience, references. Na- Management Club for four years, Will additio 
Right now, production observ- Dixie, West Palm Beach, Fla. vines: tan Key West. Fla furnish any details necessary. Box 4119, oreet 
S OF last week, U. S. plants * ~ a c/o Automotive News, Detroit 26. 


ers are of the opinion that June 
will surely wind up as the best 
car and truck output month of 
alltime and just as sure that it 


+% had built about 612,000 more 
passenger cars this year than in 
the same period of 1949. Even more 





SALESMEN WANTED 


WANTED. Salesmen to sell ‘‘hot'' acces- 




















POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 


SALES EXECUTIVE. Available October 
Ist, Los Angeles area, Age 44, expe- 
rienced as operator, general manager 
and sales manager. Dodge and Chevro 












; : amazing to some observers is the] sory specialty item to automobile dealers. || Wanted ads are accepted at half regular let for 20 years, Financial investment 
will never again be exceeded in way truck production is going ‘‘Automatic'’ car washer sells fast. Deal- rates, namely: 7!/2 cents per word for one offered in any sales executive capacity NVENT 
this generation’s time. . 3 4 ers reorder regularly. Brand new! Be first || insertion or two insertions of the same Box 4125, c/o Automotive News, De E 
; This year’s truck production in your area with this bi lier. Liberal || copy at 12!/, cents per word. Cash in ; s SeCeen 
It is felt that volume June car Lt 5 Gig softer. Liberal |] cuy . P troit 26. econom 
; : through last week totaled 591,514 commission, Nationally advertised. (See |} advance, 00 2 ff Illinol 
shipments will send most dealers] ;, py. § plants, as compared with ad this issue). Write or wire for more | DEALERSHIP AVAILABLE -s 
into July with stocks ample enough oo : } : : information. DEALERSHIP. Located in St. Petersburg, tiny 
to Rotem fe needs of ccame ane. 580,509 during the same period |GENERAL MANAGER. Over 20 years| Florida, the Sunshine city. Population — 


ers, except in the case of Chrysler 
Corp. dealers. 


According to Automotive News’ 


of 1949, 

No one expects this year’s truck 
production to top that of 1948, a 
record year, but they do anticipate 


MELAIRE DISTRIBUTING COMPANY | 


Dept. AN 
420 Lexington sueiee. New York 17, N. Y. 





| 
| 
| 
| 


Chevrolet retail 
New York and Chicago, with wide follow- 
ing amongst fleet operators buying nation- 


and fleet experience in 


ally. Desires position as general man- 
ager with opportunity to buy interest out 


over 100,000. Now operated as branch of 
Tampa distributorship. Present owners 
wish to devote all efforts to distributor 
ship and cannot do justice to branch 
Buyer would get going concern in beau 


ilations hrysler dealers - ft : WANTED. Aggressive, experienced serv- of earnings. Expert on specialized truck ) 
aoe _ : a ae eaten that it will be slightly better than ice manager by GM dealer, 600 car con- equipment and good used-car operator. ene oat rin gp hn Tg gf 
8 as last year’s 1,131,695 units. tract, midwestern city, 150,000 popula- Can supply unexcelled references, which inventory. Now handling Kaiser-Frazer 


nearly 220,000 cars since the end of 


That’s a prospect that wasn’t 


tion. Man selected must be type never 





will show remarkable performance rec- 











with broadest dealership line of 22 1951 





ale : ‘ satisfied with present volume and ever ord. Box 4109, c/o Automotive News, i - ‘ 
the corporation s long strike. even considered when 1950 produc-| eager to increase. Good salary with com-| Detroit 26. eteat ae os Eat “tees 
tion got under way. Dodge’s re- mission and bonus on sales, making | ————— a oat 3 : , 
HRYSLER schedules last week & ee ¥ oe 8 _| earnings unlimited. Unless you can meet | BUSINESS MANAGER and ACCOUNT- oe ees - car dealer's paradise 
p » hich ¢ h turn to production is likely to nar these requirements do not apply. Our em-| ANT. Thirty years’ experience in sales| Ofer a eee nae a py 
hit another new high for the/row demand around the country| ployes know of this ad and all replies| nd accounting in dealerships including ee, eee : ay 
company, resulting in the assem- soon but not to the extent that held in strict confidence. Write Box| Ford and own dealership. Capable of a . ; 
bl. f an estimated 37,372 cars and : 7 4107, c/o Automotive News, Detroit 26.| control and supervision of costs, per-|}ONE OF BEST DEALERSHIPS in Ohic, 
yo e ate , other makers will be forced to sonnel, customer relations, budgets, daily now handling K-F,. County seat towr 
3,562 trucks. That effort was up drastically curtail their schedules. re control, —— a Prosperous ee See ag a 
ightly from the week before even * * * an ookkeeping. relieving dealer of ad- concern’ since 6. usiness ming 
= _ bod Pots still LANTS in the U. §. sh ld und AUTO MAINTENANCE ministrative and internal work. Willing with '51 models. $15,000 buys tools and 
t oug! y shortages are Sti in the U. 8. snouid roun | to locate anywhere. F. Thorling, 294 inventory. Buy or lease real estate. A 
affecting operations at the Plym- out the first half of this year Union St., Hackensack, N. J. real buy. Owner has good reason for 
outh plant in Detroit. having built 3,082,000 cars and 645,- SUPERVISOR ~~ g| selling. Box 4126, c/o Automotive News, 





| SERVICE MANAGER. "25 years’ experience 





Detroit 26. 








13, Mi 





Chrysler’s June volume should 000 trucks. In the case of cars, this ; ; with $15,000-$22,000 monthly service vol- 
include nearly 170,000 cars and/|will be the best six-month total in Experienced automobile and truck ume. vord and Chevrolet dealers and 
: : J ~ ; : oroug. nowledge of all phases of the 
trucks. About 83,000 of these will|history. In the case of trucks, sec maintenance supervisor wanted by carvan denavaeeh Westen cateenes | Gens SHOP EQUIPMENT? 
be Plymouths. ond best. large truck leasing operator. State Box 4110, c/o Automotive News, De- 
Meanwhile, General Motors U. S. plants turned out 5,118,- experience and furnish references in SO a ___| Why not sell that extra equipment now K 
still has outsiders in a quandary | 298 cars and 1,131,695 trucks in first letter and starting salary ex- | YOUNG MAN, 21, college degree, desires| standing idle in your shop? | 
as to what the production capac- | racking up its record-breaking pected. Interviews will be arranged to learn automotive field. Sincere, cap-| an advertisement in this section is the 
: seus * able and reliable. Willing to travel any- A 
ity of its plants really is. GM | performance of 6,249,988 vehicles for those qualifying. All replies held where. Box 4124, c/o Automotive News,| answerl in Ce 
plants around the country last | during all of 1949, in strict confidence. Detroit 26. a 
waait accounted for an estimated ae are Pee ll rome Box 4127 OFFICE MANAGER-ACCOUNTANT. Top See rates at start of this section. M 
cars, another new weekly | people around who don n a e/a: hiineaitcs | Nawes experience all phases of dealer operation, ' 
. The right hand for the dealer who would AUTOM iv NEW 
peak for GM. mark will be vastly improved on Detroit 26 be relieved of detail. Box 4120, c/o OTIVE s 5 ON, Si 


Ford is also headed for one of 


by the end of this year. 





Automotive News, Detroit 26. 
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DEALERSHIP AVAILABLE 


FLORIDA DEALERSHIP FOR SALE. | 
| Popular make. Also has franchise for one | 


of leading truck manufacturers. Estab- 
lished business. Sales last year $375,000. 
Modern showroom and service depart- 
ment. Good lease on building. Wonderful 
location on west coast of Florida. Fast 
growing community. Consider partner- 
ship. Buyer must qualify with factory. 
For further information, write Box 4082, 
c/o Automotive News, Detroit 26. 


sOUTHERN CALIFORNIA, Los Angeles 
area. Now handling Dodge-Plymouth. 
1949 sales over 450,000. Beautiful set-up, 
good community. Price $40,000. Will 
lease or sell property. Other listings 
priced from $25,000 to $200,000. Cc. 
Finley, Broker, 2030 E, Walnut, 





























































Pasa- 





New ultra mod- 
Stock and equip- 


square feet floor space, 
ern building—$30,000. 
ment. Lot ample for used cars. 





LOS ANGELES “AREA, long established, 
handling Chrysler-Plymouth. 600-unit al- 
lotment. Clean, large volume businesses 
like this seldom available. Priced fairly 
at $175,000. Immediate investigation in- 
vited. See H. C. Finley, Broker, 2030 E. 
Walnut St., Pasadena, Calif. 


OR SALE. Midwest dealership, now 
handling leading independent automobile, 
also Massey-Harris and New Idea farm 
implements. Brick building, 
parts inventories, 
ment. Entire setup $24,000. 





100-car Nash franchise, Building and 
inventory for sale. Immediate possession. 
Box 333, Sandusky, Mich. 


DEALE RSHIP w ANTED 


AUTO DEALERSHIP WANTED. Prefer- 
ably General Motors or Chrysler dealer- 
ship in western Penn. area. Excellent 
bank and personal references. Financially 
responsible. Experienced in all phases of 
auto business. All replies confidential. 
Reply Box 4111, c/o Automotive News, 
Detroit 26. 


CHEVROLET OR FORD. Metropolitan 
New York or suburbs. Can handle any 
size dealership. Factory approval assured, 
excellent financial backing. Confidential. 











dealership east of Mississippi river. Have 
factory approval. Will pay cash. Replies 
held confidential. Box 4122, c/o Auto- 
motive News, Detroit 26. 





100 QUALIFIED BUYERS WAITING for 
desirable dealerships in all parts of the 
United States. Write or wire Autodeal 
Brokers, No. 
2, I. 

BUSINESS OPPORTUNITIES 
FINISHED BUILDING, glass front 70’'x 
163’, with separate body shop and paint 
booth; floor not laid. Lot 150’x280’, per- 
mitting adequate parking at sides and 
rear of building. Layout prepared for 
automobile sales, parts and_ service. 
Chrysler dealership available, but suit- 
able any franchise; 70,000 persons met- 
ropolitan area eastern Pennsylvania and 
northern New Jersey. George Weitzman, 
—— Easton Trust Bldg., Easton, 
a. 


One LaSalle St., Chicago 


DEALERSHIP, now handling DeSOTO- 
PLYMOUTH 100 car quota. 10,000 
square feet floor space, New ultra mod- 
ern building—$30,000. Stock and equip- 
ment. Lot ample for used cars, Pros- 
perous city in southern Michigan. Write 
Box 4129, c/o Automotive News, De- 
troit 26. 


UTOMOTIVE MANUFACTURING BUSI- 
NESS, located in Middle West, needs | 
additional working capital to realize | 
profit possibilities. Will sell all or any 
part, with or without services of present | 











owners. $25,000 upwards needed, Write 
Box 4105, c/o Automotive News, De- 
troit 26, | 
DEALER SERVICES 7 
NVENTORY SPECIALISTS. Parts and 





accessories inventories taken accurately, | 
economically and quickly in Michigan, 
Illinois, Indiana, Ohio, Pennsylvania and | 
New York, Talbot’s Automobile Dealers | 
Inventory Service, 4690 Newport, Detroit | 
13, Mich, Phone Valley 2-9377. 


USED CARS FOR SALE 

















AUTOMOBILE 


AUCTION 


28 Miles From Chicago Loop 
» Mile East of Illinois State Line on Route 30 
EVERY FRIDAY — I! A.M. 


175 CAR AVERAGE 


We have actually sold an average of 93 
cers per sale since the day we started. 


STRICTLY WHOLESALE 
Dealers Buy — Dealers Sell 
George Lawson and Bud Fennema 
Owners 
Dutch Stuart, Auctioneer 





Dyer Auto Auction 
PHONE 4111-4051! DYER, INDIANA 
Res. Lansing, II!. 730 or 107R 





KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 
aiers Meet at the Cross-Roads of America 


INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 
Illinois St. Phone Lincoln 5383 





N, 


dena, Calif. — 
DEALERSHIP, now handling " DeSOT O- 
PLYMOUTH, 100 car quota. 10,000 


Pros- | 


perous city in southern Michigan, Write | 
Box 4129, c/o Automotive News, De- 
troit 26. 


adequate | 
shop and office equip- | 
Can arrange | 


terms. Box 4097, c/o Automotive News, | 
Detroit 26. Sl bh . we 
DEALERSHIP ~ AVAILABLE, now have | 


Box 4112, c/o Automotive News, De- 
troit 26. ; 
DEALERSHIP WANTED. Preferably ‘Big 
Three.’’ Vicinity New York city. Can 
qualify with factory. Box 4128, c/o 
Automotive News, Detroit 26. ol 
BIG THREE DEALERSHIP WANTED 
within 75 miles New York city. Ham- 
mond, 54 Riverside Drive, New York, 
N. 

WANTED. “BIG THREE," 100-300 car 


USED CARS 


FOR SALE 


Indiana's Oldest Auto 


AUCTION 


Held in a Big Cool Building 
In the Heart of Downtown 


INDIANAPOLIS, INDIANA 


| Every Wednesday—12 Noon 
RAIN OR SHINE 
150 to 200 
Cars Pass Through the Auction Block 
85% to 90% 
| Sold to Geod Solid Buyers 
Make Your Reservations Now! 
Bring Your Cars Early! 
CALL LINCOLN 7447 


DEALERS ONLY 
When a or Selling . 
Wise Choice Is 


| CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


. Your 





AKRON'S 
AUTO AUCTION 


EVERY THURSDAY 1:00 P.M. 
DEALERS ONLY 
Auctioneers: 

“Col."' Carl E. Marker, Jimmie Leichty, 


Harvey Boyer 
BUY AND SELL WITH 


| "Mac" 
The Liberal Scotchman 


H. C. TURNEY AUTO SALES 


156 E. Center St. 
Akron, Ohio Blackstone 3127 








AUTO AUCTION 
Every THURSDAY Noon 
15 miles north of Chicago limits on Route 45 
Milwaukee Avenue—Phone 
Oldest Dealers Auction in Cook County 
(Chicago). 35 years experience in the Auto- 
motive Business. 
Al Kellum—Auctioneers—Joe Ostergrant 











ATTENTION DEALERS 111 


At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth | WANTED. Dodge, Plymouth, Ford, Chev- 
Porche | Denver: 


4 Door Sedans 
Excellent Bodies Good Motors 
All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. e PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 








AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 











LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 


LOW MILEAGE, CLEAN CARS 
FOR DEALERS ONLY 


Located 6 Miles North of Lancaster, 


Pa. 


Manheim Auto Sales 


& Auction. Inc. 
Phone 202-W4 











Going Strong 
WICHITA AUTO AUCTION 


FOR DEALERS ONLY 
Every Tuesday at One O'Clock 
Neal Mouw—Auctioneer 


Wichita Falls, Texas 
Phones: 3-2171—Night 3-3416 


Philadelphia's 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 

















WHEELING ILLINOIS: 


__USED CARS FOR SALE 


—AUTO— 
AUCTION 


—Afi— 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—Af— 


DANVILLE, PENNA. 


EVERY WEDNESDAY 





You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


E. Johnson Tex Rickard 


Auctioneers 


Jos. 


ATTENTION DEALERS 
1949 








Make us your headquarters for whole- 
sale buying when in Philadelphia. 
We always have a large supply of 


| 
‘ 
| low mileage cars on hand. 


Write - Phone - Stop In 


R. A. R. Inc. 


42nd & Sansom St. 


EVergreen 2-2300—I. E. Spatig 


FOUR YEARS OLD 
Hastings Auto Auction 


DEALERS ONLY 
EVERY TUESDAY NIGHT 
COOPERSVILLE, MICHIGAN 
U. S. 16 





“USED CARS WANTED 





rolet and Pontiac demonstrators. 
| Motor Co., Thibodaux, La. 


_TRUCK TRAILERS WANTED 








WANTED 
TWO CONVOY TRAILERS 


Must be in first class shape. 
CONTACT 


R. H. DREWRY 
c/o M. & D. Finance Co. 


328 E Street 
LAWTON, OKLAHOMA 
Telephone 82, or LD 8 








PARTS FOR SALE 


TIRES FOR any car since 1900. 
B. Chase, Earlville, N. Y. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 


Robert 














PARTS WANTED 


BUICK PART 
WANTED 


ONE GROUP 12.940, part 4553510, 





right rear quarter panel for a 1949 
model 51 Buick, style 49-4569. 


* 


BATAVIA MOTORS, INC. 
229-235 West Main St. Telephone 365 
BATAVIA, NEW YORK 





ACCESSORIES WANTED 


AUTO RADIOS WANTED for cash. New 
discontinued models including 1949. Man- 
hattan Auto & Radio Co., 1706 7th 8&t., 
N, W., Washington 1, D. C. 











| Chevrolets - Fords - Plymouths 


Phila. 4, Pa. 














Sena NEWS, JUNE 19, 1950 


TRUCK EQU IPMENT FOR SALE 


FOR SALE. Wrecker crane and hoist, 

mounted on 1948, %-ton Dodge pickup. 
Crane has winch and power takeoff and 
is designed so as not to interfere with 
the normal loading space, 90% of same 
is available for any kind of load, Will 
send photograph on request, also will 
sell entire truck, winch and crane. Harry 
Blue, 100 W. Ohio Ave., Mt. Vernon, O. 


SHOP EQUIPMENT FOR SALE 
TWO THOR UBG screwdrivers, One air 
3/16 nutrunner. One Ingersal Rand 4F 
sander with 50-foot heavy hose. All re- 
cently on assembly 
tion. Sell lot half price $200. 
Ives, 1321 W. Fargo Ave., Chicago, 


MISCELLANEOUS 








B. H. 





MISSING PERSON—$25 rewaard for Rob- | 


ert (Bob) Johnson, age 32 years, mar- 
ried, has two children. Works as a 
mechanic. Left Liberal, Kansas, in Feb- 


ruary driving a Buick convertible with 
a Kansas license. 
eral, Kan. 

ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 300 Commerce S8t., 
Lynchburg, Virginia. 





WANTED 
AUTO LITERATURE 


Smith's “Marketing of Used Automobiles 
Write Box 3879 


¢ © Automotive News, Detroit 26 








IMMEDIATE DELIVERY 
New Improved Model 


Automatic 1951 BraKinGs 
$5445 


$100.00 


Complete with Controlled Steering 
Guide Cables & Brake Hook-Up 


yt 
“eo DLJERPAL 6°°°°: 


Meets 1.C.C. Requirements 


QUICK-TOW, Bumper- $1 7.50 


to-Bumper Tow Bar 


V Type MOTO-MATIC 


Tow : Guide, $32.50 


Red Arrow - Fulton - Velvac 


Safety Chains (set of 2) ... $2.50 
WE STOCK PARTS 


Protecto Covers ¢ Carrying Bags 


TOW BAR SALES COMPANY 


Exclusive Factory Distributors 


AN 3-8888 Nites: | MU 4-840! 
DE 2-0700 wes) BO 3.8573 
40 SO. CLINTON ST., CHICAGO 6, ILL. 


KE 2323 Los Angeles: OL 9782 





$295.00 


line—perfect condi- | 


Ti. | 


Carl J. Tedford, Lib- | 


47 


| MISCELLANEOUS 

SURPLUS STOCK. (To be sold at cost.) 
New Kaiser-Frazer double-faced porce- 
lain enameled signs of approved design. 
Design No. S-1A 6’6’'’ wide x 3’6’’ high. 
Signs crated for shipment F.O.B. our 
plant at $220 or we will deliver and 
erect within a 150-mile radius of Albany 
for a small additional charge, Immediate 
delivery. Judge Neon Sign Co., Inc., 659 
Broadway, Albany, N. Y. 


YOU CAN PAY MORE 
BUT CANNOT MATCH 


The NEW V Type 
MOTO-MATIC 


TOW - GUIDE 








Trade Mark—Patented 


Tows and Guides Motor Cars 


Twin Leaf Chain Couplers 
No Adapters Are Necessary 


— $32.50 EXCISE 


TAX INCL. 
WRITE TODAY FOR LITERATURE 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 


BATTLECREEK 9, MICHIGAN 





RADIATOR 
GRILLE GUARDS 


for all 
POPULAR MAKES OF TRUCKS 
Individual styles to fit models 
1945-1950 incl. 


Bustin Iron Works, Inc. 


110 East 130th St., N. Y. C. 
Est. 1928 








RACE CAR 


Capable of 210 mph measured miled speed. 
Won pole position ‘Indianapolis 500" twice, 
speed 13! mph plus. Straight eight cylinder, 
180 cu. in. displacement, supercharged, rear 
drive. In first class running condition. Price 
$10,000. Write Box 4130, c/o Automotive 
News, Detroit 26. 





THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E 


-1254 
-5209 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, 


324 W. Main St. 





INC. 


Ft. Wayne, Ind. 





Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. 


Every Thursday 
Phone 111 


Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, | 


Huntsville, Ala. 
Every Friday 
Phone 3188-J 

NC. 





ee ee ee SS SS SE 


TO 


‘New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 (] 
for which check is attached [] or send bill 0 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


| 
| ee ee EERE CU EEE TE RTE TT eee PET Zone No 
| NE ose Foon hao dak oie E kA RR A A Err re ee 
| 
| TRADE CONNECTION: 
| Car Dealer () Truck Dealer ([] Manufacturer [) 
Jobber [) Insurance [] Financial [) Supplier 1 
Baha rret sd cae ein gee tea ce eee 
6-19-50 








THE SOUTH SUBSCRIBES TO THE PROGRESSIVE FARMER 























NORTHEASTERN STATES 


235,000 


FARM-OWNED 
TRUCKS 





NORTH CENTRAL STATES 


622 OO FARM-OWNED 
TRUCKS 
/ 
LBL anadiie = 















WESTERN STATES 


325,000 


FARM-OWNED TRUCKS 








SOUTHERN 
STATES 


723,000 


FARM-OWNED TRUCKS 







1948 FARM OWNERSHIP OF MOTOR TRUCKS 


U.S.D.A.— Bureau of Agricultural Economics 


the SOUTH is FIRST 


in farm-owned motor trucks 


THE RURAL SOUTH is today’s No. 1 farm market for motor trucks. 





More Southern farm families read 


Southern farmers own more trucks than farmers of any other region. more automotive advertising in The 
Progressive Farmer than in any other 
ee 
Between 1945 and 1948, the South’s gain in farm-owned trucks was publication ae 
253,617—as compared to a total gain of 161,083 for all states outside - eee 


the South. And in 1949, the South led the rest of the country in total 
urban and rural gains in new truck registrations. i MORE THAN 1,100,000 
ds fl ad } SOUTHERN 
Is enough of your advertising aimed at The Progressive Farmer’s 
huge, new, up-and-coming 14-state market? Southern automotive 
dealers prefer The Progressive Farmer more than 2 to 1 over any 
other farm magazine for selling the rural South. The Progressive 


: , Ps . Advertising Offices: 
Farmer’s January-May gain in advertising linage exceeds the censessateniiin <nnmeee « taeeeiieae 


DALLAS + NEW YORK «+ CHICAGO 


Pacific Coast: Edward S. Townsend Co. 
San Francisco . Los Angeles 


total gain of all other monthly farm magazines combined. 
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